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IMPORTANT

IMPORTANT: If you are in any doubt about any of the contents of this prospectus, you should seek independent professional advice.
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Beijing Yunji Technology Co., Ltd.
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(A joint stock company with limited liability incorporated in the People’s Republic of China)

GLOBAL OFFERING

Number of Offer Shares under : 6,900,000 H Shares (subject to the
the Global Offering Over-allotment Option)

Number of Hong Kong Offer Shares : 345,000 H Shares (subject to reallocation)

Number of International Offer Shares : 6,555,000 H Shares (subject to reallocation
and the Over-allotment Option)

HK$95.60 per H Share, plus brokerage of
1.0%, SFC transaction levy of 0.0027 %,
Stock Exchange trading fee of 0.00565 %
and AFRC transaction levy of 0.00015%
(payable in full on application in Hong
Kong dollars and subject to refund)

Nominal Value RMB1.00 per H Share
Stock Code : 2670

Offer Price

Joint Sponsors, Overall Coordinators, Joint Global Coordinators,
Joint Bookrunners and Joint Lead Managers
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Hong Kong Exchanges and Clearing Limited, The Stock Exchange of Hong Kong Limited and Hong Kong Securities Clearing Company Limited take no responsibility for the contents
of this prospectus, make no representation as to its uracy or completeness, and expressly disclaim any liability whatsoever for any loss howsoever arising from or in reliance upon the
whole or any part of the contents of this prospectus.

A copy of this prospectus, having attached thereto the documents specified in “Documents Delivered to the Registrar of Companies in Hong Kong and on Display” in Appendix VII to
this prospectus, has been registered by the Registrar of Companies in Hong Kong as required by Section 342C of the Companies (Winding Up and Miscellaneous Provisions) Ordinance
(Chapter 32 of the Laws of Hong Kong). The Securities and Futures Commission of Hong Kong and the Registrar of Companies in Hong Kong take no responsibility for the contents of
this prospectus or any other document referred to above.

The Offer Price will be HK$95.60 per Offer Share, unless otherwise announced. Investors applying for the Hong Kong Offer Shares must pay, on application, the Offer Price of HK$95.60
for each Hong Kong Offer Share together with brokerage of 1.0%, SFC transaction levy of 0.0027%, Stock Exchange trading fee of 0.00565% and AFRC transaction levy of 0.00015%.

The Overall Coordinators (for themselves and on behalf of the Underwriters) may, with the consent of our Company, reduce the number of Offer Shares and/or the Offer Price below that
stated in this prospectus (which is HK$95.60) at any time prior to the morning of the last day for lodging applications under the Hong Kong Public Offering. In such a case, a notice of
the reduction in the number of Offer Shares and/or the Offer Price will be published on our website at www.yunjichina.com.cn and the Stock Exchange’s website at

not later than the morning of the last day for lodging applications under the Hong Kong Public Offering. Further details are set forth in “Structure of the Global Offering — Pncmg of
the Global Offering” and “How to Apply for Hong Kong Offer Shares.”

The obligations of the Hong Kong Underwriters under the Hong Kong Underwriting Agreement to subscribe for, and to procure applicants for the subscription for, the Hong
Kong Offer Shares, are subject to termination by the Overall Coordinators (for themselves and on behalf of the Hong Kong Underwriters) if certain grounds arise prior to 8:00
a.m. on the day that trading in H Shares commences on the Stock Exchange. Such grounds are set out in “Underwriting — Hong Kong Underwriting Arrangements — Hong
Kong Public Offering — Grounds for termination.” It is important that you refer to that section for further details.

Prior to making an investment decision, prospective investors should consider carefully all the information set forth in this prospectus, including but not limited to the risk factors set forth
in “Risk Factors” in this prospectus.

The Offer Shares have not been and will not be registered under the U.S. Securities Act or any state securities law in the United States and may not be offered, sold, pledged, or transferred
within the United States, except in transactions exempt from, or not subject to, the registration requirements of the U.S. Securities Act. The Offer Shares are being offered and sold outside
the United States in offshore transactions in reliance on Regulation S. No public Offering of the Offer Shares will be made in the United States.

Our Company is a Specialist Technology Company (as defined in Chapter 18C of the Listing Rules). The securities of Specialist Technol
risks i
a Spec

carry high investment
cluding risks of share price volatility and inflated valuation due to the difficulty in valuing such companies. Investors should fully understand the investment risks of
list Technology Company and the risks disclosed by our Company before making their investment decisions.

ATTENTION

fully electronic application process for the Hong Kong Public Offering. We will not provide printed copies of this prospectus to the public in relation to the Hong
ing.

We have adopted a
Kong Public Off

This prospectus is available at the websites of the Stock Exchange (www.hkexnews.hk) and our Company (www.yunjichina.com.cn). If you require a printed copy of this prospectus,
you may download and print from the website addresses above.

October 8, 2025
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IMPORTANT NOTICE TO INVESTORS

FULLY ELECTRONIC APPLICATION PROCESS

We have adopted a fully electronic application process for the Hong Kong
Public Offering. We will not provide printed copies of this prospectus to the public
in relation to the Hong Kong Public Offering.

This prospectus is available at the website of the Stock Exchange at

www.hkexnews.hk under the

“HKEXnews

> New Listings

> New Listing

Information” section, and our website at www.yunjichina.com.cn. If you require a
printed copy of this prospectus, you may download and print from the website

addresses above.

To apply for the Hong Kong Offer Shares, you may use one of the following

application channels:

Target Investors

Application Time

Application

Channel Platform

HK eIPO www.hkeipo.hk.
White Form
service . . ..

HKSCC EIPO  Your broker or custodian who is
channel . . .. a HKSCC Participant will

submit an EIPO application on
your behalf through HKSCC’s
FINI system in accordance with
your instruction.

Investors who would like
to receive a physical H
Share certificate. Hong
Kong Offer Shares
successfully applied
for will be allotted and
issued in your own
name.

Investors who would not
like to receive a
physical H Share
certificate. Hong Kong
Offer Shares
successfully applied
for will be allotted and
issued in the name of
HKSCC Nominees,
deposited directly into
CCASS and credited to
your designated
HKSCC Participant’s
stock account.

From 9:00 a.m. on
Wednesday, October
8, 2025 to 11:30
a.m. on Monday,
October 13, 2025.
The latest time for
completing full
payment of
application monies
will be 12:00 noon
on Monday,
October 13, 2025.

Contact your broker
or custodian for
the earliest and
latest time for
giving such
instructions, as this
may vary by broker
or custodian.

We will not provide any physical channels to accept any application for the Hong

Kong Offer Shares by the public. The contents of the electronic version of this
prospectus are identical to the printed prospectus as registered with the Registrar of
Companies in Hong Kong pursuant to Section 342C of the Companies (Winding Up and
Miscellaneous Provisions) Ordinance.

If you are an intermediary, broker or agent, please remind your customers, clients
or principals, as applicable, that this prospectus is available online at the website
addresses above.

See “How to Apply for Hong Kong Offer Shares” for further details on the
procedures through which you can apply for the Hong Kong Offer Shares electronically.

— 11—




IMPORTANT

Your application through the HK eIPO White Form service or the HKSCC EIPO

channel must be for a minimum of 50 Hong Kong Offer Shares and in one of the numbers set

out in the table. If you are applying through the HK eIPO White Form service, you may refer

to the table below for the amount payable for the number of H Shares you have selected. You

must pay the respective maximum amount payable on application in full upon application for

Hong Kong Offer Shares. If you are applying through the HKSCC EIPO channel, you are

required to prefund your application based on the amount specified by your broker or

custodian, as determined based on the applicable laws and regulations in Hong Kong.

Amount Amount Amount Amount
No. of payable® on No. of payable® on No. of payable® on No. of payable® on
Hong Kong application/ Hong Kong application/ Hong Kong application/ Hong Kong application/
Offer Shares successful Offer Shares successful Offer Shares successful Offer Shares successful
applied for allotment applied for allotment applied for allotment applied for allotment
HKS HK$ HK$ HKS
50 4382821 800 71,251.29 7,000 675,948.88 100,000 9,656,412.60
100 9,656.41 900 86,907.71 8,000 772,513.01 120,000  11,587,695.12
150 14,484.62 1,000 96,564.12 9,000 869,077.13 140,000 13,518,977.65
200 19,312.83 1,500 144.846.19 10,000 965,641.25 172,500 16,657,311.74
250 24,141.04 2,000 193,128.25 20,000 1,931,282.52
300 28,969.23 2,500 241,410.31 30,000 2,896,923.78
350 33,797.44 3,000 289,692.37 40,000 3,862,565.05
400 38,625.65 3,500 337,974.43 50,000 4,828,206.30
450 43,453.85 4,000 386,256.50 60,000 5,793,847.55
500 48,282.060 4,500 434,538.58 70,000 6,759,488.82
600 57,938.48 5,000 432,820.64 80,000  7,725,130.08
700 67,594.89 6,000 579,384.76 90,000  8,690,771.35

(1)  Maximum number of Hong Kong Offer Shares you may apply for and this is 50% of the Hong Kong Offer

Shares initially offered.

(2)  The amount payable is inclusive of brokerage, SFC transaction levy, the Stock Exchange trading fee and AFRC
transaction levy. If your application is successful, brokerage will be paid to the Exchange Participants (as
defined in the Listing Rules) or to the HK eIPO White Form Service Provider (for applications made through
the application channel of the HK eIPO White Form service) while the SFC transaction levy, the Stock
Exchange trading fee and the AFRC transaction levy will be paid to the SFC, the Stock Exchange and the

AFRC, respectively.

No application for any other number of the Hong Kong Offer Shares will be considered

and any such application is liable to be rejected.
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EXPECTED TIMETABLE

If there is any change in the following expected timetable of the Hong Kong
Public Offering, we will issue an announcement in Hong Kong to be published on the
websites of the Stock Exchange at www.hkexnews.hk and our Company at

www.yunjichina.com.cn.

Date?

Hong Kong Public Offering commences . .................... 9:00 a.m. on Wednesday,
October 8, 2025

Latest time to complete electronic applications
under the HK eIPO White Form service through
the designated website at www.hkeipo.hk® . ... ... .. ... .. .. 11:30 a.m. on Monday,
October 13, 2025

Application lists open™® . ... ... ... 11:45 a.m. on Monday,
October 13, 2025

Latest time for (a) completing payment of HK eIPO
White Form applications by effecting internet banking
transfer(s) or PPS payment transfer(s) and (b) giving
electronic application instructions to HKSCC® .. ... ... .. .. 12:00 noon on Monday,
October 13, 2025

If you are instructing your broker or custodian who is a HKSCC Participant to give
electronic application instructions via FINI to apply for the Hong Kong Offer Shares on your
behalf, you are advised to contact your broker or custodian for the latest time for giving such
instructions which may be different from the latest time as stated above.

Application lists close™® ... ... ... ... .. ... 12:00 noon on Monday,
October 13, 2025

Announcement of the level of applications in the
Hong Kong Public Offering; the level of indications
of interest in the International Offering; and the basis of
allocation of the Hong Kong Offer Shares to be published
on our website at www.yunjichina.com.cn® and the website of

the Stock Exchange at www.hkexnews.hk no later than. ... .. 11:00 p.m. on Wednesday,
October 15, 2025

—1v —



EXPECTED TIMETABLE

The results of allocations in the Hong Kong Public Offering (with successful applicants’
identification document numbers, where appropriate) to be available through a variety of

channels, including:

1. in the announcement to be posted on our
website and the website of the Stock Exchange
at www.yunjichina.com.cn® and www.hkexnews.hk,

respectively . ... . Wednesday,
October 15, 2025

2. from the “Allotment Results” page at
www.hkeipo.hk/IPOResult or
www.tricor.com.hk/ipo/result with a

“search by ID” function from .................... 11:00 p.m. on Wednesday,
October 15, 2025 to

12:00 midnight on

Tuesday, October 21, 2025

3.  from the allocation results telephone enquiry
line by calling +852 3691 8488 between
9:00 a.m. and 6:00 p.m. from ................ Thursday, October 16, 2025 to
Tuesday, October 21, 2025
(excluding Saturday, Sunday and
public holiday in Hong Kong)

For those applying through HKSCC EIPO channel,

you may also check with your broker or custodian
TOM . . 6:00 p.m. on Tuesday,
October 14, 2025

H Share certificates in respect of wholly or partially
successful applications to be dispatched or deposited
into CCASS on or before®® ... ... ... .. ... Wednesday, October 15, 2025

HK eIPO White Form e-Auto Refund payment
instructions/refund cheques in respect of wholly
successful applications (if applicable) or wholly
or partially unsuccessful applications to be
dispatched on or before”® ... ... L. Thursday, October 16, 2025

Dealings in H Shares on the Hong Kong Stock Exchange
expected to commence at 9:00 am.on .................. Thursday, October 16, 2025



EXPECTED TIMETABLE

Notes:

1. All dates and times refer to Hong Kong local dates and times, except as otherwise stated. Details of the
structure of the Global Offering, including conditions of the Hong Kong Public Offering, are set forth in the
section headed “Structure of the Global Offering” in this prospectus.

2. If you have already submitted your application through the designated website at www.hkeipo.hk and obtained
a payment reference number from the designated website prior to 11:30 a.m., you will be permitted to continue
the application process (by completing payment of application monies) until 12:00 noon on the last day for
submitting applications, when the application lists close. You will not be permitted to submit your application
through the designated website at www.hkeipo.hk after 11:30 a.m. on the last day for submitting applications.

3. If there is/are a tropical cyclone warning signal number 8 or above, or a “black” rainstorm warning and/or
Extreme Conditions in force in Hong Kong at any time between 9:00 a.m. and 12:00 noon on Monday, October
13, 2025, the application lists will not open or close on that day. See “How to Apply for Hong Kong Offer
Shares — E. Severe Weather Arrangements” for details.

4. Applicants who apply for the Hong Kong Offer Shares by giving electronic application instructions to
HKSCC via FINI system or instructing your broker or custodian to apply on your behalf via FINI system
should see “How to Apply for Hong Kong Offer Shares — A. Application for Hong Kong Offer Shares” for

details.
5. None of the website or any of the information contained on the website forms part of this prospectus.
6. The H Share certificates will only become valid evidence of title provided that the Global Offering has become

unconditional in all respects and neither of the Hong Kong Underwriting Agreement nor the International
Underwriting Agreement is terminated in accordance with its respective terms prior to 8:00 a.m. on the Listing
Date. The Listing Date is expected to be on or about Thursday, October 16, 2025. Investors who trade H Shares
on the basis of publicly available allocation details prior to the receipt of H Share certificates or prior to the
H Share certificates becoming valid evidence of title do so entirely at their own risk.

7. e-Auto Refund payment instructions/refund checks will be issued in respect of wholly or partially unsuccessful
applications.

8. Applicants who have applied for Hong Kong Offer Shares through the HKSCC EIPO channel should refer to
“How to Apply for Hong Kong Offer Shares — D. Despatch/Collection of H Share Certificates and Refund of
Application Monies” for details.

Applicants who have applied through the HK eIPO White Form service and paid their
applications monies through single bank accounts may have refund monies (if any) dispatched
to the bank account in the form of e-Auto Refund payment instructions. Applicants who have
applied through the HK eIPO White Form service and paid their application monies through
multiple bank accounts may have refund monies (if any) dispatched to the address as specified
in their application instructions in the form of refund checks in favor of the applicant (or, in
the case of joint applications, the first-named applicant) by ordinary post at their own risk.

Further information is set out in the section headed “How to Apply for Hong Kong Offer
Shares — D. Despatch/Collection of H Share Certificates and Refund of Application Monies.”

The above expected timetable is a summary only. For details of the structure of the Global
Offering, including its conditions, and the procedures for applications for Hong Kong Offer
Shares, please refer to the sections headed “Structure of the Global Offering” and “How to
Apply for Hong Kong Offer Shares” in this prospectus, respectively.

If the Global Offering does not become unconditional or is terminated in accordance with
its terms, the Global Offering will not proceed. In such a case, our Company will publish an

announcement as soon as practicable thereafter.
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SUMMARY

This summary aims to give you an overview of the information contained in this
prospectus. As it is a summary, it does not contain all the information that may be
important to you. You should read the whole prospectus before you decide to invest in the
Offer Shares. In particular, we are a specialist technology company seeking to list on the
Main Board of the Hong Kong Stock Exchange under Chapter 18C of the Listing Rules
because we are unable to meet the requirements under Rule 8.05(1), (2) or (3) of the
Listing Rules. There are unique challenges, risks and uncertainties associated with
investing in companies such as ours. In addition, we have incurred net losses since our
establishment, and we may incur net losses for the foreseeable future. We had negative
net cash flow from operating activities during the Track Record Period. We did not
declare or pay any dividends during the Track Record Period and may not pay any
dividends in the foreseeable future. Your investment decision should be made in light of
these considerations.

There are risks associated with any investment. Some of the particular risks in
investing in the Offer Shares are set out in the section headed “Risk Factors” in this
prospectus. You should read that section carefully in full before you decide to invest in
the Offer Shares.

OVERVIEW

We are a leading hospitality robotic-based Al-empowered technology company. We
primarily offer robots and functional kits, complemented by services under Al digitalization
system. From robots that interact with the physical world to Al digitalization system that
streamline decision-making, we deliver adaptive and scalable products and services to our
customers.

An Al agent is an artificial intelligence that possesses autonomous perception, memory,
reasoning analysis, decision-making and action execution capabilities, which can directly
provide end-to-end and continuous iterative solutions tailored to specific tasks. During the
Track Record Period, we primarily focused on the development of hospitality robotic-based Al
agent. Hospitality robotic-based Al agent is an intelligent and automated system embodied on
robots and used in hotels, healthcare facilities, or similar hospitality settings, which integrates
Al technologies to provide human-centric and end-to-end services by interacting directly with
users, enhancing experiences and operational efficiency through continuous learning and
adaptation. Distinct from traditional robots, it features high flexibility, with customizable
hardware and software systems to suit diverse scenarios, enabling effective responses to
dynamic needs. For example, in a hotel scenario, hospitality robotic-based Al agent manages
the entire guest experience, from check-in and room service to answering inquiries and
providing recommendations, by interacting with human. Think of it as a tech-driven assistant
that handles routine tasks efficiently, reducing the need for human staff involvement while
maintaining a smooth and user-friendly experience.



SUMMARY

We pride ourselves for our leading position in the hospitality robotic-based Al agents
market in China, of which the market size reached RMB3.7 billion in terms of revenue in 2024.
We ranked first in this market with a share of 6.3% in terms of our revenue generated
domestically in 2024. Driven by advancements in AI technology, the increasing
multifunctionality and scalability of hospitality robotic-based Al agents, the growing demand
for premium, efficient and consistent services from downstream industries, and favorable
government policies, the hospitality robotic-based AI agent market in China is estimated to
further increase, reaching RMB13.5 billion by 2029, representing a CAGR of 29.3% from 2024
to 2029.

Our hospitality Al agents, including both robotic-based AI agents and Al agents without
physical robotic forms, are compatible with third-party AloT devices and multi-functional
upper compartments, seamlessly integrating with other software and our customers’ existing
workflows. Unlike traditional robotic products featuring automation, which rely on pre-
designed control algorithms with relatively low-level intelligence, and are restricted to specific
scenarios and fixed production lines with limited production efficiency, or traditional Al
products that follow pre-defined workflows and require human inputs, our hospitality Al agents
integrate advanced Al in perception, planning, memory and executing action independently on
their own, and are smart, self-evolving, autonomous and integrated with adaptable hardware
and software, capable of customizing for different scenarios with different functions. See
“Business — Our Key Technological Features” for details. They are adaptable to various
scenarios, including hotels, commercial buildings, healthcare facilities and factories,
delivering unparalleled service to consumers.

OUR PRODUCT-SERVICE MIX

All of our products and services, except for the limited sales of merchandise through
smart vending machines to individual customers, fall under the acceptable sectors of a
Specialist Technology Industry as defined under Chapter 18C of the Listing Rules. We have
diverse revenue streams, mainly including (i) transaction-based and lease-based payment from
the sales or lease of our robots and functional kits; and (ii) subscription-based, transaction-
based and commission-based payment for the services we provide under our Al digitalization
system. To a much lesser extent, we also generate revenue from sales of merchandise to
individual customers. See “Business — Our Product-service Mix” for details.

The following table sets forth the breakdown of our revenue by business line for the
periods indicated:

Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
RMB’000 %  RMB'000 %  RMB000 %  RMB'000 %  RMB'000 %
(Unaudited)

Robots and functional kits . . . . . . . . . 134,896 83.6 119,683 §24 188,89 712 56,581 762 65,682 744
Product sales . . . . ... ... .. 134,750 §3.5 119,230 8§21 186,605 763 56,181 57 64313 729
Rental income . . . . .. ... ... .. 146 0.1 453 03 2289 0.9 400 0.5 1369 1.5

Al digitalization system . . . . . . . ... 26,384 164 25470 176 55881 ny 1113 38 1647 256
Al-driven robotic fundamental services . . . 20,158 125 22298 154 44364 18.1 16516 22 19,09 216
Al agent applications . . . . . . ... .. 6,226 ﬂ 3,1 ﬂ 11,517 ﬂ w ﬁ ﬂ ﬂ

Total . . ... ....... ... ... 161,280 M 145,153 M 214775 M w W M M
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Robots and Functional Kits

We develop service robots that aim to alleviate the burden of repetitive and labor-
intensive tasks, as well as assignments that may pose risks to human safety. Our YJ-Robots
include (i) composite polymorphic robots, our latest development represented by the
combination of our UP Series and YJ-Transformer modules, and (ii) integrated robots (FEH#&H%
#+ ), mainly represented by our Run Series and Gogo Series. The UP Series, launched in
2023, is our current sales focus and features a modular design that supports interchangeable
compartments for multi-scenario use, offering high flexibility and cost-efficiency. The Gogo
Series, introduced in 2021, serves as an alternative with enhanced performance as compared to
the Run Series and was the focus of our sales activities during the Track Record Period and is
expected to remain the preferred model for many customers in the next two to three years given
its affordability and relatively advanced functionality. The Run Series, previously our
entry-level offering, has been gradually phased out with the rise of newer models and is now
only available through remaining inventory.

YJ-AloT components serve as the smart connectivity backbone of our ecosystem,
facilitating communication between robots, devices, and their environment. Functioning as a
universal “nervous system,” it gathers real-time status of devices, orchestrates workflows, and
ensures interoperability across hardware, software, and human interactions. Our YJ-AloT
components include elevator component, telecommunication component and access control
component.

YJ-Transformer modules include (i) modular upper compartments for our UP Series, and
(i1) standalone smart vending machines, designed to be compatible with our robots. The
modular upper compartments act as versatile service hubs, enabling UP Series to seamlessly
convert between different functions by switching interchangeable upper compartments, such as
delivering parcels or food takeouts to hotel rooms, and serving as on-site sanitization units. The
smart vending machines store various items, such as amenities and snacks, autonomously
process and interface with our robots to deliver orders placed by consumers via their personal
devices.

Our intelligent control module is a core component for robots, combining robust hardware
and advanced sensors. By integrating YJ-ROS, our proprietary Al-powered operating system,
the intelligent control module delivers reliable and scalable performance with over-the-air
(OTA) upgrades, enabling rapid deployment of robotic applications.

See “Business — Our Products and Services — Robots and Functional Kits” for details.
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SUMMARY

Al Digitalization System

Our AI digitalization system includes Al-driven robotic fundamental services and Al
agent applications.

Al-driven Robotic Fundamental Services

Our Al-driven robotic fundamental services offer a comprehensive suite of services to
ensure the smooth operation and optimal performance of robotic systems. Our services include
the licensing of YJ-ROS, our proprietary Al-powered operating system incorporating
algorithms that enables robots to achieve autonomous mobility, to other companies which
engage in the development and production of robots. We also provide proactive comprehensive
Al-powered support for our robots and functional kits, monitoring and examining robot status
and providing 24/7 preventive maintenance by leveraging large model technology. Together,
these services transform robots into intelligent and adaptive partners, reducing costs and
enhancing operational efficiency. See “Business — Our Products and Services — Al
Digitalization System — Al-driven Robotic Fundamental Services” for details.

Al Agent Applications

Our AI agent applications focus on providing tailored services to meet diverse business
needs through HDOS, an Al agent application that helps businesses streamline operations and
enhance service efficiency. Our standard HDOS is ready-to-deploy after inputting information
of the standard operating procedures (SOPs) of our customers. For instance, for hotels, the
information on SOPs may include their breakfast hour and Wi-Fi passwords. For customers
with specific needs that require customized development of HDOS, we tailor HDOS and offer
flexible configurations and features to suit unique operational requirements. Additionally, to
facilitate the integration of HDOS into the existing workflow of our customers, such as hotels
and major food delivery company, we also launched YJ-Platform, which is designed to
streamline operations, optimize efficiency, and enhance overall service delivery. See “Business
— Our Products and Services — Al Digitalization System — Al Agent Applications” for
details.

During the Track Record Period, differentiated by revenue model, our revenue was
primarily generated from (i) sale-based transactions, including (a) sales of robots and
functional kits, and (b) sales of merchandise through our smart vending machines to individual
customers, (ii) lease of robots and functional kits, (iii) commission-based transactions for
certain services provided under Al agent applications, and (iv) other revenue models, including
(a) subscription of YJ-ROS, (b) subscription or one-off transaction for comprehensive
Al-powered support for robots and functional kits, and (c) subscription or one-off transaction
for certain services provided under Al agent applications. For a summary of our business and
revenue model, see “Business — Our Product-service Mix.” The following table sets forth the
breakdown of our revenue, gross profit and gross profit margin by revenue model for the
periods indicated:

Year ended December 31, Five months ended May 31,
022 2023 204 04 2025

Gross Gross Gross Gross Gross
Gross  profit Gross  profit Gross  profit Gross  profit Gross  profit
Revenue  profit  margin ~ Revenue  profit  margin  Revenue  profit  margin  Revenue  profit  margin  Revenue  profit  margin

RMB'000 % RMB 000 % RMB 000 % RMB 000 % RMB’000 %
(Unaudited)
Sale-based”. .. 1909 35070257 119827 34703 290 186708 71062 381 56233 27T 386 64602 2003 35
Lease-based . . . . 146 0T 43 Ms o T 2289 938 410 400 145 363 1369 59 386

Commission-based .~ 352 120 34:1 B 1M 45:2 o 80 656 19 9 S 19 62 40:5
Other revenue
models® . ... 23686 3907 165 24488 403 165 55351 4138 617 17481 9703 555 2205 13215 98

Totl. ... ... 161,280 @ I 15,15 @ 70 4TS 106418 83 @ @ 06 @ @ T
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Notes:

(1) Our sale-based revenue model includes sales of merchandise through our smart vending machines to individual
customers. During the Track Record Period, we have only recorded a negligible amount of revenue generated
from sales of merchandise through our smart vending machines, amounting to RMB2.3 million, RMB0.6
million, RMBO0.1 million, RMBO0.1 million and RMBO0.3 million in 2022, 2023, 2024 and the first five months
of 2024 and 2025, respectively.

(2)  Other than the cost of inventories sold, the other components of our cost of sales are not traced or assigned
to our subscription-based and transaction-based services due to shared resources under these two revenue
models. Therefore, the revenue, gross profit and gross profit margin of these two revenue models are disclosed
on an aggregated basis.

For reasons of fluctuations in the revenue, gross profit and gross profit margin of our
sale-based revenue model, see “Financial Information — Description of Key Items of
Consolidated Statements of Profit or Loss and Other Comprehensive Income.” The revenue and
gross profit of our lease-based revenue model increased significantly throughout the Track
Record Period, aligning with the increased robot products leased to customers over the years.
The gross profit margin of our lease-based revenue model increased in 2023, primarily
attributable to the elevated monthly rent of our robots and functional kits leveraging our
product and technological advantages. The gross profit margin of our lease-based revenue
model decreased in 2024 mainly due to the lowered monthly rental of our robots and functional
kits resulting from intensified market competition. The revenue and gross profit of our other
revenue models, including subscription-based and transaction-based services, remained
relatively stable from 2022 to 2023 but significantly elevated in 2024 and the first five months
of 2025, mainly due to increased subscription of comprehensive Al-powered support services.
The gross profit margin of other revenue models boosted from 2023 to 2024 and in the first five
months of 2025, as the increase in revenue contributed by comprehensive Al-powered support
services outpaced the growth in its cost of sales. See “Financial Information — Period to
Period Comparison of Results of Operations.”

Our products and services can be applied to various scenarios. The following table sets
forth the breakdown of our revenue by scenarios for the periods indicated:

Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %
(Unaudited)
Hotel. . . ... .. .. 113,081 70.1 137980  95.1 203,120  83.0 68,483 922 82,270 932
Commercial building. 18,992 11.8 2,673 1.8 16,210 6.6 3,220 4.3 1,239 1.4
Technology® . . . .. 18,425 114 751 0.5 11,384 4.7 450 0.6 836 0.9
Healthcare facility . . 3,846 24 1,141 0.8 1,593 0.7 934 1.3 1,052 1.2
Factory . ....... - - - - 3,061 1.2 297 0.4 555 0.6
Others®. . . ... .. 6,936 4.3 2,608 1.8 9,407 3.8 920 1.2 2,377 2.7
Total. . ... ..... 161,280  100.0 145,153  100.0 244,775 100.0 74,304 100.0 88,329  100.0
Notes:

(1)  The scenario is classified based on the business nature of our customers in direct sales or the business nature
of the actual end users or targeted customers of our distributors, based on our knowledge.

(2)  Our revenue generated from the technology scenario primarily refers to income from the sale of robots and
functional kits, the standalone sale of our intelligent control module and the licensing of YJ-ROS to third-party
companies engaged in the development and manufacturing of robots.

(3)  Others mainly comprise customized robots and HDOS for our corporate customers for special events, such as
the Olympic Winter Games and technology seminars, and sales to entertainment venue and campus.
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OUR SALES NETWORK

Over the years, we have built up a broad and geographically diversified customer base
mainly in China. We distribute our robots and functional kits through direct sales and
distributors, who contribute to a broad customer coverage. Our sales team plays a vital role in
shaping our brand image by directly engaging customers to introduce and demonstrate the
unique features of our products and services. Well-versed in the technical and functional
aspects of our offerings, they maintain regular communication with customers, gathering
valuable feedback on product quality, preferences, potential improvements, and market
demand. This feedback is instrumental in guiding the development and execution of our
marketing strategies.

The following table sets forth a breakdown of our revenue by customer nature for the
periods indicated:

Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %
(Unaudited)
Direct sales . . . . . . 142,940  88.6 129,485 89.2 199,621 81.6 64,475 86.8 68,530  77.6
Sales to distributors . 18,340 114 15,668 108 45,154 18.4 9,829 132 19,799 224
Total. . .. ... ... 161,280  100.0 145,153  100.0 244,775 100.0 74,304 100.0 88,329  100.0

During the Track Record Period, we built an extensive sales network that played a crucial
role in our success, particularly in driving revenue from the sale of our robot and functional
kits. We secured 2,825, 3,431, 3,810 and 1,837 new direct sale corporate customers (on an
individual entity basis) in 2022, 2023, 2024 and the first five months of 2025, respectively. Our
team is well-versed in the hospitality robotic-based Al agent industry and works closely with
customers to gather feedback on product quality, preferences, improvements, and market
demand. They are also involved in planning, developing, and executing marketing strategies.

We believe that partnering with distributors allows us to leverage their local market
expertise, knowledge, and established sales networks, helping us extend our reach and achieve
deeper market penetration across wider geographical areas. As a result, we have been
continuously expanding our distributor network throughout the Track Record Period. As of
December 31, 2022, 2023 and 2024 and May 31, 2025, we had 64, 75, 113 and 82 distributors.
This approach enables us to expand without incurring the significant costs associated with
direct sales and marketing. Establishing a distribution network will enable us to more rapidly
and cost-effectively penetrate the lower-tier markets.

The following table sets forth the breakdown of our revenue by geographic locations and
city tiers for the periods indicated:

Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %
(Unaudited)

Domestic market'” . 157,964  97.9 143430  98.8 234,852 959 72245 972 87,699  99.3
Tier-1 cities. . . . . . 59,989 372 39562 272 84,602 346 20812  28.0 30,533  34.6
New tier-1 cities . . . 37,653 233 38999 269 65945 269 21,641  29.1 24762  28.0
Tier-2 cities. . . . . . 18,539 11.5 24250 167 35755 146 12,071 162 17,194 195
Tier-3 cities. . . . . . 15,432 9.6 19326 133 23278 9.5 8,442 114 7,194 8.1
Other cities . . . . . . 26,351 163 21,293 147 25272 103 9279 125 8,016 9.1
Overseas market® . 3316 21 1,723 12 9923 41 2,059 28 630 07
Total. . ... ... .. 161,280  100.0 145,153  100.0 244,775 1000 74,304 100.0 88,329  100.0
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Notes:

(1)  Revenue generated from domestic market is categorized by city tier of our direct sales customers and
distributors based on their registered business addresses, as reported in SAMR filings.

(2)  Revenue from overseas markets represents revenue generated from (i) customers which are located overseas,
mainly including Japan, South Korea, Southeast Asia and Saudi Arabia, and (ii) customers whose product sale
agreements explicitly provide that our products will be exported to overseas markets.

See “Business — Sales and Marketing” for details.
OUR CORE TECHNOLOGIES

Leveraging our core technologies, we have established the essential building blocks for
advanced Al agent capabilities. Our integrated approach spans navigation and sensing,
enabling a profound and nuanced understanding of complex environments, as well as logical
reasoning and knowledge graphs that facilitate intelligent decision-making. This robust
foundation empowers our Al agents to execute tasks with precision while continuously
enhancing performance through real-time feedback and iterative optimization.

Navigation and Sensing System

Our navigation and sensing system marks a significant leap forward in autonomous
systems, integrating technologies to enhance perception, decision-making, and operational
capabilities. By leveraging diverse sensor modalities and sophisticated data fusion techniques,
this system enables our robots to interpret complex environments with accuracy and
adaptability. This comprehensive approach not only improves situational awareness but also
facilitates more informed and efficient decision-making, thereby optimizing overall system
performance.

Cognitive Decision-making Driven by Logical Reasoning and Knowledge Graphs

Our cognitive decision-making technologies driven by logical reasoning and knowledge
graphs focus on integrating logical reasoning with structured knowledge representations to
enhance decision-making processes. By leveraging domain-specific semantic models, Al agent
technologies, and intelligent scheduling systems, this initiative aims to address the limitations
of traditional LLM approaches, such as high latency and lack of industry-specific expertise.
This comprehensive approach not only improves operational efficiency but also facilitates
more informed and accurate decision-making, thereby optimizing overall system performance.

Intelligent Control and Precise Execution System

Our intelligent control and precise execution system integrates advanced technologies to
enhance operational efficiency and precision across various scenarios. By combining task flow
optimization, intelligent scheduling, and cloud-edge collaborative architectures, this system
streamlines complex processes and ensures coordination among various devices and resources.
This comprehensive approach not only improves task execution accuracy but also facilitates
adaptive responses to dynamic operational environments.

Self-evolving Learning and Closed-loop Feedback Optimization System

Our self-evolving learning and closed-loop feedback optimization system emphasizes
continuous learning and adaptation through integrated feedback mechanisms. By combining
autonomous data processing, proprietary training framework, real-time device management
and intelligent analysis system, this system enables real-time synchronization and optimization
across a vast network of devices. This approach not only enhances operational efficiency but
also ensures that our products and services dynamically adapt to evolving environments and
user needs.

See “Business — Our Core Technologies” for details.
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OUR MARKET OPPORTUNITIES

According to Frost & Sullivan, the total addressable market of the hospitality robotic-
based Al agents in China across various scenarios in 2024 is approximately RMB938.2 billion,
as calculated by multiplying the number of facilities providing hospitality services at the end
of 2024 and their potential procurement demand of hardware and software of hospitality
robotic-based Al agents in such year, assuming that the demand of all facilities for hardware
and software of hospitality robot-based Al agents is fully addressed. Among all, approximately
RMBA420.2 billion of the total addressable market in 2024 is attributable to hotels, which is the
largest segment of the total addressable market of the hospitality robotic-based Al agents in
China in 2024, including software demand of approximately RMBS50.2 billion and hardware
demand of approximately RMB369.9 billion.

The hospitality robotic-based Al agent market in China has experienced rapid growth. The
market size of the hospitality robotic-based AI agent market in China in terms of revenue
increased from RMBI1.8 billion in 2020 to RMB3.7 billion in 2024, representing a CAGR of
19.8%. Driven by advancements in Al technology, the increasing multifunctionality and
scalability of hospitality robotic-based Al agents, the growing demand for premium, efficient
and consistent services from downstream industries, and favorable government policies, the
hospitality robotic-based Al agent market in China is estimated to further increase, reaching
RMBI13.5 billion by 2029, representing a CAGR of 29.3% from 2024 to 2029.

Hotel scenario is the largest segment of the hospitality robotic-based Al agent market in
China from 2020 to 2024, and is expected to maintain such position up to 2029. The market
size of the hospitality robotic-based Al agent market for hotel scenario in China in terms of
revenue increased from RMBO.6 billion in 2020 to RMBI1.4 billion in 2024, representing a
CAGR of 21.3%, and is expected to reach RMB5.0 billion in 2029 with a stronger CAGR of
29.1% from 2024 to 2029.

COMPETITIVE LANDSCAPE

The top five players in the hospitality robotic-based Al agent market in China collectively
accounted for a total market share of 25.4% in 2024 in terms of revenue generated in China.
Our Group was the largest player in the hospitality robotic-based Al agent market in China in
terms of revenue generated in China in 2024, with a market share of 6.3%. The competitive
landscape highlights a moderately concentrated market, where the top five players hold a
significant but not dominant position, leaving 74.6% of the market fragmented among smaller
players.

The top five players in the hospitality robotic-based Al agent market for hotel scenario
in China collectively accounted for a total market share of 27.4% in 2024 in terms of revenue
generated in China from hotel scenario. Our Group was also the largest player in the hospitality
robotic-based Al agent market for hotel scenario in China in terms of revenue generated in
China from hotel scenario in 2024, with a market share of 13.9%. The competitive landscape
underscores the dynamic nature of the hospitality robotic-based AI agent market for hotel
scenario in China, with companies jockeying for position and market share.

OUR COMPETITIVE STRENGTHS

We believe that our sustainable growth in the hospitality robotic-based Al agent market
can be propelled by the following competitive strengths:

. A leading hospitality robotic-based Al-empowered technology company;
. Solid robotic and Al technologies;
. Comprehensive product-service mix built for simplicity and flexibility;

. Continuing cost optimization and sustainable growth drives promising commercial
prospects; and

. Visionary management team and corporate cultural that fosters innovation.

See “Business — Our Competitive Strengths” for details.

— 10 =
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OUR STRATEGIES
We intend to implement the following strategies in pursuit of our vision:

. Enhancing commercialization capabilities through exploring broader use cases and
creating a vibrant ecosystem;

. Optimizing our products and services to enhance their adaptability across various
industry verticals;

. Improving our technological capabilities; and
. Expanding our global presence.
See “Business — Our Strategies” for details.
OUR CUSTOMERS AND SUPPLIERS
Our Customers

Our major customers include (i) corporate customers which purchase our robots and
functional kits; and (ii) corporate customers which subscribe to our services under Al
digitalization system. To a lesser extent, we also sell merchandise through our smart vending
machines to individual consumers. Our customers also include distributors, who resell our
products to corporate customers.

We do not have substantial reliance on any single customer. For the years ended
December 31, 2022, 2023 and 2024 and the five months ended May 31, 2025, our revenue
generated from the five largest customers in each period of the Track Record Period accounted
for 23.8%, 10.9%, 14.1% and 11.9% of our total revenue, respectively, and our revenue
generated from the largest customer in each period of the Track Record Period accounted for
5.2%, 3.4%, 4.3% and 4.2% of our total revenue, respectively. As of the Latest Practicable
Date, none of our Directors, Supervisors, their associates or any of our shareholders (who
owned or to the knowledge of Directors had owned more than 5% of our issued share capital)
had any interest in any of our five largest customers.

Our Suppliers

Our suppliers mainly include (i) suppliers of raw materials and components for our robots
and functional kits; and (ii) OEM suppliers, which we engage to manufacture our products on
OEM basis, details of which are set out in “Business — Production.” Our raw materials and
components are primarily sourced within China.

For the years ended December 31, 2022, 2023 and 2024 and the five months ended May
31, 2025, our purchases from the five largest suppliers in each period of the Track Record
Period accounted for 24.8%, 29.4%, 44.2% and 62.7% of our total purchases, respectively, and
our purchases from the largest supplier in each period of the Track Record Period accounted
for 6.4%, 17.2%, 18.9% and 38.4% of our total purchases, respectively. The increased
procurement share from our largest supplier and five largest suppliers in 2024 and the first five
months of 2025 were resulting from the strategic shift of collaboration model with Supplier A.
Historically, Supplier A provided OEM services for us on a toll manufacturing basis, where we
provided all necessary materials required for production. Starting from the second half of 2024,
it began to provide OEM services for us on a turnkey manufacturing basis, where we provide
the bill of materials and Supplier A is responsible for procurement of raw materials in addition
to production. While this change has led to a significant increase in the purchase amounts paid
to Supplier A since 2024, it has enabled us to substantially reduce the time and manpower
previously dedicated to procurement activities, streamline our internal processes, and allocate
managerial resources to core strategic priorities. As of the Latest Practicable Date, none of our
Directors, Supervisors, their associates or any of our shareholders (who owned or to the
knowledge of Directors had owned more than 5% of our issued share capital) had any interest
in any of our five largest suppliers.

—11 =
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Overlapping of Customers and Suppliers

During the Track Record Period, certain of our five largest customers in each year of the
Track Record Period also acted as our suppliers, or vice versa. Our Directors confirm that all
of our sales to and purchases from these overlapping customers and suppliers were conducted
in the ordinary course of business under normal commercial terms and on arm’s length basis.
See “Business — Overlapping of Customers and Suppliers” for more details.

Pricing

We determine prices of our products and services through a comprehensive evaluation of
multiple factors. Our pricing is guided by our operational costs, with a price floor established
for each of the products and services to ensure sustainability. We also consider market
competition by closely monitoring the pricing strategies of competitors and making
adjustments as necessary to maintain a competitive edge. Furthermore, we organize
promotional activities periodically to enhance market appeal and drive sales volume, ensuring
that our customers benefit from attractive and value-driven offerings.

RESEARCH AND DEVELOPMENT

We have developed strong interdisciplinary R&D capabilities that integrate expertise
from various fields, including artificial intelligence, mechanical engineering, computer
science, control systems, human-agent interaction, microelectronics, and sensor technology.
Our in-house R&D team works to expand the functionalities and application scenarios of our
products and services, tailoring them to meet the specific needs of different industries. During
the Track Record Period, our research and development expenses were RMB67.8 million,
RMB69.4 million, RMB57.4 million, RMB23.4 million and RMB24.9 million for the years
ended December 31, 2022, 2023 and 2024 and the five months ended May 31, 2024 and 2025,
respectively, representing 42.0%, 47.8%, 23.4%, 31.5% and 28.2% of our total revenue for the
same periods, respectively.

INTELLECTUAL PROPERTY

Intellectual property rights are important to the success of our business. Our future
commercial success depends, in part, on our ability to obtain and maintain patents, software
copyrights and other intellectual property rights and proprietary protections for commercially
important technologies, inventions and know-how related to our business, defend and enforce
our patents, preserve the confidentiality of our trade secrets, and operate without infringing,
misappropriating or otherwise violating the intellectual property rights of third parties.

As of the Latest Practicable Date, we owned 987 registered patents and 449 patent
applications in China. As of the same date, we had 167 software copyrights in China. The
intellectual properties for each of our Specialist Technology Products are all self-developed by
our R&D department. We acquire patents through self-development. As of the Latest
Practicable Date, we owned all of our patents as well as patent applications and had no co-own
or co-share arrangements of our patents and patent applications with third parties.

During the Track Record Period and up to the Latest Practicable Date, we had not been
involved in any material proceedings in respect of intellectual property right infringement
claims against us or initiated by us. However, there are risks if we fail to protect our intellectual
property rights in the future. For details, see “Risk Factors — Risks Relating to Our Research
and Development and Intellectual Property Rights.”

RISK FACTORS

We are a Specialist Technology Company seeking to list on the Main Board of the Stock
Exchange under Chapter 18C of the Listing Rules. We are at a relatively early stage of
commercialization of our products and services. In addition, we have a history of experiencing
net loss. We believe there are certain risks and uncertainties involved in our operations, some
of which are beyond our control. We have categorized these risks and uncertainties into: (i)
risks relating to our general operations and industry; (ii) risks relating to our research and
development and intellectual property rights; (iii) risks relating to our financial condition and
need for additional capital; (iv) risks relating to doing business in the jurisdiction where we
operate; and (v) risks relating to the Global Offering.

— 12 =
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As different investors may have different interpretations and criteria when determining
the significance of a risk, you should read the “Risk Factors” section in its entirety before you
decide to invest in our Offer Shares. Some of the major risk factors that we face include:

. We have a limited track record in commercialization of our products and services.

. The size of our total addressable market and the demand for our products and
services may not be as large as we anticipate due to a variety of factors, which could
materially and adversely affect our business, results of operations, financial
condition and prospects.

. The markets in which we participate are increasingly competitive, and if we do not
compete effectively, our business and results of operations could be adversely
affected.

. We depend on sales to our distributors for a certain portion of our revenue, and
distributors are expected to remain important in our sales network. If distributors are
not able to operate successfully or we fail to maintain good relationships with such
distributors, our business, financial condition and results of operations could be
materially and adversely affected.

. If we are unable to develop and introduce new products and services or effectively
respond to the evolving technology and market dynamics of the hospitality
robotic-based Al agent industry, our future business, results of operations, financial
condition and competitive position would be materially and adversely affected.

. We may not be able to obtain or maintain adequate intellectual property rights
protection for our products and services, or the scope of such intellectual property
rights protection may not be sufficiently broad to protect us from all potential threats
to our competitive advantage.

. If third parties claim that we infringe upon their intellectual property rights, we may
incur liabilities and financial penalties and may have to redesign or discontinue
selling the products or services involved.

. We may not be able to obtain additional capital when desired, on favorable terms or
at all.

. We expect to incur significant R&D expenditure and capital expenditures for our
business operations, R&D and expansion plans, which may adversely affect our
short-term cash flow, liquidity and profitability.

. We have incurred net losses during the Track Record Period, and may not be able
to achieve or subsequently maintain profitability in the near future, and we recorded
net current liabilities and total deficits during the Track Record Period.

OUR CONTROLLING SHAREHOLDERS

As of the Latest Practicable Date, Ms. Zhi and Yunji Angel Management, which is
controlled by Ms. Zhi in the capacity of general partner, collectively controlled the exercise of
the voting rights attaching to an aggregate of approximately 36.52% of our total issued share
capital, including (i) approximately 9.73% of the voting rights directly held by Ms. Zhi; (ii)
approximately 12.15% of the voting rights controlled by Yunji Angel Management, including
approximately 7.08% of the voting rights directly held by Yunji Angel Management and
approximately 5.07% of the voting rights deferred to Yunji Angel Management by the Investor
Voting Grantors; and (iii) approximately 14.64% of the voting rights deferred to Ms. Zhi by the
Individual Voting Grantors.

Immediately upon completion of the Global Offering (assuming the Over-allotment

Option is not exercised), Ms. Zhi and Yunji Angel Management will collectively control the
exercise of the voting rights attaching to an aggregate of approximately 32.86% of our enlarged
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total issued share capital. Therefore, Ms. Zhi and Yunji Angel Management will be our
Controlling Shareholders after the Listing for the purpose of the Listing Rules. See
“Relationship with Our Controlling Shareholders” for further details.

PRE-TPO INVESTMENTS

To support the development and operation of our principal business and other general
working capital of our Group, we have received eight rounds of Pre-IPO Investments since our
establishment. See “History, Development and Corporate Structure — Pre-IPO Investments”
for details of our Pre-IPO investments and the identity and background of our Pre-IPO
Investors.

PRE-TPO ESOP

To motivate and encourage our officers, employees and consultants to further promote our
business development, on December 31, 2020, our Company adopted the Pre-IPO ESOP, which
was amended on February 11, 2025. As of the Latest Practicable Date, share awards
corresponding to 4,376,375 underlying Shares representing approximately 6.37% of the total
issued Shares immediately after the Global Offering (assuming no exercise of the Over-
allotment Option) had been conditionally granted by our Company to a total of 77 participants
under the Pre-IPO ESOP. See “Appendix VI — Statutory and General Information — D.
Pre-IPO ESOP” for the principal terms of the Pre-IPO ESOP.

SUMMARY OF HISTORICAL FINANCIAL INFORMATION

The following tables set forth summary financial data from our consolidated financial
information for the Track Record Period, extracted from the Accountants’ Report set out in
Appendix I. You should read this summary in conjunction with our consolidated financial
information included in the Accountants’ Report set out in Appendix I, including the
accompanying notes, and the information set forth in “Financial Information.”

Summary of Consolidated Statements of Profit or Loss and Other Comprehensive Income

The following table sets forth key consolidated statements of profit or loss and
comprehensive income items for the periods indicated:

Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
% of % of % of % of % of
RMB’000  revenue RMB’000  revenue RMB’000 revenue RMB’000 revenue RMB’000  revenue
(Unaudited)
Revenue . . ... ... ... 161,280  100.0 145,153  100.0 244,775 100.0 74,304 100.0 88,329  100.0
Cost of sales . . . ... ... (122,009)  (75.7) (105,996) (73.0) (138,357) (56.5) (42,642) (57.4) (53,440) (60.5)
Gross profit . . . . ... .. 39271 243 39,157  27.0 106418 435 31,662 426 34,889 395
Research and development
eXpenses . . . . ... ... (67,761)  (42.0) (69,443) (47.8) (57,386) (23.4) (23,377) (31.5) (24,948) (28.2)
Selling and marketing

expenses . . ... ... .. (103,565) (64.2) (56,790) (39.1) (58,188) (23.8) (21,785) (29.3) (30,912) (35.0)
Administrative expenses . . . (106,510) (66.0) (56,553) (39.0) (56,121) (22.9) (20,339) (27.4) (44,372) (50.2)
Other net income. . . . . . . 15,809 98 18818  13.0 22,007 9.0 6,465 8.7 5286 6.0
Impairment losses

recognized on trade

receivables . . . ... ... (10,075)  (6.2) (7,647) (5.3) (9,657) (3.9) (L,760) (24) (3.862) (44)
Loss from operations . . . . (232,831) (144.4) (132458) (91.3) (52,927) (21.6) (29,134) (39.2) (63,919) (72.4)
Finance costs. . . . . .. .. (LO8L) 0.7y  (557) (04  (167) (0.1) 9 (0.1 (23 (0.0)
Changes in the carrying

amount of redemption

liabilities . . . . ... ... (131,508)  (81.5) (131,508) (90.6) (131,869) (53.9) (54,765) (73.7) (54,405) (61.6)
Loss before taxation . . . . (365,420) (226.6) (264,523) (182.2) (184,963) (75.6) (83,968) (113.0) (118,347) (134.0)

Income tax . . . .......
Loss for the year/period . . (365,420) (226.6) (264,523) (182.2) (184,963) (75.6) (83,968) (113.0) (118,347) (134.0)
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Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
% of % of % of % of % of
RMB’000  revenue RMB’000  revenue RMB’000 revenue RMB’000 revenue RMB’000  revenue
(Unaudited)

Attributable to:
Equity shareholders of the

Company . ........ (365,420) (226.6) (264,523) (182.2) (184,963)
Non-controlling interests . . - - - - -

75.6

—
=

(83,968) (113.0) (118,118) (133.7)
- S 29 (03)

(365,420) (226.6) (264,523) (182.2) (184,963) (75.6) (83,968) (113.0) (118,347) (134.0)
Total comprehensive o
income for the
year/period . . . .. ... (365,420) (226.6) (264,523) (182.2) (184,963) (75.6) (83,968) (113.0) (118,438) (134.1)
Attributable to:
Equity shareholders of the
Company ......... (365,420) (226.6) (264,523) (182.2) (184,963) (75.6) (83,968) (113.0) (118,209) (133.8)
Non-controlling interests . . - - - - - - - - (229) (0.3
(365,420) (226.6) (264,523) (182.2) (184,963) (75.6) (83,968) (113.0) (118,438) (134.1)

Non-IFRS Measure

To supplement our financial information, which is presented in accordance with IFRS
Accounting Standards, we also provide adjusted net loss as a non-IFRS measure, which is not
required by, or presented in accordance with, the IFRS Accounting Standards. We believe that
this non-IFRS measure facilitates comparisons of operating performance from period to period,
aiming to provide useful information to investors in understanding and evaluating our results
of operations in the same manner it helped our management. However, our presentation of
adjusted net loss (non-IFRS measure) may not be comparable to similarly titled measures
presented by other companies. The application of the non-IFRS measure has limitations as an
analytical tool, and you should not consider it in isolation from, or as substitute for analysis
of, our results of operations or financial condition as reported under IFRS Accounting
Standards.

We define adjusted net loss (non-IFRS measure) as loss for the year/period adjusted by
adding back listing expenses, share-based payments expenses and changes in the carrying
amount of redemption liabilities. Listing expenses are expenses relating to the Listing. Changes
in the carrying amount of redemption liabilities and share-based payments expenses are
non-cash in nature. In particular, changes in the carrying amount of redemption liabilities are
related to the redemption right granted to our Pre-IPO Investors. Such redemption liabilities
will be reclassified from liabilities to equity upon Listing. The following table reconciles our
adjusted net loss (non-IFRS measure) for the periods indicated:

Five months

Year ended December 31, ended May 31,
2022 2023 2024 2024 2025
RMB’000
(Unaudited)

Loss for the year/period (365,420) (264,523) (184,963) (83,968) (118,347)
Add:
Listing expenses. . ... ... - - 3,238 - 16,838
Share-based payments

EXPenses . ... ........ — 12,558 22,297 9,072 20,306
Changes in the carrying

amount of redemption

liabilities . .......... 131,508 131,508 131,869 54,765 54,405
Adjusted net loss

(non-IFRS measure) .. (233,912) (120,457) (27,559) (20,131)  (26,798)
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Our total revenue experienced a slight decline of 10.0%, decreasing from RMB161.3
million for the year ended December 31, 2022 to RMB145.2 million for the year ended
December 31, 2023, primarily due to our strategic adjustments on our product strategy to adapt
to economic challenges and market changes, and temporary fluctuations in our Al agent
applications during its initial development phase. However, our revenue rebounded
significantly, rising by 68.6% from RMB145.2 million for the year ended December 31, 2023
to RMB244.8 million for the year ended December 31, 2024, and further increased by 18.9%
from RMB74.3 million for the five months ended May 31, 2024 to RMB88.3 million for the
five months ended May 31, 2025, mainly because our accumulated efforts on and resources
devoted to our current products and services, our enhanced cross-selling ability and our
deepened collaboration with distributors have well-grounded us for accelerated growth,
following our strategic realignment in 2023.

Despite the fluctuations in revenue during the Track Record Period, we achieved a notable
increase in gross profit, which grew at a CAGR of 64.6% from RMB39.3 million for the year
ended December 31, 2022 to RMB106.4 million for the year ended December 31, 2024. Our
gross profit further elevated by 10.2% from RMB31.7 million for the five months ended May
31, 2024 to RMB34.9 million for the five months ended May 31, 2025.

Our net loss decreased by 27.6% from RMB365.4 million for the year ended December
31, 2022 to RMB264.5 million for the year ended December 31, 2023, and further decreased
by 30.1% to RMB185.0 million for the year ended December 31, 2024, primarily attributable
to our growing revenue and effective cost and expense control to improve overall operational
efficiency. However, our net loss increased by 40.9% from RMB84.0 million for the five
months ended May 31, 2024 to RMB118.3 million for the five months ended May 31, 2025,
primarily due to the listing expenses and share-based payments expenses we incurred.

Our adjusted net loss (non-IFRS measure) decreased from RMB233.9 million for the year
ended December 31, 2022 to RMB120.5 million for the year ended December 31, 2023, and
further decreased to RMB27.6 million for the year ended December 31, 2024. Our adjusted net
loss (non-IFRS measure) slightly increased from RMB20.1 million for the five months ended
May 31, 2024 to RMB26.8 million for the five months ended May 31, 2025.

See “Financial Information — Description of Key Items of Consolidated Statements of
Profit or Loss and Other Comprehensive Income” for more detailed discussions in this regard.

Summary of Consolidated Statements of Financial Position

The following table sets forth our financial position as of the dates indicated:

As of
As of December 31, May 31,
2022 2023 2024 2025
RMB’000
Total non-current assets. . . .. 30,902 101,147 82,296 119,160
Total current assets . ....... 616,460 416,044 428,631 321,378
Total assets .. ............ 647,362 517,191 510,927 440,538
Total current liabilities .. ... 1,720,245 1,849,327 2,010,290 2,037,207
Net current liabilities. . .. ... (1,103,785) (1,433,283) (1,581,659) (1,715,829)
Total assets less current

liabilities .. ... ......... (1,072,883) (1,332,136) (1,499,363) (1,596,669)
Total non-current liabilities . . 31,208 23,920 19,359 20,185
Net liabilities. . .. ... ... ... (1,104,091) (1,356,056) (1,518,722) (1,616,854)

We recorded net liabilities of RMB1,104.1 million, RMB1,356.1 million, RMB1,518.7
million and RMB1,616.9 million as of December 31, 2022, 2023 and 2024 and May 31, 2025,
respectively, primarily due to the large and increasing amount of redemption liabilities arising
from the redemption right granted to our Pre-IPO Investors. We had accumulated losses of
RMB903.7 million, RMB1,168.3 million, RMB1,353.2 million and RMB1,471.3 million as of
December 31, 2022, 2023 and 2024 and May 31, 2025, respectively, which also contributed to
our position of net liabilities during the Track Record Period. These losses were a consequence
of sustained comprehensive losses, as we are still in a loss-making phase. The increases in net
liabilities were also partially offset by increased equity settled share-based payments reserve.
We expect to achieve a net assets position upon Listing, as the redemption liabilities will be
reclassified from liabilities to equity upon Listing.
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Our net current liabilities increased from RMB1,581.7 million as of December 31, 2024
to RMB1,715.8 million as of May 31, 2025, primarily due to (i) a decrease of RMB93.1 million
in the total of cash and cash equivalents, current portion of time deposits with banks and
financial assets measured at FVPL; (ii) an increase of RMB54.4 million in redemption
liabilities relating to the redemption right granted to our Pre-IPO Investors; and (iii) a decrease
of RMBI11.4 million in restricted cash due to decreased settlement with suppliers by way of
bills in the first half of the year aligning with the seasonality of our business.

Our net current liabilities increased from RMB1,433.3 million as of December 31, 2023
to RMB1,581.7 million as of December 31, 2024, primarily due to (i) an increase of RMB131.9
million in redemption liabilities relating to the redemption right granted to our Pre-IPO
Investors; (ii) a decrease of RMB29.6 million in the total of cash and cash equivalents, current
portion of time deposits with banks and financial assets measured at FVPL; and (iii) a decrease
of RMB19.4 million in trade and bills payables mainly due to the increase in procurement as
we expanded our business.

Our net current liabilities increased from RMB1,103.8 million as of December 31, 2022
to RMB1,433.3 million as of December 31, 2023, primarily due to (i) a decrease of RMB165.3
million in the total of cash and cash equivalents, current portion of time deposits with banks
and financial assets measured at FVPL, as we placed part of our funds in non-current time
deposits; (ii) an increase of RMB131.5 million in redemption liabilities relating to the
redemption right granted to our Pre-IPO Investors; and (iii) a decrease of RMB25.9 million in
trade receivables due to our accelerated settlement with customers as we implemented a more
stringent credit policy for our customers in 2023.

For details of our financial position, see “Financial Information — Discussion of Certain
Key Items from Consolidated Statements of Financial Position.” For details of our consolidated
statements of changes in equity, see Accountants’ Report as set out in Appendix I to this
prospectus.
Summary of Consolidated Statements of Cash Flows

The following table sets forth a summary of our cash flows during the Track Record
Period:

Five months

Year ended December 31, ended May 31,
2022 2023 2024 2024 2025
RMB’000

(Unaudited)

Net cash used in

operating activities . . ..  (170,392) (76,370) (41,482) (19,556) (52,987)
Net cash generated

from/(used in) investing

activities. . ... ....... 231,703 153,224 (18,049) (143,333) 26,222
Net cash generated

from/(used in) financing

activities. . . ......... 3,759 (14,371) (9,121) (1,435) (3,566)

Net increase/(decrease) in

cash and cash

equivalents . . ........ 65,070 62,483 (68,652) (164,324) (30,331)
Cash and cash equivalents

at the beginning of the

year . ... 46,582 111,656 174,133 174,133 105,481
Effects of exchange rate

changes on the balance

of cash held in foreign

currencies .......... 4 (6) - - (15)

Cash and cash
equivalents at the end
of the year.......... 111,656 174,133 105,481 9,809 75,135
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Our net cash used in operating activities decreased from RMB170.4 million for the year
ended December 31, 2022 to RMB76.4 million for the year ended December 31, 2023, and
further decreased to RMB41.5 million for the year ended December 31, 2024, mainly
attributable to our overall revenue growth, as well as the decreases in total staff costs resulting
from our concerted efforts to streamline our personnel, optimize our labor structure and
enhance overall operational efficiency. Our net cash used in operating activities increased from
RMB19.6 million for the five months ended May 31, 2024 to RMBS53.0 million for the five
months ended May 31, 2025, primarily due to listing expenses incurred and increased selling
and marketing expenses for business expansion in non-hotel scenarios and overseas. Our net
operating cash outflow position was generally in line with our loss before tax position,
adjustments for investment income and interest income, and changes in working capital items
that negatively affected our operating cash flows, which primarily include the increases in
trade receivables and prepayment, deposits and other receivables, and the decreases in trade
and bills payables, other payables and accruals and contract liabilities.

The fluctuations in our cash flow generated from and used in investing activities were
mainly attributable to our investment in and proceeds from disposal of financial assets at FVPL
and time deposits with banks, namely, our wealth management products.

The fluctuations in our cash flow generated from and used in financing activities from
2022 to 2024 were mainly attributable to the increase in and repayment of bank loans. Our net
cash used in financing activities increased from RMB1.4 million for the five months ended
May 31, 2024 to RMB3.6 million for the five months ended May 31, 2025, primarily due to
issuance costs of the proposed issuance of new shares.

See “Financial Information — Liquidity and Capital Resources — Cash Flows” for details
regarding our cash flows.

Key Financial Ratios

The following table sets forth certain of our key financial ratios as of the dates or for the
years indicated:

Five months

Year ended December 31, ended May 31,
2022 2023 2024 2024 2025
%
(Unaudited)
Profitability ratios
Revenue growth rate . . .. N/A (10.0) 68.6 N/A 18.9
Gross profit growth rate. . N/A (0.3) 171.8 N/A 10.2
Gross profit margin . . . .. 24.3 27.0 43.5 42.6 39.5
Net loss margin . ....... (226.6) (182.2) (75.6) (113.0) (134.0)
Adjusted net loss margin
(non-IFRS measure) . . . (145.0) (83.0) (11.3) (27.1) (30.3)
As of
As of December 31, May 31,
2022 2023 2024 2025
Liquidity ratios
Current ratio . . ........... 0.4 0.2 0.2 0.2

See “Financial Information — Key Financial Ratios” for details regarding the calculation
and reasons for the fluctuation of the above ratios.

Burn Rate

Our cash burn rate refers to the average monthly (i) net cash used in operating activities,
(i) payments for property and equipment, (iii) payments for intangible assets, (iv) capital
element of lease payments, and (v) interest element of lease payments. We consider these items
to be key indicators of our operational efficiency, reflecting payments which can significantly
impact our cashflow, such as our capital expenditures representing significant cash outflows,
our investment in intellectual property or technology, and the costs of lease obligations, all of
which may occur on a regular basis. Our historical cash burn rate was RMB15.9 million,
RMB7.1 million, RMB4.3 million, RMB4.4 million and RMB10.8 million in 2022, 2023, 2024
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and the first five months of 2024 and 2025, respectively. Our relatively high cash burn rate in
2022 was primarily due to our higher net loss in such year resulting from higher total staff
costs, and our relatively high cash burn rate in the first five months of 2025 was mainly
resulting from the listing expenses we incurred. We had cash and cash equivalents, current
portion of time deposits with banks and financial assets measured at FVPL of RMB185.1
million as of May 31, 2025. We estimate that we will receive net proceeds of approximately
HK$590.0 million after deducting the underwriting fees and expenses payable by us in the
Global Offering, assuming no Over-allotment Option is exercised and an Offer Price of
HK$95.60 per Offer Share.

Backed by our strong R&D capabilities and ongoing cost control measures, we expect to
achieve greater cost efficiency as our business scale continues to ramp up with our operating
expenses under control. Assuming that the average cash burn rate going forward will be
RMB4.3 million, similar to the cash burn rate level for the year ended December 31, 2024
based on the underlying assumptions that (i) the number of our employees will not increase
significantly; (ii) we do not expect substantial capital investment; and (iii) we do not expect
significant acquisitions or investments, we estimate that our cash and cash equivalents, current
portion of time deposits with banks and financial assets measured at FVPL as of May 31, 2025
will be able to maintain our financial viability for approximately 42.7 months or, if we take into
account 10% of the estimated net proceeds from the Listing (namely, the portion allocated for
our working capital and other general corporate purposes), approximately 55.2 months or, if we
also take into account 100% of the estimated net proceeds from the Listing, approximately
167.2 months. We will continue to monitor our cash flows from operations closely and
maintain our financial viability through a variety of means, including, among others, banking
facilities and external financings. See “Financial Information — Indebtedness and Contingent
Liabilities — Indebtedness.”

We have no immediate plan for future financing after the Listing taking into account our
available cash, proceeds from the Global Offering and based on our cash burn rate. However,
with the continuing expansion of our business and development of our products and services,
or if we discover suitable targets for acquisition or business collaboration, we could not
exclude the possibility to require further funding through public or private equity offerings,
debt financing and other sources. We will comply with applicable laws and regulations,
including requirements under the Listing Rules, when we proceed with such financings.

RECENT DEVELOPMENTS AND NO MATERIAL ADVERSE CHANGE

From January 1, 2025 and up to the Latest Practicable Date, the volume of UP Series
robots and Gogo Series robots we delivered increased by over 100% as compared to the same
period of 2024. In addition, from January 1, 2025 and up to the Latest Practicable Date, the
total value of sales contracts we secured remained relatively stable as compared to the same
period of 2024. Our Directors confirm that, up to the date of this prospectus, there has been
no material changes to our business model and the general economic and regulatory
environment in which we operate, there has been no material adverse change in our financial
or trading position or prospects since May 31, 2025, being the date of the latest audited
consolidated financial position of our Group as set out in the Accountants’ Report in Appendix
I to this prospectus.

We expect to experience a slight increase in net loss for the year ending December 31,
2025, primarily due to the expected listing expenses and substantial research and development
expenses and selling and marketing expenses as we continuously enhance our R&D capabilities
and further expand our business operations. We also expect our financial performance will
continue to be affected by changes in the carrying amount of redemption liabilities in 2025.

APPLICATION FOR LISTING ON THE STOCK EXCHANGE

We have applied to the Listing Committee for the granting of the listing of, and
permission to deal in, the H Shares in issue and to be issued pursuant to (1) the Global
Offering, (2) the exercise of the Over-allotment Option and (3) the Conversion of Unlisted
Shares into H Shares on the basis that, among other things, we satisfy the requirement under
Rule 18C.03 of the Listing Rules and Chapter 2.5 of the Guide for New Listing Applicants as
a Commercial Company (as defined in the Listing Rules) with reference to our expected market
capitalization at the time of Listing, which, based on the Offer Price, exceeds HK$4 billion.
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OFFERING STATISTICS

Based on an Offer Price of
HK$95.60 per H Share

Market capitalization of our Shares™ . . .............. HK$6,569 million
Market capitalization of our H Shares™® .. ... ... ... .. HK$5,886 million
Unaudited pro forma adjusted net tangible assets per

Share™ . ... HK$13.79
Notes:

(I)  The calculation of market capitalization is based on 68,718,182 Shares expected to be in issue
immediately upon completion of the Global Offering (assuming the Over-allotment Option is not
exercised).

(2)  The calculation of market capitalization is based on 61,564,638 H Shares expected to be in issue
immediately upon completion of the Global Offering and the Conversion of Unlisted Shares into H
Shares (assuming the Over-allotment Option is not exercised).

(3)  See “Appendix II — Unaudited Pro Forma Financial Information” for further details regarding the
assumptions used and the calculation method.

LISTING EXPENSES

Our listing expenses primarily include underwriting commissions, professional fees paid
to legal advisors, the Reporting Accountants and other professional parties for their services
rendered in relation to the Listing and the Global Offering. The estimated total listing expenses
(assuming that the Over-allotment Option is not exercised and an Offer Price of HK$95.60 per
Share) for the Global Offering are approximately RMB63.7 million (equivalent to HK$69.7
million) (including (i) underwriting commissions, SFC transaction levy, Stock Exchange
trading fees and AFRC transaction levy for all Offer Shares of approximately HK$26.5 million;
and (ii) non-underwriting related expenses of approximately HK$43.2 million, which consist
of (a) fees and expenses of legal advisors and Reporting Accountants of approximately
HK$24.3 million; and (b) sponsor fee and other fees and expenses of approximately HK$18.9
million), representing 10.6% of the gross proceeds (assuming that the Over-allotment Option
is not exercised and an Offer Price of HK$95.60 per Share) of the Global Offering.

During the Track Record Period, we incurred listing expenses of RMB24.4 million
(equivalent to HK$26.7 million), of which RMB20.1 million (equivalent to HK$22.0 million)
was recognized as administrative expenses in the consolidated statements of profit or loss and
other comprehensive income and RMB4.3 million (equivalent to HK$4.7 million) was directly
attributable to the issuance of Offer Shares which is expected to be charged against equity upon
the Listing. We expect to incur additional listing expenses of approximately RMB39.3 million
(equivalent to HK$43.0 million), of which approximately RMB15.5 million (equivalent to
HK$17.0 million) is expected to be recognized as administrative expenses in the consolidated
statements of profit or loss and other comprehensive income and approximately RMB23.8
million (equivalent to HK$26.0 million) is expected to be recognized as a deduction in equity
directly upon the Listing.

DIVIDENDS AND DIVIDEND POLICY

We are incorporated under the laws of the PRC. Any dividends we pay will be at the
discretion of our Directors and will depend on our future operations and earnings, capital
requirements and surplus, general financial condition, contractual restriction and other factors
which our Directors consider relevant. Our shareholders in a general meeting may approve any
declaration of dividends, which must not exceed the amount recommended by our Board. We
do not currently have a formal dividend policy.
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Under the applicable PRC laws and regulations, a PRC incorporated company is required
to set aside at least 10% of its after-tax profits each year, after making up previous years’
accumulated losses, if any, to contribute to certain statutory reserve funds until the aggregate
amount contributed to such funds reaches 50% of its registered capital. The company may pay
dividends out of after-tax profits after making up for accumulated losses and contributing to
statutory reserve funds as mentioned above. As advised by our PRC Legal Advisors, our PRC
companies cannot pay dividends if such companies are in an accumulated loss position.

During the Track Record Period, we did not declare or pay any dividend. No dividend
shall be declared or payable except out of our profits and reserves lawfully available for
distribution. Our Directors have the absolute discretion to recommend any dividend subject to
our constitutional documents and the relevant laws. We cannot assure you that our Company
will be able to declare dividends of any amount each year or in any year.

USE OF PROCEEDS

We estimate the net proceeds of the Global Offering which we will receive will be
approximately HK$590.0 million, after deducting the estimated underwriting commissions and
other fees and expenses payable by us in connection with the Global Offering and assuming the

Over-allotment Option is not exercised and an Offer Price of HK$95.60 per Share.

We intend to use the net proceeds of the Global Offering for the following purposes:

Approximately Percentage of
HKS$ in millions Net Proceeds Future Plans
354.2 60.0% continuously enhance our R&D capabilities
176.8 30.0% improve our commercialization capabilities in
and beyond the PRC
59.0 10.0% working capital and other general corporate
purposes

See “Future Plans and Use of Proceeds” for further information relating to our future
plans and use of proceeds from the Global Offering.
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DEFINITIONS

In this prospectus, unless the context otherwise requires, the following terms shall
have the meanings set out below. Certain technical terms are explained in “Glossary.”

“Accountants’ Report”

“AFRC”

“Alibaba Internet Technology”

“AlphaX”

“Anhui Artificial Intelligence

Company”

“Anhui Yunzhiji”

“Articles of Association”

“associate(s)”

“Audit Committee”

the accountants’ report of our Company for the Track
Record Period, the text of which is set out in Appendix I
to this prospectus

the Accounting and Financial Reporting Council of Hong
Kong

Alibaba (China) Internet Technology Co., Ltd. (Fif 8 2
(P EHAAEF M A FR/AF]), a limited liability company
established in the PRC on September 9, 1999 and our
former Shareholder

AlphaX Partners Fund I L.P.,, an exempted limited
partnership incorporated in Cayman Islands on March 23,
2016 and one of our Series B Strategic Investors, Series
C Investors and Series D Investors

Anhui Artificial Intelligence Industry Investment
Development Co., Ltd. (Z#E AN LR EE £/ EREA
FZy7]), a limited liability company established in the
PRC on January 28, 2014, one of our Series Angel
Investors and our Series A Investor

Anhui Yunzhiji Information Technology Co., Ltd. (%#l
T2 5 BHMARAF), a limited liability company
established in the PRC on August 27, 2014 and a
wholly-owned subsidiary of our Company

the articles of association of our Company conditionally
adopted by our Shareholders on February 6, 2025 with
effect from the Listing Date, as amended from time to
time, a summary of which is set out in Appendix V to this
prospectus

has the meaning ascribed thereto under the Listing Rules

the audit committee of the Board
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DEFINITIONS

“Beijing Onion”

“Beijing Qiming”

“Beijing Yunxuan”

“Beijing Zhengzhi”

’

“Board” or “Board of Directors’

“Board of Supervisors”

“business day”

“CAC”

“CAGR”

“Capital Market
Intermediary(ies)”

“CCASS”

Beijing Onion Investment Management Co., Ltd. (6507
AREEHARATF), a limited liability company
established in the PRC on July 21, 2014 and our former
Shareholder

Beijing Qiming Rongxin Equity Investment Partnership
(Limited Partnership) (dtx0RLEH flGE B HERR & A 9% 26
(AFR4E%)), a limited partnership established in the PRC
on March 23, 2020 and one of our Series C Investors and
Series D Investors

Beijing Yunxuan Technology Co., Ltd. (At &R A
FZyH]), a limited liability company established in the
PRC on April 9, 2019 and a non-wholly-owned
subsidiary of our Company

Beijing Zhengzhi Technology Co., Ltd. (At IE&ERHE A
FR/NF]), a limited liability company established in the
PRC on June 30, 2020 and a wholly-owned subsidiary of
our Company

our board of Directors
our board of Supervisors

a day on which banks in Hong Kong are generally open
for normal banking business to the public and which is
not a Saturday, Sunday, or public holiday in Hong Kong

the Cyberspace Administration of China (H1#E A\ RI:A)
[ I 2 LB A £ B A )

compound annual growth rate, calculated by dividing the
ending value by the beginning value of a period, raised to
the power of one divided by the number of years within
the period, and subtracting one from the subsequent
result

the capital market intermediary(ies) participating in the
Global Offering and has the meaning ascribed thereto

under the Listing Rules

the Central Clearing and Settlement System established
and operated by HKSCC
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DEFINITIONS

“Chengdu Yunkuo”

“China” or “PRC”

“CITIC Securities Investment”

“close associate(s)”

“CNIPA”

“Companies (Winding Up and

Miscellaneous Provisions)
Ordinance”

“Companies Ordinance”

’

“Company” or “our Company’

“connected person(s)”

“connected transaction(s)”

“Controlling Shareholder(s)”

Chengdu Yunkuo Technology Co., Ltd. (JAREERL A
F/ZyH]), a limited liability company established in the
PRC on February 8, 2021 and a wholly-owned subsidiary
of our Company

the People’s Republic of China, but for the purpose of
this prospectus and for geographical reference only and
except where the context requires, references in this
prospectus to “China” and the “PRC” do not apply to
Hong Kong, the Macau Special Administrative Region of
the PRC and Taiwan

CITIC Securities Investment Limited ("1 Rl 5 & A IR
/3 F]), a limited liability company established in the PRC
on April 1, 2012 and one of our Series C Investors

has the meaning ascribed thereto under the Listing Rules

the China National Intellectual Property Administration

(CESIE =3 5

the Companies (Winding Up and Miscellaneous
Provisions) Ordinance (Chapter 32 of the Laws of Hong
Kong), as amended, supplemented or otherwise modified
from time to time

the Companies Ordinance (Chapter 622 of the Laws of
Hong Kong), as amended, supplemented or otherwise
modified from time to time

Beijing Yunji Technology Co., Ltd. (At AR An A
FRZvF]), a joint stock company with limited liability
incorporated in the PRC on December 6, 2021, or, where
the context requires (as the case may be), its predecessor
with the same English name (L ERBIHARAF), a
limited liability company established in the PRC on
January 29, 2014

has the meaning ascribed thereto under the Listing Rules
has the meaning ascribed thereto under the Listing Rules
has the meaning ascribed thereto under the Listing Rules

and, unless the context otherwise requires, refers to Ms.
Zhi and Yunji Angel Management
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DEFINITIONS

“Conversion of Unlisted Shares
into H Shares”

“core connected person(s)”

“CSRC”

“Director(s)”

“EIT”

“EIT Law”

“Exchange Participant”

“Extreme Conditions”

“Feidian”

“Feidian No. 1”7

the conversion of 54,664,638 Unlisted Shares into H
Shares on a one-for-one basis upon the completion of the
Global Offering. Filing of such conversion of Unlisted
Shares into H shares has been completed with the CSRC
on September 16, 2025 and an application for H Shares to
be listed on the Stock Exchange has been made to the
Stock Exchange

has the meaning ascribed thereto under the Listing Rules

China Securities Regulatory Commission (7235 75 B &
HHZER)

director(s) of our Company
enterprise income tax

the PRC Enterprise Income Tax Law ({7 % A AL E 4
FHEr9Fi%), as amended, supplemented or otherwise
modified from time to time

a person (a) who, in accordance with the Listing Rules,
may trade on or through the Stock Exchange; and (b)
whose name is entered in a list, register or roll kept by the
Stock Exchange as a person who may trade on or through
the Stock Exchange

the occurrence of “extreme conditions” as announced by
any government authority of Hong Kong due to serious
disruption of public transport services, extensive
flooding, major landslides, large-scale power outage or
any other adverse conditions before Typhoon Signal No.
8 or above is replaced with Typhoon Signal No. 3 or
below

AlphaX, Feidian No. 1, Feidian No. 2, Shanghai Feidian,
Shanghai Yushu and Hainan Feidian

Gongqingcheng Feidian Yunji Investment Partnership
(Limited Partnership) (Gt Wi B 2 E S B BEH
A %2)), a limited partnership established in the PRC on
December 16, 2020 and one of our Series C Investors
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DEFINITIONS

“Feidian No. 2”

“FIL”

“FINI”

“Frost & Sullivan”

“Frost & Sullivan Report”

“Global Offering”

“Granted Investor Shares”

9 LR T3 9

“Group”, “our Group”, “our”,

“we” or “US”

“Guangkong Zhongying”

“Guide for New Listing
Applicants”

Gongqingcheng Feidian Yunji No. 2 Investment
Partnership (Limited Partnership) (7 ok B 2= — 5%
WEEGHAEAWREY)), a limited partnership
established in the PRC on March 31, 2021 and one of our
Series C Investors

Foreign Investment Law of the PRC (% A A AN[E Fh
P &), as amended, supplemented or otherwise
modified from time to time

an online platform operated by HKSCC that is mandatory
for admission to trading and, where applicable, the
collection and processing of specified information on
subscription in and settlement for all new listings

Frost & Sullivan (Beijing) Inc., Shanghai Branch Co., an
independent market research and consulting company

an independent market research report commissioned by
us and prepared by Frost & Sullivan for the purpose of

this prospectus

the Hong Kong Public Offering and the International
Offering

Shares held by the Investor Voting Grantors, the voting
rights attaching to which shall always be deferred to
Yunji Angel Management in general meetings of our
Company pursuant to the Investor Voting Agreements

our Company and our subsidiaries at the relevant time

Zhuhai Guangkong Zhongying Industrial Investment
Fund Partnership (Limited Partnership) R CHE B
EWEREEREEEFEREY)), a limited partnership
established in the PRC on August 30, 2016 and one of our
Series B Investors

the Guide for New Listing Applicants issued by the Stock
Exchange effective from January 1, 2024
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DEFINITIONS

“H Share(s)”

“H Share Registrar”

“Haihang Chuangtou”

“Hainan Feidian”

“Hainan Yunji”

“Haiyin”

“Hangzhou Haoyue”

“Henan Ketou”

“Henan Yunji”

“HK eIPO White Form”

ordinary shares of the Company of which an application
has been made for listing and permission to trade on the
Stock Exchange with nominal value of RMB1.0 each

Tricor Investor Services Limited

Haihang Tourism Innovation Investment Co., Ltd. (A
IRZERHAL G ABR/AF]), a limited liability company
established in the PRC on March 2, 2016 and our former
Shareholder

Hainan Feidian Weiyun Venture Capital Investment
Private Equity Fund Partnership (Limited Partnership)
(B R AR BN SRS WA RER)), a
limited partnership established in the PRC on April 13,
2021 and one of our Series D Investors

Hainan Yunji Technology Co., Ltd. (i =R B
), a limited liability company established in the PRC on
May 11, 2021 and a wholly-owned subsidiary of our
Company

Wenzhou Haiyin and Tianjin Haiyin

Hangzhou Haoyue Enterprise Management Co., Ltd. (4
I A SEEFAPRAF]), a limited liability company
established in the PRC on October 24, 2023 and one of
our Series D Investors

Henan Ketou Industrial Development Investment Fund
(Limited Partnership) (Ji//d & FHEE E R B ERE S
FRA%2)), a limited partnership established in the PRC on
November 9, 2020 and one of our Series D Investors

Henan Yunji Intelligent Technology Co., Ltd. ({7 ZE 45
BHEHAMTABR/A ), a limited liability company
established in the PRC on October 29, 2021 and a

wholly-owned subsidiary of our Company

the application for Hong Kong Offer Shares to be issued
in the applicant’s own name, submitted online through
the designated website at www.hkeipo.hk
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DEFINITIONS

“HK eIPO White Form Service
Provider”

“HK Yunji”

“HKSCC”

“HKSCC EIPO”

“HKSCC Nominees”

“HKSCC Operation Procedures”

“HKSCC Participant”

“Hong Kong” or “HK”

“Hong Kong dollars” or “HK
dollars” or “HK$” or “HKD”

“Hong Kong Offer Shares”

the HK eIPO White Form service provider designated
by our Company as specified on the designated website at
www.hkeipo.hk

SkyTread Technology Co., Limited, a limited company
incorporated in Hong Kong on September 20, 2024 and a
wholly-owned subsidiary of our Company

Hong Kong Securities Clearing Company Limited

the application for the Hong Kong Offer Shares to be
issued in the name of HKSCC Nominees and deposited
directly into CCASS to be credited to your designated
HKSCC Participant’s stock account through causing
HKSCC Nominees to apply on your behalf, including by
instructing your broker or custodian who is a HKSCC
Participant to give electronic application instructions via
HKSCC’s FINI system to apply for the Hong Kong Offer
Shares on your behalf

HKSCC Nominees Limited, a wholly-owned subsidiary
of HKSCC

the operational procedures of HKSCC in relation to
CCASS, containing the practices, procedures and
administrative requirements relating to the operation and
functions of CCASS, as from time to time in force

a participant admitted to participate in CCASS as a direct
clearing participant, a general clearing participant or a
custodian participant

the Hong Kong Special Administrative Region of the
PRC

Hong Kong dollars and cents respectively, the lawful
currency of Hong Kong

the 345,000 H Shares (subject to reallocation) being

offered by our Company for subscription pursuant to the
Hong Kong Public Offering
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DEFINITIONS

“Hong Kong Public Offering”

“Hong Kong Underwriters”

“Hong Kong Underwriting
Agreement”

“IFRS Accounting Standards”

“IIT”

“Independent Third Party(ies)”

’

“Individual Voting Agreement

“Individual Voting Grantor(s)”

“International Offer Shares”

the offer for subscription of the Hong Kong Offer Shares
to the public in Hong Kong at the Offer Price (plus
brokerage of 1%, SFC transaction levy of 0.0027%, Stock
Exchange trading fee of 0.00565% and AFRC transaction
levy of 0.00015%) on the terms and conditions described
in this prospectus

the underwriters of the Hong Kong Public Offering listed
in “Underwriting — Hong Kong Underwriters”

the underwriting agreement dated October 5, 2025
relating to the Hong Kong Public Offering entered into by
our Company, the Controlling Shareholders, the Joint
Sponsors, the Overall Coordinators, and the Hong Kong
Underwriters, as described in “Underwriting — Hong
Kong Underwriting Arrangements — Hong Kong Public
Offering — Hong Kong Underwriting Agreement”

IFRS Accounting Standards as issued by the International
Accounting Standards Board

individual income tax in the PRC

a person or entity which, to the best of our Directors’
knowledge, information, and belief, having made all
reasonable enquiries, is not a connected person of the
Company within the meaning of the Listing Rules

the acting-in-concert agreement entered into between the
Individual Voting Grantors and Ms. Zhi regarding certain
arrangements for voting rights in our Company, details of
which are set out in “History, Development and
Corporate Structure — Voting Arrangements”

Mr. Hu Quan (#52), Mr. Wu Minghui (% #I##), Mr. Li
Quanyin (Z4:E) and Mr. Zhang Heguang (5RF1%)

the 6,555,000 H Shares initially offered by our Company
for subscription at the Offer Price under the International
Offering (subject to reallocation) as described in
“Structure of the Global Offering,” together with, where
relevant, any additional H Shares which may be issued by
our Company pursuant to the exercise of the Over-
allotment Option
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DEFINITIONS

“International Offering”

“International Underwriters”

“International Underwriting
Agreement”

“Investor Voting Agreement(s)”

“Investor Voting Grantor(s)”

“Joint Bookrunners”

“Joint Global Coordinators”

“Joint Lead Managers”

the conditional placing of the International Offer Shares
by the International Underwriters outside the United
States in offshore transactions in reliance on Regulation
S, as further described in “Structure of the Global
Offering”

the group of international underwriters expected to enter
into the International Underwriting Agreement to
underwrite the International Offering

the underwriting agreement expected to be entered into
on or about October 14, 2025 by, among others, the
Overall Coordinators, the International Underwriters and
our Company in respect of the International Offering, as
further described in “Underwriting — International
Offering — International Underwriting Agreement”

the acting-in-concert agreement(s) entered into between
the Investor Voting Grantors and Yunji Angel
Management regarding certain arrangements for voting
rights in our Company, details of which are set out in
“History, Development and Corporate Structure —
Voting Arrangements”

Wenzhou Haiyin, Guangkong Zhongying, Maoji No. 2
and Maoji No. 1

CLSA Limited, CCB International Capital Limited,
SDICS International Securities (Hong Kong) Limited,
China Harbour International Securities Limited, Futu
Securities International (Hong Kong) Limited, Fuze
Securities (International) Limited, SPDB International
Capital Limited, and Tiger Brokers (HK) Global Limited

CLSA Limited, CCB International Capital Limited and
SDICS International Securities (Hong Kong) Limited

CLSA Limited, CCB International Capital Limited,
SDICS International Securities (Hong Kong) Limited,
China Harbour International Securities Limited, Futu
Securities International (Hong Kong) Limited, Fuze
Securities (International) Limited, SPDB International
Capital Limited, and Tiger Brokers (HK) Global Limited
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DEFINITIONS

“Joint Sponsors”

“Lanting”

“Lanting Qiyue”

“Lanting Shiling”

“Latest Practicable Date”

“Lenovo Fund”

“Linzhi Tencent”

“Listing”

“Listing Date”

“Listing Rules”

CITIC Securities (Hong Kong) Limited and CCB

International Capital Limited
Lanting Shiling and Lanting Qiyue

Ningbo Lanting Qiyue Investment Management
Partnership (Limited Partnership) (BRI == Rl 8% &
MEBLEERASE)), a limited partnership established
in the PRC on March 8, 2018 and one of our Series C
Investors

Ningbo Lanting Shiling Investment Partnership (Limited
Partnership) (MBI EAGBAEAREH)), a
limited partnership established in the PRC on August 2,
2016 and our Series A+ Investor and one of our Series A+

Strategic Investors

September 29, 2025, being the latest practicable date for
the purpose of ascertaining certain information contained
in this prospectus prior to its publication

Hubei Lenovo Yangtze River Technology Industrial Fund
Partnership (Limited Partnership) (dt & B TIRIHL
EXEESEBOEARAY)), a limited partnership
established in the PRC on May 16, 2018 and one of our
Series B Strategic Investors and Series C Investors

Linzhi Tencent Technology Co., Ltd. (g ifUEHE A R
/vH]), a limited liability company established in the PRC
on October 26, 2015 and one of our Series A+ Strategic
Investors and Series C Investors

listing of our H Shares on the main board of the Stock
Exchange

the date, expected to be on or about Thursday, October
16, 2025, on which our H Shares are listed and from
which dealings therein are permitted to take place on the
Stock Exchange

the Rules Governing the Listing of Securities on The

Stock Exchange of Hong Kong Limited, as amended,

supplemented or otherwise modified from time to time

— 31 -



DEFINITIONS

“Main Board”

“Maoji”

“Maoji No. 17

“Maoji No. 2”

“MIIT”

“MOF”

“MOFCOM”

“Ms. Zhi”

“NDRC”

“Nomination Committee”

“Offer Price”

the stock exchange (excluding the option market)
operated by the Stock Exchange which is independent
from and operated in parallel with the GEM of the Stock
Exchange

Maoji No. 1 and Maoji No. 2

Jiaxing Maoji No. 1 Equity Investment Partnership
(Limited Partnership) (Bl s SEERE G B A
(AFR4E%)), a limited partnership established in the PRC
on January 8, 2019 and one of our Series B Investors

Jiaxing Maoji No. 2 Equity Investment Partnership
(Limited Partnership) (5B Sl flaERAERE SR
(A FR4E%)), a limited partnership established in the PRC
on January 8, 2019 and one of our Series B Investors

the Ministry of Industry and Information Technology of
the PRC (3 A\ RILFIEN T3A(F B AL ET)

Ministry of Finance of the PRC (H73 A [ LA 5] B )

Ministry of Commerce of the PRC (H 3 A 33 i #5
i)

Ms. Zhi Tao (i‘]%:?), our co-founder, chairwoman of the
Board, executive Director, president and one of our
Controlling Shareholders

the National Development and Reform Commission of

the PRC (H 3 A\ R0 B 5 88 R fl o 4 2% B &)
the nomination committee of the Board

the offer price per Offer Share (exclusive of brokerage
fee of 1%, SFC transaction levy of 0.0027%, AFRC
transaction levy of 0.00015% and Stock Exchange
trading fee of 0.00565%), expressed in Hong Kong
dollars, at which the Offer Shares are to be subscribed for
and issued pursuant to the Global Offering as described
in “Structure of the Global Offering”
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DEFINITIONS

“Offer Share(s)”

“Onion Investment”

“Over-allotment Option”

“Overall Coordinators”

“Overseas Listing Trial
Measures”

“Pathfinder SII(s)”

“PBOC”

“People’s Congress”

the Hong Kong Offer Shares and the International Offer
Shares, collectively, and where relevant, together with
any additional H Shares to be issued by our Company
pursuant to the exercise of the Over-allotment Option

Changzhou Onion Equity Investment Partnership
(Limited Partnership) (% ¥ ZBHERE G B BECH R
%)), a limited partnership established in the PRC on
September 26, 2014 and our former Shareholder

the option expected to be granted by our Company to the
International Underwriters, exercisable by the Overall
Coordinators (on  behalf of the International
Underwriters) under the International Underwriting
Agreement, pursuant to which our Company may be
required to allot and issue up to an aggregate of
1,035,000 additional H Shares at the Offer Price, among
other things, as further described in “Structure of the
Global Offering”

CLSA Limited, CCB International Capital Limited and
SDICS International Securities (Hong Kong) Limited

Trial Administrative Measures of the Overseas Securities
Offering and Listing by Domestic Companies ( (3% A1
ESAMEITRE A T BT L) ) released by the
CSRC on February 17, 2023 and effective on March 31,
2023

has the meaning ascribed thereto in Chapter 2.5 of the
Guide for New Listing Applicants, and unless the context
otherwise requires, refers to our pathfinder sophisticated
independent investors the details of which are set out in
“History, Development and Corporate Structure — Pre-
IPO Investments — Information about the Pre-IPO
Investors — Pathfinder SIIs”

the People’s Bank of China (*FE A R4R17)

the PRC’s legislative apparatus, including the National
People’s Congress and all the local people’s congresses
(including provincial, municipal, and other regional or
local people’s congresses) as the context may require, or
any of them
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DEFINITIONS

“PRC Company Law”

“PRC GAAP”

“PRC Legal Advisors”

“PRC Securities Law”

“Pre-IPO ESOP”

“Pre-IPO Investments”

“Pre-IPO Investors”

44QM165”

“Regulation S”

“Remuneration Committee”

“RMB” or “Renminbi”

Company Law of the People’s Republic of China ( {H1%E
NRILME A ALY ) as amended, supplemented or
otherwise modified from time to time

Accounting Standards for Business Enterprises ( ({23
rEMERI) ) issued by the Ministry of Finance of the
PRC, as amended, supplemented or otherwise modified
from time to time

Haiwen & Partners, our legal advisors as to PRC laws
(including PRC data compliance law)

Securities Law of the PRC ( {*#E AN RILFNEHESHE) )
as amended, supplemented or otherwise modified from
time to time

the employee stock ownership plan adopted by our
Company on December 31, 2020 and amended on
February 11, 2025, the principal terms of which are
summarized in “Appendix VI — Statutory and General
Information — D. Pre-IPO ESOP”

the pre-IPO investments in our Company undertaken by
various investors, details of which are set out in “History,
Development and Corporate Structure — Pre-IPO
Investments”

the investors of our Company as set out in “History,
Development and Corporate Structure — Pre-IPO
Investments — Information about the Pre-IPO Investors”
QM165 Limited, a company incorporated in Hong Kong
with limited liability on November 2, 2020 and one of our
Series C Investors and Series D Investors

Regulation S under the U.S. Securities Act

the remuneration committee of the Board

the lawful currency of the PRC
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DEFINITIONS

“Ruiju Investment”

“SAFE”

“SAMR”

“SASAC”

“SAT”

“Series A Investment”

“Series A Investor”

“Series A+ Investment”

“Series A+ Investor”

“Series A+ Strategic Investment”

“Series A+ Strategic Investors”

“Series Angel Investment”

“Series Angel Investor”

Zhuhai Hengqin Ruiju Equity Investment Partnership
(Limited Partnership) (PR S &RIRAERE G
(AR5 %)), a limited partnership established in the PRC
on November 8, 2021 and one of our Series D Investors

State Administration of Foreign Exchange of the PRC (!
HANHEE P fR))

State Administration for Market Regulation of the PRC
(N BRI AN B [ 5 i 407 B B B )

State-owned Assets Supervision and Administration
Commission of the State Council of the PRC (7 [ B %5 ¢
B R E M ER B

State Administration of Taxation of the PRC ([ B KX #i
B )

the series A investment in our Group, details of which are
set out in “History, Development and Corporate Structure
— Pre-IPO Investments”

Anhui Artificial Intelligence Company

the series A+ investment in our Group, details of which
are set out in “History, Development and Corporate
Structure — Pre-IPO Investments”

Lanting Shiling

the series A+ strategic investment in our Group, details of
which are set out in “History, Development and
Corporate Structure — Pre-IPO Investments”

Linzhi Tencent and Lanting Shiling

the series angel investment in our Group, details of which
are set out in “History, Development and Corporate

Structure — Pre-IPO Investments”

Anhui Artificial Intelligence Company and Mr. Zhu
Zigang (KTl
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DEFINITIONS

“Series B Investment”

“Series B Investors”

“Series B Strategic Investment”

“Series B Strategic Investors”

“Series C Investment”

“Series C Investors”

“Series D Investment”

“Series D Investors”

“SFC”

“SFO”

“Shanghai Feidian”

the series B investment in our Group as described in
“History, Development and Corporate Structure — Pre-
IPO Investments”

Maoji No. 2, Shanghai Kehui, Guangkong Zhongying,
Wenzhou Haiyin and Maoji No. 1

the series B strategic investment in our Group, details of
which are set out in “History, Development and
Corporate Structure — Pre-IPO Investments —
Overview”

Lenovo Fund, Shanghai Yushu, AlphaX and TransLink

the series C investment in our Group, details of which are
set out in “History, Development and Corporate Structure
— Pre-IPO Investments”

QM165, Feidian No. 2, CITIC Securities Investment,
Linzhi Tencent, Beijing Qiming, Feidian No. 1, Lenovo
Fund, Shanghai Yushu, AlphaX and Lanting Qiyue

the series D investment in our Group, details of which are
set out in “History, Development and Corporate Structure
— Pre-IPO Investments”

Ruiju Investment, Hangzhou Haoyue, Henan Ketou,
Shanghai Feidian, QM 165, Taizhoudongnanwentou Fund,
Hainan Feidian, Tianjin Haiyin, Beijing Qiming and
AlphaX

the Securities and Futures Commission of Hong Kong

the Securities and Futures Ordinance (Chapter 571 of the
Laws of Hong Kong), as amended, supplemented or
otherwise modified from time to time

Shanghai Feidian Hongjing Private Equity Investment
Fund Partnership (Limited Partnership) (_ i 85545 £
SHEREREEEEREY)), a limited partnership
established in the PRC on August 13, 2021 and one of our
Series D Investors
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DEFINITIONS

“Shanghai Kehui”

“Shanghai Renyun”

“Shanghai Yushu”

“Share(s)”

“Shareholder(s)”

“Shenzhen Yunzhiji”

“Sophisticated Independent
Investors”

“Specialist Technology
Company”

“Specialist Technology Industry”

“Specialist Technology
Product(s)”

Shanghai Kehui Venture Capital Investment Co., Ltd. (I
IR A ZERCE A BR/AF]), a limited liability company
established in the PRC on May 21, 2013 and one of our
Series B Investors

Shanghai Renyun Technology Co., Ltd. ( b NERHEA
FRZSF]), a limited liability company established in the
PRC on December 27, 2016 and a wholly-owned
subsidiary of our Company

Shanghai Yushu Feidian Investment Partnership (Limited
Partnership) (LMK EIRESBCEERAE)), a
limited partnership established in the PRC on September
7, 2016 and one of our Series B Strategic Investors and

Series C Investors

ordinary shares in the share capital of our Company, with
a nominal value of RMB1.0 each, comprising Unlisted
Shares and H Shares

holder(s) of our Shares

Shenzhen Yunzhiji Information Technology Co., Ltd. (¥
INE 2 M5 BT A BRA A), a limited liability company
established in the PRC on October 30, 2018 and a
wholly-owned subsidiary of our Company

has the meaning ascribed thereto in Chapter 2.5 of the
Guide for New Listing Applicants, and unless the context
otherwise requires, refers to our sophisticated
independent investors the details of which are set out in
“History, Development and Corporate Structure — Pre-
IPO Investments — Information about the Pre-IPO
Investors”

has the meaning ascribed thereto under Chapter 18C of
the Listing Rules

has the meaning ascribed thereto under Chapter 18C of
the Listing Rules

has the meaning ascribed thereto under Chapter 18C of
the Listing Rules
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DEFINITIONS

“Sponsor-Overall Coordinators”

or “Sponsor-OCs”

“Stabilizing Manager”

“State Council”

“Stock Exchange” or “Hong

Kong Stock Exchange”

“subsidiary(ies)”

“substantial shareholder(s)”

“Supervisor(s)”

“Suzhou Yunji”

“Taizhoudongnanwentou Fund”

“Takeovers Code”

“Tianjin Haiyin”

“Track Record Period”

“TransLink”

CLSA Limited and CCB International Capital Limited

CLSA Limited

the State Council of the People’s Republic of China (H
32 N B 1 B S B )

The Stock Exchange of Hong Kong Limited

has the meaning ascribed thereto under the Listing Rules
has the meaning ascribed thereto under the Listing Rules
supervisor(s) of the Company

Suzhou Yunji Technology Co., Ltd. (%N ZE L EH L A BRA
), a limited liability company established in the PRC on
September 14, 2018 and a wholly-owned subsidiary of

our Company

Taizhou Southeast Wentou Culture Tourism Industrial
Development Fund Partnership (Limited Partnership) (%
MR R SO b iRl i e B R R B 5 B SRR R EH)),
a limited partnership established in the PRC on January

8, 2020 and one of our Series D Investors

the Codes on Takeovers and Mergers and Share
Buybacks, as amended, supplemented or otherwise
modified from time to time

Tianjin Haiyin Qianshao Equity Investment Partnership
(Limited Partnership) (KEHEEGERFTHRAERE G B AE
(AFR4E%)), alimited partnership established in the PRC
on September 29, 2021 and one of our Series D Investors

the financial years ended December 31, 2022, 2023 and
2024 and the five months ended May 31, 2025

China Mobility (HK) Limited, a company incorporated in

Hong Kong with limited liability on August 31, 2018 and
one of our Series B Strategic Investors
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“Underwriters”

“Underwriting Agreements”

“United States” or “U.S.”

“Unlisted Shares”

“US$”, “USD” or “US dollars”

“U.S. Securities Act”

“VAT”

“WeChat mini-program”

“Wenzhou Haiyin”

“Yunji Angel Management”

“Yunji Angel No. 17

the Hong Kong Underwriters and the International
Underwriters

the Hong Kong Underwriting Agreement and the
International Underwriting Agreement

the United States of America, its territories and
possessions, any State of the United States, and the
District of Columbia

ordinary shares in the share capital of our Company with
a nominal value of RMB1.0 each, which are subscribed
for and paid up in Renminbi and are unlisted shares not
currently listed or traded on any stock exchange

United States dollars, the lawful currency of the United
States

the U.S. Securities Act of 1933, as amended,
supplemented or otherwise modified from time to time,

and the rules and regulations promulgated thereunder
value-added tax

a small application function within WeChat that provides
specific features to WeChat users

Wenzhou Haiyin Qianshao Equity Investment Partnership
(Limited Partnership) (MJHIEERATEHER E A% 2
(AFR4E%)), a limited partnership established in the PRC
on February 6, 2018 and one of our Series B Investors

Beijing Yunji Angel Management Partnership (Limited
Partnership) (LR EBRFEHEGEAEAREY)), a
limited partnership established in the PRC on July 30,
2015, an employee stock ownership platform of our
Company and one of our Controlling Shareholders

Tianjin Yunji Angel No. 1 Partnership Enterprise
(Limited Partnership) (KEZM R —5F 5B AEHE R
4%)), a limited partnership established in the PRC on
April 20, 2021 and an employee stock ownership
platform of our Company
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“Yunji Angel No.

“Yunji Angel No.

“Yunji Angel No.

“Yunji Angel No.

“%”

2”

3”

4”

5”

Tianjin Yunji Angel No. 2 Technology Partnership
Enterprise (Limited Partnership) (KM K H — 5887
BB EEAEREE)), alimited partnership established in
the PRC on April 20, 2021 and an employee stock
ownership platform of our Company

Tianjin Yunji Angel No. 3 Technology Partnership
Enterprise (Limited Partnership) (R 2248 KAH = 58FH 4%
BB EEEREE)), alimited partnership established in
the PRC on April 20, 2021 and an employee stock
ownership platform of our Company

Tianjin Yunji Angel No. 4 Technology Partnership
Enterprise (Limited Partnership) (K 2220 KA PU 58 RHE
BB EEERAEE)), alimited partnership established in
the PRC on April 20, 2021 and an employee stock
ownership platform of our Company

Tianjin Yunji Angel No. 5 Technology Partnership
Enterprise (Limited Partnership) (K= KA AL ERHL
GEAEERE)), alimited partnership established in
the PRC on April 22, 2021 and an employee stock
ownership platform of our Company

per cent

For ease of reference, the names of Chinese laws and regulations, governmental

authorities, institutions, natural persons or other entities (including our subsidiaries) have

been included in this prospectus in both the Chinese and English languages and in the event

of any inconsistency, the Chinese names shall prevail.
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GLOSSARY

This glossary of technical terms contains terms used in this prospectus as they relate
to our business. As such, these terms and their meanings may not always correspond to

standard industry meaning or usage of these terms.

“AI”

“Al agent”

“Al agent(s) with physical
robotic form(s)”

“Al agent(s) without physical
robotic form(s)”

“AIOT”

“algorithm”

“API”

“APP” or “App”

“architecture”

artificial intelligence

an artificial intelligence that possesses autonomous
perception, memory, reasoning analysis, decision-making
and action execution capabilities, which can directly
provide end-to-end and continuous iterative solutions

tailored to specific tasks

an Al agent that interacts with the physical environment
through real-time sensorimotor loops, using its
embodiment as a medium for dynamic adaptation and
evolution within complex scenarios, with its essence
rooted in dynamic cognition and self-adaptive evolution
based on physical embodiment

an advanced form of AI agent that performs high-level
cognitive functions through abstract computation,
symbolic reasoning, structured data manipulation, and
predictive mechanisms, with its essence lying in
generalized  problem-solving, adaptability  across
contexts, and foresight of future states, all independent of

physical embodiment

artificial intelligence of things, the combination of Al

technologies with the [oT infrastructure

a procedure or set of rules used in calculation and
problem-solving by computer systems

application programming interface, a type of software
interface offering a service to other pieces of software

application software designed to run on smartphones and
other mobile devices

the structure under which an information system’s

hardware, software, data and communication capabilities

are put together
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GLOSSARY

“B 2B”

“B 2c’9

“big data”

“cloud”

“cloud-based”

“cloud computing”

“composite polymorphic
robot(s)”

“COVID-19”

business to business, a type of commerce transaction in
which businesses sell products or services to businesses
rather than to individual consumers

business to consumer, a type of commerce transaction in
which businesses sell products or services directly to
individual consumers

large and diverse dataset that can reveal concealed
patterns, unidentified connections, market tendencies,
customer inclinations, and other beneficial information
resources under new processing model that enhances
decision-making power, insight and processing
optimization capabilities

the computers and connections that support cloud
computing

applications, services or resources made available to
users on demand via the internet from a cloud computing
provider’s servers with access to shared pools of
configurable resources

the delivery of computing services, including servers,
storage, databases, networking, software, over the
internet, enabling flexible resources and economies of
scale

a type of intelligent robotics system designed to address
the evolving demands of future manufacturing and
service  industries, = which  integrate = advanced
technologies, including multimodal large-scale Al
models, Al agents with physical robotic forms, novel
sensor fusion, adaptive control systems, and modular
execution architectures, to achieve versatile, flexible and
highly efficient performance; and where the context
refers to our product, the combination of our UP Series
and YJ-Transformer modules

coronavirus disease 2019, a disease caused by a novel

virus designated as severe acute respiratory syndrome

coronavirus
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“CPU”

“CRM”

“data analysis”

’

“data integration’

“deep learning”

“ERP”

“ES Gn

“FOC”

“Fully Autonomous Closed-loop
Learning System”

“GFA”

“GMV”

“GPS”

central processing unit, the central unit in a computer
containing the logic circuitry that performs the
instructions of a computer program

customer relationship management

the process of inspecting, cleansing, transforming, and
modeling data to discover useful information, draw
conclusions, and support decision-making

the process of combining data from different sources to
provide a unified view, enabling more comprehensive

analysis and decision-making

a subset of machine learning involving neural networks
with multiple layers, enabling the modeling of complex
patterns in data for tasks like image recognition and
natural language processing

enterprise resource planning, a business process
management software that allows an organization to use
a system of integrated applications to manage the
business and digitalize back-office functions relating to

technology, services, and human resources

environmental, social and governance

field-oriented control, an advanced control technology
for alternating current motors

our proprietary system that manages the entire data
lifecycle, from collection and processing to analysis and
dissemination, with minimal or no human intervention
gross floor area

gross merchandise volume, including the value of all
transactions, regardless of whether the payments have

been received or the products have been delivered

the Global Positioning System
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“GPUH

“HDOS”

“hospitality”

“integrated robot(s)”

“Intelligent AIoT Scheduling
Platform”

“intelligent control module”

“IOT”

“IT”

“KA clients”

graphic processing unit, a specialized electronic circuit
designed to rapidly manipulate and alter memory to
accelerate the creation of images

Hospitality Digital Operating System, our Al agent
without physical robotic form and software services
augmented by AI. HDOS mainly features Al concierge
services, service order management, service quality
management and reporting and analytic tool

in the context of an Al agent, refers to the delivery of
human-centric services that cater to a wide range of needs
across various scenarios. It is not limited to traditional
scenarios like hotels and restaurants but extends to
healthcare facilities, factories, commercial buildings,
communities and entertainment venues. Hospitality
services, when enhanced by AI, become scalable,
adaptive, and capable of delivering personalized,
efficient, and empathetic experiences in diverse scenarios

an integrated and independently functional robot system,
which includes all the hardware and software components
required for the operation of the robot

our cloud-based orchestration system integrating AloT
technologies to dynamically manage and optimize large-
scale deployments of robots, IoT devices, and human
workflows through adaptive algorithms, real-time data
analytics, and machine learning

one of our product lines under functional kits, a highly
integrated hard component for robots, integrating,
advanced sensors, and YJ-ROS that enable robots to
achieve intelligent mobility

internet of things, the concept of connecting physical
devices to a large, interconnected network

information technology
key account client groups of the Company which have

third-party payment arrangements with us, consisting of
hotel chain groups
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“KPIs”

“KYC”

“LiDAR”

“LLM(S)”

“machine learning”

“MCU(S)”

“module”

“new tier-1 cities”

“NLP”

key performance indicators

know your customer, a process that obtains and verifies
customer information

a sensing or detection system used for determining ranges
that works on the principal of radar but uses light from a
laser

large language machine learning model, an Al algorithm
that uses deep learning techniques and massively large
data sets to understand, summarize, generate and predict
new content

a subset of artificial intelligence where algorithms
improve automatically through experience and data
analysis, enabling systems to make predictions or
decisions without explicit programming

micro control units, small computers on a single
integrated circuit containing a processor core, memory
and programmable input and output

in the context of describing our products and technology
infrastructure, a module refers to a part of a system or
hardware that can operate to support specific
functionality, and a module is usually comprised of
multiple function

for the purpose of this prospectus, Chengdu, Hangzhou,
Chongqing, Suzhou, Wuhan, Xi’an, Nanjing, Changsha,
Tianjin, Zhengzhou, Dongguan, Wuxi, Ningbo, Qingdao
and Hefei, which are determined in accordance with the
Ranking of Chinese Cities’ Business Attractiveness 2024
(20243 17 5 2E £ 71 JEAT8%) published by PRC financial
media YiCai (5 —HA£E)

natural language processing, a way for computers to

analyze, understand and derive meaning from human

language in a smart and useful way
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GLOSSARY

“NPUH

“OEM”

“over-the-air”

“platform technology”

“QR code”

“R&D”

“R&D lead time”

“Saas”

“Scope 1 emissions”

“Scope 2 emissions”

“Scope 3 emissions”

“SLAM”

neural processing unit, a specialized hardware component
designed to accelerate the computation of artificial neural
networks, serving as the foundation of many machine
learning and deep learning applications

original equipment manufacturer

a technology that updates software remotely through
cloud network

a foundational technology that enables the development
and support of various applications, products, or services,

often serving as a base for innovation

quick response code, a type of matrix barcode or two-
dimensional barcode

research and development

the time span from the initiation of the R&D process of
a product or solution to its completion and readiness for
commercialization or practical application

software as a service, a software licensing and delivery
model in which software is licensed on a subscription
basis and is centrally hosted

direct greenhouse gas emissions mainly generated from
fuel consumption

indirect greenhouse gas emissions mainly generated from

energy indirect consumption

indirect greenhouse gas emissions mainly generated from
water consumption, wastewater discharge, waste disposal
and paper consumption during business travel, employee
commuting, transportation of products by suppliers and
other activities, according to the GHG Protocol
Corporate Value Chain (Scope 3) Accounting and
Reporting Standard

simultaneous localization and mapping, a technology that

allows robots to build a map of an unknown environment
and localize itself in that map at the same time
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GLOSSARY

“SOP(S)”

113 ’

sq.m.

“total addressable market”

“tier-1 cities”

“tier-2 cities”

“tier-3 cities”

standard operating procedure(s)
square meter

total addressable market, the total market demand for a
product or service assuming that the demand from
customers is fully addressed

for the purpose of this prospectus, Beijing, Shanghai,
Guangzhou and Shenzhen, which are determined in
accordance with the Ranking of Chinese Cities’ Business
Attractiveness 2024 (202438 17 7 2E 0k 1 HEATB%)
published by PRC financial media YiCai (55— HF%%)

for the purpose of this prospectus, Foshan, Shenyang,
Kunming, Jinan, Xiamen, Fuzhou, Wenzhou, Changzhou,
Dalian, Shijiazhuang, Nanning, Harbin, Jinhua,
Nanchang, Changchun, Nantong, Quanzhou, Guiyang,
Jiaxing, Taiyuan, Huizhou, Xuzhou, Shaoxing,
Zhongshan, Taizhou, Yantai, Zhuhai, Baoding, Weifang,
and Lanzhou, which are determined in accordance with
the Ranking of Chinese Cities’ Business Attractiveness
2024 (20243 P MK S HEATRS)  published by PRC
financial media YiCai (55— H1%%)

for the purpose of this prospectus, Urumgqi, Linyi,
Haikou, Huzhou, Yangzhou, Yancheng, Luoyang,
Tangshan, Jining, Langfang, Taizhou, Ganzhou, Hohhot,
Zhenjiang, Wuhu, Shantou, Handan, Jiangmen, Zibo,
Yinchuan, Nanyang, Huai’an, Mianyang, Lianyungang,
Fuyang, Xinxiang, Xianyang, Sanya, Weihai, Guilin,
Zhangzhou, Zunyi, Yichang, Sugian, Cangzhou,
Hengyang, Liuzhou, Xiangyang, Putian, Jiujiang, Heze,
Chuzhou, Zhanjiang, Shangrao, Dezhou, Zhaoqing,
Jieyang, Xingtai, Tai’an, Zhoukou, Zhuzhou, Yueyang,
Liaocheng, Ningde, Shangqiu, Jingzhou, Changde,
Yichun, Lu’an, Bengbu, Dongying, Zaozhuang,
Ma’anshan, Lishui, Ordos, Anqing, Xinyang, Baotou,
Nanchong and Anyang, which are determined in
accordance with the Ranking of Chinese Cities’ Business
Attractiveness 2024 (2024 35k 7 7 2E 9% 1 HEAT8%)
published by PRC financial media YiCai (55— Hf%%)
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“tier-4 cities”

“Wi-Fi”

“YJ-AloT components”

“YJ-NLP”

“YJ-Platform”

“YJ-Robots”

“YJ-ROS”

})

“YJ-Transformer modules’

“YunEye system”

for the purpose of this prospectus, any other cities in the
PRC that are not categorised as tier-1, new tier-1, tier-2
and tier-3 cities

the name of a wireless networking technology that uses
radio waves to provide wireless high-speed internet and
network connections

one of our product lines under functional kits, including
elevator component, telecommunication component and
access control component, representing our application
of AloT technologies

our proprietary vertical NLP framework for hospitality,
integrating multi-task semantic models and closed-loop
optimization to achieve high-precision intent recognition,
service quality analysis, and adaptive knowledge
extraction, with lightweight deployment, low-latency
inference, and autonomous domain adaptation

one of our service offerings under Al agent applications,
a platform integrating HDOS into the existing workflow
of our customers

our product line of robots, and where the context refers to
our specific products, including UP Series robots, Gogo
Series robots and Run Series robots

one of our service offerings under Al-powered robotic
fundamental services, our proprietary robot operating
system powered by AI, incorporating algorithms that

enable robots to achieve intelligent mobility

one of our product lines under functional kits, including
the upper compartments designed for our UP Series
robots and standalone smart vending machines designed

to be compatible with YJ-Robots

our proprietary robot visual perception system
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FORWARD-LOOKING STATEMENTS

This prospectus contains certain forward-looking statements representing our goals,
expectation and views of future events, and actual results or outcomes may differ materially
from those expressed or implied. Such forward-looking statements are subject to certain risks,
uncertainties and assumptions. Forward-looking statements typically can be identified by the

99 ¢ LT3 L2 INT3 99 6t 9

use of words such as “will,” “would,” “estimate,” “expect, plan,” “aim,” “going

99

anticipate,

99 ER T

forward,” “believe,” “may,” “intend,” “ought to,

99

continue,” “project,” “should,” “seek,”

“potential” and the negative of these words and other similar expressions. Although we believe
that our expectations are reasonable, we can give no assurance that these expectations will
prove to have been correct, and actual results may vary materially.

These forward-looking statements include, but are not limited to, statements relating to:

. our business and operating strategies and the various measures we use to implement
such strategies;

. our operations and business prospects;

. the future competitive environment for the industry which we operate in;

. the regulatory environment as well as the general industry outlook for the industry

which we operate in;

. future developments in the industry which we operate in;

. general economic trends in which we operate our business;

. our ability to control costs and expenses;

. our dividend policy;

. capital market developments;

. the actions and developments of our competitors;

. change or volatility in interest rates, equity prices, volumes, operations, margins,
risk management and overall market trends; and

. all other risks and uncertainties described in the section headed “Risk Factors.”

Forward-looking statements may and often do differ materially from actual results. Any
forward-looking statements in this prospectus reflect our management’s current view with
respect to future events and are subject to risks relating to future events and other risks,
uncertainties and assumptions. See “Risk Factors,” “Business” and “Financial Information” for
more details.
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FORWARD-LOOKING STATEMENTS

Should one or more of these risks or uncertainties materialize, or should the underlying
assumptions prove to be incorrect, our financial condition may be adversely affected and may
vary materially from the goals we have expressed or implied in these forward-looking
statements. Except as required by applicable laws and regulations, including the Listing Rules,
we undertake no obligation to publicly update or revise any forward-looking statements,
whether as a result of new information, future events or otherwise. Accordingly, investors
should not place undue reliance on any forward-looking information. In this prospectus,
statements of or references to our intentions or those of our Directors are made as of the date
of this prospectus. Any such intentions may change in light of future developments.
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RISK FACTORS

An investment in our H Shares involves various risks. You should carefully consider
all the information in this prospectus and in particular the risks and uncertainties
described below before making an investment in our H Shares.

The occurrence of any of the following events could materially and adversely affect
our business performance, financial condition, results of operations or prospects. If any
of these events occur, the trading price of our H Shares could decline and you may lose
all or part of your investment. You should seek professional advice from your relevant
advisors regarding your prospective investment in the context of your particular

circumstances.

We are at a relatively early stage of commercialization of our products and services. In
addition, we have a history of experiencing net loss. We believe there are certain risks and
uncertainties involved in our operations, some of which are beyond our control. We have
categorized these risks and uncertainties into: (i) risks relating to our general operations and
industry; (ii) risks relating to our research and development and intellectual property rights;
(iii) risks relating to our financial condition and need for additional capital; (iv) risks relating
to doing business in the jurisdiction where we operate; and (v) risks relating to the Global
Offering.

Additional risks and uncertainties that are presently not known to us or not expressed or
implied below or that we currently deem immaterial could also harm our business, results of
operations and financial condition. You should consider our business and prospects in light of
the challenges we face, including those discussed in this section.

RISKS RELATING TO OUR GENERAL OPERATIONS AND INDUSTRY
We have a limited track record in commercialization of our products and services.

We have a limited track record in launching, commercializing and marketing our products
and services. We did not generate revenue from our products until 2016 from the first
generation of Run series. Successful commercialization lies in our ability to identify our
customers’ pain points, apply our technologies to practicable scenarios and upgrade our
products and services in response to market trends, all of which take time to develop.
Consequently, our path to effectively commercialize our products and services may involve
greater risks, longer timelines, and higher costs compared to a company with more extensive
experience in these areas. In particular, launching new products and services requires
additional resources. The success of our sales and marketing efforts depends on our ability to
attract, motivate and retain qualified and professional employees for our commercialization
team. These professionals need to possess adequate technological knowledge to communicate
effectively with industry stakeholders, sufficient experience in sales and marketing as well as
extensive industry networks to connect with potential customers. However, competition for
experienced sales and marketing personnel is intense. Failure to secure a sufficient number of
qualified sales and marketing personnel could adversely affect our ability to commercialize our
products and services.
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Due to our limited track record in commercialization of our products and services, there
can be no assurance that the sales results of our products and services will meet our
expectations and forecast, that third parties will purchase and deploy them, or that we can
consistently maintain quality control. Any of these factors, individually or collectively, would
hinder the commercialization of our products and services, and, in turn, would materially and
adversely affect our business and results of operations.

Our historical performance may not be indicative of our future growth, and we may not
be able to sustain similar growth in the future.

Our operations to date have primarily focused on building our intellectual property
portfolio, conducting R&D activities and commercializing our products and services. This
strategic choice required significant upfront investments in R&D activities, building our brand
name and marketing our products and services to establish a competitive presence in the
market. Additionally, as of the Latest Practicable Date, certain products and services remain at
various stages of development. As a result of our limited operating history, and particularly in
light of the rapidly evolving nature of the hospitality robotic-based Al agent industry,
evaluating our current business performance and predicting future outcomes can be
challenging. Our historical results may not provide a meaningful basis for evaluating our
business, results of operations, financial condition and prospects. Furthermore, we face
potential unforeseen challenges, including unexpected expenses, technical or operational
complications, delays and other known and unknown factors. Successfully navigating these
complexities will be critical to our ability to achieve sustainable growth and deliver promising
results. If we cannot address these risks and overcome these difficulties successfully, our
business and prospects will suffer.

The size of our total addressable market and the demand for our products and services
may not be as large as we anticipate due to a variety of factors, which could materially
and adversely affect our business, results of operations, financial condition and prospects.

We are pursuing opportunities in rapidly evolving markets characterized by technological
advancements and regulatory changes. Accurately predicting the timing and scale of the
opportunities for each of our products and services in these markets are challenging. As part
of our strategies, we aim to diversify and extend our presence across various scenarios such as
commercial buildings, healthcare facilities and factories. Demand for our products and services
depends on the sector-specific market demand in industries where our products and services are
sold and the general market demand for hospitality robotic-based AI agents. See “— The
markets in which we participate are increasingly competitive, and if we do not compete
effectively, our business and results of operations could be adversely affected.” Our success
depends on the acceptance and widespread adoption of robotic and Al technologies across
different sectors. Customer awareness of our products and services and the overall adoption
trend for robotic and Al technologies play a critical role. However, the demand for robotic and
Al technologies in the hospitality robotic-based Al agent industry is uncertain and may
fluctuate. We cannot guarantee that potential customers will continue adopting robotic and Al
technologies at the current pace. Moreover, as robotic and Al technologies advance and the
commercialization of robots evolves, any potential factors such as declining growth in the
hospitality robotic-based Al agent industry, or reductions in pricing and profit margins, could
significantly affect our business and growth prospects.
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Moreover, market expansion for hospitality robotic-based Al agents in China depends on
several factors, including the increased deployment of robots across various scenarios, the
advancement of Al, the growing prevalence of smart IoT devices, and the perceived
performance and value associated with such products and services. If hospitality robotic-based
Al agents do not achieve widespread acceptance, or if demand weakens by economic
downturns, reduced corporate spending, technical challenges, data security or privacy
concerns, governmental regulation, competing technologies and products or services or
otherwise, our business, growth prospects and results of operations will be materially and
adversely affected.

This prospectus also contains estimates and forecasts concerning our industries, including
estimates of the total addressable market of our products and services, that are based on
industry publications and reports or other publicly available information. These estimates and
forecasts involve a number of assumptions and limitations, and are subject to significant
uncertainty, which may render the size of our total addressable market smaller than we

13

anticipated. See “— Risks Relating to the Global Offering — Certain facts, forecasts and
statistics contained in this prospectus are derived from various official sources and may not be

complete or up to date.”

The markets in which we participate are increasingly competitive, and if we do not
compete effectively, our business and results of operations could be adversely affected.

The hospitality robotic-based Al agent industry in which we operate is rapidly evolving
and increasingly competitive, driven by technological innovations and shifting customer needs.
We primarily compete with other companies focusing on developing and commercializing
hospitality robotic-based Al agents. If we fail to compete with players that have a longer
operating history than us, or if we do not have or in the future gain more financial resources
and sophisticated technological capabilities and broader customer base and relationships than
our competitors, we may not be able to respond more quickly and effectively to new or
changing opportunities, technologies, regulatory requirements or user demand than our
competitors.

We may also face competition from new entrants who offer lower prices or new
technologies, products and/or services, which could intensify the level of competition in the
future. In addition, third parties with greater available resources may acquire our current or
potential competitors, consolidating market power and enhancing their capabilities through
cooperative relationships. Such increases in competition could lead to lower sales, price
reductions, reduced margins or loss of market share. To address these competitive pressures,
we may be required to make substantial additional investments in research, development, sales
and marketing, recruiting and retaining top R&D personnel and innovative talents.
Additionally, acquiring technologies complementary to, or essential to, our current and future
products and services may also be necessary. However, we cannot assure you that such
measures will be effective.
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Our future financial performance will depend on our ability to identify and invest in the
right market opportunities at the right time. However, predicting customer demand or adoption
rates for our products and services in these evolving markets is inherently challenging. Shifts
in customer preferences or market dynamics may render our offerings less competitive or
reduce their effectiveness. Even if the hospitality robotic-based AI agent market grows
substantially, there is no guarantee that demand for our products and services will correlate
with that growth. Failure to accurately forecast customer demand or respond to market trends
could result in overproduction, insufficient inventory, or missed opportunities, adversely
affecting our future business, results of operations and financial condition.

Developments in alternative technologies, products and services may adversely affect the
demand for our products and services.

Advances in localization and mapping technology, AloT technology and self-evolving
robot navigation and traffic control technology, among others, make it possible for our robot
products to be aware of their surroundings and perform multiple types of tasks safely in close
proximity to human. The development of alternative technologies, such as human-like spatial
understanding system, autonomous demand prediction, behavior generation, and role modeling
mechanism, products and services which provide similar functions may materially and
adversely affect the growth prospects of the hospitality robotic-based Al agent industry. New
technologies, products or services may emerge as preferred alternatives. Such new
technologies, products and services may be more efficient, user-friendly and affordable than
our products and services and may also render our products obsolete and unnecessary in certain
cases. Any failure by us or the hospitality robotic-based Al agent industry as a whole to develop
new or enhanced technologies, products or services to react to such alternative products or
services could result in the loss of competitiveness of the industry, a decrease in market
expansion opportunity, decreased revenue, loss of talent and loss of market share to
competitors. As a result, our business, results of operations and financial condition may be
materially and adversely affected.

If we fail to attract new customers and/or retain existing customers, our business,
financial condition and results of operation will suffer.

Since our establishment, we have accumulated an extensive customer base consisting of
over 34,000 corporate customers as of May 31, 2025. Most of our corporate customers operate
in the hotel industry. We intend to further grow our business by attracting new customers across
various scenarios and by expanding our global footprint. We also expect to continue to
maintain business relationships with our existing customers by not only providing the current
products and services but also exploring their evolving needs to cross sell our other products
and services. However, most of our customers purchase our products on a case-by-case basis
depending on their needs. Given such practice, there is no assurance that our customers will
make repurchases for our products frequently or at all. As a result, engaging new customers and
retaining our existing customers are critical to our future operating results. Factors that may
affect our ability to attract, retain, and cross sell additional products and services to, our
customers include:
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. the demand of our customers for hospitality robotic-based Al agents;
. the price, performance, and functionality of our products and services;

. the availability, price, performance, and functionality of competing products and
services;

. the stability, performance, and security of our technological infrastructure;

. our ability to develop complementary products and services that are tailored to our
customers’ needs;

. the effectiveness of our products and services;

. the success of our technological upgrades and products iteration;

. the financial performance and the overall business environment of our customers;
and
. the overall business environment of the industry.

We engage in communications with existing and potential customers regarding our
products and services on an ongoing basis. These communications may not result in a
commercial agreement. In addition, even if customers choose to purchase our products, we
cannot guarantee they will remain interested in any new products that we launch. For customers
who lease our products or subscribe for our services, once our products or services are
delivered, they have no obligation to renew their lease or licensing agreements with us.
Moreover, our customers may negotiate terms that are less advantageous to us when procuring
new products and services from us, which may reduce our profitability. Factors that are not
within our control may result in a reduction in our revenue or profitability. The loss, reduction
in scope, or delay of large or multiple contracts, could materially and adversely affect our
business.

Any misuse or flaws of robotic and Al technologies, whether actual or perceived, intended
or inadvertent, committed by us or by other third parties, could have a material adverse
effect on our reputation, business, financial condition, results of operations and prospects.

Robotic and Al technologies are at early stages of development and continue to evolve.
Similar to many innovations, robotic and Al technologies present risks and challenges, such as
potential misuse by third parties for inappropriate purposes or biased applications which breach
public confidence or violate applicable laws and regulations in relevant jurisdictions or
litigation or other proceedings initiated by certain individuals claiming for infringement of
legitimate rights, including privacy or personality rights. Such misuse could affect customer
perception, public opinions, views of policymakers and regulators and result in decreased
adoption of robotic and Al technologies.
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In addition, flaws or deficiencies in robotic and Al technologies could undermine the
effectiveness of our products and services. There can be no assurance that we will be able to
detect and remedy such flaws or deficiencies in a timely manner, or at all. Any flaws or
deficiencies in robotic and Al technologies and the related products and services, whether
actual or perceived, could materially and adversely affect our business, reputation, results of
operations and prospects.

We may not be able to fully maintain quality control over our products and services,
which may adversely affect our business, results of operations and financial condition.

The quality of our products and services depends on the effectiveness of our quality
control and quality assurance measures. While we work closely with third-party OEM suppliers
for our production, we have implemented quality control and assurance protocols to monitor
and assess the products manufactured by these suppliers. Our quality standards depend on
factors such as the reliability of equipment used by our OEM suppliers, their adherence to our
quality protocols, and the effectiveness of our supplier audits and inspections. However, no
quality control system is entirely infallible, and deviations from our quality standards may
occasionally occur. Any significant failure or deterioration of our quality control and quality
assurance protocol may result in products and services that fail to meet our specifications, pose
safety risks, or harm our market reputation and relationship with business partners.

In addition, while we take extensive measures to ensure that our OEM suppliers meet our
quality requirements, including regular audits, testing, and performance monitoring, we cannot
fully eliminate the risks associated with third-party production. We cannot assure you that the
products we procured from our OEM suppliers are free of defects or can always meet the
relevant quality standards. In the event of any quality issues, we could be subject to complaints
and product liability claims and we may not be able to seek sufficient indemnification from our
OEM suppliers. If we engage in legal proceedings against our OEM suppliers, such
proceedings may be time-consuming and costly regardless of the outcomes. Any such issues
may materially and adversely affect our business, results of operations and financial condition.

We depend on sales to our distributors for a certain portion of our revenue, and
distributors are expected to remain important in our sales network. If distributors are not
able to operate successfully or we fail to maintain good relationships with such
distributors, our business, financial condition and results of operations could be
materially and adversely affected.

Our distributors are important to our business. We have been continuously expanding our
distributor network throughout the Track Record Period. As of December 31, 2022, 2023 and
2024 and May 31, 2025, we had 64, 75, 113 and 82 distributors. Sales to distributors
contributed to 11.4%, 10.8%, 18.4%, 13.2% and 22.4% of our revenue in 2022, 2023 and 2024
and the first five months of 2024 and 2025, respectively. See “Business — Sales and Marketing
— Our Sales Network” for further details. We expect that distributorship will remain an
important component of our sales network. However, our distributors may not be able to
market and sell our products successfully or maintain their competitiveness as a result of
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various factors. For example, our distributors may not be able to successfully organize
marketing events that achieve desired results. If distributors reduce or cancel orders, request
significant discounts, or fail to renew agreements with us, it could lead to overstock, lost sales,
and eventually an adverse impact on our business, financial condition, and results of
operations. Moreover, under our existing accounting policies, in most cases, revenue from sales
to distributors is recognized only after the completion of on-site implementation work and the
successful connection of the robots to our cloud-based infrastructure, even though the robots
have already been delivered to the distributors. Until revenue is recognized, these robots
continue to be classified as part of our inventories. We cannot assure you that our distributors
will be able to sell these robots in a timely manner, which exposes us to potential risks,
including damage or loss of unsold robots and extended inventory turnover periods. These
factors could adversely impact our financial performance and operational efficiency.

Maintaining strong relationships with distributors is important to us. If we fail to renew
distribution agreements with our existing distributors, establish new partnerships with new
distributors on favorable or even standard terms, or timely identify and appoint additional or
replacement distributors upon the loss of one or more of our distributors, our ability to
effectively sell our products and services could be negatively impacted. All these could
adversely affect our business, financial conditions and results of operations.

Although we require our distributors to comply with their distribution agreements with
us, there is no assurance that they will do so or that we may be successful in detecting any
non-compliance therewith, and non-compliance with the distribution agreements by any of our
distributors could tarnish our brand, disrupt our sales and damage our relationship with
distributors. Our distributors may also subject us to lawsuits, potential liability and
reputational harm if they misrepresent the functionality of our products and services to
customers or violate laws or our corporate policies. In addition, provincial-level distributors
are permitted to engage sub-distributors without our prior approval. We do not engage these
sub-distributors directly or maintain contractual relationships with them. Instead, we mainly
rely on our distributors to manage and control their sub-distributors. As a result, we have a
more limited control over these sub-distributors. We cannot assure you that sub-distributors
will at all times comply with our overall sales and distribution policies or that they will not
compete with each other for market share in respect of our products. If any sub-distributor fails
to distribute our products to its customers in a timely manner, overstocks or carries out actions
inconsistent with our business strategies, it may affect our future sales, which may in turn
materially and adversely affect our business, results of operations and financial condition.

Moreover, failure to manage our distributorship sales channel may give rise to potential
cannibalization in the future and adversely affect our business. Our direct sales and
distributorship complement each other to enable us to broaden our sales and distribution
network. See “Business — Sales and Marketing — Our Sales Network.” However, any
significant growth in our sales to certain distributors in the future, or changes to our
distribution network, may give rise to competition among our distributors or between us and
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our distributors, and may increase the risk of cannibalization. If we fail to effectively manage
our distribution network, the competition among the distributors may adversely affect our

business, financial condition and results of operations.

We may face supply chain risks and risks of interruption of requisite services, including,
as a result of our reliance on a single or limited suppliers for certain components,
equipment and services, and as a result out operations may be materially and adversely
affected.

A large number of suppliers provide materials, components, equipment and services that
are used in the production of our products and other aspects of our business, and we have a few
OEM suppliers, which process raw materials provided by us and provide us with the finished
products. Where possible, we seek to have several sources of supply. However, for certain
materials, components, equipment, and services, we rely on a limited number of suppliers. The
purchases from our largest supplier in each period during the Track Record Period accounted
for 6.4%, 17.2%, 18.9% and 38.4% of our total purchases during the same periods,
respectively, and the purchases from our five largest suppliers in each period during the Track
Record Period accounted for 24.8%, 29.4%, 44.2% and 62.7% of our total purchases during the
same periods, respectively. The stability of operations and business strategies of our suppliers
are beyond our control, and we cannot assure you that we will be able to secure a stable
relationship with such suppliers. Furthermore, our OEM suppliers may experience disruption
or delay in their production, which could result in the shortage of their supply of products to
us. Finding and qualifying alternate or additional suppliers is often a lengthy process and can
lead to production delays, interruptions to our production and additional costs, and such
alternatives are sometimes not available on commercially reasonable terms, or at all. The
inability of suppliers to deliver necessary production materials, components, equipment, or
services can disrupt the production processes of our products and make it more difficult for us
to implement our business strategy. Suppliers may periodically extend lead times, face capacity
constraints, limit supplies, increase prices, experience quality issues, failure to comply with
our product specifications and services standards or encounter other issues that can interrupt
or increase the cost of our supply and services. In addition, any natural or man-made disasters
or other unanticipated catastrophic events, including adverse weather, fires, technical or
mechanical difficulties, storms, explosions, earthquakes, strikes, acts of terrorism, wars and
outbreaks of pandemics could disrupt our transportation channels and impair the operations of
our suppliers, and impede our ability to manufacture and deliver our products to customers in

a timely manner.

Moreover, increased regulation or stakeholder expectations regarding responsible
sourcing practices could cause our compliance costs to increase, or result in publicity that
adversely affects our reputation. Moreover, given that we use several materials and services
and rely on several suppliers, but do not directly control the procurement or employment
practices of such suppliers, we could be subject to financial or reputational risks as a result of
our suppliers’ conduct. To the extent we are unable to manage these risks, our ability to timely
supply competitive products will be harmed, our costs will increase, and our business, results
of operations and financial condition could be adversely affected.
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The production of our products relies on key components and raw materials that may be
subject to price fluctuations, shortages or trade restrictions, which could have a material
effect on our business, results of operations and financial condition.

We purchase certain key components and raw materials for our OEM suppliers to process
and manufacture our products. Significant changes in the markets in which we purchase
materials, components, and supplies for the production of our products may adversely affect
our profitability. The key components for our robots, among others, include processors,
sensors, batteries and cameras, which may be subject to price fluctuations or shortages. Any
shortage of key components for our products in the entire robotics industry and other sectors
may lead to an increase in purchase price of key components and disruption in the supply of
such key components for our production process. Furthermore, we cannot guarantee that all key
components we purchased from suppliers are manufactured with raw materials which are not
subject to any trade restrictions. We may not be able to obtain adequate replacement
components for the production of our products or to obtain additional key components on a
timely basis, or at all, or we may only be able to purchase key components at premium prices.

Furthermore, prices of key components and raw materials may increase in the future. The
prices of our supplies may be affected by a number of factors, including market supply and
demand, environmental and regulatory requirements, natural disasters and economic conditions
in China and around the world. Competitive and market pressures may limit our ability to
recover increases in costs through increases in prices we charge to our customers. The inability
to pass on price increases to our customers when key component or raw material prices
increase rapidly or are significantly higher than historic levels would adversely affect our
business, results of operations and financial condition.

If we are unable to manage our inventory risks efficiently or the proportions and amount
of our write-down of inventories further increase, our financial and results of operations
may be adversely affected.

Our business expansion requires us to manage a large volume of inventory effectively. We
had inventories of RMB68.7 million, RMB58.3 million, RMB48.8 million and RMB46.3
million as of December 31, 2022, 2023 and 2024 and May 31, 2025, respectively. Our
inventory turnover days were 267 days, 216 days, 139 days and 133 days in 2022, 2023 and
2024 and the first five months of 2025, respectively, and we had write-down of inventories of
RMBO0.2 million, RMBO0.9 million, RMB0.7 million and RMBO0.7 million for the same periods,
respectively. According to Frost & Sullivan, the hospitality robotic-based Al agent industry is
characterized by evolving technologies, products and services and infrastructures, increasing
competition, changing government regulations and industry standards, and changing market
demands, among others. Therefore, our products may quickly become outdated due to
fast-changing trends and constant technological advancements. For example, during the Track
Record Period, certain robotic products became obsolete due to technological advancements
and product iteration, which led to write-down of inventories. In addition, our inventories are
subject to impairment if their net realizable value falls before we sell them. With the expansion

of our business operation and iteration of our products, any mismanagement of inventory could
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lead to increased write-downs directly impacting our profitability, tied-up capital in slow-
moving inventory reducing our liquidity, and higher storage and handling costs pressuring our
margins, which may adversely and materially affect our business, results of operations and
financial condition.

Any failure to offer efficient after-sales services for our customers or end users may harm
our relationships with them and, consequently, our business.

As we continue to grow our operations and support our customer base, we need to be able
to continue to provide efficient after-sales services that meet our customers’ needs at scale. We
may not be able to engage, retain or train sufficient qualified support personnel with experience
in supporting customers and end users of our products and services. As a result, we may be
unable to respond quickly enough to accommodate short-term increases in customer and end
user demand for technical support or assistance. We also may be unable to modify the future
scope and delivery of our comprehensive support services to compete with changes in the

technical services provided by our competitors.

If we experience increased customer and end user demand for comprehensive support
services, we may face increased costs that may harm our results of operations. In particular, we
may expand into countries and regions where the costs of providing comprehensive support
services are higher as a result of more stringent consumer protection regulations and market
practices. If we are unable to provide customers and end users with efficient comprehensive
support services, our business may be harmed. Our ability to attract new customers is
dependent on our business reputation and on positive recommendations from our existing
customers. Any failure to maintain efficient comprehensive support services or a market
perception that we do not maintain efficient comprehensive support services for our customers

or end users, would harm our business.

We use third-party providers of cloud-based infrastructure to enable our robotic and Al
technologies. Any disruption in the operations of these third-party providers, limitations
on capacity, or interference with our use could adversely affect our business, financial
condition, and results of operations.

Our cloud infrastructure, which enables our robotic and Al technologies, depends on
third-party service providers to maintain the configuration, architecture, features, and
interconnection specifications of the virtual cloud infrastructure, as well as protect the
information stored in the system, which is transmitted by third-party internet service providers.
We do not control, or in some cases have limited control over, the operation of the facilities
or technologies from the third-party providers. Any limitation on the capacity of our third-party
service providers could impede our ability to serve existing customers or attract new
customers, which could adversely affect our business, financial condition, and results of
operations. In addition, any unpredictable incident affecting our third-party service providers’
infrastructure that may be caused by cyber-attacks, natural disasters, fire, flood, severe storm,
earthquake, power loss, telecommunications failures, terrorist or other attacks, and other
similar events beyond our control could negatively affect our cloud-based services. A
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prolonged service disruption affecting our cloud-based services for any of the foregoing
reasons would adversely impact our ability to serve our customers, damage our reputation,
expose us to liability, cause us to lose customers, or otherwise harm our business. We may also
incur significant costs for using alternative equipment or taking other actions in preparation
for, or in reaction to, events that damage the third-party services we use.

In the event that our service agreements with our third-party services providers are
terminated, or there is a lapse of service, elimination of services or features that we utilize,
interruption of internet service provider connectivity, or damage to such facilities, we could
experience interruptions in access to our services as well as significant delays and additional
expense in arranging or creating new facilities and services and/or re-architecting our software
for deployment on a different cloud infrastructure service provider, which could adversely

affect our business, financial condition, and results of operations.

Our information technology networks and systems may encounter malfunction,
unexpected system failure, interruption, insufficiency, cyber-based attacks or security
breaches, which may materially and adversely affect our reputation, business, financial
condition and results of operations.

We rely on information technology networks and systems for electronic communications
among our personnel, customers and suppliers as well as to manage and monitor our daily
operations. These information technology systems, some of which are managed by third
parties, may be susceptible to damage, disruptions or shutdowns due to failures during the
process of upgrading or replacing software, databases or components, network overload, power
outages, hardware failures, computer viruses, attacks by computer hackers, telecommunication
failures, user errors or catastrophic events. Despite any precautionary measures we may take,
the occurrence of unanticipated problems that affect our information technology networks
could result in interruptions in the availability of our products and services. If our information
technology systems suffer damage, disruption or shutdown, we may incur substantial costs in
repairing or replacing these systems. Failures in information technology systems, especially
those related to product safety and associated data, could potentially lead to problems with our
products and services, affect the ability of customers to use cloud-based features of our
products and services, hinder our ability to effectively provide our services, subject us to
regulatory scrutiny, and could cause our loss of customers, business partners, data assets and
trade secrets, disruption to our R&D activities, transaction errors and processing inefficiencies.
Furthermore, our technological infrastructure is also vulnerable to damage from fires, floods,
earthquakes and other natural disasters, power loss and telecommunication failures. If we do
not effectively resolve the issues in a timely manner, our reputation, business, results of
operations and financial condition may be materially and adversely affected, and we could
experience delays in reporting our financial results.
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We may be subject to product liability claims if people or properties are harmed by our
products or services, which would have a material adverse effect on our reputation,
business prospects and financial condition.

Products and services within the hospitality robotic-based Al agent industry, such as those
we develop, may contain errors, defects, security vulnerabilities or software issues that are
difficult to detect and correct, particularly when first introduced or when new versions or
enhancements are released. Despite internal testing, our products and services may contain
serious errors or defects, security vulnerabilities or software issues which we are unable to
successfully correct in a timely manner or at all. Some errors or defects in our products and
services may only be discovered after they have been tested, commercialized and deployed by
our customers. We cannot assure you that our quality control measures will be as effective as
we expect. We may face the risk of significant monetary exposure to claims if we fail to
implement and maintain our quality control steps and our products and services do not perform
as expected or contain design and/or manufacturing defects or malfunctions.

If our products and services are defective, the sale of such products and services could
expose us to product liability claims relating to personal injury or property damage and may
require product recalls, repair, replacement or other actions. Third parties who are subject to
such injury or damage may bring claims or legal proceedings against us as the seller of the
products and services, which might be time-consuming, costly to defend and may materially
and adversely affect our reputation and brand. Certain product liability claims may be the result
of defects from components and parts purchased from our suppliers or from the processing of
our OEM suppliers. Attempting to enforce our rights against such suppliers and manufacturers
may be expensive, time-consuming and ultimately futile. Such suppliers and manufacturers
may not be able to indemnify us for the losses resulting from such defects and product liability
claims in full or at all. Further, our insurance coverage might be insufficient to fully cover all
damages sought and the claiming process might be prolonged. As a result, any material product
liability claim or litigation could result in the expenditure of funds and managerial efforts in
defending them and could have a negative impact on our reputation. Further, a product liability
claim could generate substantial negative publicity about our products, services and brand,

which would have a material adverse effect on our business prospects and financial condition.

Our exchange, return and warranty policies may adversely affect our results of
operations.

Our policy generally allows products with defects to be returned and exchanged by our
customers, and we typically offer a limited warranty for our products. We also allow return and
exchange of products sold to distributors that are defective. As of December 31, 2022, 2023
and 2024 and May 31, 2025, we recorded total refund liabilities and warranty liabilities of
RMB4.8 million, RMB4.5 million, RMB7.7 million and RMBS.4 million, respectively. We may
be required by law to adopt new or amend existing return, exchange and warranty policies from
time to time. While these policies improve user experience of our products and services and
help to acquire and retain customers, we will incur higher costs associated with return,
exchange and warranties if we experience any deterioration in the quality of our products, and
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we may be subject to additional costs and expenses which we may not recoup. We cannot
assure you that our return, exchange and warranty policies will not be misused by our
customers, which may significantly increase our costs and may adversely impact our business
and results of operations. If we revise these policies to reduce our costs and expenses, our
customers may be dissatisfied, which may result in loss of existing customers or failure to
acquire new customers at a desirable pace, which may materially and adversely affect our
results of operations.

Our business is subject to seasonal fluctuations which could have a material effect on our
revenue, cash flow and results of operations.

A significant portion of our revenue is generated from hotel scenario, which is subject to
seasonal fluctuations. The sales performance of our products and services are generally subject
to seasonal fluctuations in the hotel industry. We typically record higher revenue in the second
half of the year attributable to increased purchases from hotel customers in preparation for the
National Day holiday, Christmas and New Year, which is in line with the peak period of the
hotel industry. See “Business — Seasonality” for more details. We expect our revenue to
continue to fluctuate based on the seasonal factor that affects the delivery of hospitality
services as a whole.

As a result, any comparisons of our operating results between different periods within a
single financial year, or between different periods in different financial years are not
necessarily meaningful and cannot be relied on as indicators of our performance. Our historical
financial performance has masked the impact of seasonality, but if our seasonal spending
becomes more pronounced, seasonality could have a material impact on our revenue, cash flow
and operating results from period to period.

If we fail to obtain or maintain the requisite licenses, permits, certificates, approvals,
registrations or filings required under the regulatory environment applicable to our
business in any jurisdiction where we operate, or if it is time-consuming or costly to
obtain or maintain such licenses, permits, certificates and approvals, our business,
financial condition and results of operations may be materially and adversely affected.

The hospitality robotic-based Al agent industry and the scenarios in which we provide our
products and services, including hotels, commercial buildings, healthcare facilities and
factories, are subject to the regulatory oversight of a number of governmental authorities,
including but not limited to the MIIT. We also are required to obtain and maintain various
licenses, permits, certificates, approvals, registrations and filings for our operations.

In addition, some of our licenses, permits, certificates, approvals, registrations or filings
are subject to periodic renewal and/or reassessment by the relevant authorities, and the
standards of such renewal and/or reassessment may change from time to time. There are also
uncertainties regarding the interpretation and implementation of existing and future laws and
regulations governing our business activities. There is no assurance that we can successfully
update or renew the licenses, permits, certificates, approvals registrations and filings required
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for our business in a timely manner or at all, or that these licenses, permits, certificates,
approvals registrations and filings are sufficient to conduct all of our present or future business.
If we fail to complete, obtain, maintain or renew any of the required licenses, permits,
certificates and approvals or make the necessary filings, we may be subject to various
penalties, such as imposition of fines and the discontinuation or restriction of our operations.
Any such penalties may disrupt our business operations and materially and adversely affect our
business, financial condition and results of operations.

If we are unable to attract, retain and motivate key individuals, our business, results of
operations and financial condition would be materially and adversely affected.

Hiring and retaining key individuals, such as key management, technical staff, qualified
executives, developers, engineers and sales representatives are critical to our business, in
particular, to the R&D and commercialization of our products and services. The competition
for highly skilled employees in our industries is increasingly intense. Changes in our
management team would also disrupt our business. Our management and senior leadership
team has significant industry experience, and their knowledge and relationships would be
difficult to replace. See “Directors, Supervisors and Senior Management.” Although we
typically require our senior management and other key personnel to enter into non-compete and
confidentiality agreements with us, they may elect to join our competitors after the
non-compete periods have lapsed. Changes in our management team may occur from time to
time, and we cannot predict whether significant resignations will occur or whether we will be
able to recruit qualified personnel. If one or more of our senior management and other key
personnel join a competitor, or form a competing business, our business, financial condition
and results of operations may be adversely affected.

In addition, changes in the interpretation and application of employment-related laws to
our workforce practices may result in increased operating costs and less flexibility in how we
meet our changing workforce needs. See “Regulatory Overview — Regulations Relating to
Labor and Social Security — Labor Law and Labor Contract Law” for details. To help attract,
retain and motivate key individuals, employee incentives have been, and will continue to be,
an important part of our compensation. Our employee hiring and retention also depend on our
ability to build and maintain a diverse and inclusive workplace culture and be viewed as an
employer of choice. If our compensation programs and workplace culture cease to be viewed
as competitive, our ability to attract, retain, and motivate key individuals would be weakened,
which would in turn materially and adversely affect our business, results of operations and
financial condition.

Strategic cooperations and alliances may fail and materially and adversely affect our
reputation, business and results of operations.

We value our strategic cooperation with our ecosystem partners, including chain hotel
groups and major food delivery company, to unlock additional business opportunities, such as
customized HDOS, last-stop deliveries and smart vending machines, and diversify our revenue
streams. During the Track Record Period, our revenue generated from Al agent applications

_64 —



RISK FACTORS

increased with a CAGR of 36.0% from RMB6.2 million in 2022 to RMB11.5 million in 2024,
and further increased by 194.2% from RMBI1.2 million in the first five months of 2024 to
RMB3.6 million in the same period of 2025. We may in the future enter into strategic
cooperations and alliances with various third parties to pursue opportunities for business
collaborations, licensing of technology or partnerships that we believe would advance our
development. Proposing, negotiating and implementing these opportunities may be a lengthy
and complex process. Our competitors, including those with substantially greater financial,
marketing, technology, or other business resources, may compete with us for these
opportunities or arrangements. We may not be able to identify, secure, or complete any such
transactions or arrangements in a timely manner, on a cost-effective basis or acceptable terms,
or at all, and loss of ecosystem partners may have a negative impact on our business operations.

Strategic cooperations and alliances with third parties could subject us to a number of
risks, including risks associated with sharing proprietary information, non-performance by the
counterparty and an increase in expenses incurred in establishing new strategic cooperations
and alliances, any of which may materially and adversely affect our business. We may have
little ability to control or monitor their actions and to the extent strategic third parties suffer
negative publicity or harm to their reputation from events relating to their business, we may
also suffer negative publicity or harm to our reputation by virtue of our association with such
third parties.

Our international strategy and ability to conduct business in international markets may
be adversely affected by legal, regulatory, political and economic risks.

International expansion is a significant component of our growth strategy and may require
significant capital investment in the future, which could strain our resources and adversely
affect current performance, while adding complexity to our current operations. Operating
internationally subjects us to additional risks and challenges such as:

. limited brand recognition globally (compared with our presence in China);

. costs and expenses in connection with global expansion, including recruitment of
local personnel and lease or establishment of new premises;

. ability to anticipate international consumers’ and collaborators’ needs and
preferences;
. burdens of complying with a wide variety of local laws and regulations;

. difficulties of compliance with import and export laws and the impact of tariffs;

. wars, political and economic instability, including trade tensions; and

. technological and trade restrictions.
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Our international expansion plans will place increased demand on our operational,
managerial and administrative resources. In particular, we face regulatory uncertainties and
may incur substantial compliance costs when we enter into a new overseas market. Regulations
in different overseas markets could vary significantly. Being compliant with laws and
regulations in one jurisdiction does not necessarily mean our business practice would comply
with laws and regulations in another jurisdiction and we may need to make adjustments to our
business accordingly to comply with local laws. We also have to closely monitor changes in
local laws and complete all necessary procedures and filings accordingly. If any of our overseas
operations violate laws in the relevant jurisdictions, we could become subject to sanctions or
other penalties, which could adversely affect our reputation, business, results of operations and
financial condition.

Our business growth and results of operations may be affected by changes in global and
regional macroeconomic conditions, increased labor costs, natural disasters, health
epidemics and pandemics, and social disruption and other outbreaks.

Uncertainties about global economic conditions and regulatory changes and other factors
including fluctuation of interest rates, inflation level, conditions in the hospitality robotic-
based AI agent markets, unemployment, access to credit, consumer confidence and other
macroeconomic factors may pose risks and materially and adversely affect demand for our
products and services. In addition, natural disasters such as floods, earthquakes, sandstorms,
snowstorms, fire or drought, the outbreak of a widespread health epidemic or any severe
epidemic disease such as SARS, Ebola, Zika or the COVID-19, acts of war, terrorism or other
force majeure events beyond our control may disrupt our R&D, manufacturing and
commercialization activities and business operations, all of which could adversely affect our
business, results of operations, financial condition and prospects.

In addition, there may be an increase in the labor costs in the future. Increases in labor
cost may increase our cost of sales and expenses arising from our business operations, and we
may not be able to pass on such increase to our customers. We may also experience a shortage
of labor from time to time. Any such shortage could hinder our ability to provide timely
product delivery to customers and maintain or expand our business operations, which could
materially and adversely affect our business, financial condition, results of operations and
prospects.

We cannot guarantee that our growth strategies will be successfully implemented or bring
about outcomes as we expected.

We continue to execute a number of strategies to expand our business. See “Business —
Our Strategies” and “Future Plans and Use of Proceeds” for details. However, expanding our
business involves risks and challenges. These business initiatives are new and evolving, some
of which may prove unsuccessful. It may also take a longer time than expected for us to
develop the technologies and build market acceptance of our products and services, and we
may not have sufficient experience in executing these new business initiatives effectively. We
cannot assure you that any of these new business initiatives will achieve our expected market
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acceptance and generate desired outcome. If our efforts fail to enhance our monetization
abilities, we may not be able to maintain or increase our revenue or recover any associated
costs, and our business, results of operations and financial condition may be materially and
adversely affected.

Our business and prospects depend on our ability to build our brands and reputation,
which could be harmed by negative publicity regarding our Company, Directors,
employees, branding, products or services, and could adversely affect our business.

We believe that maintaining and enhancing our brands is of significant importance to the
success of our business. Well-recognized brands are important to enhancing our attractiveness
to our customers. Since we operate in an increasingly competitive market, brand maintenance
and enhancement directly affect our ability to maintain our market position. The successful
promotion of our brand will depend on the effectiveness of our marketing efforts and amount
of word-of-mouth referrals we received from satisfied customers. We may incur extra expenses
in promoting our brand. However, we cannot assure you that these activities are and will be
successful or that we can achieve the brand promotion effect we expect. In addition, negative
publicity about our Company, Directors, employees, branding or products and services,
whether warranted or not, may adversely affect our brand, reputation and business. Certain of
such negative publicity may come from malicious harassment or unfair competition acts by

third parties, which are beyond our control.

Failure to detect or prevent fraudulent or illegal activities or other misconduct by our
employees, customers, suppliers or other third parties may materially and adversely
affect our business.

We are exposed to fraudulent or illegal activities or other misconduct by our employees,
customers, suppliers or other third parties, that could subject us to liabilities, fines and other
penalties imposed by government authorities and negative publicity. Although we have adopted
internal control policies with a view to prohibiting any form of bribery, money laundering and
corruption, provided anti-bribery, anti-money laundering and corruption training to our
employees, and established reporting channel for employees and stakeholders to report acts of
bribery, money laundering and/or corruption, there can be no assurance that such controls and
policies will prevent fraud or illegal activity by such parties or that similar incidents will not
occur in the future. See “Business — Risk Management and Internal Controls” for details of
our internal control measures. Any illegal, fraudulent, corrupt or collusive activity by our
employees, customers, suppliers or other third parties, including, but not limited to, those in
violation of anti-corruption, anti-money laundering or anti-bribery laws, could subject us to
negative publicity that could severely damage our brand and reputation and, if conducted by
our employees, could further subject us to significant financial and other liabilities to third
parties and fines and other penalties imposed by government authorities. Accordingly, our
failure to detect and prevent fraudulent or illegal activities or other misconduct by our
employees, customers, suppliers or other third parties could materially and adversely affect our
business, results of operations, financial condition and prospects.
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Our risk management and internal control systems may not be adequate or effective,
which may adversely affect our business, results of operations, financial condition and
prospects.

We have designed and implemented risk management and internal control systems
comprising organizational framework policies and procedures, financial reporting processes,
compliance rules, and risk management measures we believe are appropriate for our business
operations. While we seek to improve our risk management and internal control systems on a
continuous basis, we cannot assure you that these systems are sufficiently effective in ensuring
the prevention of fraud. See “Business — Risk Management and Internal Controls.” Since our
risk management and internal control systems depend on implementation by our employees, we
cannot assure you that our employees or other related third parties are sufficiently or fully
trained to implement these systems, or that their implementation will be free from human error
or mistakes. If we fail to timely update, implement, and modify, or fail to deploy sufficient
human resources to maintain our risk management policies and procedures, our business,
results of operations, financial condition and prospects could be materially and adversely
affected.

We may be involved in legal or administrative proceedings and commercial disputes,
which could materially affect our business, financial condition and results of operations.

We may be subject to claims and various legal and administrative proceedings in the
ordinary course of business or pursuant to governmental or regulatory enforcement activities.

Regardless of the merit of particular claims, legal and administrative proceedings, such
as litigations, injunctions and governmental investigations, may be expensive, time-consuming
or disruptive to our operations and distracting to management, and may lead to administrative
measures, settlements, injunctions, fines, penalties, negative publicity, or other results that
could have material adverse effect on our reputation, business, financial condition, results of
operations, and prospects. In recognition of these considerations, we may enter into
arrangements to settle litigation and resolve such disputes. No assurance can be given that such
arrangements can be obtained on acceptable terms or that litigation will not occur. These
arrangements may also significantly increase our operating expenses.

New legal or administrative proceedings and claims may arise in the future. If one or
more legal or administrative matters are resolved against us or an indemnified third party for
amounts in excess of our management’s expectations or certain injunctions are granted to
prevent us from using certain technologies in our products and services, our business and
financial conditions could be materially and adversely affected. Further, such an outcome could
result in significant compensatory or punitive monetary damages, disgorgement of revenue or
profits, remedial corporate measures, injunctive relief or specific performance against us that
could materially and adversely affect our financial condition and operating results. In addition,
from time to time, we may have to resort to administrative and court proceedings to enforce
our legal rights. It is possible that the administrative and court authorities would not interpret
and enforce the statutory provisions and contractual terms in a manner favorable to us, and it
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may be more difficult to predict the outcome of any administrative and court proceedings that
we may be involved in the future. Furthermore, any litigations, legal disputes, claims or
administrative proceedings which are initially not of material importance may escalate and
become important to us due to a variety of factors, such as the facts and circumstances of the
cases, the likelihood of loss, the monetary amount at stake and the parties involved.

We are subject to various risks relating to third-party payments.

During the Track Record Period, certain of our customers (the “Relevant Customers”)
engaged third-party payors (the “Third-party Payors”) to settle their payments with us (the
“Third-party Payment Arrangements”). The Third-party Payors involved primarily
comprised (i) persons affiliated with the Relevant Customers, such as legal representatives,
business operators, shareholders, employees, or affiliated entities of the Relevant Customers;
and (ii) the designated entities of our KA clients responsible for settling payment. For the years
ended December 31, 2022, 2023 and 2024 and the five months ended May 31, 2025, the
aggregate amount settled under the Third-Party Payment Arrangements was RMB17.2 million,
RMB12.7 million, RMB13.4 million and RMB1.7 million, respectively, accounting for 9.6%,
6.7%, 5.9% and 1.9% of the total payments we received from all customers, respectively, in the
same periods. See “Business — Our Customers — Third-party Payment” for details.

We are subject to various risks relating to such Third-Party Payment Arrangements,
including: (i) possible claims for return of funds from third-party payors who were not
contractually indebted to us; (ii) potential risks arising from the fact that we have limited
knowledge about the source and purpose of the funds utilized by the third-party payors; and
(ii1) possible claims from liquidators of third-party payors. In the event of any claims from
third-party payors or their liquidators, or legal proceedings (whether civil or criminal)
instituted or brought against us in respect of any third-party payments, we may have to use
additional financial and managerial resources to defend against such claims or legal
proceedings, and our financial condition and results of operations may be adversely affected
as a result.

In March 2025, we launched a new feature in our WeChat mini program “YJ-Robot
Assistant” to standardize contract signing, order placement, and payment processes. As of the
date of this prospectus, we had required that customers who intend to settle payment with us
through third-party payment arrangement must register as users of and settle payments via the
“YJ-Robot Assistant” WeChat mini program. However, we cannot guarantee that such
measures will always be effective. Any failure in their effectiveness could leave us exposed to
the aforementioned risks.
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Increasing focus with respect to environmental, social and corporate governance (the
“ESG”’) matters may expose us to additional risks. Failure to keep up with the evolvement
in social trends and policies relating to ESG matters may materially and adversely affect
our business, financial condition and results of operations.

In recent years, public awareness of ESG has been increasing. Given the nature of our
business, we do not believe our business is subject to significant ESG-related risks, as we do
not operate any production facilities. Nonetheless, we monitor environmental and climate-
related risks that may impact on our business, strategy and financial performance and evaluate
the magnitude of the resulting impact over the short-, medium- and long-term horizons. We
monitor a wide range of indicators such as electricity and water consumption to manage our
environmental and climate-related risks arising from our operations and are committed to
providing adequate support to our employees to nurture a friendly and inspirational corporate
culture. See “Business — Environmental, Social and Governance.” Changes in social trends
and policies associated with environmental protection, public health and other ESG issues may
have growing influence on our business model and daily operations.

With growing attention on ESG matters, investors are increasingly focused on ESG issues
and tend to incorporate ESG performance into their investment decisions, while customers are
becoming more environmentally conscious, preferring products with green and
environmentally friendly design and production. Any new ESG concern or change in social
trends and political policies relating to ESG matters may require us to adjust our practices in
a way that could adversely impact our results of operations. Failure to adapt to or comply with
the evolving expectations and standards of ESG, regardless of whether there is a legal
requirement to do so, could adversely affect our reputation, business operations and financial
condition.

Failure to comply with laws and regulations on cybersecurity, information security, data
privacy and protection could result in claims and penalties imposed by relevant
government authorities, which could harm our brand and reputation, and materially and
adversely affect our business operations and financial performance.

Our business requires us to collect, use, store, transmit and share personally identifiable
information, with respect to our individual customers in relation to and to the extent necessary
for their usage of our products and services, and with respect to our corporate customers and
their employees. The PRC government has in recent years tightened the regulation of the
collection, storage, sharing, use, disclosure and protection of personal data and information.
See “Regulatory Overview — Regulations Relating to Information Security and Censorship”
and “Regulatory Overview — Regulations on Privacy Protection” for details.

On June 10, 2021, the Standing Committee of the National People’s Congress (28 A &
REKEGHHZE D) promulgated the PRC Data Security Law ( (N R ILHE #Hipg 2 2
%) ). For more details, please see “Regulatory Overview — Regulations Relating to
Information Security and Censorship.” On August 20, 2021, the Standing Committee of the
National People’s Congress promulgated the Personal Information Protection Law ( (N
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R ALAN A8 N[5 S5 7L) ) (the “PIPL”) which came into effect in November 2021. We may
store and process sensitive personal information, which is limited to those with strict business
necessity, such as our users’ consumption record generated while using our products and
services. As the PIPL may be further interpreted along with the regulatory development, we
cannot assure you that we can comply with the PIPL in all respects and regulatory authorities
may order us to rectify or terminate our current practice of collecting and processing sensitive
personal information. We may also become subject to fines and/or other penalties which may
have material adverse effects on our business, operations and financial condition.

On December 28, 2021, the CAC, the NDRC, the MIIT, and several other administrations
jointly promulgated the Measures for Cybersecurity Review ( {H#§ L2 ENHE) ), or the
Review Measures, which became effective on February 15, 2022. The Review Measures has
replaced its previous version promulgated on April 13, 2020. For more details, please see
“Regulatory Overview — Regulations Relating to Information Security and Censorship.” On
October 14, 2024, the Company and the Company’s PRC Legal Advisors as to PRC data
compliance law have conducted a real-name telephone consultation and communication with
the competent regulatory authority, the China Cybersecurity Review, Certification and Market
Regulation Big Data Center (7'EIAHAS 28 A s M i 87 B B KEHE L, the “CCRC”),
and CCRC has confirmed that a listing in Hong Kong does not fall within the scope of the term
of “listing abroad (4} ET7)” under the Review Measures. Given that (i) as of the Latest
Practicable Date, we had not been notified by any competent governmental authorities as a
critical information infrastructure operator; (ii) CCRC has confirmed that listing in Hong Kong
does not constitute a listing abroad (B4} T7); and (iii) as of the Latest Practicable Date, we
had not received any notice that we are required to conduct a cybersecurity review or our data
processing activity affects or may affect national security, and the interpretation of activities
that “affect or may affect national security” under the current PRC laws and regulations
requires further clarification from the competent authorities, therefore, as advised by our PRC
Legal Advisors as to PRC data compliance law, we are not obliged to apply for a cybersecurity
review pursuant to the Review Measures with respect to our proposed listing. However, as
further advised by our PRC Legal Advisors as to PRC data compliance law, the interpretation
and implementation of these laws and regulations with respect to the cybersecurity review keep
evolving, we cannot assure you that there will not be any additional regulatory requirements
regarding the cybersecurity review relating to the new laws and regulations, and we are
suggested by our PRC Legal Advisors as to PRC data compliance law that we should keep
abreast of the applicable laws and regulations in this regard and implement all necessary
measures in a timely manner to ensure compliance with the relevant laws and regulations.

As of the Latest Practicable Date, we had not conducted any cross-border transferring
activities involving the personal information or important data we hold. As our business
continues to grow, there may be circumstances where we engage in such cross-border transfers
of personal information and important data, including in order to satisfy the legal and
regulatory requirements, in which case we may need to comply with the foregoing
requirements as well as any other limitations under PRC laws then applicable. Complying with
these laws and requirements could cause us to incur substantial expenses or require us to alter
or change our practices in ways that could harm our business. Additionally, as there may be
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further interpretations of such measures, we cannot assure you that we will be able to comply
with such regulations in all respects, and we may be ordered to rectify or terminate any actions
that are deemed illegal by regulatory authorities.

As of the Latest Practicable Date, we had not been subject to any material administrative
penalties, mandatory rectifications, or other sanctions by any competent regulatory authorities
in relation to cybersecurity and data protection, nor had there been material cybersecurity and
data protection incidents or infringement upon any third parties, or other material legal
proceedings, administrative or governmental proceedings, pending or, to the best of our
knowledge, threatened against or relating to us.

Regulatory developments relevant to cybersecurity and data privacy and protection could
impact the industry where we operate. We may incur substantial costs to comply with such laws
and regulations, to communicate with our customers and address their concerns in
cybersecurity and data privacy and protection, and to improve our information technology
system. We may from time to time be required to rectify or further improve our internal
measures regarding cybersecurity and data privacy and protection. However, such compliance
measures we implement may turn out to be ineffective. Any failure or perceived failure by us
to comply with all applicable laws and regulations regarding cybersecurity and data privacy
and protection, or any failure or perceived failure of our business partners to do so, or any
failure or perceived failure of our employees to comply with relevant laws and regulations,
may result in negative publicity and legal proceedings or regulatory actions against us, and
could result in fines, revocation of licenses, suspension of relevant operations or other legal or
administrative penalties, which may in turn damage our reputation among our existing and
potential customers and subject us to fines and damages, which could have a material adverse
effect on our business, financial condition and results of operations.

We use third-party human resource agency to make contributions to social insurance and
housing provident funds, which may subject us to penalties.

As required by the PRC laws and regulations, a company that enters into an employment
contract with an employee shall be the one to make the social insurance and housing provident
fund contribution in full for the employee. During the Track Record Period, we engaged a
third-party human resource agency to make contributions to social insurance and housing
provident funds for some of our employees in full amount as required by the relevant PRC laws
and regulations, primarily because such employees working in different cities across the
nation, where we do not have office premises, prefer their social insurance and housing
provident funds to be paid at their respective resident places for convenience of utilizing such
benefits locally. The number of employees for whom we engage the third-party human resource
agency to pay social insurance and housing provident funds was 43, 28, 21 and 20 as of
December 31, 2022, 2023 and 2024 and May 31, 2025, respectively, most of which were our
sales and marketing personnel. In 2022, 2023 and 2024 and the first five months of 2025, we
made contributions through such third-party human resource agency of RMB4.5 million,
RMB2.6 million, RMB1.8 million and RMBO0.7 million, representing approximately 12.5%,
10.1%, 8.4% and 7.1% of our total social insurance premiums and housing provident funds
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contributions during the same periods, respectively. Such arrangement, although not
uncommon in China, is not in strict compliance with relevant PRC laws and regulations.
During the Track Record Period and as of the Latest Practicable Date, we had not received any
notice of warning or been subject to any administrative penalties or other disciplinary actions
from the relevant governmental authorities, or received any labor arbitration application from
employees for not contributing to the social insurance and housing provident fund directly.
However, in the event that the relevant government authorities do not recognize the amount of
social insurance premiums and housing provident funds that we contributed through the
third-party human resource agency, it may be deemed a failure to make full contributions for
our employees in our own name. In respect of a housing provident fund, we may be ordered
to pay the outstanding balance to the relevant local authority within a prescribed period of time,
failing of which the government authority can apply to the People’s Court for compulsory
enforcement, but no penalties are provided under the relevant PRC laws and regulations; and,
in respect of social insurance, we might be ordered to pay the outstanding balance within a
certain period of time and a late fee of 0.05% of the total outstanding balance per day from the
date of the failure to make payment, failing of which may subject us to a fine, ranging from
one to three times of the total outstanding balance. As advised by our PRC Legal Advisors, if
we can pay the outstanding balance to the relevant authorities within a certain period of time
when we are required to do so, the likelihood of us being subject to fines by the relevant
government authorities is remote. However, we cannot assure you that local authorities will not
impose fees, pecuniary penalties or other administrative actions on us for our historical
non-compliance. Any such event would adversely affect our business, financial condition and
results of operations.

Failure to comply with PRC property-related laws and regulations regarding certain of
our leased properties may adversely affect our business, financial condition and results of
operations.

As of the Latest Practicable Date, we leased 14 properties in the PRC with a total GFA
of 6,443.82 sq.m., which were primarily utilized as premises for our offices and warehouses.
As of the Latest Practicable Date, six leased properties with a total GFA of 1,876.93 sq.m. were
leased from lessors who failed to or were unable to provide sufficient or valid title certificates
or relevant authorization documents evidencing their rights to lease the properties to us. There
may be risks that these leases may be held invalid or early terminated, and therefore we may
not be able to continue to occupy and use such properties and may be exposed to a potential
relocation risk. In this event, our operations in such properties may be impaired and we may
not be adequately indemnified by the landlords for our related losses. Moreover, if our lease
agreements are challenged by third parties, it could result in diversion of management attention
and cause us to incur costs associated with defending such actions, even if such challenges are
ultimately determined in our favor.

Furthermore, as of the Latest Practicable Date, our 13 lease agreements failed to be
registered with the relevant PRC government authorities. We had completed the registration of
one of these lease agreements as of the date of this prospectus. As advised by our PRC Legal
Advisors, failure to register an executed lease agreement will not affect its validity. However,
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we may be subject to a fine of no less than RMB 1,000 and not exceeding RMB 10,000 for each
unregistered lease agreement if the relevant PRC government authorities require us to rectify
and we fail to do so within the prescribed time period. As a result, we may face a total
maximum fine up to RMB130,000 assuming a maximum fine of RMB10,000 is imposed on
each unregistered lease agreement. For details of our leased properties, see “Business —
Properties.”

We have customary insurance coverage, and any claims beyond our insurance coverage
may result in us incurring substantial costs and a diversion of resources.

We maintain insurance policies that are required under PRC laws and regulations as well
as other insurance policies based on our assessment of our operational needs and industry
practice. In line with industry practice in the PRC, we do not maintain certain types of
insurances, such as business interruption insurance or key-man insurance. Our insurance
coverage may be insufficient to cover any claim for product liability, damage to our fixed
assets or employee injuries. It may also be difficult for us to find insurance coverage for some
of our business activities such as credit insurance for our overseas business operations. Any
uninsured risks may result in substantial costs and the diversion of resources, which could
adversely affect our business, financial condition, and results of operations.

Our Controlling Shareholders have substantial control over our Company and the
interests of our Controlling Shareholders may not be aligned with the interests of the
other Shareholders.

Prior to and immediately following the completion of the Global Offering, our
Controlling Shareholders will retain substantial control over our Company. Subject to our
Articles of Association, the Controlling Shareholders will be able to exercise significant
control and exert significant influence over our business or otherwise on matters of
significance to us and other Shareholders by voting at the general meeting of the Shareholders
and at Board meetings. The interests of our Controlling Shareholders may differ from the
interests of other Shareholders and they are free (other than on any matters that they are
required to abstain from voting) to exercise their votes according to their interests. To the
extent that the interests of the Controlling Shareholders conflict with the interests of other
Shareholders, the interests of other Shareholders may be disadvantaged and harmed.

Failure to renew our current leases on reasonable terms or to relocate to desirable
alternatives for our facilities could materially and adversely affect our business and
results of operations.

As we lease properties in various places as premises primarily for our office space, our
operations are susceptible to fluctuations in the property rental market. Before the expiry of
each of our leases, we have to negotiate the terms of renewal with respective lessors. The terms
of the lease agreements for our office space typically vary from six months to three years. We
may not be able to successfully extend or renew our leases upon expiration of the current term
on commercially reasonable terms, or at all, and may therefore be forced to relocate our
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affected operations. This could disrupt our operations and result in significant relocation
expenses, which could adversely affect our business, financial condition and results of
operations. In addition, we compete with other businesses for premises at certain locations or
of desirable sizes. As a result, even though we could extend or renew our leases, rental
payments may significantly increase as a result of the high demand for the leased properties.
In addition, we may not be able to locate desirable alternative sites for our facilities as our
business continues to grow, and failure in relocating our affected operations could adversely
affect our business and operations.

RISKS RELATING TO OUR RESEARCH AND DEVELOPMENT AND
INTELLECTUAL PROPERTY RIGHTS

If we are unable to develop and introduce new products and services or effectively
respond to the evolving technology and market dynamics of the hospitality robotic-based
Al agent industry, our future business, results of operations, financial condition and
competitive position would be materially and adversely affected.

The hospitality robotic-based Al agent industry is characterized by constant changes and
developments, including rapid technological evolution, frequent introductions of new products
and services, continual shifts in customer demands and constant emergence of new industry
standards and practices. Our future business, results of operations, financial condition and
competitive position depend on our ability to develop and introduce new and enhanced
products and services that incorporate and integrate the latest technological advancements in
localization and mapping technologies, AloT technologies, navigation and traffic control
technologies, software, hardware and deep learning technologies to satisfy evolving customer,
regulatory, and safety rating requirements, despite our successful launch of several products
and services. We may encounter significant unexpected technical challenges, or delays in
completing the development of new and enhanced products and services in a cost-efficient
manner, which require us to invest significant resources in R&D and also require that we:

. design innovative, accurate, considerate, safety-assuring and comfort-enhancing

functions that differentiate our products and services from those of our competitors;

. continuously improve the stability, reliability and effectiveness of our products and

services;

. cooperate effectively on new designs and development with our customers, suppliers
and partners;

. respond effectively to technological changes and product announcements by our
competitors; and

. adjust to changing customer requirements, market conditions, and regulatory and
rating standards quickly and cost-effectively.
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If there are delays in, or if we fail to complete when expected or at all, the development
of new and enhanced products and services, or if the approach of our technological
developments do not align with the market trends and demands, we may not be able to satisfy
our customers’ requirements, achieve additional design wins with existing or new customers,
or achieve broader market acceptance of our products and services, our business, results of
operations, financial condition and competitive position would be materially and adversely
affected.

We have been and intend to continue investing significantly in R&D, which may adversely
affect our profitability and operating cash flow and may not generate the results we
expect to achieve.

To compete successfully, we must maintain successful R&D efforts, upgrade and innovate
our technologies, and improve or develop new products and services, all ahead of any
competitors. We are focusing our R&D efforts on several key products and services, such as
composite polymorphic robots. We have been investing heavily in our R&D efforts. Our
research and development expenses amounted to RMB67.8 million, RMB69.4 million,
RMB57.4 million, RMB23.4 million and RMB24.9 million for the years ended December 31,
2022, 2023 and 2024 and the five months ended May 31, 2024 and 2025, respectively. The
industries in which we operate are subject to rapid technological changes and are evolving
quickly in terms of technological innovation. We need to invest significant resources, including
financial resources, in R&D to achieve technological advancements in order to expand our
offerings and make our products and services innovative and competitive in the market. As a

result, we may continue to incur significant research and development expenses in the future.

However, we cannot guarantee that our R&D efforts will deliver the benefits we
anticipate or be recognized as expected. R&D activities are inherently uncertain, and we might
encounter practical difficulties in developing, conceptualizing and commercializing our R&D
results, and may not be able to obtain and retain sufficient resources including qualified R&D
personnel. Even if we succeed in our R&D efforts and generate the results we expect, we may
still encounter practical difficulties in commercializing our R&D results. Given the fast pace
of development in the markets in which we operate, we may not be able to timely upgrade or
innovate our technologies in an efficient and cost-effective manner, or at all. New technologies
could render our technologies, our technological infrastructure or products and services that we
are developing or expect to develop in the future obsolete or unattractive, thereby limiting our
ability to recover related product development costs, which could result in a decline in our
revenue, profitability and market share.

Our R&D efforts may not contribute to our future results of operations for several years,
if at all, and such contributions may not meet our expectations or even cover the costs of such
R&D efforts, which would materially and adversely affect our business, results of operations,

financial condition and competitive position.
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If our current research collaborators or key R&D employees terminate their relationships
with us or develop relationships with a competitor or delay their delivery of adequate
research results, our ability to conduct R&D, the progress of our R&D programs, and our
ability to protect our intellectual property rights could be adversely affected.

In the R&D of our products and services, we work with a number of research
collaborators and key R&D employees. There can be no assurance that our research
collaborators will continue to collaborate with us on commercially reasonable terms or at all.
We also cannot assure you that we will be able to establish new research collaboration
relationships, or extend existing relationships with our research collaborators when our
agreements with them expire. If we are unable to maintain our relationships with our key
research collaborators, or any of our collaborations with them are terminated, which may
adversely affect our ability to iterate and introduce new products and services, our operations,
revenue and profitability could be materially and adversely affected.

Furthermore, our ability to continue to conduct and expand operations depends on our
ability to attract and retain a large and growing number of key R&D personnel. The ability to
meet our expertise needs, including the ability to find qualified personnel to fill positions that
become vacant in our R&D department, while controlling our costs, is generally subject to
numerous external factors, including the availability of a sufficient number of qualified persons
in the market, prevailing wage rates, changing demographics, health and other insurance costs,
and the adoption of new or revised employment and labor laws and regulations. If we are
unable to locate, attract or retain qualified R&D personnel, our technological capabilities and
quality of products and services provided to customers may decrease, our competitive
advantage may be impaired, and our financial performance may be adversely affected. In
addition, if costs of labor to attract or retain key R&D personnel or related costs to maintain
relationships with research collaborators increase for other reasons, or if new or revised labor
laws, rules or regulations or healthcare laws are adopted or implemented that further increase
labor costs, our business, financial condition and results of operations could be materially
adversely affected.

In addition, collaborative relationships in our industry can be complex, particularly with
respect to intellectual property rights. Although our research collaborators are generally bound
by agreements with us not to disclose our confidential information, any breach of such
confidentiality obligation could cause leakage of valuable proprietary knowledge to the public,
third parties or even our competitors, which would compromise our competitive advantage and
adversely affect our results of operations in a significant manner. Disputes may arise in the
future regarding ownership rights to technology developed by or with other parties. These and
other possible disagreements between us and third parties with respect to our intellectual
property rights or our collaborative relationships could lead to delays in the research,
development or commercialization of the product candidates we design or discover. These
disputes could also result in litigation or arbitration, both of which are time-consuming and
costly.
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There is also no assurance that our research collaborators or key R&D employees would
deliver adequate research results to support our R&D. In particular, although the contracts with
our research collaborators generally set out research goals and specific program requirements,
it is possible that the research partners may face significant delays or difficulties in conducting
research or may be unable or unwilling to complete the research due to the limit of their
research capabilities, the unpredictability of research results, and other potential restraints in
research programs. As a result, they may not be able to deliver the anticipated R&D results,
leading to a partial or complete failure of the research program. Failure to complete such
research as planned may delay the iteration and introduction of new products and services,

which could harm our competitive strength as well as results of operations.

We may not be able to obtain or maintain adequate intellectual property rights protection
for our products and services, or the scope of such intellectual property rights protection
may not be sufficiently broad to protect us from all potential threats to our competitive
advantage.

Our success depends largely on our ability to protect our proprietary technology as well
as our products and services from competition by obtaining, maintaining and enforcing our
intellectual property rights, including patent rights. We have been protecting the proprietary
technologies that we consider commercially important by, among others, filing patent
applications in the PRC. As of the Latest Practicable Date, we owned 987 registered patents
and had 449 patent applications in China. As of the same date, we had 167 software copyrights
in China. See “Business — Intellectual Property Rights” for details. The patent application
process may be expensive and time-consuming, and we may not be able to file and prosecute
all necessary or desirable patent applications at a reasonable cost or in a timely manner, if at
all. In addition, we may, however, fail to identify patentable aspects of our R&D outputs or to
be the first to file patent applications on our R&D outputs before it is too late to obtain patent
protection. As a result, we may not be able to prevent competitors from developing and
commercializing competitive products and services in all such fields.

Specifically, patents may be invalidated, and patent applications may not be granted for
several reasons, including known or unknown prior deficiencies in the patent application or the
lack of novelty of the underlying invention or technology. Moreover, the patent position of
hospitality robotic-based Al agent providers like us may be uncertain because it involves
complex legal and factual considerations. Our patent applications may not be granted in the
end. As such, we do not know the degree of future protection that we will have on our
proprietary technologies, if any, and we may not be able to obtain adequate intellectual
property protection with respect to our products and services.

Even if our patent applications issue as patents, they may not issue in a form that will
provide us with any meaningful protection, prevent competitors from competing with us or
otherwise provide us with any competitive advantage. Our competitors may be able to
circumvent our patents by developing similar or alternative technologies or products and
services in a non-infringing manner, or might conduct R&D activities in countries where we
do not have patent rights and then use the information learned from such activities to develop
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competitive products and services for commercialization in our major markets. The issuance of
a patent is not conclusive as to its inventor, scope, validity or enforceability, and our patents
may be challenged in the courts or patent offices in the PRC and other jurisdictions. Further,
although various extensions may be available, the life of a patent and the protection it affords
are limited. For example, in the PRC, invention patents and utility model patents are valid for
20 years and ten years from the date of application, respectively. We may face competition for
any approved products or services even if we successfully obtain patent protection once the
patent life has expired for the product or service. Any of the foregoing could materially and
adversely affect our business, results of operations, financial condition, competitive position

and prospects.

We may become involved in lawsuits to protect or enforce our intellectual property, which
could be expensive, time-consuming and unsuccessful. Our patent rights relating to our
products and services could be found invalid or unenforceable if being challenged in court
or before the CNIPA or related intellectual property administrative bodies in other
jurisdictions.

Competitors may infringe upon our patent rights or misappropriate or otherwise violate
our intellectual property rights. To counter infringement or unauthorized use, litigation may be
necessary to enforce or defend our intellectual property rights, protect our trade secrets, or
determine the validity and scope of our own intellectual property rights or the proprietary
rights of others. This can be expensive and time-consuming. Any claims that we assert against
perceived infringers may provoke these parties to assert counterclaims against us alleging that
we infringe upon their intellectual property rights. Many of our existing and potential
competitors have greater resources to enforce and/or defend their intellectual property rights
than we do, and there is no assurance that we will have sufficient financial or other resources
to file and pursue such infringement claims, which typically last for years before they are
concluded. We may not be able to prevent third parties from infringing upon or
misappropriating our intellectual properties. An adverse result in any litigation proceeding
could put our patents, as well as any patents that may be granted in the future from our pending
patent applications, at risk of being invalidated, held unenforceable or narrowly interpreted.

In any infringement litigation, any award of monetary damages we receive may not be
commercially valuable. Furthermore, because of the substantial amount of discovery required
in connection with intellectual property litigations, some of our confidential information could
be compromised by disclosure during litigation. Defendant counterclaims alleging invalidity or
unenforceability are commonplace and can be asserted on numerous grounds. Third parties
may also raise similar claims before the CNIPA or related administrative bodies in other
jurisdictions, even outside the context of litigation. Such proceedings could result in revocation
or amendment to our patents in such a way that they no longer cover and protect our existing
and/or future products. The outcome following Ilegal assertions of invalidity and
unenforceability is unpredictable. If a defendant were to prevail on a legal assertion of
invalidity and/or unenforceability, we would lose at least part, and perhaps all, of the patent
protection on our existing and/or future products, which could materially and adversely affect
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our business, results of operations and financial condition. Even if we ultimately prevail in
such claims, the monetary cost of such litigation and the diversion of the attention of our
management and scientific personnel could outweigh any benefit we receive as a result of the
proceedings.

If third parties claim that we infringe upon their intellectual property rights, we may
incur liabilities and financial penalties and may have to redesign or discontinue selling the
products or services involved.

Companies operating in the hospitality robotic-based AI agent industry routinely seek
patent protection for their product and service designs. Some of our competitors have large
patent portfolios, and may claim that our commercial use of our products or services has
infringed their patents. These patents have broad claims, so it might be alleged that certain
features of our products or services fall within the claims of such patents. Therefore, our
competitors may initiate legal proceedings alleging that we are infringing, misappropriating or
otherwise violating their intellectual property rights in connection with the commercialization
of the relevant products or services. We cannot assure you that we or our products or services
will not infringe any intellectual property rights held by third parties in the future. We may face
claims of infringement of third parties’ proprietary rights or claims for indemnification
resulting from infringement arising from our operations or the design, development and
distribution of our products and services. In addition, we may be unaware of intellectual
property registrations or applications relating to our products, services or business operations
that may give rise to potential infringement claims against us. There may also be technologies
licensed to us that are subject to infringement or other corresponding allegations or claims by
third parties.

Companies in the hospitality robotic-based AI agent industry may use intellectual
property litigation to gain a competitive advantage. Whether a product or service infringes a
patent involves an analysis of complex legal and factual issues, the determination of which is
often uncertain. We may hire employees who have previously worked for our competitors.
There can be no assurance that such employees will not use their previous employers’
proprietary know-how or trade secrets in their work for us, which could result in litigation
against us. Our competitors may also have filed for patent protection which is not yet a matter
of public knowledge or claim trademark rights that have not been revealed through our
searches of relevant public records. Our efforts to identify and avoid infringing on third
parties’ intellectual property rights may not always be successful. Any claims of patent or other
intellectual property infringement, regardless of their merit, could:

. be expensive and time-consuming to defend;

. require us to pay substantial damages to third parties;

. forbid us from continuing our R&D activities, or producing or selling products or
services that incorporate the challenged intellectual property;
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. require us to redesign, reengineer or rebrand our products or services;

. require us to enter into royalty or licensing agreements in order to obtain the right
to use a third party’s intellectual property, which agreements may not be available

on terms acceptable to us or at all;

. increase our operating costs and reduce the resources available for R&D activities,
or any future sales, marketing, or distribution activities;

. divert the attention of our management; or

. result in customers terminating, deferring or limiting their purchase of the affected
products or services until resolution of the litigation.

In addition, new patents, copyrights or other intellectual property rights obtained by our
competitors could threaten the continued life of our product or service in the market even after
it has already been introduced. We cannot be certain that our operations or any aspects of our
business do not or will not infringe upon or otherwise violate patents, copyrights or other
intellectual property rights held by third parties. We have been, and may in the future in the
ordinary course of business be, confronted with claims or allegations relating to intellectual
property infringement. Such claims may or may not escalate to legal proceedings, the outcomes
of which are unpredictable. In case of any disputes or lawsuits, there can be no assurance that
we will be able to prevail in our defense or reverse any unfavorable judgment, ruling or
decision against us. Any of these or future proceedings or actions or claims, with or without
merit, could be costly and distract our management from day-to-day operations. We may incur
substantial legal expenses in defending against such infringement claims, regardless of their
merits. If we fail to successfully defend against these claims or do not prevail in such
proceedings, we may be prohibited from using certain intellectual property rights, subject to
substantial amounts of damages, fines or penalties or ordered to cease operations of certain of
our business, which may in turn have a material and adverse effect on our business, financial
condition and results of operations, as well as cause negative publicity and tarnish our

reputation.

Obtaining and maintaining our patent protection depends on compliance with various
procedural, documentary, fee payment, and other requirements imposed by
administrative bodies, and our patent protection could be reduced or eliminated for
non-compliance with these requirements.

The CNIPA and various administrative bodies in other jurisdictions require compliance
with a number of procedural, documentary, fee payment and other requirements during the
patent application process and over the lifetime of the patent. Non-compliance events,
including failure to respond to official actions within prescribed time limits, non-payment of
periodic maintenance fees, and failure to properly legalize and submit formal documents, can
result in abandonment or lapse of the patent or patent application, leading to partial or complete
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loss of patent rights in the relevant jurisdictions. In any such event, our competitors might be
able to enter the market, which would materially and adversely affect our business, results of
operations and financial condition.

Changes in patent and copyright law could diminish the value of patents and copyrights
in general, thereby impairing our ability to protect our products and services.

The scope of patent and software protection in various jurisdictions is uncertain. Changes
in either the patent and copyright laws or their interpretation in China or other jurisdictions
may diminish our ability to protect our inventions and intangible assets, obtain, maintain,
defend and enforce our intellectual property rights and, more generally, could affect the value
of our intellectual property or narrow the scope of our patent and software copyrights. We
cannot predict whether the patent applications we are currently pursuing and may pursue in the
future will be granted as patents in any particular jurisdiction or whether the claims of any
future granted patents will provide sufficient protection from competitors. The coverage
claimed in a patent application can be significantly reduced before the patent is granted, and
its scope can be reinterpreted after such grant.

Even if our patent applications are successfully granted, such grant may not be in a form
that can provide us with any meaningful protection, prevent competitors or other third parties
from competing with us, or otherwise provide us with any competitive advantage. As a result,
the grant of patent application, scope, validity, enforceability and commercial value of our
patent rights are highly uncertain.

We may be unable to protect the confidentiality of our trade secrets, and we may be
subject to claims that our employees or third parties have wrongfully used or disclosed
alleged trade secrets owned by others.

In addition to our registered patents and patent applications, we rely on trade secrets,
including unpatented know-how, technology and other proprietary information, to protect our
products and thus maintain our competitive position. We protect these trade secrets, in part, by
entering into non-disclosure and confidentiality agreements, non-compete covenants or include
such undertakings in the agreements with parties that have access to them, such as our
employees, consultants, academic institutions, collaborators, and other third-party service
providers. Nevertheless, there can be no guarantee that an employee or a third party will not
make unauthorized use or disclosure of our proprietary confidential information. This might
happen intentionally or inadvertently. It is possible that a competitor will gain access to such
information and make use of such information, and that our competitive position will be
compromised, despite any legal action we might take against such persons. In addition, to the
extent that our employees or business partners use intellectual property owned by others in
their work for us, disputes may arise as to the rights in related or resulting know-how and

inventions.
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Trade secrets are difficult to protect. Our employees or business partners might
intentionally or inadvertently disclose our trade secret information to competitors, or our trade
secrets may otherwise be misappropriated. Enforcing a claim that a third party illegally
obtained and/or is using any of our trade secrets is expensive and time-consuming, and the
outcome is unpredictable. We enter into agreements with our employees that obligate them to
assign any inventions created during their work for us to us. However, we may not obtain these
agreements in all circumstances and the assignment of intellectual property under such
agreements may not be self-executing. It is possible that technology relevant to our business
will be independently developed by a person that is not a party to such agreements.
Furthermore, if the employees who are parties to these agreements breach the terms of these
agreements, we may not have adequate remedies for any such breach, and we could lose our
trade secrets and inventions through such breaches. We may be involved in claims by or against
us related to the ownership of such intellectual property. If we fail in prosecuting or defending
any such claims, in addition to paying monetary damages, we may lose valuable intellectual
property rights. Even if we are successful in prosecuting or defending against such claims,
litigation could result in substantial costs and be a distraction to our management and R&D

personnel.

We may not be able to protect our intellectual property rights globally, which could
materially and adversely affect our business, results of operations, financial condition and
prospects.

Filing, prosecuting and defending patents on our technologies globally can be extremely
expensive and time-consuming. We may also encounter difficulties in protecting and defending
such rights in overseas jurisdictions. Consequently, we may not be able to prevent third parties
from practicing our inventions in all countries and regions outside the jurisdictions where we
registered our intellectual properties. Competitors may use our technologies in jurisdictions
where we have not obtained patent protection to develop their own products. Our patents or
other intellectual property rights may not be effective or sufficient to prevent them from

competing with us.

Many companies have encountered significant problems in protecting and defending
intellectual property rights in overseas jurisdictions. The legal systems of many other countries
and regions do not favor the enforcement of patents and other intellectual property protection,
which could make it difficult for us to stop the infringement of our patents in such countries.

Proceedings to enforce our patent rights in overseas jurisdictions could result in
substantial cost and divert our resources and attention from other aspects of our business, could
put our patents at risk of being invalidated or interpreted narrowly and our patent applications
at risk of rejection, and could provoke third parties to assert claims against us. We may not
prevail in lawsuits that we initiate or be awarded the damages or other remedies, if any, as we
deem sufficient. Accordingly, our efforts to enforce our intellectual property rights around the
world may be inadequate to obtain a significant commercial advantage from the intellectual
property that we develop, which could materially and adversely affect our business, results of
operations, financial condition and prospects.
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RISKS RELATING TO OUR FINANCIAL CONDITION AND NEED FOR
ADDITIONAL CAPITAL

We have incurred net losses during the Track Record Period, and may not be able to
achieve or subsequently maintain profitability in the near future, and we recorded net
current liabilities and total deficits during the Track Record Period.

During the Track Record Period, we had incurred net losses. For the years ended
December 31, 2022, 2023 and 2024 and the five months ended May 31, 2024 and 2025, we had
loss for the year/period of RMB365.4 million, RMB264.5 million, RMB185.0 million,
RMB84.0 million and RMB118.3 million, respectively. We may continue to incur net losses in
the short term, as we are in the stage of expanding our business and operations in the rapidly
growing hospitality robotic-based Al agent market, and are continuously investing in R&D. We
may not be able to achieve or subsequently maintain profitability in the near future. We believe
that our future revenue growth will depend on, among other factors, our ability to develop new
technologies, enhance customer experience, establish effective commercialization strategies,
compete effectively and successfully and develop new products and services. Accordingly, you
should not rely on the revenue of any prior period as an indication of our future performance.
We also expect our costs and expenses to increase in future periods as we continue to expand
our business and operations and invest in R&D. In addition, we expect to incur substantial
costs and expenses as a result of being a public company. If we are unable to generate adequate
revenue and manage our expenses, we may continue to incur significant losses and may not be
able to achieve or subsequently maintain profitability.

Moreover, we recorded net current liabilities of RMB1,103.8 million, RMB1,433.3
million, RMB1,581.7 million and RMB1,715.8 million as of December 31, 2022, 2023 and
2024 and May 31, 2025, respectively, and we had total deficits of RMB1,104.1 million,
RMB1,356.1 million, RMB1,518.7 million and RMB1,616.9 million as of December 31, 2022,
2023 and 2024 and May 31, 2025, respectively, primarily due to our redemption liabilities
relating to the redemption right granted to our Pre-IPO Investors. We expect to achieve a net
current asset position upon Listing, as the redemption liabilities will be reclassified from
liabilities to equity upon Listing. Our net deficit position exposes us to liquidity risk. Our
future liquidity, payment of trade and other payables, capital expenditure plans and repayment
of outstanding debt obligations as and when they become due will primarily depend on our
ability to maintain adequate cash generated from operating activities and adequate external
financing. We may have a net deficit position in the near future, which may limit our working
capital for the purpose of operations or capital for our expansion plans and materially and
adversely affect our business, results of operations and financial condition.
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We may not be able to obtain additional capital when desired, on favorable terms or at
all.

The technological advancement and R&D efforts are capital-intensive. Our operations
have consumed substantial amounts of cash since establishment. We have used substantial
funds and expect to continue to invest significant financial resources in our R&D activities.
Our capital requirements will be subject to many factors, including, but not limited to:

o technological advancements;

. market acceptance of our products and services and product and service
enhancements, and the overall level of sales of our products and services;

. research and development expenses;

. our relationships with our customers and suppliers;

o our ability to control costs;

. sales and marketing expenses;

. our expansion into overseas markets;

. enhancements to our infrastructure and systems;

. potential acquisitions of businesses and product lines; and

. general economic conditions, inflation, rising interest rates, and international
conflicts and their impact on the hospitality robotic-based Al agent industry in
particular.

If our capital requirements are materially different from those currently planned, we may
need additional capital sooner than anticipated. Additional financing may not be available on
favorable terms, on a timely basis, or at all. If adequate funds are not available or are not
available on acceptable terms, we may be unable to continue our operations as planned,
develop or enhance our products and services, expand our sales and marketing programs, take
advantage of future opportunities, or respond to competitive pressures.

We expect to incur significant R&D expenditure and capital expenditures for our business
operations, R&D and expansion plans, which may adversely affect our short-term cash
flow, liquidity and profitability.

Our R&D expenditure under Rule 18C.04(2) was RMB70.0 million, RMB68.9 million,
RMB56.8 million, RMB23.1 million and RMB24.7 million for the years ended December 31,
2022, 2023 and 2024 and the five months ended May 31, 2024 and 2025, respectively,
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representing 25.0%, 37.8%, 33.2%, 35.5% and 24.7% of our total operating expenditure for the
same periods, respectively. Our capital expenditures were RMB9.6 million, RMBS5.4 million,
RMB7.6 million and RMBO0.6 million for the years ended December 31, 2022, 2023 and 2024
and the five months ended May 31, 2025, respectively. See “Financial Information — R&D
Expenditure and Total Operating Expenditure” for details. We expect to incur significant R&D
expenditure and capital expenditures for R&D of our product and service candidates, purchase
of property and equipment and purchase of intangible assets, thus enhancing our market
position. An inherent risk exists for such significant R&D expenditure and capital expenditures
as our investment may not succeed or generate the benefits that we expect, which could
materially affect our profitability. Even if we achieve our goals for such investment, our
short-term cash flow and liquidity may be adversely affected. While we intend to explore
alternative arrangements to reduce the capital intensity of any future expansion, there is no
assurance this will be successful.

We recorded net operating cash outflows historically and there can be no assurance that
we will not have net cash outflow from operating activities in the future.

We recorded net cash outflow from operating activities of RMB170.4 million, RMB76.4
million, RMB41.5 million, RMB19.6 million and RMB53.0 million for the years ended
December 31, 2022, 2023 and 2024 and the five months ended May 31, 2024 and 2025,
respectively. See “Financial Information — Liquidity and Capital Resources — Cash Flows”
for details. We plan to continue to invest heavily in our R&D efforts, as well as our sales and
marketing efforts, and incur significant capital expenditures. However, it typically takes a long
period of time to realize returns on such investments, if at all. We cannot assure you that we
will be able to generate positive cash flows from operating activities in the future. If we
continue to record net operating cash outflows in the future, our working capital may be
constrained, which may adversely affect our financial condition. Our future liquidity primarily
depends on our ability to maintain adequate cash inflows from our operating activities and
adequate external financing such as offering and issuing securities, and/or other sources such
as external debt, which may not be available on terms favorable or commercially reasonable
to us or at all. If we fail to obtain sufficient funding in a timely manner and on reasonable
terms, or at all, we will be in default of our payment obligations and may not be able to expand
our business. Thus, our business, results of operations and financial condition may be adversely
affected.

Failure to obtain or maintain any of the government grants or preferential tax treatments
could adversely affect our business, results of operations, financial condition and
prospects.

During the Track Record Period, government grants recognized under other net income
primarily represent subsidies granted by local government authorities (i) in recognition of our
R&D efforts and business achievements, (ii) in connection with certain government-sponsored
projects focusing on the R&D of robotic and Al technologies, and (iii) for providing stable jobs
(ﬂllﬁ%lﬁﬁﬂﬁ), which are non-recurring in nature. For the years ended December 31, 2022,
2023 and 2024 and the five months ended May 31, 2024 and 2025, the government grants we
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recognized as other net income amounted to RMB2.8 million, RMB3.5 million, RMB6.2
million, RMBO0.2 million and RMBO0.8 million, respectively. We also recorded deferred income
in relation to financial assistance we received from the local government authorities but have
not fulfilled the relevant conditions, such as acceptance check of our R&D achievements by the
relevant government authorities, which amounted to RMB19.1 million, RMB18.7 million,
RMB14.5 million and RMB13.8 million as of December 31, 2022, 2023 and 2024 and May 31,
2025, respectively. In addition, a number of our subsidiaries also enjoy various types of
preferential tax treatment according to the prevailing PRC tax laws. For example, our Company
and Shanghai Renyun are qualified for lower EIT rates of 15%, instead of the statutory EIT rate
of 25%, as High and New Technology Enterprises (= #714%1ii{>3). Continued eligibility to
such preferential tax treatments is subject to review and evaluation by the relevant government
authorities in China every three years. Moreover, our other subsidiaries are entitled to an
additional tax-deductible allowance calculated at 75% of their qualified R&D costs incurred
before October 1, 2022, and at 100% of qualified R&D costs incurred after October 1, 2022.
For more details of the preferential tax treatments, see Note 7 to the Accountants’ Report in
Appendix I to this prospectus.

The PRC governmental authorities may decide to reduce or cancel such government
grants or preferential tax treatment, or require us to repay part or all of the government grants
we previously received at any time, which could adversely affect our business, results of
operations, financial condition and prospects. As these government grants are provided
typically on a one-off basis, there is no guarantee that we will continue receiving or benefiting
from them in the future. In addition, we may not be able to successfully or timely obtain the
government grants or preferential tax treatment that may become available to us in the future,
and such failure could adversely affect our business, results of operations and financial
condition. Furthermore, in the ordinary course of business, we are subject to complex income
tax and other tax regulations, and significant judgment is required in the determination of a
provision for income taxes. As such, the PRC tax authorities may successfully challenge our
position and may require us to pay taxes, interest on such taxes, and/or penalties in excess of
our tax provisions.

We are subject to credit risk related to delay in payment and defaults of customers, which
would adversely affect our liquidity and financial condition.

Our trade receivables arose primarily from our products and services provided in the
ordinary course of business. We are exposed to credit risk related to delay in payment and
defaults of our customers. As of December 31, 2022, 2023 and 2024 and May 31, 2025, the
carrying amount of our trade receivables was RMB42.4 million, RMB16.5 million, RMB61.2
million and RMB53.4 million, respectively. The turnover days of our trade receivables were
113 days, 73 days, 57 days and 97 days, respectively, for the years ended December 31, 2022,
2023 and 2024 and the five months ended May 31, 2025, and we recorded impairment losses
recognized on trade receivables of RMB10.1 million, RMB7.6 million, RMB9.7 million and
RMB3.9 million for the same periods, respectively. As our business continues to scale, our
trade receivables balance may further grow accordingly, which may increase our risks for
uncollectible receivables. We generally grant our customers credit terms up to 180 days, and
generally do not require collateral or other security from our customers.
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We may not be able to collect all such trade receivables due to various factors that are
beyond our control, including adverse operating condition or financial condition of customers,
which could cause our customers to delay payments to us, request adjustments to their payment
arrangements or default on their payment obligations to us. If our customers delay or default
in their payments to us, we may have to make impairment provisions and write-off the relevant
receivables, and our liquidity and financial condition would be adversely affected.

If we fail to perform our contractual obligations, our liquidity and financial positions may
be materially and adversely affected in the future.

Our contract liabilities primarily represent non-refundable advanced payments received
from customers for products and services that have not yet been provided to the customers. Our
contract liabilities were RMB37.7 million, RMB45.4 million, RMB49.6 million and RMB41.2
million as of December 31, 2022, 2023 and 2024 and May 31, 2025, respectively. If we fail to
fulfill our obligations with respect to our contract liabilities, we may not be able to convert
such contract liabilities into revenue as expected. Furthermore, if we fail to fulfill our
obligations with respect to our contract liabilities, our customers may request not to prepay us
in the future. Any of these circumstances could materially and adversely affect our business,
results of operations, cash flow and liquidity condition.

Changes in the carrying amount of redemption liabilities may materially affect our
financial position and results of operations.

Our financial position and results of operations may be adversely affected by the changes
in the carrying amount of redemption liabilities. The redemption right granted to our Pre-IPO
Investors in relation to our Pre-IPO Investments, recognized as our redemption liabilities, are
initially measured at the carrying amount of the redemption amount and subsequently measured
at amortized cost with interest expense being included in change in the carrying amounts of
redemption liabilities. As of December 31, 2022, 2023 and 2024 and May 31, 2025, our
redemption liabilities amounted to RMB1,606.9 million, RMB1,738.5 million, RMB1,870.3
million and RMB1,924.7 million, respectively. For the years ended December 31, 2022, 2023
and 2024 and the five months ended May 31, 2024 and 2025, we recorded loss on changes in
the carrying amount of redemption liabilities of RMB131.5 million, RMB131.5 million,
RMB131.9 million, RMB54.8 million and RMB54.4 million, respectively. See Notes 2(p) and
24 to the Accountants’ Report in Appendix I to this prospectus for more details. Changes in the
carrying amount of redemption liabilities may adversely affect our profitability. However, the
carrying amount of the redemption liability will be reclassified to equity upon a termination of
the counterparty’s redemption right.
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We are exposed to changes in the fair value of our financial assets measured at fair value
through profit or loss (the “FVPL”). Fluctuations in their values would affect our results
of operations and financial condition.

During the Track Record Period, we purchased certain wealth management products
issued by commercial banks in the PRC, which are recorded under financial assets measured
at FVPL. Our results of operations are affected by changes in the fair value of such financial
assets measured at FVPL. As of December 31, 2022, 2023 and 2024 and May 31, 2025, our
financial assets measured at FVPL were RMB307.3 million, RMB113.6 million, RMB141.9
million and RMB25.0 million, respectively. For the years ended December 31, 2022, 2023 and
2024 and the five months ended May 31, 2024 and 2025, the amount of investment income
recognized under other net income was RMB10.7 million, RMB9.2 million, RMB6.6 million,
RMB3.0 million and RMBO0.7 million, respectively. See Note 17 to the Accountants’ Report in
Appendix I to this prospectus for more details.

Fair values of financial assets measured at FVPL are determined based on quoted value
provided by financial institutions. Factors beyond our control can significantly influence and
cause adverse changes to these market-observable data we use and thereby affect the fair value
of such financial assets. These factors include, but are not limited to, general economic
condition, changes in market interest rates and stability of the capital markets. Any of these
factors, as well as others, could cause our estimates to vary from actual results, which could
materially and adversely affect our results of operation and financial condition.

We have granted, and may continue to grant, share-based awards, which may further
increase our share-based payments expenses, adversely affect our financial performance,
and dilute existing Shareholders’ stake.

To motivate and encourage our officers, employees and consultants to further promote our
business development, we granted share awards under the Pre-IPO ESOP. See “Appendix VI
— Statutory and General Information — D. Pre-IPO ESOP.” We recorded share-based
payments expenses of nil, RMB12.6 million, RMB22.3 million, RMB9.1 million and RMB20.3
million for the years ended December 31, 2022, 2023 and 2024 and the five months ended May
31, 2024 and 2025, respectively. We believe such share-based awards are important to our
ability to attract, retain and motivate our key individuals, and we may continue to grant
share-based awards in the future. However, issuance of additional H Shares with respect to
such share-based payments may dilute the shareholding percentage of our existing
Shareholders. Moreover, expenses incurred with respect to such share-based payments may
also increase our operating expenses and therefore have a material and adverse effect on our
financial performance.
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RISKS RELATING TO DOING BUSINESS IN THE JURISDICTION WHERE WE
OPERATE

Changes in the economic, political, social or regulatory conditions could have a material
effect on our business and prospects.

We generate substantially all of our revenue from the PRC. The vast majority of our
businesses, assets, operations are located in the PRC. As a result, our business, financial
condition and results of operations are subject, to a significant degree, to the economic,
political, social and regulatory environment in the PRC.

The PRC government regulates the economy and the industries by imposing industrial
policies and regulating the macroeconomy through fiscal and monetary policies. During the
past few decades, the PRC government has taken various actions to promote market economy
and the establishment of sound corporate governance in business entities. Our performance has
been and will continue to be affected by the Chinese economy, which in turn is influenced by
the global economy. While the Chinese economy has experienced significant growth over the
past decades, the uncertainties relating to the global economy as well as the political
environment in various regions of the world will continue to impact the economic growth in
the PRC. The global economic slowdown and the turmoil in the global financial markets and
continued weakness in the U.S. economy have collectively added downward pressure to
economic growth in the PRC.

We are unable to predict all the risks that we face as a result of current economic,
political, social and regulatory developments and many of these risks are beyond our control.
All such factors may materially and adversely affect our business operations and financial
performance.

Failure to respond to developments in the legal system may subject our business and
financial performance to risks.

Our business and operations are primarily conducted in the PRC and are governed by the
PRC laws and regulations. The PRC legal system is based on written statutes. The legal system
in the PRC evolves rapidly, some of the current laws and regulations are relatively new and
may be amended in the future and interpreted or enforced depending on the specific facts and
circumstances, which may affect our judgment on the relevance of legal requirements and the
value of your investment.

Meanwhile, laws, regulations or enforcement policies, including those regulating the

hospitality robotic-based AI agent industry in China, are evolving rapidly. Any enforcement
actions against us could have a material adverse effect on us.
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We may be subject to the approval or other requirements of the CSRC or other PRC
governmental authorities in connection with future capital raising activities.

As the PRC laws and regulations in relation to overseas issuance and listing of shares
develop, we may be required to make filings with or report to CSRC or other PRC regulatory
authorities for our future capital raising activities. On February 17, 2023, the CSRC promulgated
the Overseas Listing Trial Measures and their implementation guidelines. The Overseas Listing
Trial Measures, which came into effect on March 31, 2023, mainly provide the scope of activities
subject to the filing requirement, the entities subject to filing obligations, and the filing
procedures. For more details, see “Regulatory Overview — Regulations Relating to Overseas
Listing.” Pursuant to the Overseas Listing Trial Measures, where a PRC domestic company
submits an application for initial public offering to competent overseas regulators or overseas
stock exchanges, such issuer must file with the CSRC within three business days after such
application is submitted. In addition, according to the Overseas Listing Trial Measures, any
future share issuance or listing after the Global Offering will also be subject to filing
procedures of CSRC and we are also required to report certain material matters to CSRC after
the Global Offering.

If it is determined that we are subject to any filing or other authorization or requirements
of the CSRC or other PRC governmental authorities for future fund raising activities or other
major events while we fail to complete such filing or meet such requirements in a timely
manner or at all, we may face sanctions by the CSRC or other PRC regulatory authorities for
failure to seek CSRC approval or other government authorization, or perform filing procedures,
for our future financing activities, and these regulatory authorities may impose fines and
penalties on us, limit our operating activities in the PRC, limit our ability to pay dividends
outside the PRC or take other actions to restrict our financing activities, which could have a
material adverse effect on our business.

Investors of our H Shares may become subject to PRC taxation on dividends received
from us and gains from the disposition of our H Shares.

Individual holders of H Shares who are not residents of mainland China and whose names
appear on the register of members of H Shares (the “Non-PRC Resident Individual
Holders”), are subject to PRC individual income tax on dividends received from us. Pursuant
to the Circular on Questions Concerning the Collection of Individual Income Tax Following the
Repeal of Guo Shui Fa [1993] No. 045 ( B BIBL %5 19931045595 34458 1% A BAE A 15 8L
USRI ER)E%N) ) dated June 28, 2011 and issued by the STA, the tax rate applicable to
dividends paid to Non-PRC Resident Individual Holders of H Shares varies from 5% to 20%
(usually 10%), depending on whether there is any applicable tax treaty between the PRC and
the jurisdiction in which the Non-PRC Resident Individual Holder of H Shares resides, as well
as the tax arrangement between the PRC and Hong Kong. Non-PRC Resident Individual
Holders who reside in jurisdictions that have not entered into tax treaties with the PRC are
subject to a 20% withholding tax on dividends received from us. Meanwhile, under the
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Individual Income Tax Law of the PRC ( {HIENRILFEFEAFERIE) ) and its
implementation regulations, Non-PRC Resident Individual Holders of H Shares are subject to
individual income tax at a rate of 20% on gains realized upon the sale or other disposition of
H Shares.

However, pursuant to the Circular Declaring that Individual Income Tax Continues to be
Exempted over Income of Individuals from Transfer of Shares ( <[BE 85 15 22 o7 1542 4
BT EBOE A TS BLATHE AT ) issued by the MOF and the STA on March 30, 1998, gains of
individuals derived from the transfer of listed shares of enterprises may be exempt from
individual income tax. Any collection of such tax in the future may materially and adversely
affect the value of such individual holders’ investments in H Shares.

Under the EIT LAW and its implementation regulations, a non-PRC resident enterprise is
generally subject to enterprise income tax at a rate of 10% with respect to its PRC-sourced
income, including dividends derived from a PRC company and gains derived from the
disposition of equity interests in a PRC company. This rate may be reduced under applicable
double tax treaty or arrangement between the PRC and the jurisdiction in which the non-PRC
resident enterprise resides. Pursuant to the Circular on Questions Concerning Withholding of
Enterprise Income Tax for Dividends Distributed by Resident Enterprises in the PRC to
Non-resident Enterprises Holding H-shares of the Enterprises ( B B fE R A 2E M35 /M
JBe I B A FE RO B R A AR SE P {5 B A B R 28 A1) ) promulgated by the STA
on November 6, 2008, we intend to withhold tax at 10% from dividends payable to non-PRC
resident enterprise holders of H Shares (including HKSCC Nominees). Non-PRC resident
enterprises that are entitled to a reduced withholding rate under an applicable tax treaty or
arrangement could apply to the PRC tax authority for a refund of the excessive amount
withheld, and payment of such refund will be subject to the approval from the PRC tax
authority. There is room for discretion as to the interpretation and implementation of the EIT
Law and its implementation rules by the PRC tax authorities, regarding whether and how
enterprise income tax on gains derived upon the sale or other disposition of H Shares will be
collected from non-PRC resident enterprise holders of H Shares. If such tax is collected, the
value of such non-PRC resident enterprise holders’ investments in H Shares may be materially

and adversely affected.
Payment of dividends is subject to conditions under the PRC laws.

Dividends may be paid only out of distributable profits pursuant to the stipulation of the
PRC laws. Distributable profits are defined as our profits after taxes as determined under the
PRC GAAP less any recovery of accumulated losses and appropriations to statutory and other
reserves that we are required to make. As a result, we may not have sufficient, if any,
distributable profits to enable us to make dividend distributions to our Shareholders in the
future, including periods for which our financial statements indicate that our operations have
been profitable. Any distributable profits not distributed in a given period are retained and

available for distribution in subsequent periods.
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Moreover, as the calculation of distributable profits under the PRC GAAP is different
from the calculation under the IFRS Accounting Standards in multiple respects, our
subsidiaries may not have distributable profits as determined under the PRC GAAP, even if
they have profits for that period as determined under the IFRS Accounting Standards, or vice
versa. Accordingly, we may not receive sufficient distributions from our subsidiaries.

Failure by our subsidiaries to pay dividends to us could adversely affect our cash flow and
our ability to make dividend distributions to our Shareholders in the future, including those
periods in which our financial statements indicate that our operations have been profitable.

Fluctuations in exchange rates could result in foreign currency exchange losses.

We expect that substantially all of our revenue will be denominated in Renminbi. A
portion of our revenue may be converted into other currencies in order to meet our foreign
currency obligations. For example, we need to obtain foreign currency to make payments of
declared dividends, if any, on our H Shares. Under the existing PRC laws and regulations on
foreign exchange, following the completion of the Global Offering, we will be able to make
dividend payments in foreign currencies by complying with certain procedural requirements
and without prior approval from the SAFE.

Fluctuations in the exchange rate of Renminbi against Hong Kong dollar, U.S. dollar and
other foreign currencies are affected by, among other things, the changes in domestic and
international political, economic conditions and monetary policies. The proceeds from the
Global Offering will be received in Hong Kong dollars. As a result, any appreciation of the
Renminbi against the U.S. dollar, the Hong Kong dollar or any other foreign currencies may
result in the decrease in the value of our proceeds from the Global Offering. Conversely, any
depreciation of the Renminbi may adversely affect the value of, and any dividends payable on,
our H Shares in foreign currency. In addition, there are limited instruments available for us to
reduce our foreign currency risk exposure at reasonable costs. There can be no assurance that
our business, financial condition and results of operations would not be adversely affected by
the fluctuation in exchange rates in the future.

Any of these factors could materially and adversely affect our business, financial
condition, results of operations and prospects, and could reduce the value of, and dividends

payable on, our H Shares in foreign currency terms.

Changes in international trade policies, geopolitics and trade protection measures, export
control, economic or trade sanctions and outbound investment restrictions may affect our
business, financial condition and results of operations.

As we seek to expand our global footprint, our business operations and financial
performance may be influenced by international trade policies, geopolitics, trade protection
measures, export controls, and economic or trade sanctions. International trade policies and
geopolitics are subject to frequent changes and uncertainties, often driven by political,
economic, and social factors beyond our control. These changes could impact trade
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agreements, tariffs, customs duties, and other aspects of international trade, potentially
increasing our operational costs and affecting our market access. Changes in trade protection
measures, such as anti-dumping duties, countervailing duties, or safeguard measures, could
lead to increased costs or restrictions on our exports. Export controls and economic or trade
sanctions could limit our ability to export our products or conduct business in certain markets.
Any non-compliance with these controls and sanctions could result in legal penalties,
reputational damage, and loss of export privileges.

We sell our products to overseas markets, where they are subject to import tariffs.
Currently, tariffs have not had a material impact on our operations or financial condition,
primarily due to the limited scale of our international sales and the fact that most of these sales
are conducted through distributors, which delays the direct impact of tariffs on our business.
In addition, we primarily procured raw materials and components from suppliers in China
during the Track Record Period, and we do not plan to directly source any major raw materials
and components from suppliers in the United States. However, as our overseas sales may grow
going forward, rising tariffs may lead to higher product prices in foreign markets, potentially
weakening our competitiveness, especially when compared to market players that are exempt
from such tariffs or face lower tariff rates. Increased prices may also lead some customers to
postpone purchases or switch to alternative products, thereby affecting our sales volume. In
markets where viable local alternatives are available, customers may be more inclined to
support domestic suppliers. As competition intensifies and price sensitivity increases, buyers
may also demand more flexible payment terms, such as longer payment cycles, which could put
additional pressure on our cash flow and working capital.

In February 2025, the president of the United States imposed 20% tariffs (the “fentanyl
tariffs”) on Chinese goods. On April 2, 2025, the president of the United States imposed a 10%
across-the-board tariff on all imports from the U.S.’s trading partners, along with additional
country-specific tariffs for various countries (the “Reciprocal Tariffs”, as adjusted from time
to time, and, together with the above-mentioned tariffs, the “Additional U.S. Tariffs”). The
United States and China are engaging in trade discussions, and on May 12, 2025, the United
States stated that they would lower the Reciprocal Tariffs on China to 10% for 90 days. The
fentanyl tariffs still remain in place. Therefore, the total Additional U.S. Tariffs on China
would be 30% while the Reciprocal Tariffs are lowered during the 90 days. On August 11,
2025, amidst continued negotiations, the United States and China announced an additional
90-day extension until November 10, 2025. Historically, tariffs have led to increased trade and
political tensions, between the U.S. and China, as well as between the U.S. and other countries.
Political tensions as a result of trade policies could reduce trade volume, cross-border
investment, technological exchange, and other economic activities between major economies,
resulting in a material adverse effect on global economic conditions.

In particular, the U.S. government imposed economic and trade sanctions directly or
indirectly affecting China-based technology companies. To address potential risk in this regard,
we require our employees to verify that suppliers or customers are not included on any
restricted or prohibited party list before entering into a contract. It is possible that the extent

and scope of such sanctions may escalate. There is no assurance as to how the U.S.-China trade
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tensions might develop or whether there will be any changes to the scope and extent of goods
that are or will be subject to such export controls, sanctions, tariffs, or new trade policies
introduced by the two countries. We cannot predict the implications of the ongoing U.S.-China
trade tensions and the resulting impact on our industry and the global economy.

For example, in recent years, the United States has increased export control restrictions
on China through the Export Administration Regulations (the “EAR”), administered by the
Bureau of Industry and Security of the U.S. Department of Commerce (the “BIS”), which
includes a list of foreign persons on which certain trade restrictions are imposed (the “Entity
List”). The export, re-export and/or transfer (in-country) of items subject to the EAR to a listed
foreign person is generally prohibited unless the specified license requirements are met. On
September 29, 2025, the BIS issued an interim final rule “Expansion of End-User Controls to
Cover Affiliates of Certain Listed Entities” which immediately introduces a new “affiliates
rule.” This marks a major shift in U.S. export control policy by automatically extending certain
EAR end user licensing requirements and restrictions to unlisted foreign affiliates owned 50%
or more by one or more entities on any of the Entity List, Military End-User List, or by
Specially Designated Nationals blocked under certain OFAC sanctions programs. These
restrictions or regulations, and similar or more expansive restrictions or regulations that may
be imposed by the U.S. or other jurisdictions in the future, may materially and adversely affect
our ability to acquire technologies, systems or components that may be critical to our
technology infrastructure, products, services and business operations. Any uncertainties and
changes in these current or future restrictions or regulations may have a negative impact on our
reputation and business. If certain of our customers and/or suppliers are listed on the Entity
List and subject to restrictions from sourcing or selling technologies, systems or components
from or to us, we may not be able to maintain our collaboration with such customers and
suppliers.

In addition, on August 9, 2023, the Biden Administration issued the Executive Order on
Addressing United States Investments in Certain National Security Technologies and Products
in Countries of Concern (“Reverse CFIUS EO”) granting the U.S. government the authority
to establish and enforce an outbound investment screening regime (“Outbound Investment
Program”). On October 28, 2024, the U.S. Department of the Treasury issued the Provisions
Pertaining to U.S. Investments in Certain National Security Technologies and Products in
Countries of Concern (the “Final Rule”) to implement the Executive Order of August 9, 2023.
The Final Rule has become effective on January 2, 2025. The Final Rule targets investments
involving persons and entities associated with “countries of concern,” currently including
China, and it imposes requirements (such as prohibition or notification requirements) on a wide
range of investments in persons engaged in activities in certain sectors such as semiconductors
and microelectronics, quantum information technologies or artificial intelligence, which the
Final Rule defines as “covered activities,” with persons from countries of concern engaged in
covered activities defined as “Covered Foreign Persons.” Investments by U.S. persons subject
to the Final Rule, which are defined as “covered transactions,” include acquisitions of equity
interests (including purchases of shares in an initial public offering), certain debt financing,
joint ventures, and certain investments as a limited partner in a non-U.S. person pooled
investment fund. We may be deemed a Covered Foreign Person because we are engaged in the
development of robotic-based AI agents, which involves the development of Al systems used
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for the control of robotic systems. Given the nature of our business, investments by U.S.
persons in us is not a prohibited transaction but may constitute a “notifiable transaction” under
the Final Rule, which imposes an obligation on U.S. persons to notify the Department of
Treasury of the United States. Following the completion of the Global Offering, it is expected
that U.S. persons will be able to invest in our H Shares without the notification obligations
based on the publicly traded securities exception under the Final Rule as long as the investment
made does not afford a U.S. person certain rights that are not standard minority shareholder
protections. However, the Final Rule nonetheless may increase the compliance burden of U.S.
investors and may cause certain U.S. investors to adopt a more cautious approach in their
investments, which may negatively impact our ability to raise capital from U.S. investors.

The rules and regulations regarding U.S. outbound investment may subject to further
development. For example, President Donald Trump issued a National Security Presidential
Memorandum titled America First Investment Policy on February 21, 2025 to, among others,
direct the U.S. Secretary of the Treasury to consider expanding restrictions on outbound
investment to China into new sectors, as well as expanding coverage over more types of
transactions. The memorandum also contemplates potential restrictions on investments in
publicly traded securities by pension funds, university endowments and other limited partner
investors. The memorandum does not change existing law or regulations. However, depending
on how such policy is implemented, it may have a significant impact on how the U.S.
government regulates U.S. outbound investments in China. U.S. investors seeking to invest in
China may face expanded investment restrictions, which may negatively impact our ability to
raise capital from U.S. investors.

You may experience difficulties in effecting service of the legal process upon us and our
management and seeking recognition and enforcement of judgments against them across
jurisdictions.

The legal systems across different jurisdictions vary significantly. Therefore, the effecting
service of legal process and the process of recognizing and enforcing any judgments may be
different across jurisdictions and are subject to treaties or arrangements providing for the
recognition and enforcement of judgments made by courts of other jurisdictions. As a result,
investors may experience difficulties to effect service of process and/or recognize and enforce
any judgments for disputes brought in other jurisdictions.

We are a company incorporated under the laws of the PRC, and the vast majority of our
assets are located in the PRC. Substantially all of our Directors, Supervisors and senior
management reside within the PRC, and the assets of our Directors, Supervisors and senior
management are likely to be located within China. As a result, it may be difficult for you to
effect service of process within Hong Kong, the United States or elsewhere outside the PRC
upon us or these persons, or to bring an action in Hong Kong against us or these individuals.
Moreover, the PRC has not entered into treaties with certain other jurisdictions that provide for
the reciprocal recognition and enforcement of judicial rulings and awards.

An original action may only be brought in the PRC against us or our Directors,
Supervisors and senior management if the actions are not required to be arbitrated by the PRC
laws and upon satisfaction of the conditions for commencing a cause of action pursuant to the
civil procedure laws in the PRC.

—96 —



RISK FACTORS

RISKS RELATING TO THE GLOBAL OFFERING

There has been no prior public market for our H Shares, and the liquidity and market
price of our H Shares following the Global Offering may be volatile.

Prior to the Global Offering, there has been no public market for our H Shares. The initial
Offer Price for our H Shares to the public will be the result of negotiations between our
Company and the Overall Coordinators (for themselves and on behalf of the Underwriters), and
the Offer Price may differ significantly from the market price of the H Shares following the
Global Offering. We have applied to the Hong Kong Stock Exchange for the listing of, and
permission to deal in, the H Shares. A listing on the Hong Kong Stock Exchange, however, does
not guarantee that an active and liquid trading market for the H Shares will develop, or if it
does develop, that it will be sustained following the Global Offering, or that the market price
of the H Shares will not decline following the Global Offering.

In addition, the trading price and trading volume of the H Shares may be subject to
significant volatility in responses to various factors, including:

. variations in our operating results;

. unexpected business interruptions resulting from natural disasters or outbreaks of
contagious diseases;

. changes in financial estimates by securities analysts;
. announcements made by us or our competitors;

. investors’ perception of us and of the investment environment in regions where we
operate;

. developments in the hospitality robotic-based Al agent market in China;
. changes in pricing made by us or our competitors;

. acquisitions by us or our competitors;

. the depth and liquidity of the market for our H Shares;

. additions to or departures of, our executive officers and other members of our senior
management;

. release or expiry of lock-up or other transfer restrictions on our H Shares;
. developments in laws and regulations in regions where we operate; and

. political, economic, financial and social developments in regions where we operate
and in the global economy.
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Moreover, the capital market has from time to time experienced significant price and
trading volume fluctuations that were unrelated or not directly related to the operating
performance of any particular company. It is possible that our H Shares may be subject to
changes in price not directly related to our performance and as a result, investors in our H
Shares may suffer substantial losses.

Any possible conversion of Unlisted Shares into H Shares could increase the supply of H
Shares in the market, which may negatively impact the market price of H Shares.

According to the stipulations by the State Council’s securities regulatory authority and the
Articles of Association, our Unlisted Shares may be converted into H Shares and such
converted H Shares may be listed or traded on an overseas stock exchange, provided that prior
to the conversion and trading of such converted shares, the requisite internal approval
processes (but without the necessity of Shareholders’ approval) have been duly completed and
the filing with the CSRC has been completed. In addition, such conversion, trading and listing
must comply with the regulations prescribed by the State Council’s securities regulatory
authorities and the regulations, requirements and procedures prescribed by the relevant
overseas stock exchange. We can apply for the listing of all or any portion of our Unlisted
Shares on the Hong Kong Stock Exchange as H Shares in advance of any proposed conversion
to ensure that the conversion process can be completed promptly upon notice to the Hong Kong
Stock Exchange and delivery of shares for entry on the H Share register. This could increase
the supply of H Shares in the market, and future sales, or perceived sales, of the converted H
Shares may adversely affect the trading price of H Shares.

As the Offer Price of our H Shares is higher than the consolidated net tangible assets per
Share immediately prior to the Global Offering, purchasers of our H Shares in the Global
Offering may experience an immediate dilution.

Our existing Shareholders will receive an increase in the pro forma adjusted consolidated
net tangible asset value per Share of their H Shares. In addition, purchasers of our H Shares
may experience further dilution of their shareholdings if we issue additional H Shares pursuant
to the exercise of the Over-allotment Option.

There can be no assurance that if we were to immediately liquidate after the Global
Offering, any assets will be distributed to Shareholders after the creditors’ claims. To expand
our business, we may consider offering and issuing additional H Shares in the future.
Purchasers of the Offer Shares may experience dilution in the net tangible assets value per
Share of their H Shares if we issue additional H Shares in the future at a price which is lower
than the net tangible assets value per Share at that time.

Future sales or perceived sales of substantial amounts of our securities in the public
market, including any future public offering in the PRC, could have a material and
adverse effect on the prevailing market price of our H Shares and our ability to raise
additional capital in the future, or may result in dilution of your shareholdings.

Future sales of substantial amounts of our H Shares or other securities relating to our H
Shares in the public market, or the issuance of new H Shares or other securities relating to our

H Shares, or the perception that such sales or issuances may occur could all cause a decline in
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the market price of our H Shares. Future sales, or perceived sales, of substantial amounts of
our securities or other securities relating to our H Shares, including part of any future offerings,
could also materially and adversely affect the prevailing market price of our H Shares and our
ability to raise capital in the future at a time and at a price which we deem appropriate.

We may not pay any dividends on our H Shares.

We cannot guarantee when and in what form dividends will be paid on our H Shares
following the Global Offering. The declaration of dividends is proposed by the Board and is
based on, and limited by, various factors, including without limitation, our business and
financial performance, capital and regulatory requirements, general business conditions and
other factors that our Directors consider relevant. We may not have sufficient or any profits to
enable us to make dividend distributions to our Shareholders in the future. See “Financial
Information — Dividends.”

Certain facts, forecasts and statistics contained in this prospectus are derived from
various official sources and may not be complete or up to date.

Certain facts and other statistics in this prospectus, particularly in the section headed
“Industry Overview,” are obtained from the Frost & Sullivan Report, which was commissioned
by us, and from information provided by the government. While we believe that the sources of
the information are appropriate sources for such information, and we have taken reasonable
care in the reproduction of the information, the information from official government sources
has not been prepared or independently verified by us, the Joint Sponsors, the Overall
Coordinators, the Underwriters, any of our or their respective affiliates or advisors or any other
parties involved in the Global Offering, and, therefore, we cannot assure you as to the accuracy
of such facts and statistics. Moreover, these facts, forecasts and statistics involve risk and
uncertainties and are subject to change based on various factors and should not be unduly relied
upon. Further, there can be no assurance that they are stated or compiled on the same basis or
with the same degree of accuracy as may be the case in other jurisdictions. You should consider
carefully how much weight or importance you should attach to or place on such information
or statistics.

Forward-looking statements contained in this prospectus are subject to risks and
uncertainties.

This prospectus contains forward-looking statements with respect to our business
strategies, operating efficiencies, competitive positions, and growth opportunities for existing
operations, plans and objectives of management, certain pro forma information and other
matters.

EL T3 LE T LRI LE T EL T3

The words “will,” “would,” “estimate,” “expect,” “anticipate,” “plan,” “aim,” “going
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forward,” “believe,” “may,” “intend,” “ought to,
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continue,” “project,” “should,” “seek,”
“potential” and the negative of these words and other similar expressions identify a number of

these forward-looking statements. These forward-looking statements, including, among others,
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those relating to our future business prospects, capital expenditure, cash flows, working
capital, liquidity and capital resources are necessary estimates reflecting the best judgment of
our Directors, Supervisors and management and involve a number of risks and uncertainties
that could cause actual results to differ materially from those suggested by the forward-looking
statements. As a consequence, these forward-looking statements should be considered in light
of various important factors, including those set out in “Risk Factors” in this prospectus.
Accordingly, such statements are not a guarantee of future performance, and you should not
place undue reliance on any forward-looking information. All forward-looking statements in
this prospectus are qualified by reference to this cautionary statement.

If securities or industry analysts do not publish research or reports about our business,
or if they adversely change their recommendations, the market price and trading volume
may decline.

The trading market for our H Shares will be influenced by research or reports that
industry or securities analysts publish about us or our business. If one or more analysts who
cover us downgrade our H Shares or publish negative opinions about us, the market price for
our H Shares would likely decline regardless of the accuracy of the information. If one or more
of these analysts cease coverage of us or fail to regularly publish reports on us, we could lose
visibility in the financial markets, which in turn could cause the market price or trading volume
of our H Shares to decline.

You should read the entire prospectus carefully and we strongly caution you not to place
any reliance on any information contained in press articles or other media regarding us
or the Global Offering.

We strongly caution you not to rely on any information contained in press articles or other
media regarding us and the Global Offering. Prior to the publication of this prospectus, there
may have been press and media coverage regarding us and the Global Offering. Such press and
media coverage may include references to certain information that does not appear in this
prospectus, including certain operating and financial information and projections, valuations
and other information. We have not authorized the disclosure of any such information in the
press or media and do not accept any responsibility for any such press or media coverage or
the accuracy or completeness of any such information or publication. We make no
representation as to the appropriateness, accuracy, completeness or reliability of any such
information or publication. To the extent that any such information is inconsistent or conflicts
with the information contained in this prospectus, we disclaim responsibility for it, and you
should not rely on such information. Accordingly, prospective investors are cautioned to make
their investment decisions on the basis of the information contained in this prospectus only.
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WAIVERS FROM STRICT COMPLIANCE WITH THE LISTING RULES

In preparation for the Listing, our Company has applied for the following waivers from

strict compliance with the relevant provisions of the Listing Rules:
WAIVER IN RELATION TO MANAGEMENT PRESENCE IN HONG KONG

Pursuant to Rule 8.12 of the Listing Rules, we must have a sufficient management
presence in Hong Kong. This normally means that at least two of our executive Directors must
be ordinarily resident in Hong Kong. Rule 19A.15 of the Listing Rules further provides that the
requirement in Rule 8.12 of the Listing Rules may be waived by having regard to, among other
considerations, our arrangements for maintaining regular communication with the Stock
Exchange.

In addition, the Guide for New Listing Applicants provides that the listing applicant
should normally have the following arrangements for maintaining regular communication with
the Stock Exchange for the purpose of its granting waiver from strict compliance with the
requirements under Rule 8.12 of the Listing Rules: (a) the authorized representatives of the
listing applicant will act as the principal channel of communication with the Stock Exchange;
(b) the authorized representatives of the listing applicant should have means for contacting all
its directors promptly at all times as and when the Stock Exchange wishes to contact the
directors on any matters; (c) each director of the listing applicant who is not ordinarily resident
in Hong Kong possesses or can apply for valid travel documents to visit Hong Kong and can
meet with the Stock Exchange within a reasonable period; (d) the compliance advisor of the
listing applicant will act as an additional channel of communication with the Stock Exchange;
and (e) each director of the listing applicant will provide their respective mobile phone
numbers, office phone numbers, email addresses and fax numbers to the Stock Exchange.

Since substantially all of the business operations of our Group are managed and
conducted outside of Hong Kong, and all of our executive Directors ordinarily reside in the
PRC, we do not have, and for the foreseeable future will not have, sufficient management
presence in Hong Kong for the purpose of satisfying the requirement under Rules 8.12 and
19A.15 of the Listing Rules. The Directors consider that either by means of relocation of our
existing executive Directors or appointment of additional executive Directors who will be
ordinarily resident in Hong Kong would not be beneficial to, or appropriate for, our Group and
therefore would not be in the best interests of our Company and the Shareholders as a whole.
Accordingly, we have applied for, and the Stock Exchange has granted, a waiver from strict
compliance with the requirements under Rules 8.12 and 19A.15 of the Listing Rules subject to
the following conditions to maintain regular and effective communication between the Stock
Exchange and us:

(i) we have appointed Mr. Li Quanyin (Z2AH]), one of our executive Directors, and
Ms. Ng Wai Kam ({fif#%%) (“Ms. Ng”), one of our joint company secretaries who is
ordinarily resident in Hong Kong, as our authorized representatives (“Authorized
Representatives”) for the purposes of Rule 3.05 of the Listing Rules to serve as our
principal channel of communication with the Stock Exchange. We have provided the
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(i1)

(iii)

(iv)

(v)

Stock Exchange with their contact details, and they will be available to meet with
the Stock Exchange to discuss any matters within a reasonable period of time upon
the request of the Stock Exchange and will be readily contactable by telephone,
facsimile and email;

as and when the Stock Exchange wishes to contact our Directors on any matters,
each of our Authorized Representatives will have means to contact all of our
Directors promptly at all times. We will implement measures such that (a) each
Director must provide his or her mobile phone number, office phone number,
facsimile number and email address to our Authorized Representatives and the Stock
Exchange; and (b) in the event that a Director expects to travel or otherwise be out
of office, he or she will provide the phone number of the place of his or her
accommodation to our Authorized Representatives. We have provided the Stock
Exchange with the contact details of each Director to facilitate communication with
the Stock Exchange;

each Director who is not an ordinary resident in Hong Kong possesses or can apply
for valid travel documents to visit Hong Kong and can meet with the Stock
Exchange within a reasonable period of time, if required;

we have appointed SPDB International Capital Limited as our compliance advisor
pursuant to Rule 3A.19 of the Listing Rules, which will act as our additional and
alternative channel of communication with the Stock Exchange during the period
from the Listing Date to the date on which we comply with Rule 13.46 of the Listing
Rules in respect of our financial results for the first full financial year immediately
after the Listing, and its representative(s) will be fully available to answer enquiries
from the Stock Exchange. The compliance advisor will advise our Company on
on-going compliance requirements and other issues arising under the Listing Rules
and other applicable laws and regulations in Hong Kong after the Listing, and will
have access at all times to our Authorized Representatives, our Directors and the
other senior management of our Company to ensure that it is in a position to provide
prompt responses to any queries or requests from the Stock Exchange in respect of
our Company; and

any meeting between the Stock Exchange and our Directors will be arranged through
our Authorized Representatives or compliance advisor or directly with our Directors
within a reasonable time frame. We will inform the Stock Exchange promptly in
respect of any changes in our Authorized Representatives and compliance advisor.
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WAIVER IN RELATION TO JOINT COMPANY SECRETARIES

Pursuant to Rules 3.28 and 8.17 of the Listing Rules, our company secretary must be an
individual who by virtue of his or her academic or professional qualifications or relevant
experience is, in the opinion of the Stock Exchange, capable of discharging the functions of
company secretary. Note 1 to Rule 3.28 of the Listing Rules further provides that the Stock
Exchange considers the following academic or professional qualifications to be acceptable:

(i) a member of The Hong Kong Chartered Governance Institute;

(ii) a solicitor or barrister as defined in the Legal Practitioners Ordinance (Chapter 159
of the Laws of Hong Kong); or

(iii) a certified public accountant as defined in the Professional Accountants Ordinance
(Chapter 50 of the Laws of Hong Kong).

Pursuant to Note 2 to Rule 3.28 of the Listing Rules, in assessing “relevant experience,”
the Stock Exchange will consider the individual’s:

(i) length of employment with the listing applicant and other issuers and the roles
he/she played;

(i1) familiarity with the Listing Rules and other relevant law and regulations including
the SFO, the Companies Ordinance, Companies (Winding Up and Miscellaneous
Provisions) Ordinance, and the Takeovers Code;

(iii) relevant training taken and/or to be taken in addition to the minimum requirement
under Rule 3.29 of the Listing Rules; and

(iv) professional qualifications in other jurisdictions.

In addition, the Guide for New Listing Applicants provides that the waiver from strict
compliance with Rule 3.28 of the Listing Rules, if granted, will be for a fixed period of time
and on the following conditions: (a) the proposed company secretary must be assisted by a
person who possesses the qualifications or experience as required under Rule 3.28 of the
Listing Rules and is appointed as a joint company secretary throughout the waiver period; and
(b) the waiver will be revoked if there are material breaches of the Listing Rules by the
Company.

We appointed Ms. Liu Ying (£]#) (“Ms. Liu”) as one of the joint company secretaries
in January 2025 effective upon Listing. Ms. Liu joined our Group in December 2020 and is
currently our Board secretary and financial vice president, primarily responsible for the
corporate governance, investor relations maintenance, capital operation, capital management,
budget management, financial accounting and tax management of our Group. Ms. Liu has
accumulated abundant knowledge about the business operations and governance of
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corporations with a strong recognition of the corporate culture of our Group. By virtue of her
position and familiarity with our Group, Ms. Liu has worked closely with our Directors and
thus possessed a thorough understanding of matters concerning the Board and its operations.
As such, our Directors believe that Ms. Liu is a suitable person to act as the company secretary
of our Company.

However, Ms. Liu does not possess the specified qualifications strictly required by Rule
3.28 and Rule 8.17 of the Listing Rules. As a result, we have appointed Ms. Ng, who meets the
requirements under Rule 3.28 and Rule 8.17 of the Listing Rules, to act as the other joint
company secretary effective upon Listing. For details of Ms. Liu’s and Ms. Ng’s biographies,
see “Directors, Supervisors and Senior Management.”

Over the initial period of three years from the Listing Date, we will implement the
following measures to assist Ms. Liu to satisfy the requisite qualifications as prescribed in
Rules 3.28 and 8.17 of the Listing Rules:

(i) Ms. Ng will assist Ms. Liu so as to enable her to discharge her duties and
responsibilities as a joint company secretary of our Company. Given Ms. Ng’s
relevant experiences, she will be able to advise both Ms. Liu and us on the relevant
requirements of the Listing Rules as well as other applicable laws and regulations
of Hong Kong;

(i) Ms. Liu will be assisted by Ms. Ng for an initial period of three years commencing
from the Listing Date, which should be sufficient for her to acquire the requisite
knowledge and experience under Rule 3.28 of the Listing Rules;

(ii1)) we will ensure that Ms. Liu has access to the relevant trainings and support to enable
her to familiarize herself with the Listing Rules and the duties required of a
company secretary of a Hong Kong listed company, and Ms. Liu has undertaken to
attend such trainings;

(iv) Ms. Ng will communicate with Ms. Liu on a regular basis regarding matters in
relation to corporate governance, the Listing Rules as well as other applicable laws
and regulations of Hong Kong which are relevant to our operations and affairs. Ms.
Ng will work closely with, and provide assistance to Ms. Liu with a view to
discharging her duties and responsibilities as a company secretary, including but not
limited to organizing the Board meetings and Shareholders’ meetings; and

(v) pursuant to Rule 3.29 of the Listing Rules, Ms. Liu and Ms. Ng will also attend in
each financial year no less than 15 hours of relevant professional training courses to
familiarize themselves with the requirements of the Listing Rules and other legal
and regulatory requirements of Hong Kong. Both Ms. Liu and Ms. Ng will be
advised by our legal advisors as to Hong Kong law and our compliance advisor as
and when appropriate and required.
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Accordingly, we have applied for, and the Stock Exchange has granted, a waiver from
strict compliance with the requirements of Rules 3.28 and 8.17 of the Listing Rules, for an
initial period of three years from the Listing Date, in accordance with the Guide for New
Listing Applicants published by the Stock Exchange, on the conditions that (i) Ms. Ng is
engaged as a joint company secretary and provides assistance to Ms. Liu during this period;
and (ii) the waiver will be revoked immediately if Ms. Ng ceases to provide assistance to Ms.
Liu as a joint company secretary for the three-year period after the Listing or if there are
material breaches of the Listing Rules by our Company. Prior to the expiry of the initial
three-year period, we will conduct a further evaluation of the qualification and experience of
Ms. Liu to determine whether the requirements as stipulated in Rules 3.28 and 8.17 of the
Listing Rules can be satisfied, and we will liaise with the Stock Exchange to assess whether
Ms. Liu, having had the benefit of Ms. Ng’s assistance for three years, would have acquired
the relevant experience within the meaning of Note 2 to Rule 3.28 of the Listing Rules and
there is no need to further apply for a waiver.
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DIRECTORS’ RESPONSIBILITY FOR THE CONTENTS OF THIS PROSPECTUS

This prospectus, for which our Directors collectively and individually accept full
responsibility, includes particulars given in compliance with the Companies (Winding Up and
Miscellaneous Provisions) Ordinance, the Securities and Futures (Stock Market Listing) Rules
(Chapter 571V of the Laws of Hong Kong) and the Listing Rules for the purpose of giving
information with regard to our Group. Our Directors, having made all reasonable enquiries,
confirm that to the best of their knowledge and belief, the information contained in this
prospectus is accurate and complete in all material respects and not misleading or deceptive,
and there are no other matters the omission of which would make any statement in this
prospectus misleading.

THE HONG KONG PUBLIC OFFERING AND THIS PROSPECTUS

This prospectus is published solely in connection with the Hong Kong Public Offering,
which forms part of the Global Offering. For applicants under the Hong Kong Public Offering,
this prospectus contains the terms and conditions of the Hong Kong Public Offering.

The Hong Kong Offer Shares are offered solely on the basis of the information contained
and representations made in this prospectus and on the terms and subject to the conditions set
out herein and therein. No person is authorized to give any information in connection with the
Global Offering or to make any representation not contained in this prospectus, and any
information or representation not contained herein and therein must not be relied upon as
having been authorized by our Company, the Joint Sponsors, the Overall Coordinators, the
Joint Global Coordinators, the Joint Bookrunners, the Joint Lead Managers, any of the
Underwriters or Capital Market Intermediaries, any of their respective directors, agents,
employees or advisors or any other party involved in the Global Offering.

The Listing is sponsored by the Joint Sponsors and the Global Offering is managed by the
Overall Coordinators. The Hong Kong Public Offering is fully underwritten by the Hong Kong
Underwriters under the terms and conditions of the Hong Kong Underwriting Agreement. The
International Offering is expected to be fully underwritten by the International Underwriters
subject to the terms and conditions of the International Underwriting Agreement, which is
expected to be entered into on or around October 14, 2025.

Neither the delivery of this prospectus nor any offering, sale or delivery made in
connection with the Offer Shares should, under any circumstances, constitute a representation
that there has been no change or development reasonably likely to involve a change in our
affairs since the date of this prospectus or imply that the information contained in this
prospectus is correct as of any date subsequent to the date of this prospectus.
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PROCEDURES FOR APPLICATION FOR HONG KONG OFFER SHARES

The procedures for applying for the Hong Kong Offer Shares are set forth in “How to
Apply for Hong Kong Offer Shares.”

STRUCTURE AND CONDITIONS OF THE GLOBAL OFFERING

Details of the structure of the Global Offering, including its conditions, are set forth in
“Structure of the Global Offering.”

RESTRICTIONS ON OFFER AND SALE OF THE H SHARES

Each person acquiring the Hong Kong Offer Shares under the Hong Kong Public Offering
will be required to, or be deemed by his/her acquisition of Offer Shares to, confirm that he/she
is aware of the restrictions on offers for the Offer Shares described in this prospectus.

No action has been taken to permit a public offering of the Offer Shares in any
jurisdiction other than in Hong Kong, or the distribution of this prospectus in any jurisdiction
other than Hong Kong. Accordingly, this prospectus may not be used for the purpose of, and
does not constitute an offer or invitation in any jurisdiction or in any circumstances in which
such an offer or invitation is not authorized or to any person to whom it is unlawful to make
such an offer or invitation. The distribution of this prospectus and the offering and sale of the
Offer Shares in other jurisdictions are subject to restrictions and may not be made except as
permitted under the applicable securities laws of such jurisdictions and pursuant to registration
with or authorization by the relevant securities regulatory authorities or an exemption
therefrom.

APPLICATION FOR LISTING OF THE H SHARES ON THE STOCK EXCHANGE

We have applied to the Listing Committee for the granting of the listing of, and
permission to deal in, the H Shares in issue and to be issued pursuant to (1) the Global
Offering, (2) the exercise of the Over-allotment Option and (3) the Conversion of Unlisted
Shares into H Shares on the basis that, among other things, we satisfy the requirement under
Rule 18C.03 of the Listing Rules and Chapter 2.5 of the Guide for New Listing Applicants as
a Commercial Company (as defined in the Listing Rules) with reference to our expected market
capitalization at the time of Listing, which, based on the Offer Price, exceeds HK$4 billion.

Dealings in the H Shares on the Stock Exchange are expected to commence on Thursday,
October 16, 2025. Our H Shares will be traded in board lots of 50 each and the stock code will
be 2670. No part of our Shares or loan capital is listed or dealt in on any other stock exchange
and no such listing or permission to list is being or proposed to be sought on any other stock
exchange as of the date of this prospectus. All the Offer Shares will be registered on the H
Share register of members of the Company in Hong Kong in order to enable them to be traded
on the Stock Exchange.
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Under section 44B(1) of the Companies (Winding Up and Miscellaneous Provisions)
Ordinance, if the permission for the H Shares to be listed on the Stock Exchange pursuant to
this prospectus has been refused before the expiration of three weeks from the date of the
closing of the Global Offering or such longer period not exceeding six weeks as may, within
the said three weeks, be notified to us by or on behalf of the Stock Exchange, then any
allotment made on an application in pursuance of this prospectus shall, whenever made, be
void.

OVER-ALLOTMENT OPTION AND STABILIZATION

Details of the arrangements relating to the Over-allotment Option and stabilization are set
out in “Structure of the Global Offering.” Assuming that the Over-allotment Option is
exercised in full, our Company may be required to issue up to an aggregate of 1,035,000
additional H Shares.

FILING WITH THE CSRC

According to the Overseas Listing Trial Measures, we have submitted a filing to the
CSRC for application for the Listing on March 24, 2025. The CSRC published the notification
on completion of such filing on September 16, 2025. No other approvals from the CSRC are
required to be obtained for the Listing.

H SHARES WILL BE ELIGIBLE FOR ADMISSION INTO CCASS

Subject to the granting of the listing of, and permission to deal in, the H Shares on the
Stock Exchange and compliance with the stock admission requirements of HKSCC, the H
Shares will be accepted as eligible securities by HKSCC for deposit, clearance and settlement
in CCASS with effect from the Listing Date or on any other date as determined by HKSCC.
Settlement of transactions between participants of the Exchange is required to take place in
CCASS on the second settlement day after any trading day. All activities under CCASS are
subject to the general rules of HKSCC and HKSCC Operation Procedures in effect from time
to time.

All necessary arrangements have been made for H Shares to be admitted into CCASS.
Investors should seek the advice of their stockbroker or other professional advisor for details
of those settlement arrangements and how such arrangements will affect their rights and
interests.

H SHARES REGISTER AND STAMP DUTY
All of the H Shares issued pursuant to applications made in the Global Offering will be
registered on our H Share register of members to be maintained in Hong Kong by our H Share

Registrar, Tricor Investor Services Limited. Our principal register of members will be

maintained by us at our headquarters in the PRC.
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Dealings in the H Shares will be subject to Hong Kong stamp duty. See “Appendix VI —
Statutory and General Information — E. Other Information — 7. Taxation of Holders of H
Shares.” For further details of Hong Kong stamp duty, please seek professional tax advice.

PROFESSIONAL TAX ADVICE RECOMMENDED

Potential investors in the Global Offering are recommended to consult their professional
advisors as to the taxation implications of subscribing for, purchasing, holding or disposal of,
and/or dealing in the H Shares or exercising rights attached to them. None of us, the Joint
Sponsors, the Overall Coordinators, the Joint Global Coordinators, the Joint Bookrunners, the
Joint Lead Managers, the Underwriters, any of their respective directors, officers, employees,
partners, agents, advisors or representatives or any other person or party involved in the Global
Offering accepts responsibility for any tax effects on, or liabilities of, any person resulting
from the subscription, purchasing, holding, disposition of, or dealing in, the H Shares or
exercising any rights attached to them.

EXCHANGE RATE CONVERSION

Unless otherwise specified, amounts denominated in HK$, US$ and RMB have been
translated, for the purpose of illustration only, into each other in this prospectus at the
following exchange rates prevailing on the Latest Practicable Date:

RMB1.00: HK$1.0945;
US$1.00: RMB7.1089; and
US$1.00: HK$7.7805.

No representation is made that any amounts in HK$, US$ or RMB were or could have
been or could be converted into each other at such rates or any other exchange rates on such

date or any other date.
ROUNDING

Certain amounts and percentage figures included in this prospectus have been subject to
rounding adjustments. Accordingly, figures shown as totals in certain tables may not be an
arithmetic aggregation of the figures preceding them.

LANGUAGE

If there is any inconsistency between this prospectus and its Chinese translation, this
prospectus shall prevail. However, for ease of reference, the names of the Chinese laws and
regulations, government authorities, institutions, natural persons or other entities (including
certain of our subsidiaries) have been included in this prospectus in both the Chinese and

English languages. In the event of any inconsistency, the Chinese name shall prevail.

- 109 —



DIRECTORS, SUPERVISORS AND PARTIES INVOLVED IN THE GLOBAL OFFERING

DIRECTORS

Name

Address

Nationality

Executive Directors

Ms. Zhi Tao (3i#)

Mr. Hu Quan (#2)

Mr. Li Quanyin (ZE4E)

Non-executive Directors

Mr. Wu Minghui (5 B i)

Ms. Ma Hong (F54L)

Room 103, Building 16
Phase 1, Olympic Garden
Fengtai District

Beijing

the PRC

No. 601, Unit 1, Building 11

Zone 2, Chaoxin Jiayuan Dongli

Chaoyang District
Beijing
the PRC

Room 912, Section 2, Lifangting

No. 1, Shanyuan Street
Haidian District
Beijing

the PRC

135-1, Phase IV
Yutianxia, Tianzhu Town
Shunyi District

Beijing

the PRC

Room 2404, Building G27
Jinmao Bay

Hi-Tech Zone, Hefei
Anhui Province

the PRC
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Name

Address Nationality

Independent non-executive Directors

Mr. Zhang Lihua (5&37.%E)

Mr. Lai Yung Yuet (%255 #)

Mr. Wang Fangjun (V£ 77 5)

Room 0702, Unit 3, No. 46 Chinese
Lane 1566, Guoquan North Road

Yangpu District

Shanghai

the PRC

Flat 7, 24/F, Block A Australian
Sun Kwai Hing Gardens

Kwai Chung, New Territories

Hong Kong

Room 902, No. 5 Chinese
Jiaoda Qujiang New Village
Yanta District, Xi’an

Shaanxi Province

the PRC
SUPERVISORS
Name Address Nationality
Ms. Ai Baoshu (L&) Room 401, Unit 2, Building 20 Chinese

Mr. Yu Junjie (ATfR4E)

Mr. Xue Jinlong (B¥42HE)

Wenlong Jiayuan Sili
Haidian District
Beijing

the PRC

No. 157, Lane 168 Chinese
Dongkun Road

Songjiang District

Shanghai

the PRC

Room 301, No. 20 Chinese
Gucheng Nanli East Street

Shijingshan District

Beijing

the PRC

- 111 -



DIRECTORS, SUPERVISORS AND PARTIES INVOLVED IN THE GLOBAL OFFERING

For further information regarding our Directors and Supervisors, see “Directors,

Supervisors and Senior Management.”

PARTIES INVOLVED IN THE GLOBAL OFFERING

Joint Sponsors CITIC Securities (Hong Kong) Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong

Sponsor-Overall Coordinators CLSA Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong

Overall Coordinators CLSA Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong

SDICS International Securities (Hong
Kong) Limited

39/F, One Exchange Square

Central

Hong Kong
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Joint Global Coordinators CLSA Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong

SDICS International Securities (Hong
Kong) Limited

39/F, One Exchange Square

Central

Hong Kong

Joint Bookrunners CLSA Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong
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SDICS International Securities (Hong
Kong) Limited

39/F, One Exchange Square

Central

Hong Kong

China Harbour International Securities
Limited

23A/F, YF Life Centre

38 Gloucester Road

Wanchai

Hong Kong

Futu Securities International
(Hong Kong) Limited

34/F, United Centre

No. 95 Queensway

Admiralty

Hong Kong

Fuze Securities (International) Limited
Room 1004, 10/F, OfficePlus@Sheung Wan
No. 93-103 Wing Lok Street

Sheung Wan

Hong Kong

SPDB International Capital Limited
33/F, SPD Bank Tower

One Hennessy

1 Hennessy Road

Hong Kong

Tiger Brokers (HK) Global Limited
23/F, Li Po Chun Chambers

189 Des Voeux Road Central

Hong Kong
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Joint Lead Managers CLSA Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong

SDICS International Securities (Hong
Kong) Limited

39/F, One Exchange Square

Central

Hong Kong

China Harbour International Securities
Limited

23A/F, YF Life Centre

38 Gloucester Road

Wanchai

Hong Kong

Futu Securities International
(Hong Kong) Limited

34/F, United Centre

No. 95 Queensway

Admiralty

Hong Kong

Fuze Securities (International) Limited
Room 1004, 10/F, OfficePlus@Sheung Wan
No. 93-103 Wing Lok Street

Sheung Wan

Hong Kong

SPDB International Capital Limited
33/F, SPD Bank Tower

One Hennessy

1 Hennessy Road

Hong Kong

Tiger Brokers (HK) Global Limited
23/F, Li Po Chun Chambers

189 Des Voeux Road Central

Hong Kong
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Capital Market Intermediaries CLSA Limited
18/F One Pacific Place
88 Queensway
Hong Kong

CCB International Capital Limited
12/F CCB Tower

3 Connaught Road Central

Central

Hong Kong

SDICS International Securities (Hong
Kong) Limited

39/F, One Exchange Square

Central

Hong Kong

China Harbour International Securities
Limited

23A/F, YF Life Centre

38 Gloucester Road

Wanchai

Hong Kong

Futu Securities International
(Hong Kong) Limited

34/F, United Centre

No. 95 Queensway

Admiralty

Hong Kong

Fuze Securities (International) Limited
Room 1004, 10/F, OfficePlus@Sheung Wan
No. 93-103 Wing Lok Street

Sheung Wan

Hong Kong

SPDB International Capital Limited
33/F, SPD Bank Tower

One Hennessy

1 Hennessy Road

Hong Kong

Tiger Brokers (HK) Global Limited
23/F, Li Po Chun Chambers

189 Des Voeux Road Central

Hong Kong
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Legal Advisors to our Company As to Hong Kong laws
Tian Yuan Law Firm LLP
Suites 3304-3309, 33/F
Jardine House
One Connaught Place
Central
Hong Kong

As to PRC laws

Haiwen & Partners

20/F, Fortune Financial Center

No. 5, Dong San Huan Central Road
Chaoyang District

Beijing

the PRC

As to PRC data compliance law
Haiwen & Partners

20/F, Fortune Financial Center

No. 5, Dong San Huan Central Road
Chaoyang District

Beijing
the PRC
Legal Advisors to the Joint Sponsors As to Hong Kong laws
and Underwriters Herbert Smith Freehills Kramer

23rd Floor, Gloucester Tower
15 Queen’s Road Central
Hong Kong

As to PRC laws

Jingtian & Gongcheng

34/F, Tower 3

China Central Place, 77 Jianguo Road
Chaoyang District

Beijing

the PRC

Auditor and Reporting Accountants KPMG
Certified Public Accountants
8th Floor, Prince’s Building
10 Chater Road
Central
Hong Kong
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Compliance Advisor SPDB International Capital Limited
33/F, SPD Bank Tower
One Hennessy
1 Hennessy Road
Hong Kong

Industry Consultant Frost & Sullivan (Beijing) Inc., Shanghai
Branch Co.
Suite 2504
Wheelock Square
1717 Nanjing West Road
Jing’an District
Shanghai
the PRC

Receiving Bank CMB Wing Lung Bank Limited

45 Des Voeux Road Central
Hong Kong
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Registered Office

Headquarters and Principal Place of
Business in the PRC

Principal Place of Business
in Hong Kong

Company’s Website

Joint Company Secretaries

Authorized Representatives

Room BO1, 7/F

Jinqiu International Building
No. 6, Zhichun Road
Haidian District

Beijing

the PRC

Room BO1, 7/F

Jinqiu International Building
No. 6, Zhichun Road
Haidian District

Beijing

the PRC

Room 1912, 19/F
Lee Garden One
33 Hysan Avenue
Causeway Bay
Hong Kong

www.yunjichina.com.cn

(the information contained on the website

does not form part of this prospectus)

Ms. Liu Ying (2/%)

Room 401, Unit 3, Building 2
Yard 23, Xiaoying North Road
Chaoyang District

Beijing

the PRC

Ms. Ng Wai Kam ({L{&Z)
(ACG, HKACG)

Room 1912, 19/F

Lee Garden One

33 Hysan Avenue
Causeway Bay

Hong Kong

Mr. Li Quanyin (Z=2ZH])

Room 912, Section 2, Lifangting
No. 1, Shanyuan Street

Haidian District

Beijing

the PRC
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Audit Committee

Remuneration Committee

Nomination Committee

H Share Registrar

Principal Bank(s)

Ms. Ng Wai Kam ({L&Z)
Room 1912, 19/F

Lee Garden One

33 Hysan Avenue
Causeway Bay

Hong Kong

Mr. Wang Fangjun (7£E77#) (Chairperson)
Mr. Lai Yung Yuet (%255 #)
Mr. Wu Minghui (5 B]f#)

Mr. Zhang Lihua (5&37.%£) (Chairperson)
Mr. Wang Fangjun (V£ 77 5)
Ms. Zhi Tao (3Z¥#)

Ms. Zhi Tao (323#) (Chairperson)
Mr. Zhang Lihua (5&37.%E)
Mr. Wang Fangjun (V£ 77 &)
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The information and statistics set out in this section and other sections of this
prospectus were extracted from the report commissioned by us and prepared by Frost &
Sullivan, and from various official government publications and other publicly available
publications. The information from official government sources has not been
independently verified by us, the Joint Sponsors, the Overall Coordinators, the Joint
Global Coordinators, the Joint Bookrunners, the Joint Lead Managers, the Underwriters,
or any of our or their respective directors, supervisors, advisors, officers, employees or
agents or any other persons or parties involved in the Global Offering, and no
representation is given as to its accuracy.

SOURCE AND RELIABILITY OF INFORMATION

In connection with the Global Offering, we engaged an independent market research
consultant, Frost & Sullivan, to conduct an analysis of, and to prepare an industry report on the
industries where we operate with a commission fee of RMB600,000. Founded in 1961, Frost
& Sullivan is an independent global consulting firm that conducts industry research and
prepares industry report on a wide range of industries, among other services. The information
from Frost & Sullivan disclosed in this prospectus is extracted from the Frost & Sullivan
Report with its consent.

In compiling and preparing the Frost & Sullivan Report, Frost & Sullivan used the
following key methodologies to collect multiple sources, validate the collected data and
information, and cross-check each respondent’s information and expressions against those of
others: (i) detailed primary research, which involved discussing the status of the industry with
leading industry participants and industry experts; and (ii) secondary research, which involved
reviewing published sources including reports of market participants, independent research
reports and data based on Frost & Sullivan’s own research database.

The market projections in the Frost & Sullivan Report are mainly based on the following
assumptions: (i) the overall social, economic, and political environment in China is expected
to remain stable during the forecast period; (ii) related key industry drivers are likely to
continue driving growth in the hospitality robotic-based Al agent market during the forecast
period, such as the advancement of technology and infrastructure, supportive policies, and
increasing downstream demands; and (iii) there will be no extreme force majeure or unforeseen
industry regulations in which the market may be affected in either a dramatic or fundamental
way during the forecast period.
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DIRECTORS’ CONFIRMATION

After making reasonable inquiries, our Directors confirm that, to the best of their
knowledge, there has been no detrimental change in the market information demonstrated in
the Frost & Sullivan Report since the date of the report that may qualify, contradict or have an
impact on the information in this prospectus.

OVERVIEW OF AI AGENTS

Overview

An Al agent is an artificial intelligence that possesses autonomous perception, memory,
reasoning analysis, decision-making and action execution capabilities, which can directly
provide end-to-end and continuous iterative solutions tailored to specific tasks. Core
advantages of Al agents mainly include:

. Autonomy: Al agents are designed to function autonomously in accordance with
assigned tasks, eliminating the necessity for continuous and comprehensive human
intervention throughout the process.

. End-to-end: Al agents can deliver complete task solutions spanning across multiple
steps and scenarios.

. Learning and iteration: Al agents can continuously optimize their strategies
through data-driven insights and experiential learning.

Application Scenarios of AI Agents

With the advancement of Al technologies, Al agents provide efficient and intelligent
solutions for diverse industries and scenarios, encompassing hospitality services and other
services, such as financial services, retail and e-commerce, and education. Hospitality services
encompass a wide range of human-centric services that cater to human needs, where Al agents
can be deployed across various scenarios. For example, Al agents are not only deployed in
traditional hospitality scenarios like hotels and restaurants, but also in other scenarios such as
factories and healthcare facilities, where they provide human-centric services and facilitate
human-agent interactions. Moreover, Al agents also provide other services, which prioritize
efficiency over human-agent interaction. The breadth of these applications highlights that Al
agents are not confined to a single domain but are evolving as critical infrastructure for modern
business. The following chart illustrates the common application scenarios and functionalities
of Al agents in providing hospitality services.

- 122 -



INDUSTRY OVERVIEW

Common Application Scenarios of AI Agents

In education scenario, Al agents are reshaping how knowledge is delivered,
assessed, and tailored to individual needs. Al agents can autonomously perceive

& Education student performance and engagement, utilize memory of past interactions to
maintain a learning profile, and execute action by presenting personalized
content, generating instant feedback.

In factory settings, Al agents leverage advanced multi-agent scheduling software in
conjunction with an array of robots, including autonomous mobile robots (AMRs), to

Q fine-tune material handling, inventory tracking and assembly line coordination.
Factories Moreover, hospitality Al agents in factories can meet the needs of more complex service
0’ areas besides moving goods between production lines. Based on the core Al technology

platform, Al agents are able to interact with end-users and make deliveries between
people and people and between people and goods, providing more human-centric
services.

In financial services, Al agents support fraud detection, compliance monitoring, and
customer advisory functions. Leveraging their capabilities for autonomous perception
and reasoning analysis, Al agents bolster fraud detection by constantly analyzing

=l . . . . . . . .
ﬁ@ﬂ Finance transactional data patterns in real-time to identify and flag anomalies with high
et precision, far surpassing traditional rule-based systems. Furthermore, by executing

sophisticated analytical models, Al agents serve as dynamic customer advisory
functions, offering personalized and proactive recommendations for investment,
wealth management, and credit decisions.

Al agents play a pivotal role in augmenting operating efficiency and bolstering patient
care. They execute tasks like the autonomous delivery of medical supplies and
equipment, ensuring timely and precise distribution. Al agents are also tasked with
routine cleaning responsibilities, contributing to maintaining a hygienic environment.
Moreover, Al agents seamlessly integrate with healthcare systems to streamline
administrative processes such as scheduling, optimizing the overall healthcare
operational workflow.

Healthcare
facilities

Al agents offer comprehensive services throughout a guest’s hotel stay, elevating the
overall guest experience. At the check-in stage, they automate the process, leveraging
facial recognition technology to ensure a streamlined and secure access procedure.

H Hotels During the gue‘st’s. stay, Al agents undertake room service del@ver.ies thrpugh
autonomous navigation, manage front desk calls proficiently, and maintain a pristine
environment. They further function as knowledgeable guides, acquainting guests with
the hotel’s amenities. At the check-out stage, they facilitate the check-out process and
collect feedback with a view to enhancing future services, ensuring a seamless and
hassle-free experience from the moment of arrival to the point of departure.

In restaurants, Al agents are deployed with sophisticated order routing algorithms that
are intricately integrated with delivery robots and self-service kiosks, thereby
streamlining and effectively managing workflows. During peak business hours, Al
Restaurants agents dynamically assess and prioritize takeout orders, and simultaneously dispatch
cleaning robots to sanitize tables in a timely manner, ensuring a hygienic dining
environment. Al agents also synchronize the operations of kitchen robots for optimized
meal preparation. Through these coordinated actions, Al agents significantly reduce
customer wait times, enhancing overall service efficiency and customer satisfaction.

In retail and e-commerce, Al agents power product recommendations, manage supply
chains, and handle customer service at scale. Al agents leverage their perception and
reasoning analysis to personalize the shopping experience by generating highly

Retail and  accurate product recommendations based on real-time and historical data.

e-commerce Simultaneously, Al agents apply decision-making and continuous iterative
capabilities to manage complex supply chains, optimizing inventory levels,
predicting demand fluctuations, and dynamically adjusting logistics routes to reduce
costs and prevent stockouts.

Source: Public information collection, Frost & Sullivan

- 123 -



INDUSTRY OVERVIEW

Classification of AI Agents

Al agents can be categorized into two main types, namely, Al agents with physical robotic
forms and AI agents without physical robotic forms.

An Al agent with physical robotic form is an Al system integrated with a physical robotic
body, enabling it to interact with the real world in a more direct and physical manner. An Al
agent with physical robotic form can directly respond to the environment through physical
body and utilize sensors to perceive surroundings, and actuators to move and manipulate
objects, combining the power of Al with physical embodiment to perform tasks. These agents
are equipped with advanced machine learning algorithms that enable them to learn from their
interactions and improve their performance over time. Additionally, their AI systems can
process vast amounts of data in real-time, allowing them to make quick and informed decisions
in dynamic environments.

On the other hand, an Al agent without physical robotic form refers to an intelligent
system that operates without relying on a physical entity or embodied interaction. Al agents
without physical robotic forms can access the existing IT system which they operated, to
perform specific operations such as data analysis, report generation, and interact with Al agent
with physical robotic forms. With autonomous action and task agent capabilities, they not only
understand instructions, but also autonomously plan task steps, call tool resources, monitor the
execution process, and ultimately complete the end-to-end task closed loop.

Market Size of AI Agent Market

The market size of the global Al agent market in terms of revenue increased from
RMB39.0 billion in 2020 to RMB94.6 billion in 2024, representing a CAGR of 24.8%, and is
expected to reach RMB602.0 billion in 2029 with an accelerated CAGR of 44.8% from 2024
to 2029, indicating a significant upward trend in the adoption and application of Al agents
worldwide. Specifically, the global market of AI agent with physical robotic form in terms of
revenue grew from RMB37.8 billion in 2020 to RMB82.0 billion in 2024 with a CAGR of
21.3%, and is expected to reach RMB475.1 billion in 2029, with a CAGR of 42.1% from 2024
to 2029. On the other hand, the global market of Al agent without physical robotic form in
terms of revenue is expected to see a more pronounced growth, increasing from RMBI.2
billion in 2020 to RMB12.6 billion in 2024 with a CAGR of 81.5%, and expected to reach
RMB126.9 billion in 2029 with a CAGR of 58.7% from 2024 to 2029.
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Market Size of the Global AI Agent Market,
by Physical Robotic Form in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 24.8% 44.8%
I AT agent with physical robotic form 21.3% 42.1%
AT agent without physical robotic form 81.5% 58.7%
RMB in billions
602.0
401.3
475.1
262.2
175.3
125.6 206.5
946 141.1
126.9

00 454 563 93 0
R 43 m =
M 671 _T1260 213 342 55.7

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Source: Expert interview, Frost & Sullivan

Similar to the trend of the global Al agent market, the market size of the AI agent market
in China in terms of revenue increased from RMB12.7 billion in 2020 to RMB31.8 billion in
2024, representing a CAGR of 25.8%, and is expected to reach RMB224.0 billion in 2029 with
an accelerated CAGR of 47.8% from 2024 to 2029. Specifically, the Al agent with physical
robotic form market in China in terms of revenue is anticipated to grow from RMB12.5 billion
in 2020 to RMB178.2 billion in 2029, with a CAGR of 23.1% between 2020 and 2024 and a
higher CAGR of 44.1% from 2024 to 2029. The Al agent without physical robotic form market
in China in terms of revenue is expected to experience a stronger growth, expanding from
RMBO.2 billion in 2020 to RMB45.8 billion in 2029, with a CAGR of 97.7% from 2020 to
2024 and a CAGR of 71.4% from 2024 to 2029.
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Market Size of the AI Agent Market in China,
by Physical Robotic Form in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 25.8% 47.8%
I AT agent with physical robotic form 23.1% 44.1%
AT agent without physical robotic form 97.7% 71.4%
RMB in billions
224.0

145.4

116.3
60.9

42.7 75.4

s 233 318
49 37.0 45.8
o] |22
Mls_ 11570 101

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Source: Expert interview, Frost & Sullivan

Al agents may be applied for multiple purposes, such as providing hospitality services,
manufacturing and logistics services, and other applications. The market size of the global
hospitality Al agent market in terms of revenue demonstrated a CAGR of 12.2% from 2020 to
2024, and is expected to grow with a CAGR of 25.8% from 2024 to 2029. The global
manufacturing and logistics Al agent market, mainly representing AMRs for moving goods and
industrial collaborative robots, also shows significant growth potential, with the market size in
terms of revenue increased with a CAGR of 15.6% from 2020 to 2024, and is expected to grow
with a CAGR of 45.3% from 2024 to 2029. Other applications, mainly including inspection
robots and rehabilitation robots, are also expected to contribute to the growth of the Al agent
market, with the market size in terms of revenue expanded with a CAGR of 81.7% from 2020
to 2024, and is expected to grow with a CAGR of 48.1% from 2024 to 2029.
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Market Size of the Global AI Agent Market,
by Application in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 24.8% 44.8%
Il Hospitality 12.2% 25.8%
B Manufacturing and logistics" 15.6% 45.3%
Others® 81.7% 48.1%

RMB in billions

602.0

222.8

120.0

94.6
69.5 ; 4
39.0,5.9 45403 %3 78.7
29 25 52 54.0
11.6—31.3 35.5 45.6

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Notes:

(1)  Manufacturing and logistics applications mainly include AMRs for moving goods and industrial collaborative
robots.

(2)  Other applications mainly include inspection robots and rehabilitation robots.

Source: Expert interview, Frost & Sullivan
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The market size of the hospitality AI agent market in China in terms of revenue
demonstrated a CAGR of 19.8% from 2020 to 2024, and is expected to grow with a CAGR of
29.3% from 2024 to 2029. The manufacturing and logistics Al agent market in China, mainly
representing AMRs for moving goods and industrial collaborative robots, also demonstrates
robust growth potential, with the market size in terms of revenue increased with a CAGR of
20.3% from 2020 to 2024, and is expected to grow with a CAGR of 45.7% from 2024 to 2029.
Other applications, mainly including inspection robots and rehabilitation robots, are also
expected to contribute to the growth of the Al agent market, with the market size in terms of
revenue expanded with a CAGR of 50.4% from 2020 to 2024, and is expected to grow with a
CAGR of 56.9% from 2024 to 2029.

Market Size of the AI Agent Market in China,
by Application in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 25.8% 47.8%
Il Hospitality 19.8% 29.3%
M Manufacturing and logistics” 20.3% 45.7%
Others® 50.4% 56.9%
RMB in billions
224.0

145.4
10.1

930 FEN
77

60.9

31g 427 pEm R
185 233 47 0 2% 84.7
25.0 49.7

295 89130 20.1
2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Notes:

(1)  Manufacturing and logistics applications mainly include AMRs for moving goods and industrial collaborative
robots.

(2)  Other applications mainly include inspection robots and rehabilitation robots.

Source: Expert interview, Frost & Sullivan
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OVERVIEW OF THE HOSPITALITY AI AGENT MARKET IN CHINA
Overview of Hospitality AT Agents

Hospitality Al agents are designed to achieve hospitality-oriented goals, which prioritize
human-agent interactions, service optimization and collaborative workflows. Within the
hospitality Al agent sector, the embodiment distinction remains critical. Hospitality Al agents
with physical robotic forms are physical entities like service robots or IoT-enabled devices that
interact directly with guests and environments, while hospitality Al agents without physical
robotic forms mainly operate as software platforms (e.g., Al-based analytical tools and
ready-to-deploy software) to manage disembodied services and backend processes.

Analysis of Business Model

The companies engaging in the hospitality Al agent industry generate revenue through
multiple channels:

. Subscription and sale of software system: represents revenue from subscription and
sales of software systems. These systems integrate seamlessly with the existing
systems of downstream scenarios, providing functions such as robot management

systems and scenario-based operation platforms.

. Sale and lease of hardware: represents revenue from sales and rental of hardware,
such as robot device, core components of robot body, such as chassis, and related
IoT devices, such as vending machines.

. Integrated solution: represents revenue from offering customers a complete
package of both the hardware and software.

. Eco-operation: represents revenue from providing tailored operational services for
customers by leveraging the hospitality Al agents to meet the specific needs of
various downstream scenarios.

Value Chain and Market Players

The hospitality Al agent industry chain includes upstream hardware core components and
software, midstream R&D, production and integration, and downstream application. The
upstream stage sources essential hardware core components and software for building the
hospitality AI agents. Hardware core components include sensors, motors, batteries,
controllers, MCUs, CPUs and GPUs, forming the core of these systems. Software includes
cloud services and foundation model, for subsequent integration with hardware. The midstream
stage focuses on R&D, production and integration of Al agents, which involves assembling
parts, system calibration, testing and developing software to ensure seamless hardware-
software operation, delivering integrated solutions to customers. The downstream stage
deploys hospitality Al agents in real-world settings like hotels and factories, customizing
services to meet specific customer needs and ensuring effective technology use.
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Value Chain of Hospitality AI Agent Market
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Source: Public information collection, Frost & Sullivan

To address the pain points faced in downstream scenarios, including inefficiencies in
service delivery and response, challenges in human resource management, gaps in operational
management and decision support and challenges in consumer demand insights, hospitality Al
agents provide personalized services and prompt responses, reducing negative reviews and
enhancing customer satisfaction, which helps businesses gain positive feedback and attract new
customers. Meanwhile, hospitality Al agents offer services that surpass customer anticipations,
strengthening customer loyalty and promoting word-of-mouth dissemination, thereby
attracting more users and driving revenue growth. Through the dual flywheel effect mentioned
above, hospitality Al agents empower businesses to achieve sustainable growth and secure a
stable foothold within the market.

The competitiveness of hospitality Al agent providers is gauged by the breadth of their
Al technology and the variety of downstream applications they can serve. Key metrics include:
(i) hardware device and after-sales support; (ii) integrated software to synergize with the
operation of hardware device; (iii) revenue-generating software platforms capable of operating
independently from proprietary hardware or interfacing with third-party hardware via
standardized APIs, enabling modular deployment, cross-platform compatibility and interactive
optimization of software functionalities without hardware dependency across various
scenarios; and (iv) end-to-end services, a seamless, fully automated workflow from task
initiation to resolution, mediated by Al agents without human intervention, through which the
Al agents understand and satisfy the needs of consumers directly.

Among hospitality Al agent providers, we distinguish ourselves from other players by
combining the characteristics of both hospitality Al agents with physical robotic forms and
hospitality Al agents without physical robotic forms through our vertically integrated approach
to deliver end-to-end services via synchronized hardware-software convergence. Compared
with hospitality AI agents with physical robotic forms, we not only feature composite
polymorphic robots adaptable to diverse scenarios, but also possess a robust software platform
capable of operating independently from the hardware. Compared with hospitality Al agents
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without physical robotic forms, we execute physical-digital service convergence, engaging end
users through both digital interfaces and robotic Al agents with physical robotic forms to
enable closed-loop service automation with tangible service fulfillment.

Comparison of Major Players in the Hospitality Al Agent Market in China

> Software integrated with hardware Standalone cross-scenario software

End-to-end services through
hardware

Robot devices Multimodal AT module Al-based analytical tools

End-to-end services through

IoT modules Cloud-based operating system Ready-to-deploy software software

Aftersales support services

Hospitality AT agent with physical robotic form

Hospitality AT agent without physical robotic form

End-to-end hospitality AI agent

()} o

Source: Public information research, expert interview, Frost & Sullivan
Overview of Hospitality Robotic-based AI Agents

A hospitality robotic-based Al agent is designed to deliver end-to-end services centered
around human-agent interaction. Hospitality robotic-based Al agents may exist in both physical
robotic form and non-physical robotic form, the latter of which, specifically, refers to Al-driven
software systems that are capable of integrating with robotic devices. By integrating advanced
Al functionalities, it is engineered to understand and respond to human needs, make
service-oriented decisions, and perform tasks that improve consumer satisfaction. The
deployment of hospitality robotic-based Al agents aims to elevate consumer experience and
optimize service operations across various scenarios. For example, unlike traditional AMRs
used to perform repetitive tasks in specific scenarios, such as moving goods in factories, which
have limits in adapting to new situations and performing a variety of tasks, hospitality
robotic-based Al agents are better suited for complex situations, such as providing room
services in hotels or patient support in healthcare facilities, offering flexible, people-centric
services that can promptly respond to dynamic and spontaneous needs. This adaptability
enables them to significantly improve both consumer experience and operational efficiency in
diverse environments.

On the other hand, hospitality robotic-based Al agents constitute an advanced iteration of
traditional robots. Unlike traditional robots relying on pre-designed control algorithms and
having relatively low-level intelligence, hospitality robotic-based Al agents integrate advanced
Al in perception, planning, memory and action. They boost performance via continuous
learning and machine learning to refine algorithms, achieving collective intelligence through
communication networks, a feat beyond traditional robots. Traditional robots, restricted to
specific scenarios and fixed production lines, face limited production efficiency. In contrast,

- 131 -



INDUSTRY OVERVIEW

hospitality robotic-based AI agents show superior extensibility and migratability. With
adaptable hardware and software, they can be customized for different scenarios with different
functions. Their cloud-based setup and advanced Al algorithms enable efficient data analysis
and application across different contexts, demonstrating transferable learnings and
adaptability. This allows hospitality robotic-based Al agents to process complex information,
and make decisions in dynamic environments. They can be easily reprogrammed and updated
to meet new requirements, making them highly versatile and capable of providing flexible and
on-demand services.

Total Addressable Market of Hospitality Robotic-based AT Agents

The total addressable market of the hospitality robotic-based AI agents in China across
various scenarios in 2024 is approximately RMB938.2 billion, as calculated by multiplying the
number of facilities providing hospitality services at the end of 2024 and their potential
procurement demand of hardware and software of hospitality robotic-based Al agents in such
year, assuming that the demand of all facilities for hardware and software of hospitality
robot-based Al agents is fully addressed. Among all, approximately RMB420.2 billion of the
total addressable market in 2024 is attributable to hotels, which is the largest segment of the
total addressable market of the hospitality robotic-based Al agents in China in 2024, including
software demand of approximately RMBS50.2 billion and hardware demand of approximately
RMB369.9 billion.

Total Addressable Market of the Hospitality Robotic-based AI Agents in China, by
Scenarios, 2024

B Software
Hardware
RMB in billions
283.4
228.5
77.6 229
1342 Gegu 8.4
420.2 128.6
369.9
Hotel Healthcare ~ Restaurant Factory Others” Total

facility

Note:

(1)  Others include communities, commercial buildings, museums, exhibition halls and entertainment venues
(including, among others, karaoke, footbaths and business clubs).

Source: China Hotel Association, National Bureau of Statistics, MIIT, public information collection, Frost & Sullivan
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Market Size of Hospitality Robotic-based AI Agent Market

The hospitality robotic-based Al agent market in China, which includes both hospitality
AT agents with and without physical robotic forms, has experienced rapid growth. The market
size of the hospitality robotic-based Al agent market in China in terms of revenue increased
from RMB1.8 billion in 2020 to RMB3.7 billion in 2024, representing a CAGR of 19.8%.
Driven by advancements in Al technology, the increasing multifunctionality and scalability of
hospitality robotic-based Al agents, the growing demand for premium, efficient and consistent
services from downstream industries, and favorable government policies, the hospitality
robotic-based Al agent market in China is estimated to further increase, reaching RMB13.5
billion by 2029, representing a CAGR of 29.3% from 2024 to 2029.

Hotel scenario is the largest segment of the hospitality robotic-based Al agent market in
China from 2020 to 2024, and is expected to maintain such position up to 2029. The market
size of the hospitality robotic-based Al agent market for hotel scenario in China in terms of
revenue increased from RMBO.6 billion in 2020 to RMB1.4 billion in 2024, representing a
CAGR of 21.3%, and is expected to reach RMB5.0 billion in 2029 with a stronger CAGR of
29.1% from 2024 to 2029. The market size of the hospitality robotic-based AI agent market for
healthcare facilities in China in terms of revenue demonstrated a CAGR of 57.9% from 2020
to 2024, and is expected to grow with a CAGR of 46.6% from 2024 to 2029. Factory scenario
is a relatively new scenario of the hospitality robotic-based Al agent market in China, enabling
hospitality robotic-based Al agents to directly interact with end-users in factories and make
deliveries between people and people and between people and goods, providing human-centric
and end-to-end services. Factory scenario recorded a market size of RMB0.075 billion in terms
of revenue in 2024, and is expected to reach RMBO0.6 billion in 2029, showing a large potential
market to penetrate in. The market size of the hospitality robotic-based Al agent market for
courier scenario, namely last-stop deliveries, in China in terms of revenue demonstrated a
CAGR of 8.8% from 2020 to 2024, and is expected to grow with a CAGR of 22.8% from 2024
to 2029. For drivers leading to the growth in such scenarios, see “— Key Drivers” below. Other
scenarios include entertainment venue, community, commercial buildings and other hospitality
scenarios. The market size of the hospitality robotic-based Al agent market for other scenarios
in China is expected to grow at a CAGR of 27.3% from RMB2.1 billion in 2024 to RMB7.0
billion in 2029.
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Market Size'" of the Hospitality Robotic-based AI Agent Market in China,
by Scenarios in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 19.8% 29.3%
M Hotel 21.3% 29.1%
I Healthcare 57.9% 46.6%
Factory® N/A 51.4%
%= Courier 8.8% 22.8%
Others® 17.4% 27.3%

RMB in billions

1.8 22 > -
11 N0 13 0.1 415 0.1 17 .

2020 2021 2022 2023 2024  2025E  2026E  2027E  2028E  2029E

Notes:
(1)  Market size includes revenue from sales of robot products, components and accessories, software services and
robot rentals in China, encompassing both hospitality Al agents with and without physical robotic forms.

Overseas revenue is not included.

(2)  CAGR between 2020 to 2024 is not applicable to the factory scenario as market players started to generate
revenue from such scenario from 2024.

(3)  Other scenarios include restaurant, entertainment venue, community, commercial building and other
hospitality scenarios.

Source: Expert interview, Frost & Sullivan
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Market Size of the Hospitality Robotic-based AI Agent Market in China,
by Physical Robotic Form in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 19.8% 29.3%
[ With physical robotic form 16.7% 25.0%
51.5%

Without physical robotic form 90.5%
RMB in billions

0.7

135
10.1
77 10.0
59 7.8
48
34
1.1 L7 =

2020 2021 2022 2023 2024

Source: Expert interview, Frost & Sullivan

2025E  2026E  2027E

2028E  2029E

Market Size of the Global Hospitality Robotic-based AT Agent Market,
by Countries in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 12.2% 25.8%
M China 19.8% 29.3%
Japan 17.3% 24.4%
[0 Southeast Asia 13.6% 34.5%
Others™ 5.3% 22.5%
RMB in billions
17.3
13.8
113 el
9.3 . 59
7.9 4.7
7.1 29
5.9 6.3 3.7 24 003
p 3.0 |
23 16 ooz 0 002
1.0 1.1 13 0.01
001 09 001 0.01 0.01 » sa 67

32 32 34 35 3.9

22.1

10.9

2020 2021 2022 2023 2024

Note:

(1) Other countries mainly include European countries, India and South Korea.

Source: Expert interview, Frost & Sullivan
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As part of our long-term growth strategy, we intend to expand our global presence and are
exploring market opportunities in Japan and Southeast Asia. See “Business — Our Strategies
— Expanding Our Global Presence” for details. The market size of the hospitality robotic-
based AI agent market in Japan in terms of revenue increased from RMBO0.9 billion in 2020 to
RMBI1.6 billion in 2024, representing a CAGR of 17.3%, and is expected to reach RMB4.8
billion in 2029 with a stronger CAGR of 24.4% from 2024 to 2029. The market size of the
hospitality robotic-based Al agent market in Southeast Asia in terms of revenue increased from
RMB&.3 million in 2020 to RMB13.9 million in 2024 with a CAGR of 13.6%, and is expected
to reach RMB61.1 million in 2029 at a CAGR of 34.5% from 2024 to 2029, indicating
significant growth potential. The growth in the hospitality robotic-based Al agent market in
Japan is largely driven by the following key driver:

. Labor shortage: Japan faces significant labor shortages amid an aging population
and declining birth rates. As of October 2024, Japan’s total population stood at
approximately 123.8 million, down by around 550,000 year-on-year, marking the
14th consecutive annual decline. Japan’s population aging has intensified. Those
aged 15 and below numbered 13.8 million, a historic low that represents 11.2% of
the total population, while the 75 and above group reached 20.8 million, a record
high that represents 16.8% of the total population. The hospitality and broader
service industry are particularly impacted. Hospitality robotic-based Al agents can
help fill these gaps by taking over routine tasks such as guest deliveries, freeing up
human staff for more complex and value-added services.

The growth in the hospitality robotic-based Al agent market in Southeast Asia is largely
driven by the following key drivers:

. Rapid recovery of tourism leading to strong demand for hospitality services: The
Southeast Asia tourism market has witnessed a marked recovery in 2025. Thailand
welcomed 12.09 million visitors in the first four months of 2025, while Malaysia
received 10.1 million inbound tourists in the first quarter 2025, ranking the first in
Southeast Asia. This recovery has driven robust demand for hospitality services, and
hotel operators are motivated to achieve 24-hour service with the assistance of
robots. In particular, hotel operators are keen to introduce hospitality robotic-based
AT agents that can use elevators in multi-floor environment to enhance their ratings

and provide differentiated experiences.

. Support from Southeast Asian governments and opportunities for the
implementation of Chinese solutions: Southeast Asian governments welcome
Chinese solutions and actively support Chinese technology projects, offering
supportive policies to Chinese hospitality robotic Al agent companies. For example,
the “Thailand Investment Promotion Strategy 2025”, issued by the Thailand Board
of Investment in January 2025, extends the validity period of corporate tax
exemptions up to 15 years for high-tech industries like robotics and Al in the Eastern
Economic Corridor of Thailand, alongside reduced R&D investment thresholds and
import duty waivers for advanced manufacturing equipment.
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Key Drivers

The hospitality robotic-based Al agent market in China is expected to continue its growth
and such expectation is largely driven by the following key growth drivers:

. Advancements in Al technology accelerate the development of the hospitality
robotic-based Al agent market: The rapid advancements in Al technology,
particularly large models and multimodal AI, are significant catalysts for the
expansion of the hospitality robotic-based Al agent industry in China. Large models
empower robots to comprehend and generate human-like text, which is essential for
advanced natural language understanding and communication. Multimodal Al
further amplifies these capabilities by enabling robots to interpret and process
multimodal information, such as visual, auditory and textual data, leading to a more
nuanced environmental perception. These technological strides are crucial as they
empower robots to undertake tasks once exclusive to human expertise, such as
executing intricate instructions or engaging in sophisticated dialogues. The
integration of multimodal AI also enhances the robots’ data analysis capabilities,
which is vital for tasks requiring precise object recognition and environmental
understanding. As these technologies continue to evolve, they are expected to unlock
a broader spectrum of applications for robots, from industrial automation to
customer service, thereby increasing the market potential for the hospitality
robotic-based Al agent market in China.

. Hospitality robotic-based Al agent reduce potential risks and boost efficiency for
downstream scenarios: The hospitality robotic-based Al agent market is rapidly
expanding, driven by the growing demand for premium, efficient and consistent
service across various industries. The hospitality robotic-based Al agents address
key challenges faced by various downstream scenarios, which traditionally struggle
with low efficiency, delayed responses and dangerous working conditions. In hotels,
hospitality robotic-based AI agents provide round-the-clock delivery services,
ensuring prompt response and consistent performance without fatigue or variability.
Factories benefit from their ability to facilitate deliveries between personnel and
goods, while in healthcare facilities, they handle hazardous items like radiation-
sensitive supplies safely. By offering reliable and standardized service, hospitality
robotic-based Al agents not only satisfy consumer expectations but also boost
customer loyalty and fuel business growth. Their ability to perform repetitive tasks
curbs labor costs, while their adaptability and scalability make them valuable
long-term investments. In hazardous or extreme environments, hospitality robotic-
based Al agents mitigate accident risks and ensure precise operations, thus firmly
establishing themselves as indispensable assets for modern businesses.
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Standardized and modular design enables hospitality robotic-based Al agents to
possess multifunctionality and scalability: The functional versatility and scalability
of hospitality robotic-based Al agents stem from two key factors: modular hardware
design and software adaptability. Modular hardware enables a single base chassis to
integrate interchangeable upper modules for tasks like cleaning, delivery, or
sanitization, with components easily swapped or reconfigured to meet operational
demands. Software scalability ensures seamless integration across diverse
hospitality systems and applications, allowing hospitality robotic-based Al agents to
adapt to evolving environments and application scenarios. This flexibility ensures
that hospitality robotic-based Al agents evolve with changing business requirements
and new technological advancements, offering both operational efficiency and
long-term adaptability.

Favorable policies for the hospitality robotic-based AI agent market: The PRC
government asserts the importance of the hospitality robotic-based Al agent industry
and has introduced various policies to support the development of the hospitality
robotic-based Al agent industry, which has now become a key driver for the digital
and intelligent industrial transformation in China. The strategic support is further
bolstered by policies that specifically target the growth of the robot market, thereby
providing a robust framework for the hospitality robotic-based Al agent industry. In
2023, the MIIT released the Guiding Opinions on the Innovation and Development
of Humanoid Robots ( { NJEH AR NAH ST E E [) ), setting targets for 2025
and 2027. The 14th Five Year Plan for the Development of the Robot Industry ( {1
VU F M gs N EEERHIE]) ) issued in 2021 aimed to achieve breakthroughs in
core technologies and high-end products. The national strategy Made in China 2025
( (B %#2025) ) identified the robotic industry as a priority sector for
advancement, alongside Al and automation, to elevate manufacturing industry
standards.

Enhanced operational efficiency: Hospitality robotic-based Al agents can
significantly improve operational efficiency in factory and courier scenarios. In
factories, hospitality robotic-based Al agents streamline interpersonal material
transport by optimizing delivery routes and minimizing delays, thus boosting overall
productivity. Similarly, in courier services, they efficiently handle last-stop delivery
through precise navigation and real-time route adjustments, ensuring timely and
accurate package delivery.

Cost reduction and resource optimization: Implementing hospitality robotic-based
Al agents helps reduce labor costs and optimize resource usage. By automating
labor-intensive tasks, hospitality robotic-based AI agents can monitor and adjust
resource consumption in real-time, minimizing waste and improving overall
operational cost-effectiveness. For example, in courier scenarios, they lower
operational costs by minimizing reliance on human couriers for last-mile delivery,
while their efficient, reliable service decreases risks of package loss or damage.
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Future Trends

Key
following:

trends of the hospitality robotic-based AI agent market in China include the

The ongoing reduction in production costs accelerates the large-scale
commercialization of hospitality robotic-based Al agents: The ongoing reduction in
production costs is a significant driver of the hospitality robotic-based Al agent
market, accelerating the large-scale commercialization of hospitality robotic-based
AT agents. For example, computing main control board saw a notable unit price drop
from around RMB1,800 to RMB2,500 per unit in 2021 to RMB1,000 to RMB1,800
per unit in 2024 due to the increasing domestic substitution. Additionally, in-wheel
motor experienced reduction in unit price from RMB400 to RMBS800 per unit in
2021 to RMB250 to RMB500 per unit in 2024 due to technology innovations and
fluctuating market dynamics. Such price reductions, in turn, significantly lower the
overall manufacturing cost of hospitality robotic-based AI agents. These trends
collectively underscore the downward trajectory in production costs, facilitating
broader adoption and rapid commercialization of hospitality robotic-based Al agents
across industries.

Expanding downstream scenarios and business models of hospitality robotic-
based Al agents: The hospitality robotic-based Al agent market is witnessing a
growing trend of expanding scenarios across a variety of industries. Initially
deployed in specific settings like hotels, factories and restaurants, hospitality
robotic-based Al agents are now extending their reach to new environments such as
campuses and healthcare facilities. This trend is fueled by the ability to efficiently
perform tasks, enhance safety, and provide consistent service. As they move into
new scenarios, hospitality robotic-based Al agents will also drive changes in
business models. New revenue streams could arise, such as pay-per-use models,
performance-based contracts, or even the creation of service-specific partnerships
between technology providers and end-users.
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Competitive Landscape

The top five players in the hospitality robotic-based Al agent market in China collectively
accounted for a total market share of 25.4% in 2024 in terms of revenue generated in China.
Our Group was the largest player in the hospitality robotic-based Al agent market in China in
terms of revenue generated in China in 2024, with a market share of 6.3%. The competitive
landscape highlights a moderately concentrated market, where the top five players hold a
significant but not dominant position, leaving 74.6% of the market fragmented among smaller
players.

Ranking of Major Players in the Hospitality Robotic-based AI Agent Market
in China in terms of revenue, 2024

Revenue of
Robotic-based Al
Agent Providers Market Listing
Ranking Company in 2024V Share Status Background
(RMB in millions) (%)
oo Our Group 234.9 6.3 Non-listed See “Business.”
2.0 Company A 222.0 6.0 Non-listed Founded in 2010 and

headquartered in Shanghai,
China, Company A has a
registered capital of
RMB2.9 million. Company
A specializes in the
development of delivery
robots and other robots
including patrolling,
guiding, cleaning and
collaborating robots.
3.0 Company B 208.0 5.6 Non-listed Founded in 2013 and
headquartered in Shanghai,
China, Company B has a
registered capital of
RMB4.0 million. Company
B specializes in the
development of cleaning
robots and [oT modules.
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Revenue of
Robotic-based Al
Agent Providers Market Listing
Ranking Company in 2024V Share Status Background
(RMB in millions) (%)
4.0 Company C 158.8 4.3 Non-listed Founded in 2013 and

S Company D 122.0

Subtotal . . 945.7

Note:

3.3 Non-listed

headquartered in Jiangsu
Province, China, Company
C has a registered capital of
RMB362.6 million.
Company C specializes in
the development of delivery,
cleaning and disinfection
robots.

Founded in 2016 and

headquartered in
Guangdong Province,
China, Company D has a
registered capital of
RMB2.3 million. Company
D specializes in the design,
development and
manufacturing of
commercial delivery and
cleaning robots.

(1)  Revenue of each player is calculated on a grouped basis, including the revenue from sales of robot products,
components and accessories, software services and robot rentals generated in China.

Source: Expert interview, Frost & Sullivan
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Cost Analysis

The hospitality robotic-based Al agents are composed of hundreds of raw materials, each
differing significantly in attributes, functions and prices. The major raw materials to
manufacture robotic-based Al agents mainly include control boards, LiIDAR, RGBD Camera,
battery, motor and interface display. Given the variety of raw materials of hospitality
robotic-based Al agents, the correlation of hospitality robotic-based Al agent product price and
different raw materials is relatively low, yet considering the cost-based pricing strategy, the
price changes of one or several raw materials may have material impacts on the final price of

hospitality robotic-based Al agents.

The price of hospitality robotic-based Al agents in China declined from RMB20,000 to
RMB40,000 in 2021 to RMB17,000 to RMB34,000 in 2023. Such a decline is not solely
attributable to the decreasing cost of raw materials, but is also predominantly influenced by
other factors, including intense market competition. The substantial fluctuation in pricing
largely hinges on the functionality of these hospitality robotic-based AI agents. To illustrate,
Al agents designed for delivery tasks may have different pricing compared to those intended
for cleaning services, reflecting the diverse capabilities and applications of such technologies,
highlighting the complexity of the market dynamics.

Historical Price of Major Raw Materials

Price range per unit from 2021 to 2024 (RMB)
Major raw materials Key factors affecting the prices
2021 2022 2023 2024

+ Domestic chip substitution acceleration
+ Advanced semiconductor processes: Transition from 28nm to 7nm fabrication improved
integration and lowered power consumption
« Economies of scale and price competition: Surging demand in robotics/AloT drove mass production

Computing main control board 1,800-2,500 | 1,500-2,500 1,200-2,200 1,000-1,800

« Localized IGBT adoption: Domestic IGBT modules replaced imports
Power motor control board 600-1,000 450-800 300-600 * Vertical supply chain integration: In-house chip and board production by firms like DJI cut
intermediary costs

* Mass production scaling: Annual output exceeding 1.5 million units reduced per-unit costs

Single-line LIDAR 400-1,000 400-680 300-600 1. Simplified technical solutions: Transition to VCSEL lasers (vs. EEL) cut hardware costs
+ Consumer-grade module proliferation: Lower-resolution alternatives (e.g., 720P) replaced
RGBD camera 400-800 380-700 300500 200400 | ~Premium models, slashing prices

+ Intensified market competition: In-house solutions by security/robotics firms drove average
prices down

* Raw material volatility: Lithium carbonate surged to RMB150,000/ton in 2024, with iron phosphate

Lithium iron phosphate battery rising RMB500/ton.

300- - -
(24V 10AH) 00-500 300-450 200-350 + Market demand polarization: Most batteries allocated to EVs, squeezing supply for industrial
applications
In-wheel motor (Below 500W) 400-800 350-700 300-600 250-500 | ° Rare-earth price : P ly prices fell in 2023, reducing motor costs

+ Lightweighting innovations: Optimized magnet geometry reduced material usage

+ eDP interface replacement: BOE/Tianma shifted to eDP, forcing LVDS inventory clearance discounts
LVDS interface touch display g g Y 9 + Panel oversupply: 2024 LCD capacity utilization dropped, driving industrial screen prices down

(10.1 inches) 300-900 500-800 400-600 300-500 1, Localized supply chains: Domestic integration of touch ICs and panels cut import tariffs and reduced
the cost

Source: Frost & Sullivan
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OVERVIEW OF THE HOSPITALITY ROBOTIC-BASED AI AGENT MARKET FOR
HOTEL SCENARIO IN CHINA

Overview of the Hotel Industry in China

Hotel scenario is a major scenario of hospitality services. In 2020, there were 279.0
thousand hotels in China, while the market experienced a downturn in 2020 and 2021 due to
the COVID-19 pandemic and unbalanced demand and supply. Despite this downturn, the hotel
industry in China showed resilience and adapted to the changing market conditions. By 2022,
the market showed a recovery and a shift towards a more consolidated and potentially higher
quality market structure, reaching a 349.0 thousand hotels in 2024 with a CAGR of 5.7% from
2020 to 2024.

Looking forward, the number of hotels in China is expected to reach 548.0 thousand in
2029 with a CAGR of 9.5% from 2024 to 2029. This projected growth can be attributed to a
confluence of factors. The easing of COVID-19 restrictions is spurring economic recovery and
increasing travel and tourism, which in turn boosts demand for accommodations. The ongoing
evolution of the hotel industry, with a focus on enhanced service quality and personalized
experience to meet the expectations of modern, discerning guests, is driving investment in new
hotel properties. Additionally, the expanding middle class and rising disposable incomes are
fueling demand for better accommodation options.

Number of Hotels in China, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 5.7% 9.5%

Thousands

548

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Source: China Hotel Association, public information collection, Frost & Sullivan

Overview of the Hospitality Robotic-based AI Agent Market for Hotel Scenario

In hotel scenario, robotic-based Al agents integrate advanced robotics with Al-driven
software systems to streamline operations and enhance guest experience, which typically
consist of robotic bodies capable of performing various tasks and software systems that govern
the robots’ decision-making and interaction with the environment.
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Robotic-based Al agents in hotels are used for a wide range of tasks, including room
service delivery, where they autonomously transport food, beverages and other items to guest
rooms. Robotic-based Al agents also perform cleaning duties, such as vacuuming hallways or
cleaning public areas, reducing the workload of hotel staff while upholding hygiene standards.
Beyond practical services, robotic-based Al agents also assist with guest reception and
navigation by providing directions to rooms, amenities or event spaces, and even offer
check-in/check-out services, enhancing guest convenience.

These robotic-based AI agents in hotels will be interconnected through cloud-based
systems, enabling seamless data sharing and real-time decision-making. Additionally, the cloud
infrastructure will enable the robots to work together, coordinating tasks and improving
efficiency through machine learning models that refine over time. As the system learns from
past interactions and data, it will enhance decision-making, leading to smarter, more adaptive
service processes that improve both operational management and guest satisfaction.

Market Size

Hotel scenario is the largest segment of the hospitality robotic-based Al agent market in
China from 2020 to 2024, and is expected to maintain such position up to 2029. See “—
Overview of the Hospitality AI Agent Market in China — Market Size of Hospitality
Robotic-based Al Agent Market” for details on the market size of the hospitality robotic-based
Al agent market in China. The hospitality robotic-based AI agent market for hotel scenario in
China has experienced significant growth. The market size of the hospitality robotic-based Al
agent market for hotel scenario in China in terms of revenue generated in China increased from
RMBO.6 billion in 2020 to RMB1.4 billion in 2024 with a CAGR of 21.3%, indicating a rapid
expansion in the adoption of robotic-based Al agents within the hotel scenario and showcasing
the substantial investment and interest in robotic-based Al agents for hotel operations. The
growth is a testament to the increasing integration of technology in the hotel industry in China,
as hotels seek to enhance efficiency and guest experience. Looking ahead, driven by increasing
rate of chain hotel operation, demand for streamlined operation and higher digitalization rate
of hotel industry, the market size of the hospitality robotic-based Al agent market for hotel
scenario in China in terms of revenue generated in China is projected to continue its upward
trajectory to reach RMBS5.0 billion in 2029, with a CAGR of 29.1% from 2024 to 2029.
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Market Size'” of the Hospitality Robotic-based AT Agent Market for
Hotel Scenario, in Terms of Revenue, 2020-2029E

CAGR 2020-2024 2024-2029E
Total 21.1% 28.1%
M China 21.3% 29.1%
M Overseas? 20.6% 25.2%
RMB in billions

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Notes:

(1)  The market size includes revenue from sales of robot products, components and accessories, software services
and robot rentals generated globally.

(2)  Overseas market mainly includes Japan, South Korea, Europe and Southeast Asia.

Source: Expert interview, Frost & Sullivan

The hospitality robotic-based AI agent market for hotel scenario in China has gained
significant global prominence due to a combination of high digitalization rates, unique market
demands and strong policy support. According to China hospitality digitalization report 2024
issued by the China Chain Store & Franchise Association (*El#HSHZE 7€), over 80% of
mid-to-large-sized hotels have partially or fully digitized their operations. This digital
transformation has accelerated the integration of robots into hotel services. Additionally, the
prevalence of food delivery in China has spurred a high demand for in-room delivery services,
further fueling the adoption of robots for room service. As more hotels introduce cleaning and
delivery robots, competition of the hospitality robotic-based Al agent market for hotel scenario
in China has intensified, compelling other hotels to adopt similar measures to maintain their
competitiveness. Moreover, the Chinese government has implemented supportive policies,
such as subsidies and incentives for the adoption of intelligent technologies, which have further

boosted the growth of the hospitality robotic-based Al agent market for hotel scenario in China.
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Key Drivers

The hospitality robotic-based Al agent market for hotel scenario in China is largely driven
by the following key growth drivers:

. China has a vast base of hotels, with a continuously increasing rate of chain
operation: The substantial hotel industry in China, marked by a growing trend
towards chain operation, is a key driver for the robotic-based Al agent market. As
of the end of 2024, China had approximately 93.0 thousand chain hotels,
representing a 26.5% increase from 90.6 thousand in 2023. Chain hotel rooms
accounted for 40.1% of total hotel rooms in 2024. With a total of approximately
350.0 thousand hotels and 17.6 million hotel rooms nationwide, including 7.07
million chain hotel rooms at the end of 2024, this rapid growth boosts the demand
for consistent, efficient service across multiple locations. Robotic-based Al agents
can provide cost-effective, around-the-clock services, enhance guest experience
with personalized interactions, and contribute to health and safety standards. These
capabilities make robotic-based AI agent an attractive solution for hotel chains
seeking to improve operational efficiency and guest satisfaction. The potential for
large-scale deployment in chain operations further accelerates the adoption of
robotic-based Al agents in the hotel scenario.

. Robotic-based Al agents help the hotel industry to streamline operation: Robotic-
based AI agent is playing a pivotal role in modernizing the hotel industry in China,
addressing challenges like rising labor costs and increasing customer expectations.
Robotic-based Al agents automate routine tasks such as cleaning, room service
delivery, making and receiving calls and transporting items, freeing staff to focus on
high-value guest interactions. By delivering seamless, round-the-clock service,
robotic-based Al agents enhance customer satisfaction and meet the demand for
quick, personalized interactions. Furthermore, the integration of these high-tech
solutions differentiates hotels in a competitive market, improving operational
efficiency and brand appeal by offering innovative guest experience that blend

efficiency with sophistication.

. The hotel industry demonstrates higher digital maturity and greater adoption of
robotic-based Al agents: Driven by the growing demand for enhanced guest
experience, operational efficiency and cost reduction, the hotel industry in China is
prioritizing digital transformation. Digital technologies, including robotic-based Al
agents, have become essential tools for hotels seeking to stay competitive in an
increasingly tech-savvy market. In 2022, the average digitalization rate, in terms of
enterprise digital application level, of the hotel industry reached 44.3%, while the
digitalization rate of catering industry was approximately 21.4%. The housekeeping
industry had a digitalization rate of 4.1% in 2022, and the digitalization rate of
elderly care services industry was only 1.3%. In 2023, 55.1% of hotels in China
reported plans to increase their investment in technology, underlining the hotel
scenario’s commitment to embracing innovation. This robust digital infrastructure
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enables seamless integration of robotic Al agents, which automate tasks like
personalized check-ins, room management, and concierge services, aligning with the
hotel industry’s tech-forward ethos. The combination of increased technological
investment and established digital infrastructure positions the hotel industry as a key
driver in the growth of the robotic-based AI agent market, solidifying their role as
innovation leaders.

Future Trends

The hospitality robotic-based Al agent market for hotel scenario in China is expected to
be influenced by the following trends:

. The application of robotic-based Al agents in various service aspects of hotel
scenario in China is continuously deepening: Driven by the pursuit of enhanced
operational efficiency and improved guest experience, the hotel industry in China is
increasingly integrating robotic-based Al agents into a wide array of service
segments beyond mere object delivery to include interactive functionalities with
vending machines, room phones, front desks and food delivery services. This
evolution aims to streamline workflows and enhance service consistency.
Additionally, the incorporation of digital systems has enabled seamless data
exchange between the hotel’s existing management systems and the robotic-based
Al agents. As hardware and software capabilities advance, future applications of
robotic-based Al agents may include guided tours, language translation, guest room
cleaning and organization. This ongoing integration of robotic-based Al agents is a
significant trend which is reshaping the landscape of the hotel industry in China,
making it a key area for the expansion of the robotic-based Al agent market.

. The transformation of hotels has opened up new revenue streams for hospitality
robotic-based Al agent developers: As the demand for automation technology of
hotel scenario rises, hospitality robotic-based AI agent developers can diversify
revenue sources by offering advanced robotic services. This service-based model
presents new market opportunities. Developers can offer the latest technology to
hotels through subscription model without requiring significant upfront investments
from hotels. This approach not only broadens the revenue sources for developers but
also helps mitigate their financial risks by reducing reliance on single customers and
enabling greater flexibility to adapt to market demand fluctuations. Instead of
one-off sales, developers can gain a steady revenue stream from multiple hotels.
Moreover, the benefits of this new service model are mutual. Hotels can adapt to
industry demand changes without bearing higher costs of purchasing and
maintaining hospitality robotic-based Al agents. Hotels can adjust service usage per
seasonal or specific needs, cutting long-term financial risks. This flexibility is
crucial for resource-strapped small or independent hotels, enabling access to

high-technology automation at lower cost.
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. Robots are extending from a service attribute to a traffic attribute, enhancing
customer loyalty for hotels: The robotic-based Al agent market is evolving from
robots primarily serving as service tools to strategic assets driving traffic
management and customer loyalty in the hotel industry. Initially, robots in hotels
were mainly deployed to automate tasks like room cleaning and luggage transport.
However, as technology advances, hotels are increasingly leveraging robotic-based
Al agents as a way to enhance guest engagement and encourage repeat visits. Robots
now serve not just as functional assistants but as part of the guest experience,
driving traffic by offering unique, memorable interactions. For example, some hotels
use robots as part of their marketing strategy, where robots act as interactive
greeters, escorts or concierge assistants, guiding guests to amenities, delivering
personalized recommendations, or providing multilingual support, which adds a
distinctive element to the hotel’s brand, fostering customer loyalty through

innovation and convenience.

Entry Barriers

New entrants of the hospitality robotic-based Al agent market for hotel scenario in China
primarily encounter the following entry barriers:

. Sufficient industry know-how: Sufficient industry know-how is a significant barrier
for the hospitality robotic-based Al agent market for hotel scenarios, as designing
solutions tailored to hotel environments requires intimate knowledge of guest
service workflows, operational efficiency, and evolving customer expectations.
Hotels demand systems capable of seamless task execution, such as navigating
dynamic spaces, managing guest interactions, and integrating with property
management systems, all of which rely on real-world domain expertise. Established
industry players with knowledge of the hotel scenario can better customize their
platforms, ensure compliance with industry standards, and integrate with existing
hotel operations, giving them a competitive edge. This creates a high entry barrier
for new players, as a lack of such expertise can result in inefficient, poorly
integrated or suboptimal robotic solutions that fail to meet the demands of hotel
environments.

. Leading technology development ability: In hotel scenarios, robotic-based Al
agents primarily handle tasks such as delivery (e.g., transporting amenities or room
service orders) and cleaning (e.g., automated vacuuming or disinfection), which
require seamless integration with hotel infrastructure, such as elevator control
systems and centralized dispatching platforms. These applications demand leading
technological development ability, including advanced AI technologies, such as
large models, multimodal learning and real-time decision-making algorithms, as
well as robust hardware innovations such as modular designs and precision
navigation, to ensure robots can operate autonomously, adapt to dynamic
environments, and coordinate with other systems. The reliance on cutting-edge
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technology creates a strong barrier for new entrants, as developing and maintaining
such sophisticated solutions requires significant investment, expertise and ongoing
innovation, making technological leadership a key determinant of success in the
hospitality robotics market.

. Adequate resources: The entry barriers of the hospitality robotic-based Al agent
market for hotel scenario include the need for skilled talent to develop and maintain
advanced systems, significant financial investment for R&D and reliable
partnerships with suppliers and hotel clients, which requires expertise in Al, robotics
engineering and software development, and is often scarce and expensive. High
R&D costs and the necessity for continuous innovation to meet the unique demands
of the hotel industry further elevate the challenges. Establishing strong supplier
relationships is critical for sourcing high-quality components, while securing
partnerships with hotels is essential for market validation and revenue generation.
These resource-intensive requirements create significant hurdles for new entrants,
making it difficult to compete with established players who have already secured
these key assets.

Competitive Landscape

The top five players in the hospitality robotic-based Al agent market for hotel scenario
in China collectively accounted for a total market share of 27.4% in 2024 in terms of revenue
generated in China from hotel scenario. Our Group was the largest player in the hospitality
robotic-based Al agent market for hotel scenario in China in terms of revenue generated in
China from hotel scenario in 2024, with a market share of 13.9%. The competitive landscape
underscores the dynamic nature of the hospitality robotic-based Al agent market for hotel
scenario in China, with companies jockeying for position and market share.
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Ranking of Major Players in the Hospitality Robotic-based AI Agent Market
for Hotel Scenario in China in terms of revenue, 2024

Revenue of
robotic-based Al
agent providers in

Ranking Company 2024 Market share Listing status Background
(RMB in millions) (%)

| R Our Group 193.5 13.9  Non-listed See “Business.”

2.0, Company C 93.0 6.7  Non-listed Founded in 2013 and

headquartered in Jiangsu
Province, China,
Company C has a
registered capital of
RMB362.6 million.
Company C specializes in
the development of
delivery, cleaning and

disinfection robots.
3.0 Company A 46.7 3.4 Non-listed Founded in 2010 and

headquartered in
Shanghai, China,
Company A has a
registered capital of
RMB2.9 million.
Company A specializes in
the development of
delivery robots and other
robots including
patrolling, guiding,
cleaning and collaborating
robots.
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Revenue of
robotic-based Al
agent providers in
Ranking Company 2024 Market share  Listing status Background

(RMB in millions) (%)

4.0 Company D 28.0 2.0 Non-listed Founded in 2016 and
headquartered in
Guangdong Province,
China, Company D has a
registered capital of
RMB?2.3 million.
Company D specializes in
the design, development
and manufacturing of
commercial delivery and

cleaning robots.
S Company B 19.7 1.4 Non-listed Founded in 2013 and

headquartered in
Shanghai, China,
Company B has a
registered capital of
RMB4.0 million.
Company B specializes in
the development of
cleaning robots and IoT
modules.

Subtotal . . 380.9 274

Note:

(1) Revenue of each player is calculated on a grouped basis, including the revenue from sales of robot products,
components and accessories, software services and robot rentals generated in China from hotel scenario.

Source: Expert interview, Frost & Sullivan
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This section sets out an overview of the current laws and regulations applicable to the
Group in the PRC that may materially affect the Group and its operations. The principal
objective of this summary is to provide potential investors with an overview of the key laws
and regulations applicable to the Group.

This summary does not purport to be a comprehensive description of all the laws and
regulations applicable to the business and operations of the Group and/or which may be
important to potential investors.

REGULATIONS RELATING TO FOREIGN INVESTMENT

The Company Law of the PRC ( (H#E ANRIEFAE/AF]E) ), promulgated by the
Standing Committee of the National People’s Congress of the PRC (& B A AR K& H B %
HE) (the “SCNPC”) on December 29, 1993, last amended on December 29, 2023 and came
into effect on July 1, 2024, governs the establishment, operation and management of companies
in the PRC, including foreign-invested companies. Unless foreign investment laws provide
otherwise, foreign-invested companies shall abide by the Company Law of the PRC.

Foreign investment in the PRC is subject to the Catalogue of Industries for Encouraging
Foreign Investment (2022  Version) ( EEhIMpa# & a3 H $R(20224F %)) ) (the
“Catalogue”), amended on October 26, 2022 and effective since January 1, 2023 and the
Special Administrative Measures for Foreign Investment Access (Negative List) (2024 Version)
( CONPE G WEN I PR 1t (B TH T BE) (2024 4R ) ) (the “Negative List”), promulgated
on September 6, 2024 and effective since November 1, 2024,, both of which issued by the
National Development and Reform Commission (B %% BN % Z: B ) (the “NDRC”) and
the Ministry of Commerce of the PRC (*# A\ RILFNE 1) (the “MOFCOM”). The
Catalogue and the Negative List lay out the basic framework for foreign investment in China,
classifying businesses into three categories with regard to foreign investment: “encouraged”,
“restricted”, and “prohibited”. Industries not listed in the Catalogue or the Negative List are
generally deemed as falling into a fourth category, “permitted”, unless specifically restricted
by other PRC laws and regulations.

The Foreign Investment Law of the PRC ( {H#E AN RIS E D) ) (the “FIL”),
promulgated by the National People’s Congress (& ARMAFEKE) on March 15, 2019,
effective since January 1, 2020, and the Implementation Regulations for the Foreign
Investment Law of the PRC ( {3 A R ILFIE S s % G L Etii%5]) ) (the “Implementation
Regulations for FIL”), promulgated by the State Council (BJ%F%) on December 26, 2019,
effective since January 1, 2020, are the principal existing law and regulation governing foreign
investment in the PRC. The FIL and the Implementation Regulations for FIL are enacted to
further expand opening-up, actively promote foreign investment, protect legitimate rights and
interests in foreign investment, and standardize foreign investment management. Pursuant to
the FIL and the Implementation Regulations for FIL, the PRC adopts a system of national
treatment plus the Negative List with respect to foreign investment administration. Foreign
investment and domestic investment in industries outside the scope of the Negative List issued
or released upon approval by the State Council would be treated equally.
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On December 30, 2019, the MOFCOM and SAMR promulgated the Measures for the
Reporting of Foreign Investment Information ( {ZM# &5 Bl #HL) ) (the “Reporting
Measures”), which came into effect on January 1, 2020. The Reporting Measures regulate
information reporting relating to foreign investment in the PRC. Pursuant to the Reporting
Measures, foreign investors and foreign-invested enterprises who directly or indirectly carry
out investment activities in the PRC shall report investment information to the competent
departments of commerce by submitting initial reports, change reports, cancellation reports and
annual reports.

On December 19, 2020, the NDRC and the MOFCOM jointly promulgated the Measures
on the Security Review of Foreign Investment ( (MR EL2HFENL) ), effective on
January 18, 2021, setting forth provisions concerning the security review mechanism on
foreign investment, including the types of investments subject to review, review scopes and
procedures, among others. Foreign investor or relevant parties in China must declare the
security review prior to (i) the investments in the military industry, military industrial
supporting and other fields relating to the security of national defense, and investments in areas
surrounding military facilities and military industry facilities; and (ii) investments in important
agricultural products, important energy and resources, important equipment manufacturing,
important infrastructure, important transportation services, important cultural products and
services, important information technology and Internet products and services, important
financial services, key technologies and other important fields relating to national security; and
obtaining control in the target enterprise.

REGULATIONS RELATING TO OVERSEAS LISTING
Trial Administrative Measures of Overseas Securities Offering and Listing

On February 17, 2023, the CSRC promulgated Trial Administrative Measures of Overseas
Securities Offering and Listing by Domestic Companies ( 3% A4 2E3E /NS F 76 F A b i 45 51
sUATHHE) ) (the “Overseas Listing Trial Measures”) and five relevant guidelines, which
became effective on March 31, 2023. Meanwhile, the Special Provisions of the State Council
for the Share Offerings and Listings Overseas of Joint Stock Limited Companies ( %5 B
A A R AR AN S E B FERI#E) ) and the Circular of the State Council
Concerning Further Strengthening the Administration of Share Issuance and Listing Overseas
( BRI ¢ BE A 3 — 25 i AE 3 A8 A T I S A T A B A48 %) ), which were previously the
main institutional basis for overseas offering and listing by domestic enterprises, were repealed
on March 31, 2023.

According to the Overseas Listing Trial Measures, PRC domestic enterprises which seek
to issue and list securities in overseas markets by direct or indirect means are required to
complete the filing procedures with and submit relevant materials to the CSRC. The Overseas
Listing Trial Measures provides that an overseas offering and listing is prohibited if there is
one of the following circumstances: (i) the listing is specifically prohibited for financing
purposes by laws, administrative regulations, or applicable requirements imposed by the
country; (ii) the overseas offering and listing might endanger national security as reviewed and
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determined by competent authorities under the State Council in accordance with relevant laws;
(iii) the domestic enterprise or its controlling shareholder(s) and de facto controller(s) have
committed corruption, bribery, embezzlement, misappropriation of property, or other criminal
offenses disruptive to the order of the socialist market economy in recent three years; (iv) the
domestic enterprise is currently under judicial investigations for suspicion of criminal offenses
or materially breaching laws or regulations, where no definitive conclusions have been
reached; or (v) there are material ownership disputes with respect to equity interests held by
controlling shareholder(s) or equity interests held by other shareholders controlled by
controlling shareholder(s) and/or de facto controller(s).

The Overseas Listing Trial Measures also provides that if the issuer meets both the
following criteria, the overseas securities offering and listing conducted by such issuer will be
deemed as an indirect overseas offering and listing by PRC domestic enterprises: (i) the amount
of any of the operating revenue, total profit, total assets or net assets of the domestic enterprise
represents over 50% of that of the relevant item in the issuer’s audited consolidated financial
statements for the most recent fiscal year; and (ii) the main parts of the issuer’s business
activities are conducted in mainland China, or its principal place of business is located in
mainland China, or the majority of senior management in charge of its business operations and
management are PRC citizens or have their usual place of residence located in mainland China.
Where an issuer submits an application for an initial public offering to competent overseas
regulators, such issuer must file with the CSRC within three business days after such
application is submitted. The Overseas Listing Trial Measures also requires subsequent reports
to be filed with the CSRC on material events, such as a change of control or voluntary or forced

delisting of the issuer who has completed an overseas offering and listing.

To enhance confidentiality and archive management for domestic enterprises’ overseas
offerings and listings, CSRC, the Ministry of Finance of the PRC (H#E A\ &I [E] BA B ) (the
“MOF”), National Administration of State Secrets Protection (I®Z %% %), and National
Archives Administration (BIZ##%)5) promulgated the Provisions on Strengthening
Confidentiality and Archives Administration Concerning Overseas Securities Offerings and
Listings by Domestic Enterprises (CSRC Announcement [2023] No. 44) ( B i g@ 35 (A 4 2
B ANEEATRE S AN b A B O R R TR ) (B EE e A 15[2023]445%)) on February
24, 2023, which came into effect on March 31, 2023, and at the same time, replaced the
Provisions on Strengthening Confidentiality and Archives Administration Concerning
Overseas Securities Offerings and Listings (CSRC Announcement [2009] No. 29) ( <Bi* hns@
FEBE N TS IR B TR B DR AR S B AR RS ) (REBE & 2 15(2009]129%8)).  These
provisions now cover domestic joint stock companies directly listing overseas and entities
indirectly listing abroad. They outline procedural requirements and specify enterprises’
confidentiality responsibilities and accounting archives administration, in alignment with the
Overseas Listing Trial Measures.
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Full Circulation of H Shares

“Full circulation” represents listing and circulating on the Stock Exchange of the
domestic unlisted shares of a domestic H-share listed company, including unlisted domestic
shares held by domestic shareholders prior to overseas listing, unlisted domestic shares
additionally issued after overseas listing, and unlisted shares held by foreign shareholders. On
August 10, 2023, CSRC announced the Guidelines for the “Full Circulation” Program for
Domestic Unlisted Shares of H-share Listed Companies ( (HI/A R RA Lk g 2
T ] 2EWHE5]) ), allows certain qualified H-share listed companies and H-share companies
to be listed for the application of full circulation to CSRC.

According to the Guidelines for the “Full Circulation” Program for Domestic Unlisted
Shares of H-share Listed Companies, shareholders of domestic unlisted shares may determine
by themselves through consultation the amount and proportion of shares, for which an
application will be filed for circulation, provided that the requirements laid down in the
relevant laws and regulations and set out in the policies for state-owned asset administration,
foreign investment and industry regulation are met, and the corresponding H-share listed
company may be entrusted to file the said application for “full circulation”. Pursuant to the
Overseas Listing Trial Measures, shareholders holding unlisted shares in the PRC should
comply with the relevant requirements of the CSRC and appoint a domestic enterprise to file
a report with the CSRC.

On December 31, 2019, China Securities Depository and Clearing Corporation Limited
and Shenzhen Stock Exchange jointly announced the Measures for Implementation of H-share
“Full Circulation” Business (“Measures for Implementation”). The businesses of cross-
border share transfer registration, maintenance of deposit and holding details, transaction
entrustment and instruction transmission, settlement, management of settlement participants,
services of nominal holders, etc. in relation to the H-share “full circulation business”, are
subject to these Measures for Implementation.

In order to fully promote the reform of H-shares “full circulation” and clarify the business
arrangement and procedures for the relevant shares’ registration, custody, settlement and
delivery, Shenzhen Branch of China Securities Depository and Clearing Corporation Limited
has issued the Guidelines to the Program for “Full Circulation” of H-shares ( <H% [ i
| ZE¥548™) ) in September, 2024, which specified the business preparation, account
arrangement, cross-border share transfer registration and overseas centralized custody, etc.

Regulations Relating to Value-Added Telecommunications Services

The Telecommunications Regulations of the PRC ( ¥ AN RALAIE EFHF]) ) (the
“Telecommunications Regulations”), which were promulgated by the State Council on
September 25, 2000 and amended on July 29, 2014 and February 6, 2016, provide the
regulatory framework for telecommunications services providers in the PRC. The
Telecommunications Regulations categorize telecommunications services in the PRC into basic
telecommunications services and value-added telecommunications services, and value-added
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telecommunications services are defined as telecommunications and information services
provided through public network infrastructures. Under the Telecommunications Regulations,
telecommunications services providers shall obtain operating licenses from the Ministry of
Industry and Information Technology of the PRC (¥ A\ RILAIE T 3A1F BALH) (the
“MIIT”) or its provincial counterparts prior to the commencement of operations.

The Administrative Measures for Telecommunications Business Operating License ( &
5 W8 Fr ] B L) ) with latest amendments becoming effective from September 1,
2017 set forth more specific provisions regarding the types of licenses required for value-added
telecommunications services and the qualifications and procedures for obtaining such licenses.
The value-added telecommunications services operators providing value-added services across
multiple provinces are required to obtain inter-regional licenses from the MIIT, whereas
value-added telecommunications services operators providing such services within a single
province are required to obtain local licenses from the provincial level counterparts.

The Administrative Measures on Internet Information Services ( H.H 4815 S IRBS & B
%) ) promulgated by the State Council on September 25, 2000, and last amended on
December 6, 2024 classify internet information services into either commercial internet
information services or non-commercial internet information services. Commercial internet
information services refer to paid services such as provisions of information or website
production to online users via the internet. Companies engaged in commercial internet
information services shall obtain the licenses for internet information services from the
competent telecommunications authorities.

The Catalog of Classification of Telecommunications Services ( {15 ZEH /-8 H #%) ),
attached to the Telecommunications Regulations and last amended on June 6, 2019 by the
MIIT, divides information services business into information publication platform and delivery
services, information search and inquiry services, information communities platform services,
instant message services, and information security and management services.

In addition, the provision of application information services and application distribution
services in the PRC is specially regulated by the Administrative Provisions on Mobile Internet
Application Information Services ( F%B) EIAHME AR /715 RIRBE BMIE) ) (the “APP
Provisions”), which was promulgated by the Cyberspace Administration of China (13 A&
AN B B R 5B A A E) (the “CAC”) on June 28, 2016 and last amended on June 14,
2022. According to the APP Provisions, the CAC and local offices of cyberspace administration
shall be responsible for the supervision and administration of nationwide and local application
information respectively. The application information service providers shall acquire relevant
qualifications required bylaws and regulations and implement the information security
management responsibilities strictly and fulfill their obligations, including verifying user
identity information, protecting users’ information, examining and managing information
content.
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Regulations Relating to Foreign Investment in Value-Added Telecommunications Services

Foreign direct investment in telecommunications companies in the PRC is regulated by
the Regulations for Administration of Foreign-invested Telecommunications Enterprises ( {4}
P E IR G HEHBIE) ) (the “FITE Regulations™), which were promulgated by the State
Council on December 11, 2001 and amended on September 10, 2008 and February 6, 2016. The
FITE Regulations require foreign-invested telecommunications enterprises in the PRC to be
established as sino-foreign joint ventures. Unless otherwise stipulated by the State, the equity
interest acquired by the foreign investors in such enterprises shall not exceed 50%. In addition,
the foreign investors of the enterprises engaged in value-added telecommunications services
must satisfy a number of stringent performance and operational experience requirements,
including demonstrating a track record and experience in operating such business. The
enterprises that meet these requirements shall obtain approvals from the MIIT and the
MOFCOM or their authorized local branches, before launching the value-added
telecommunications business in the PRC. Moreover, pursuant to the Negative List, foreign
equity in enterprises providing value-added telecommunications business shall not exceed
50%, but such stipulation is not applied to e-commerce, domestic multi-party communications,
store-and-forward and call centers services.

However, the State Council promulgated the Decision of the State Council on Revising
and Repealing Certain Administrative Regulations ( B B B 5 & 2loFn 8% 158017 BUE B
RE) ) on March 29, 2022, according to which the FITE Regulations was amended and such
amendment has come into effect on May 1, 2022 (the “New FITE Regulations”). The New
FITE Regulations, except as otherwise provided, no longer require stringent performance and
operational experience of the foreign investors in the enterprises providing value-added
telecommunications services. The foreign-invested telecommunications enterprises shall
obtain approvals from the MIIT or its authorized local branches prior to the commencement of
the value-added telecommunications business in the PRC. In addition, the New FITE
Regulations simplify the application process for telecommunication business operation
licenses and shorten the review period.

The Notice of the Ministry of Information Industry of the PRC (which is the predecessor
of the “MIIT”) on Strengthening the Administration of Foreign Investment in and Operation
of Value-added Telecommunications Business ( {5 5 & ZE 5P BE I NG 41 e # & 48 S e (B
HEFE M)A ) issued on July 13, 2006 requires foreign investors investing in and
operating value-added telecommunications services in the PRC to set up foreign-invested
enterprises and obtain licenses for such services. It prohibits domestic companies holding
value-added telecommunications services licenses from leasing, transferring or selling their
licenses in any form, or providing any resource, sites or facilities, to any foreign investors for
their illegal operation of any telecommunications business in the PRC. In addition to restricting
dealings with foreign investors, it contains a number of detailed requirements applicable to the
operators of value-added telecommunications services, including that operators or their
shareholders shall legally own the domain names and trademarks used in their daily operations
and each operator must possess the necessary facilities for its approved business operations and
maintain its facilities in the regions covered by its license.
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According to the Notice of the MIIT regarding the Strengthening of Ongoing and Post
Administration of Foreign-Invested Telecommunications Enterprises ( { L35 B AL H0 B
IR SN & A S T AR B AN ) issued on October 15, 2020, the MIIT will no
longer issue Examination Letter for Foreign Investment and Operation in Telecommunications
Business ( (AMEE LS EEEBHE R AE) ). Foreign-invested enterprises would need
to submit relevant foreign investment materials to the MIIT for obtainment or change of the
licenses for operation of telecommunications business.

REGULATIONS RELATING TO ANTI-MONOPOLY AND ANTI-UNFAIR
COMPETITION

According to the PRC Anti-Unfair Competition Law ( < #E A R LA B S IE & 5 5+
%) ), which was adopted by the SCNPC on September 2, 1993, came into effect as of
December 1, 1993, and last amended on April 23, 2019, unfair competition refers to that the
operator disrupts the market competition order and damages the legitimate rights and interests
of other operators or consumers in violation of the provisions of the PRC Anti-Unfair
Competition Law in the production and operating activities. Pursuant to the PRC Anti-Unfair
Competition Law, operators must abide by the principle of voluntariness, equality, impartiality,
integrity and adhere to laws and business ethics during market transactions. Operators in
violation of the PRC Anti-Unfair Competition Law should bear corresponding civil,

administrative or criminal liabilities depending on the specific circumstances.

In February 2021, the Anti-Monopoly Guidelines for the Internet Platform Economy
Sector ( CBAIAT-& &Y [ BEBTHE RS ) ) were promulgated by the Anti-Monopoly
Commission of the State Council. These guidelines outline certain practices that may, if
without justifiable reasons, constitute abuse of dominant position. The guidelines also
expressly state that concentration involving variable interest entities will also be subject to
antitrust filing requirements.

On August 17, 2021, the SAMR issued the Provisions on Preventing Unfair Online
Competition (Draft for Comments) ( (&% AN IE 5 B F17 2 BUE (A BAECK & 2D ),
which detailed the implementation of the PRC Anti-Unfair Competition Law, including
specifying certain online unfair competition behaviors that should be prohibited. As of the date
of this document, the draft has not been formally adopted.

On June 24, 2022, the SCNPC adopted an amendment to the PRC Anti-Monopoly Law
( (e NRILANE I SEEE) ), which introduced a “safe harbor” for vertical monopoly
agreements entered into by operators whose market share falls below a specific threshold to be
set by the SAMR, granted the SAMR the power to suspend the review period in merger
investigations under specified circumstances, allowed public prosecutors to bring a civil public
interest lawsuit based on monopolistic behaviors, and significantly increased the penalties for
violation of PRC Anti-Monopoly Law, among others. This amendment emphasized the

enforcement of PRC Anti-Monopoly Law in the internet and other key industries.
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The Provisions on the Review of Concentrations of Undertakings ( B £8 & S i
HATHERIHLE ) ) issued by the State Council on January 22, 2024 further clarified the factors
that should be considered to determine whether an undertaking acquires control over, or may
exercise decisive influence on, other undertakings.

REGULATIONS RELATING TO E-COMMERCE

The Measures for the Supervision and Administration of Online Trading ( (#9%4&2¢ %) B
BHE DY) ) promulgated by the SAMR in March 2021 and effective in May 2021 stipulate
the obligations of online trading operators. Social networking, live streaming, or other network
services providers who provide online trading platform services for operators must perform the
obligations in accordance with the laws and regulations. On December 24, 2014, the MOFCOM
promulgated the Provisions on the Procedures for Formulating Transaction Rules of Third-
Party Online Retail Platforms (Trial) ( {$#ZHEE =716 5 ERITFHFEGTT)) )
which came into effect on April 1, 2015 to regulate the formulation, revision, and enforcement
of transaction rules for online retail marketplace platforms.

On August 31, 2018, the SCNPC promulgated the E-Commerce Law of the PRC ( (H1%E
NERILFEE BB ), which came into effect on January 1, 2019. The E-commerce Law
of the PRC imposes a series of requirements on e-commerce operators including e-commerce
platform operators, merchants operating on the platform and the individuals and entities
carrying out business online. According to the E-commerce Law of the PRC, e-commerce
operators who provide search results based on consumers’ characteristics, such as hobbies and
consumption habits, must also provide consumers with options that are not targeted at their
personal characteristics at the same time, respect and fairly protect the legitimate interests of
the consumers. In addition, e-commerce platform operators are not allowed to impose
unreasonable restrictions over or add unjustified conditions to transactions concluded on their
platforms by merchants, or charge merchants operating on its platform any unreasonable fees.

An e-commerce platform operator must obtain a license for value-added
telecommunications services with the specification of online data processing and transaction
processing business from appropriate telecommunications authorities, pursuant to the
Telecommunications Regulations and the Catalog of Classification of Telecommunications
Services.

Regulations Relating to Advertising Services

The Advertisement Law of the PRC ( {## ARILABEE%) ), which was
promulgated by the SCNPC on October 27, 1994 and last amended on April 29, 2021, requires
advertisers to ensure that the content of the advertisements are true. The content of
advertisements cannot contain prohibited information, including but not limited to: (i)
information that harms the dignity or interests of the nation or divulges the secrets of the
nation, (ii) information that contains wordings such as “national level,” “highest level,” or
“best,” and (iii) information that contains ethnic, racial, religious, or sexual discrimination.
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Advertisements posted or published through the internet cannot affect normal usage of network
by users. Advertisements published in the form of pop-up window on the internet must display
the close button in a clear manner to make sure that the viewers can close the advertisement
by one click.

On February 25, 2023, the SAMR promulgated the Measures for Administration of
Internet Advertising ( CEIBHAHE &S HHEE) ), which stipulate the obligations of the
advertisers, the internet advertising operators, and the internet information service providers.
According to these measures, the product seller or the service provider who markets any
product or service through live streaming on the internet, which constitutes a commercial
advertisement, must take the corresponding responsibilities and perform obligations of
advertisers in accordance with the laws and regulations, and the live streaming operators and
marketers should also take corresponding responsibilities and perform obligations if they
provide advertising design, production, agency, or publishing services or constitutes an
advertising endorsement.

REGULATIONS RELATING TO CONSUMER PROTECTION

The Consumer Protection Law of the PRC ( {3 A R E 14 2 35 1t AR v 75 ) ) (the
“Consumer Protection Law”) was first promulgated by the SCNPC on October 31, 1993 and
was last amended on October 25, 2013, effective on March 15, 2014. The Consumer Protection
Law sets out the obligations of business operators and the rights and interests of consumers.
Business operators must guarantee the quality, function, usage and term of validity of the goods
or services they sell or provide, if these goods and services are consumed under normal
standards. The consumers whose interests have been damaged due to their purchase of goods
or acceptance of services on online platforms may claim damages from the sellers or service
providers. Online platform operators may be subject to liabilities if the lawful rights and
interests of consumers are infringed in connection with consumers’ purchase of goods or
acceptance of services on online platforms if the platform operators fail to provide consumers
with authentic contact information of the sellers or service providers. The Implementation
Rules of the Consumer Protection Law of the PRC ( {H 3 A 3L A3 71 22 35 W 45 AR 8 15 B il
%451) ) was promulgated by the State Council on March 15, 2024 and came into effect on July
1, 2024, according to which, if the business operators adopt automatic extension, automatic
renewal, or other similar mechanisms in connection with the provisions of their services, the
business operators must prominently draw the attention of the consumers before they accept the
service and before the dates of automatic extension, automatic renewal, or effectiveness of
other mechanisms. The business operators cannot send commercial information to consumers
or make commercial telephone calls without the consent of the consumers. In the event that a
consumer consents to receiving commercial information and/or commercial telephone calls, the
business operators must provide clear and convenient means of cancellation and must
immediately stop these behaviors if the consumer chooses to cancel.
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REGULATIONS RELATING TO INFORMATION SECURITY AND CENSORSHIP

Internet content in China is regulated and restricted from a state security standpoint. The
SCNPC enacted the Decisions on the Maintenance of Internet Security ( < [Fji 4 7 B 49 %
HPE ) ) on December 28, 2000, which was amended on August 27, 2009, that may subject
persons to criminal liabilities in China for any attempt to: (i) gain improper entry to a computer
or system of strategic importance; (ii) disseminate politically disruptive information; (iii) leak
state secrets; (iv) spread false commercial information or (v) infringe upon intellectual
property rights.

On June 22, 2007, the Ministry of Public Security (A%3#) (the “MPS™), National
Administration of State Secrets Protection (B f#% 7)), State Council Information Office
(abolished) and State Cryptography Administration (BIZZM5E ) issued the
Administrative Measures for the Hierarchical Protection of Information Security ( {58 %%
LHAAEEHANEL) ), which regulate that the security protection of an information system
may be graded into five level. As for an information system of Grade II or above which has
been put into operation, its operator or user shall, within 30 days since the date when its
security protection grade is determined, complete the record-filing procedures at the local
public security organ at the level of city divided into districts or above. For an information
system of Grade II or above newly built, its operator or user shall, within 30 days after it is
put into operation, complete the record-filing procedures at the local public security organ at
the level of municipality divided into districts or above.

According to the Regulations of the PRC on the Security Protection of Computer
Information System ( (H#E A RILABEFHEME B RAL 2 H#EMEG]) ), which were issued
by the State Council on February 18, 1994 and amended on January 8, 2011, securing computer
information systems includes safeguarding the computer and its related and supporting sets of
equipment and facilities (including network), the operating environment and information and
ensuring the normal performance of computer functions, so as to maintain the safe operation
of computer information systems.

In 1997, the MPS issued the Administration Measures on the Security Protection of
Computer Information Network with International Connections ( FIH3 (5 5 48 4% 2] P55 4 2
2ARGEE L) ), which were amended by the State Council on January 8, 2011 and prohibit
using the Internet in ways which, among others, result in a leakage of state secrets or a spread
of socially destabilizing content.

On November 7, 2016, the SCNPC promulgated the Cyber Security Law of the PRC ( {*
#E N RALFE 445 % 4215) ), which became effective on June 1, 2017, pursuant to which,
network operators shall comply with laws and regulations and fulfill their obligations to
safeguard security of the network when conducting business and providing services. Those who
provide services through networks shall take technical measures and other necessary measures
pursuant to laws, regulations and compulsory national standards to safeguard the safe and
stable operation of the networks, respond to network security incidents effectively, prevent
illegal and criminal activities, and maintain the integrity, confidentiality and usability of
network data, and the network operator shall not collect the personal information irrelevant to
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the services it provides or collect or use the personal information in violation of the provisions
of laws or agreements between both parties. Network operators of critical information
infrastructure shall store within the territory of the PRC all the personal information and
important data collected and produced within the territory of PRC. Where such information and
data need to be provided abroad for business purpose, security assessment shall be conducted
pursuant to the measures developed by the national cyberspace administration together with
competent departments of the State Council, unless otherwise provided for in laws and
administrative regulations. The purchase of network products and services by the network
operators of critical information infrastructure that may affect national security shall be subject
to national cybersecurity review.

On December 28, 2021, the CAC together with 12 other authorities, jointly promulgated
the Measures for Cybersecurity Review ( (H#EL2FFEML) ) (the “CAC Measures”),
which took effect on February 15, 2022 and replaced its previous version promulgated on April
13, 2020. The CAC Measures provide that: (i) network platform operators that are engaged in
data processing activities which have or may have an implication on national security shall
undergo a cybersecurity review; (ii) the CSRC is one of the regulatory authorities for purposes
of jointly establishing the state cybersecurity review mechanism; (iii) network platform
operators that master personal information of more than one million users and seek to list
abroad ([E%h LT7) shall file for a cybersecurity review with the Cybersecurity Review Office
(HEE T 2T AINZE); (iv) critical information infrastructure operators purchasing network
products and services or online platform operators carrying out data processing activities,
which affect or may affect national security, shall conduct a cybersecurity review as well; and
(v) the risks of core data, material data or large amounts of personal information being stolen,
leaked, destroyed, damaged, illegally used or transmitted to overseas parties, and the risks of
critical information infrastructure, core data, material data or large amounts of personal
information being influenced, controlled or used maliciously shall be collectively taken into
consideration during the cybersecurity review process.

On June 10, 2021, the SCNPC promulgated the PRC Data Security Law ( (- ARt
B8 % 41%) ), which took effect in September 2021. The PRC Data Security Law
introduces a data classification and hierarchical protection system based on the materiality of
data in economic and social development, as well as the degree of harm it will cause to national
security, public interests, or legitimate rights and interests of persons or entities when such data
is tampered with, destroyed, divulged, or illegally acquired or used. It also provides for a
security review procedure for the data activities which may affect national security. In addition,
the PRC Data Security Law provides that important data processors shall appoint a data
security officer and establish a management department to take charge of data security, and
such processors shall evaluate the risk of their data activities periodically and file assessment
reports with the relevant regulatory authorities. Furthermore, data transaction intermediary
service providers shall check the sources of the data, the identities of parties involved in the
data transactions and keep records accordingly.
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On July 7, 2022, the CAC issued the Measures for the Security Assessment of Data
Cross-border Transfer ( (B HBEZ 255 H8%) ) which took effective on September 1,
2022. The Measures for the Security Assessment of Data Cross-border Transfer require that any
data processor providing important data collected and generated during operations within the
territory of the PRC or personal information that should be subject to security assessment
according to law to an overseas recipient shall conduct security assessment. It provides five
circumstances, under any of which data processors shall, through the local cyberspace
administration at the provincial level, apply to the national cyberspace administration for
security assessment of data cross-border transfer. These circumstances include: (i) where the
data to be transferred to an overseas recipient is personal information collected and generated
by operators of critical information infrastructure; (ii) where the data to be transferred to an
overseas recipient contain important data; (iii) where a personal information processor that has
processed personal information of more than one million people provides personal information
overseas; (iv) where the personal information of more than 100,000 people or sensitive
personal information of more than 10,000 people are transferred overseas accumulatively; or
(v) other circumstances under which security assessment of data cross-border transfer is
required as prescribed by the national cyberspace administration.

On March 22, 2024, the CAC issued the Provisions on Promoting and Regulating
Cross-border Flow of Data ( {fi& /RN B & BB P I E 8L E ) ), or the New Cross-border Data
Flow Provisions, which took effect on the same day. The New Cross-border Data Flow
Provisions state that if there is any conflict with the Security Assessment Measures, the New
Cross-border Data Flow Provisions shall prevail. The New Cross-border Data Flow Provisions
set out scenarios under which certain obligations for the cross-border data transfer are waived,
which include, among others, passing the security assessment of cross-border data transfer,
concluding a standard contract for the cross-border transfer of personal information or
obtaining the personal information protection certification.

On September 24, 2024, the Cyber Data Security Regulations ( CH#%8E % 28 Mk
%) ) was promulgated by the State Council and has come into effect on January 1, 2025. The
Cyber Data Security Regulations is to implement general requirements on data security
management from the Cybersecurity Law, the Data Security Law, as well as the Personal
Information Protection Law, reiterating the general regulations for data processing activities
and rules of personal information protection, important data security protection, network data
cross-border transfer management, and internet platform service providers’ obligations. The
Cyber Data Security Regulations do not include detailed content related to cybersecurity
review standards for listing abroad, as mentioned previously in Hong Kong in the
Administration Governing the Cyber Data Security (Draft for Comments), published on
November 14, 2021, even though the Cyber Data Security Regulations require network data
handlers carrying out data processing activities that have or could have an impact on national
security to apply for cybersecurity review. The enforcement includes fines up to RMB10
million to the network data handlers depending on the severity of the effects of violation and
potential business suspension and/or revocation of business license.
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On December 8, 2022, the MIIT promulgated the Measures for the Administration of Data
Security in the Field of Industry and Information Technology (Trial) ( { T3EF{5 S b SH I 8L
W 2 MIHEGAAT)) ), which came into effect on January 1, 2023. Data processors in the
field of industry and information technology shall take the main responsibility for the security
of data processing activities, implement hierarchical protection for various types of data, and
where different levels of data are being processed at the same time and it is difficult to take
separate protection measures, the protection shall be implemented in accordance with the
requirements of the highest levels, to ensure that the data continues to be effectively protected

and legally utilized.
REGULATIONS ON PRIVACY PROTECTION

On December 13, 2005, the MPS issued the Regulations on Technological Measures for
Internet Security Protection ( (EFHHZL 2RHEHMHE#E) ) (the “Internet Protection
Measures”) which took effect on March 1, 2006. The Internet Protection Measures require
Internet service providers to take proper measures including anti-virus, data back-up and other
related measures, and to keep records of certain information about their users (including user
registration information, log-in and log-out time, IP address, content and time of posts by
users) for at least 60 days, and detect illegal information, stop transmission of such
information, and keep relevant records. Internet services providers are prohibited from
unauthorized disclosure of users’ information to any third parties unless such disclosure is
required by the laws and regulations. They are further required to establish management
systems and take technological measures to safeguard the freedom and secrecy of the users’

COI'I'eSpOIldCIlCCS.

On December 29, 2011, the MIIT promulgated the Several Provisions on Regulating the
Market Order of Internet Information Service ( RO G BB TSR 7 T HE) ),
becoming effective on March 15, 2012, which stipulate that without the consent of users,
Internet information service providers shall not collect information relevant to the users that
can lead to the recognition of the identity of the users independently or in combination with
other information (hereinafter referred to as “personal information of users”), nor shall they
provide personal information of users to others, unless otherwise provided by laws and
administrative regulations. The Several Provisions on Regulating the Market Order of Internet
Information Service also require that Internet information service providers shall properly keep
the personal information of users; if the preserved personal information of users is divulged or
may possibly be divulged, Internet information service providers shall immediately take
remedial measures; where such incident causes or may cause serious consequences, they shall
immediately report the same to the telecommunications administration authorities that grant
them with the Internet information service license or filing and cooperate in the investigation
and disposal carried out by relevant departments.

On December 28, 2012, the SCNPC promulgated the Decision on Strengthening
Information Protection on Networks ( CBHAINE 4415 BRI PE) ) to enhance the
protection of information security and privacy on the Internet. In particular, network service
providers and other enterprises and institutions shall, when gathering and using electronic
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personal information in business activities, adhere to the principles of legality, legitimacy and
necessity, explicitly state the purposes, manners and scopes of the collection and use of
information, and obtain the consent of those from whom information is collected, and shall not
collect and use information in violation of laws and regulations and the agreement between
both sides; strictly keep the electronic personal information collected in business activities
confidential and may not divulge, alter, damage, sell, or illegally provide others with such
information; take technical and other necessary measures to ensure information security and
prevent the leakage, damage, or loss of personal electronic information collected in business
activities; and take remedial measures immediately when information leakage, damage or loss

occurs or may oOcCcur.

In July 2013, the MIIT promulgated the Provisions on Protection of Personal Information
of Telecommunication and Internet Users ( AR E B4 H P 8 AME EO#ERIZE) ), which
came into effect on September 1, 2013, to regulate the collection and use of users’ personal
information in the provision of telecommunication services and Internet information services
in the PRC. According to such provisions, the personal information includes a user’s name,
birth date, identification card number, address, phone number, account name, password and
other information that can be used for identifying a user independently or in combination with
other information. Telecommunication business operators and Internet service providers are
required to constitute their own rules for the collecting and use of users’ information and they
cannot collect or use user’s information without users’ consent. Telecommunication business
operators and Internet service providers must specify the purposes, manners and scopes of
information collection and uses, obtain consent of the relevant citizens, and keep the collected
personal information confidential. Telecommunication business operators and Internet service
providers are prohibited from disclosing, tampering with, damaging, selling or illegally
providing others with, collected personal information. Telecommunication business operators
and Internet service providers are required to take technical and other measures to prevent the
collected personal information from any unauthorized disclosure, damage or loss.

On May 8, 2017, the Supreme People’s Court and the Supreme People’s
Procuratorate released the Interpretations of the Supreme People’s Court and the
Supreme People’s Procuratorate on Several Issues Concerning the Application of Law in the
Handling of Criminal Cases Involving Infringement of Citizens’ Personal Information ( {If
NEIERE ~ Feim N RARZBE B R B AR AL 2 BB AS B0 S5 S8 ik o T R R R RE) )
(the “Interpretations”), effective from June 1, 2017. The Interpretations clarify several
concepts regarding the crime of “infringement of citizens’ personal information” stipulated by
Article 253A of the Criminal Law of the PRC ( (" # A\ RALFIF %) ), including “citizen’s
personal information”, “provision”, and “unlawful acquisition”. Also, the Interpretations
specify the standards for determining ‘“serious circumstances” and “particularly serious
circumstances” of this crime. Pursuant to the Ninth Amendment to the PRC Criminal Law
( Ch#EENRILMEIIEEIEZR L)) ) issued by the SCNPC in August 2015 and became
effective in November 2015, under certain serious situations, an internet service provider that
fails to fulfil the obligations related to the internet information security administration as
required by the applicable laws and refuses to rectify upon orders, shall be subject to criminal
penalty.
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According to the Cyber Security Law of the PRC, network operator shall not collect
personal information irrelevant to the services it provides or collect or use personal information
in violation of the provisions of laws or agreements between both parties.

On November 28, 2019, the CAC, the MIIT, the MPS and the SAMR jointly issued the
Notice of Illegal Collection and Use of Personal Information by App ( {App#E % Hi 4
G BAT A58 J715) ), which explains six types of illegal collection and usage of
personal information by enumerating relevant activities. The six types of illegal collection and
usage of personal information include: (i) failing to publish the policy of collection and usage
of personal information; (ii) failing to explicitly inform the purpose, method and scope of
collect and usage of personal information; (iii) collecting or using personal information
without the consent of users; (iv) violating necessity principle, collecting personal information
not relevant to the service provided; (v) providing personal information to others without
consent of users; (vi) failing to provide deletion or correction functions with respect to personal
information as required by law, or failing to publish complain or reporting channels.

Pursuant to the PRC Civil Code ( (¥ A\ RILFIE %) ), which was promulgated
by the National People’s Congress on May 28, 2020, and became effective on January 1, 2021,
the personal information of a natural person shall be protected by law. Any organization or
individual that needs to collect, use, process, transmit, offer, disclose the personal information
of others shall do so in accordance with the law and ensure information security, and may
neither illegally collect, use, process or transmit the personal information of others, nor
illegally trade, provide or disclose the personal information of others. Anyone whose civil
rights and civil interests, including personal information, are infringed upon shall have the
right to seek tort liability against the infringer.

On March 12, 2021, the CAC, the MIIT, the MPS and the SAMR jointly issued the Rules
on the Scope of Necessary Personal Information for Common Types of Mobile Internet
Applications (< RAETIRS B B 4 AR 7 L BA MG BHIEBE) ) (the “Necessary
Personal Information Rules”), which came into effect on May 1, 2021. According to the
Necessary Personal Information Rules, mobile app operators shall not deny users’ access to its
basic functions and services on the basis that such user disagrees with the provision of their
personal information that is not necessary. The Necessary Personal Information Rules further
provide relevant scopes of necessary personal information for different types of mobile apps.

On 20 August 2021, the SCNPC promulgated the Personal Information Protection Law
( MANAG BAR7#7%) ), which took effect on 1 November 2021. The Personal Information
Protection Law requires, among others, that (i) the processing (including the collection,
storage, use, processing, transmission, provision, disclosure and deletion) of personal
information shall be processed following the principles of lawfulness, legitimacy, necessity and
good faith, and shall not be processed through misleading, fraudulent, coercive and other
means, (ii) the processing of personal information should have a clear and reasonable purpose
which should be directly related to the processing purpose, in a method that has the least
impact on personal rights and interests, and the collection of personal information should be
limited to the minimum scope necessary to achieve the processing purpose to avoid the
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excessive collection of personal information. Entities processing personal information bear
responsibilities for their activities of processing personal information, and shall adopt
necessary measures to safeguard the security of the personal information that they process.

On 31 December 2021, the CAC, the MIIT, the MPS, SAMR jointly promulgated the
Administrative Provisions on Internet Information Service Algorithm Recommendation ( (&
Faa(E ERGEEMEESMHMHE) ), which came into effect on 1 March 2022. The
Administrative Provisions on Internet Information Service Algorithm-Based Recommendation
implements classification and hierarchical management for algorithm recommendation service
providers based on varies criteria. Moreover, it requires algorithmic recommendation service
providers to provide users with options that are not specific to their personal characteristics,
or provide users with convenient options to cancel algorithmic recommendation services. If the
users choose to cancel the algorithm recommendation service, the algorithm recommendation
service provider must immediately stop providing relevant services. Algorithmic
recommendation service providers must also provide users with the function to select or delete
user labels that are based on personal characteristics and used for algorithmic recommendation
services.

The Administrative Provisions on the Account Information of Internet Users ( < F.H 44 F
F SRS B #AE) ), which was promulgated by the CAC on June 27, 2022 and became
effective on August 1, 2022, sets out guidelines on the provision the account information of
Internet users. Internet-based information service providers shall perform their responsibilities
as the administrative subjects of the account information of Internet users, have in place
professionals and technical capacity appropriate to the scale of services, and establish, improve
and strictly implement the authentication of real identity information, verification of account
information, security of information content, ecological governance, emergency responses,
protection of personal information and other management systems.

REGULATIONS RELATING TO INTELLECTUAL PROPERTY
Trademark

The Trademark Law of the PRC ( % A\ RILFE G154 ) ) and the Regulation on the
Implementation of the Trademark Law of the PRC ( A B ILHNE Pt vk B i) )
govern trademark registration, protection, and usage in China. Enacted on August 23, 1982,
and last amended on April 23, 2019, the Trademark Law, effective from November 1, 2019,
follows the “first-to-file” principle. It grants exclusive rights to trademark registrants,
administered by the Trademark Office of the China National Intellectual Property
Administration (B ZAGERER) (the “NIPA™).

Registered trademarks are valid for ten years, renewable in ten-year increments. Renewal

procedures must be completed within twelve months before expiry, with a possible six-month
extension. The Trademark Office announces trademarks eligible for renewal. Trademark
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registrants can authorize others via licensing contracts, but licensing details must be filed with
the Trademark Office. Failure to file won’t affect bona fide third parties. Quality supervision
is the licensor’s responsibility, and licensees must maintain product quality when using the
registered trademark.

Patent

The Patent Law of the PRC ( {1 #E AR E HF|1L) ) and the Implementation Rules
of the Patent Law of the PRC ( ("3 A\ RILFEH HFLEANAI) ) govern patent activities
in China. Enacted on March 12, 1984, and last amended on October 17, 2020, the Patent Law
became effective on June 1, 2021. The Patent Office of the NIPA oversees national patent work.
Provincial, autonomous region, or municipal patent administration departments handle local
jurisdictions.

The Patent Law and its Implementation Rules recognize three patent types: “invention,”
“utility model” and “design.” Invention patents cover new technical solutions for products,
methods, or their improvements. Utility model patents apply to practical technical solutions for
product shapes, structures, or combinations. Design patents protect new aesthetic designs for
products, including shape, pattern, and color combinations. Invention patents are valid for
twenty years, design patents for fifteen years, and utility model patents for ten years from the
application date.

China follows the “first to file” principle, granting patents to the earliest applicant for the
same invention. Patentable inventions or utility models must be novel, inventive, and practical.
Patent holders’ rights are legally protected, allowing others to use the patent only with proper
authorization. Unauthorized use constitutes patent infringement unless specified by law.

Copyright

According to the Copyright Law of the PRC ( {*# \ R ILFI B Z/EHRED) ) promulgated
by the SCNPC on September 7, 1990, lastly amended on November 11, 2020 and effective on
June 1, 2021, and the Implementation Regulations of the Copyright Law of the PRC ( (%
N BN B M ERE L B A 49]) ) promulgated by the State Council on August 2, 2002, last
amended on January 30, 2013 and effective on March 1, 2013, works of PRC citizens, legal
entities or unincorporated organizations, whether published or not, shall enjoy copyright.
Works refer to intellectual achievements in the field of literature, art and science that are
original and can be expressed in a certain form, including written works, oral works,
photographic works, video and audio works, and computer software. A copyright holder shall
enjoy a number of rights, including the right of publication, the right of authorship and the right
of reproduction.

In addition, internet activities, products disseminated over the internet, and software
products also enjoy copyright. Pursuant to the Regulation on Protection of Computer Software
(FTHE MR AR A promulgated by the State Council on June 4, 1991, effective on October
I, 1991, last amended on January 30, 2013 and implemented on March 1, 2013, the software
registration authority shall grant certificates of registration to computer software copyright
applicants in compliance with the Regulation on Protection of Computer Software.
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Domain Name

According to the Measures for the Administration of Internet Domain Names ( {EIi4
W4 G L) ) issued by the MIIT on August 24, 2017 (effective from November 1, 2017),
and the Implementation Rules for National Top-Level Domain Name Registration ( € ZTH#)
W4 5 B4 HI) ) released by the China Internet Network Information Center on June 18,
2019 (effective on the same day), domain name owners must register their domain names. The
MIIT oversees China’s Internet domain names, while provincial, autonomous region, and
municipal telecommunications management bureaus are responsible for domain name services
within their respective regions. Registration operates on a “first come, first file” basis.
Applicants must provide accurate information and enter registration agreements with domain
name registration service providers. Upon completing the registration process, applicants
become the domain name holders.

REGULATIONS RELATING TO PROPERTY LEASING

Pursuant to the PRC Civil Code, a lessee may, upon the lessor’s consent, sublease the
leased object to a third person. The lease contract between the lessee and the lessor shall
continue to be valid despite the sublease by the lessee, and if the third person causes loss to
the leased object, the lessee shall bear the liability for compensation. A change in the
ownership of a leased object during the period that a lessee possesses the leased object in
accordance with the lease contract shall not affect the validity of the lease contract. Pursuant
to the Law on Administration of Urban Real Estate of the PRC ( "3 A\ F A0 5 356k 117 55 b 22
) ), which was promulgated by the SCNPC on July 5, 1994 and was latest amended on
August 26, 2019, and the Management Measures for the Lease of Commercial Housing ( <
i B EE L) ) promulgated by the Ministry of Housing and Urban-Rural
Development on December 1, 2010, and effective on February 1, 2011, the parties to a housing
lease shall enter into a lease contract in accordance with the law. Within 30 days after the
conclusion of the housing lease contract, the parties to the lease shall go to the competent
department of construction (real estate) of the people’s government of the municipality, city or
county where the leased housing is located to register and file the housing lease. In violation
of the foregoing provisions, the competent construction (real estate) departments of the
people’s governments of the municipalities directly under the central government, cities and
counties shall order rectification within a time limit. If rectification is not made by an
individual within the time limit, a fine of less than RMB 1,000 shall be imposed. If rectification
is not made by an entity within the time limit, a fine of more than RMB1,000 but less than
RMB10,000 shall be imposed. According to the PRC Civil Code, the parties’ failure to register
the lease contract in accordance with the provisions of laws and administrative regulations does
not affect the validity of the contract.

REGULATIONS RELATING TO LABOR AND SOCIAL SECURITY
Labor Law and Labor Contract Law
According to the Labor Law of the PRC ( (H1# A\ RILFE 55 EE) ) promulgated on

July 5, 1994 and amended on August 27, 2009 and December 29, 2018, enterprises shall
establish and improve their system of workplace safety and sanitation, strictly abide by state
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rules and standards on workplace safety, and conduct employees training on labor safety and
sanitation in the PRC. Labor safety and sanitation facilities shall comply with statutory
standards. Enterprises and institutions shall provide employees with a safe workplace and
sanitation conditions which are in compliance with applicable laws and regulations of labor
protection.

The Labor Contract Law of the PRC ( (13 A\ RILHE 558 57 1%) ) promulgated on
June 29, 2007 and amended on December 28, 2012, and the Implementation Rules of the Labor
Contract Law of the PRC ( (¥ NRILFIE S & FIEE MG ) promulgated on
September 18, 2008 set out specific provisions in relation to the execution, the terms and the
termination of a labor contract and the rights and obligations of the employees and employers,
respectively. At the time of hiring, the employers shall truthfully inform the employees the
scope of work, working conditions, working place, occupational hazards, work safety, salary
and other matters which the employees request to be informed about.

Social Insurance and Housing Provident Fund

Pursuant to the Social Insurance Law of the PRC ( {3 N ERILAIE L& fRBzik) )
which was promulgated on October 28, 2010 and with effect from July 1, 2011 and latest
amended on December 29, 2018, and the Interim Regulations on the Collection of Social
Insurance Fees ( {fH&r R E BB THH]) ) issued by the State Council on January 22,
1999 and last amended on March 24, 2019, employees shall participate in basic pension
insurance, basic medical insurance and unemployment insurance. Basic pension, medical and
unemployment insurance contributions shall be paid by both employers and employees.
Employees shall also participate in work-related injury insurance and maternity insurance.
Work-related injury insurance and maternity insurance contributions shall be paid by
employers rather than employees. Pursuant to the Notice of the General Office of the State
Council on Issuing the Plan for the Pilot Program of Combined Implementation of Maternity
Insurance and Basic Medical Insurance for Employees (< [B75 B HF /0 B B i ED 8% <21 B ARl
ik TRA BB & O B il B 77 >3 A1) ) and Opinions of the General Office of the
State Council on Comprehensively Promoting the Implementation of the Combination of
Maternity Insurance and Basic Medical Insurance for Employees ( <[5 Bt HF 2> B B i 2 1 i
A B DR A LA B BRI B & UF BOMERY & fL) ) promulgated on January 19, 2017 and
with effect from March 6, 2019, the maternity insurance and basic medical insurance for
employees shall be consolidated. According to the Social Insurance Law of PRC, employers
must carry out social insurance registration at the local social insurance agency, provide social
insurance and pay or withhold the relevant social insurance premiums for or on behalf of
employees. For employers failing to conduct social insurance registration, the administrative
department of social insurance shall order them to make corrections within a prescribed time
limit; if they fail to do so within the time limit, employers shall have to pay a penalty over one
time but no more than three times of the amount of the social insurance premium payable by
them. Where an employer fails to pay social insurance premiums in full or on time, the social
insurance premium collection agency shall order it to pay or make up the balance within a
prescribed time limit, and shall impose a daily late fee at the rate of 0.05% of the outstanding
amount from the due date; if still failing to pay within the time limit prescribed, a fine of one
time to three times the amount in default will be imposed on them by the competent
administrative department.
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According to the Regulations on the Administration of Housing Provident Fund ( {fi:/%5
ISTEEEHWA]) ) promulgated on April 3, 1999 and amended on March 24, 2002 and March
24, 2019, employers shall timely pay the housing provident fund in full and overdue or
insufficient payment shall be prohibited. Employers shall process the housing fund payment
and deposit registration in the housing provident fund administrative center. For enterprises
who violate the above laws and regulations and fail to apply for housing provident fund deposit
registration or open housing provident fund accounts for their employees, the housing
provident fund administrative center shall order the relevant enterprises to make corrections
within a designated period. Those enterprises failing to process registration of provident fund
accounts for their employees within the designated period shall be subject to a fine ranging
from RMB 10,000 to RMB50,000. When enterprises violate those provisions and fail to pay the
housing provident fund in full amount as due, the housing provident fund administrative center
will order such enterprises to pay up the amount within a prescribed period; if those enterprises
still fail to comply with the regulations upon the expiration of the above-mentioned time limit,
further application will be made to the People’s Court for mandatory enforcement.

REGULATIONS RELATING TO THE PRC TAX
Income Tax Law

According to the PRC Enterprise Income Tax Law ( ™% A BRI E A ZEFEBIE) )
promulgated by the National People’s Congress on March 16, 2007, and most recently amended
on December 29, 2018 and effective from the same date and the Enterprise Income Tax
Implementation Regulations ( 3 A [ A0 B 4 2E P {3 BiiL E i) ) promulgated by the
State Council on December 6, 2007, and most recently amended on December 6, 2024 and
effective on January 20, 2025, enterprises are divided into resident enterprises and non-resident
enterprises. Resident enterprises are enterprises which are set up in China in accordance with
law, or which are set up in accordance with the law of a foreign country (region) but which are
actually under the administration of institutions in China. Non-resident enterprises are
enterprises which are set up in accordance with the law of a foreign country (region) and whose
actual administrative institution is not in China, but which have institutions or establishments
in China, or which have no such institutions or establishments but have income generated from
inside China. Resident enterprises are subject to a uniform 25% enterprise income tax rate on
their worldwide income. The enterprise income tax rate is reduced by 20% for qualifying small
low-profit enterprises. The high-tech enterprises that need full support from the PRC’s

government will enjoy a 15% tax rate reduction for Enterprise Income Tax.
Income Tax Relating to Dividend Distribution

Pursuant to the Arrangement Between the Mainland of China and the Hong Kong Special
Administrative Region for the Avoidance of Double Taxation and the Prevention of Fiscal
Evasion with respect to Taxes on Income ( € PAHbFN 7 545 1l 47 B [ B 1% 36 T 745 2k 4 B i AR
B -4 PE) ) and relevant protocols, which were promulgated by the SAT on August
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21, 2006, came into effect on December 8, 2006, the withholding tax rate 5% applies to
dividends paid by a PRC company to a Hong Kong company if such Hong Kong company
directly holds at least 25% of the equity interests in a PRC company, otherwise the 10%
withholding tax rate applies.

Pursuant to the Administrative Measures on Entitlement of Non-resident Taxpayers to
Preferential Treatment under Tax Treaties ( {IF & MBI N =2 Woh & 88 HLHFE) ), which
was promulgated by the SAT on October 14, 2019, came into effect on January 1, 2020, non
resident taxpayers are entitled to preferential treatment under tax treaties through self-
determination, self-declaration and keeping and documenting relevant information for
inspection. Where a non-resident taxpayer self-assesses and concludes that it satisfies the
criteria for claiming treaty benefits, it may enjoy treaty benefits at the time of tax declaration
or at the time of withholding through a withholding agent, simultaneously gather and retain the
relevant materials pursuant to the regulations for future inspection, and subject to subsequent
administration by tax authorities.

Value-added Tax

Pursuant to the Provisional Regulations on Value-added Tax of the PRC ( {3 A\ R 3t
BB E R 1T 1) ), which was promulgated by the State Council on December 13, 1993
and most recently amended on November 19, 2017 effective from the same date, and the
Detailed Rules for the Implementation of the Interim Regulations of the PRC on Value-added
Tax ( P N R B4 (E B AT B B iEAR HIL) ) which was promulgated by the MOF on
December 25, 1993 and most recently amended on October 28, 2011, and effective from
November 1, 2011, all entities or individuals in the PRC engaged in the sale of goods,
processing services, repair and replacement services, and the provision of services, sales of
intangible assets, real estate and importation of goods are required to pay value-added tax
(VAT). Unless otherwise provided, taxpayers engaged in provision of services and sales of
intangible assets are subject to a tax rate of 6%.

According to the Notice on Implementing the Pilot Program of Replacing Business Tax
with Value-Added Tax in an All-round Manner (Cai Shui [2016] No. 36) ( <B4 #fi: b
SRR (R BUEE A ) (BAFE[2016]5536%%)) ) promulgated by the MOF and the SAT
promulgated on March 23, 2016 and effective from May 1, 2016, and amended on July 11,
2017, December 25, 2017 and March 20, 2019, with the approval of the State Council, as of
May 1, 2016, the pilot program of replacing business tax with VAT shall be implemented across
the country, all business tax taxpayers in the construction industry, the real estate industry, the
financial industry, and the living service industry shall be included in the scope of the pilot
program, and the payment of business tax shall be replaced by the payment of VAT. According
to the Circular on Policies for Simplifying and Consolidating Value-added Tax Rates (Cai Shui
[2017] No. 37) ( BRI EBIBRA BEBCRAEM) (WBi[2017]137%9F)), announced by
the MOF and the SAT on April 28, 2017, and effective from July 1, 2017, the structure of
value-added tax rates will be simplified from July 1, 2017, and the 13% VAT rate will be
cancelled. The scope of goods with 11% tax rate and the provisions for deducting input tax are
specified.
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According to the Circular on Adjusting Value-added Tax Rates of Ministry of Finance and
the State Administration of Taxation (Cai Shui [2018] No. 32) ( CBAEGES ~ B Z B 55 48 J= BH ik
SRR ERLBR A AN (Bi[2018]32%%)) announced by the MOF and the SAT on April 4,
2018 and effective on May 1, 2018, from May 1, 2018, where a taxpayer engages in a taxable
sales activity for the value-added tax purpose or imports goods, the previous applicable 17%
and 11% tax rates are adjusted to be 16% and 10% respectively.

According to the Announcement on Relevant Policies for Deepening Value-Added Tax
Reform (Announcement of the Ministry of Finance of the PRC, the State Taxation Administration
and the General Administration of Customs of the PRC [2019] No. 39) ( B GEAL 4 (E R il 4
ABAEUR ) (MEBGE - BUBSAR - 1BRAE A 1H2019455539%F))  announced by  the
Ministry of Finance, the SAT, and the General Administration of Customs on March 20, 2019 and
effective from April 1, 2019, with respect to VAT taxable sales or imported goods of a VAT
general taxpayer, the originally applicable VAT rate of 16% shall be adjusted to 13%; the
originally applicable VAT rate of 10% shall be adjusted to 9%.

REGULATIONS RELATING TO FOREIGN EXCHANGE

The principal regulation governing foreign currency exchange in China is the Foreign
Exchange Administration Regulations of the PRC ( {93 A R ALAN B 1 il 2R 41]) ) which
was promulgated by the State Council on January 29, 1996 and was latest amended on August
5, 2008. Pursuant to this regulation and other PRC rules and regulations on currency
conversion, Renminbi is freely convertible for payments of current account items, such as trade
and service-related foreign exchange transactions and dividend payments, but not freely
convertible for capital account items, such as direct investment, loan or investment insecurities
outside China unless prior approval of the SAFE or its local counterpart is obtained.

According to the Notice on Relevant Issue Concerning the Administration of Foreign
Exchange for Overseas Listing ( <BAABEAM LTS0S A BRI RER A1) ) issued by the
SAFE on February 1, 2005, effective on March 1, 2005 and amended and implemented on
December 26, 2014, the domestic companies shall register the overseas listing with the foreign
exchange control bureau located at its registered address in 15 working days after completion
of the overseas listing and issuance. The funds raised by the domestic companies through
overseas listing may be repatriated to China or deposited overseas, provided that the intended
use of the fund shall be consistent with the contents of the document and other public
disclosure documents.

According to the Guidelines for the Foreign Exchange Business under the Capital
Account (2024) ( CEAIAH JMNEZEFSTE S (20244-/7)) ) issued by SAFE on April 3, 2024, in
principle, the funds raised by overseas listings of domestic companies should be repatriated to
China in a timely manner, and can be repatriated in RMB or foreign currency. The use of funds
shall be consistent with the relevant contents listed in the document or corporate bond offering
documents, shareholder circulars, resolutions of the board of directors or shareholders’ meeting
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and other publicly disclosed documents. Domestic companies using the funds raised from
overseas listings to carry out overseas direct investment, overseas securities investment,
overseas lending and other businesses shall comply with the relevant foreign exchange
management regulations.

The Notice on Simplifying Direct Investment-related Foreign Exchange Administration
Policies ( CBHAME—2 ML F0 oo H 3 &AM BIBOR 4 A1) ), which was issued by
SAFE on February 13, 2015 and was amended on December 30, 2019, allowing entities and
individuals to apply for foreign exchange registrations through qualified banks. Under SAFE’s
supervision, these banks can directly review applications. On March 30, 2015, SAFE released
the Circular on Reforming Settlement Management of Foreign Capital in Foreign-invested
Enterprises  ( BN ECEANE G D EIMNEE A G 45 S M 70 ) ). This  circular
mandates Discretionary Foreign Exchange Settlement for foreign-invested enterprises,
enabling them to settle foreign exchange capital based on operational needs, subject to
document verification. The circular emphasizes authentic and self-use principles within the
enterprise’s scope, barring use for payments beyond business scope, securities investment
(unless specified), Renminbi entrust loans, inter-enterprise borrowings, or real estate expenses
(except for self-use by foreign-invested real estate enterprises).

The Circular of Further Improving and Adjusting the Direct Investment-related Foreign
Exchange Administration Policies ( CBAHE— 5 BUEFNIA B B A& HMER BLECR @A) )
(the “SAFE Circular 13”), which became effective on June 1, 2015 and was amended on
December 30, 2019, cancels the administrative approvals of foreign exchange registration of
direct domestic investment and direct overseas investment and simplifies the procedure of
foreign exchange-related registration. Pursuant to SAFE Circular 13, investors should register
with banks for direct domestic investment and direct overseas investment.

The Circular on Reforming and Standardizing the Foreign Exchange Settlement
Management Policy of Capital Account ( <[P Bl R KR i & A JH H 45 TS SLBOR @A) )
(the “SAFE Circular 16”), was promulgated by SAFE on June 9, 2016 and was amended on
December 4, 2023. Pursuant to the SAFE Circular 16, enterprises registered in the PRC may
also convert their foreign debts from foreign currency to Renminbi on a self-discretionary
basis. The SAFE Circular 16 reiterates the principle that Renminbi converted from foreign
currency-denominated capital of a company may not be directly or indirectly used for purposes
beyond its business scope or prohibited by PRC Laws, while such converted Renminbi shall not
be provided as loans to its non-affiliated entities.

On January 26, 2017, SAFE promulgated the Circular on Further Improving Reform of
Foreign Exchange Administration and Optimizing Genuineness and Compliance Verification
( CBAHE— SN B 0 5 L E A BRI AT) ), which  stipulates several
capital control measures with respect to the outbound remittance of profit from domestic
entities to offshore entities, including: (i) banks should check board resolutions regarding
profit distribution, the original version of tax filing records, and audited financial statements
pursuant to the principle of genuine transactions; and (ii) domestic entities should hold income
to account for previous years’ losses before remitting the profits. Moreover, pursuant to this
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circular, domestic entities should make detailed explanations of the sources of capital and
utilization arrangements, and provide board resolutions, contracts, and other proof when
completing the registration procedures in connection with an outbound investment.

The Notice for Further Advancing the Facilitation of Cross-border Trade and Investment
( BARHE—SARMER S 5 &M ML) ), which was promulgated by the SAFE on
October 23, 2019, and was amended on December 4, 2023. Among other things, it allows all
FIEs to use Renminbi converted from foreign currency denominated capital for equity
investments in China, as long as the equity investment is genuine, does not violate applicable
laws, and complies with the negative list on foreign investment.

According to the Circular of the State Administration for Foreign Exchange on
Optimizing Foreign Exchange Administration to Support the Development of Foreign-related
Business ( €[5 7 HH 5 B A B (L A RE A L S R b A S5 8 R (W3 ) ) promulgated with
effect from April 10, 2020 by the SAFE, the reform of facilitating the payments of incomes
under the capital accounts shall be promoted nationwide. Under the prerequisite of ensuring
true and compliant use of funds and compliance and complying with the prevailing
administrative provisions on use of income from capital projects, enterprises which satisfy the
criteria are allowed to use income under the capital account, such as capital funds, foreign debt
and overseas listing, for domestic payment, without the need to provide proof materials for
veracity to the bank beforehand for each transaction.
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OVERVIEW

Our history can be traced back to 2014 when our Company was established as a limited

liability company in the PRC. Over the past decade, we have been committed to offering

robotic and Al agent services. We have established ourselves as a leading hospitality

robotic-based Al-empowered technology company, ranking the first in the hospitality robotic-

based Al agent market in China in terms of our revenue generated in China in 2024, according

to Frost & Sullivan.

Our Company was converted into a joint stock company with limited liability under the
name of Beijing Yunji Technology Co., Ltd. (b3 KB RHE KA B/ F]) on December 6,

2021.

OUR MILESTONES

The following sets forth the key milestones of our Group:

Year

Milestone

Our Company was established as a limited liability company in the
PRC.

We completed the Series Angel Investment.

We completed the Series A Investment.

We launched the Run Series.

Our Run first-generation achieved large-scale commercialization.

We completed the Series A+ Investment and Series A+ Strategic
Investment.

We won the Wu Wenjun Artificial Intelligence Science and
Technology Advancement Award (5 30 N TR GERHLEL 38).

We completed the Series B Investment.

We won the Wu Wenjun Artificial Intelligence Technology Award (%
SR N RERHER LT 4.

We completed the Series B Strategic Investment.

We were selected for the “Leading Talent” list in the field of
intelligent robotics and smart manufacturing (7 AE 53 B R A\ 4% 1l
R BOIE R RERR AR A\ GEIL (4B ARSI | RS ).
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Year Milestone
2021 ... .. . We completed the Series C Investment and Series D Investment.
. We launched the Gogo Series which enable faster and more effective

delivery and service responses.

. Our Company was converted into a joint stock company with limited
liability.
2022 ... .. . Our robots provided delivery and transfer services during the 2022

Beijing Winter Olympics and Paralympics, demonstrating our
advanced technology.

. We received the China Society of Image and Graphics Science and
Technology Progress Award — First Prize ([ & 5[5 TP 2222 g Rl 4
LB SR,

2023 ... .. . We launched our first-generation composite polymorphic robots.

. We established our Digitization Research Institute (BF{LAF5EBE) in
collaboration with experts, scholars, and technical elites from
renowned domestic and international universities and enterprises.

*  We won the Hotel AI Large Model Innovation Award (i) ATA %Y
BIHr4E) leveraging our large model product Hotel GPT.

2024 ... .. . We launched HDOS 2.0 version and “Yuni”, a digital staff that
interact with users of HDOS.

OUR MAJOR CORPORATE DEVELOPMENT

On January 29, 2014, our Company was established as a limited liability company in the
PRC under the name of Beijing Yunji Technology Co., Ltd. (AL ELRHH AR/ F]) with a
registered capital of RMB2 million. At the time of our establishment, we were owned by Mr.
Hu Haijun (##52), Mr. Hu Quan (%/%) and Mr. Wu Minghui (% B#f) as to 40%, 30% and
30%, respectively.

Mr. Hu Quan is an executive Director and the general manager of our Company. Mr. Wu
Minghui is a non-executive Director. Mr. Hu Haijun is the spouse of Ms. Zhi, who is the
chairwoman of the Board, the president of our Company and one of our Controlling
Shareholders. Mr. Wu Minghui then held 8.25% shareholding interest in our Company as a
nominee on behalf of Mr. Li Quanyin (Z*4:E[}), an executive Director and the chief executive
officer of our Company, for the convenience of business registration. Such nominee
arrangement was terminated on July 2, 2015. Mr. Hu Haijun then held his entire shareholding
interest in our Company as a nominee on behalf of Ms. Zhi due to their personal considerations.
Such nominee arrangement was terminated on January 5, 2017.
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After our establishment, our major shareholding changes were mostly related to the
Pre-IPO Investments. From July 2014 to December 2021, we successively underwent eight
rounds of financings, including the Series Angel Investment, Series A Investment, Series A+
Investment, Series A+ Strategic Investment, Series B Investment, Series B Strategic
Investment, Series C Investment and Series D Investment. See “— Pre-IPO Investments” for
further details. After completion of the Pre-IPO Investments and as of the Latest Practicable
Date, the shareholding structure of our Company was as follows:

Number of Percentage of
Shareholder Category Shares™ shareholding
Ms. Zhi® ... Co-founder 6,016,193 9.73%
Mr. Hu Quan......... Co-founder 4,512,147 7.30%
Mr. Wu Minghui . . . ... Co-founder 2,464,882 3.99%
Mr. Li Quanyin® ... .. Co-founder 1,378,796 2.23%
Mr. Zhang Heguang Early individual investor 694,916 1.12%
GRFIFE® o
Yunji Angel Employee stock ownership 4,376,375 7.08%
Management™ . . . . .. platform
Anhui Artificial Series Angel Investor and 5,917,218 9.57%
Intelligence Series A Investor
Company ..........
Mr. Zhu Zigang Series Angel Investor 1,279,659 2.07%
CRTFREN® ...
Lanting ............. Series A+ Investor, Series 2,032,244 3.29%
A+ Strategic Investor and
Series C Investor
Linzhi Tencent. . ... ... Series A+ Strategic Investor 5,621,036 9.09%
and Series C Investor
Maoji .............. Series B Investor 2,512,287 4.06%
Shanghai Kehui....... Series B Investor 1,660,077 2.69%
Guangkong Zhongying. . Series B Investor 1,245,058 2.01%
Haiyin.............. Series B Investor and Series 1,133,069 1.83%
D Investor
Feidian ............. Series B Strategic Investor, 6,613,249 10.70%
Series C Investor and
Series D Investor
Lenovo Fund......... Series B Strategic Investor 2,611,393 4.22%
and Series C Investor
TransLink .. ......... Series B Strategic Investor 1,131,367 1.83%
QMI165 . ............ Series C Investor and Series 2,498,272 4.04%
D Investor
Beijing Qiming . ... ... Series C Investor and Series 832,757 1.35%
D Investor
CITIC Securities Series C Investor 772,036 1.25%
Investment . ... .....
Ruiju Investment. . . ... Series D Investor 3,030,303 4.90%
Hangzhou Haoyuem ... Series D Investor 1,818,182 2.94%
Henan Ketou . ... ..... Series D Investor 1,212,121 1.96%
Taizhoudongnanwentou Series D Investor 454,545 0.74%
Fund .............
Total . .............. 61,818,182 100 %
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Notes:

¢y

@)

3)

“

&)

On December 6, 2021, our Company was converted from a limited liability company into a joint stock
company with limited liability under the name of Beijing Yunji Technology Co., Ltd. (b5 BB ik
A B2 F]). The registered capital of our Company was accordingly converted into issued Shares held
by the then Shareholders with a par value of RMB1.00 each.

Ms. Zhi’s shareholding interest in our Company was initially held by her spouse, Mr. Hu Haijun, on
behalf of her under a nominee arrangement between them. Such nominee arrangement was terminated
on January 5, 2017 and all the shareholding interest in our Company then held by Mr. Hu Haijun was
transferred to Ms. Zhi accordingly at nil consideration on the same day.

Mr. Li Quanyin’s shareholding interest in our Company was initially held by Mr. Wu Minghui on behalf
of him under a nominee arrangement between them. Such nominee arrangement was terminated on
July 2, 2015 and the relevant shareholding interest in our Company then held by Mr. Wu Minghui was
transferred to Mr. Li Quanyin accordingly at nil consideration on the same day.

Mr. Zhang Heguang is an early investor and a former management member of our Company. His
shareholding interest in our Company was acquired from Mr. Wu Minghui, Mr. Hu Quan and Mr. Hu
Haijun in June 2015 at a consideration of RMB1,190,000 in aggregate as share incentives to him by the
co-founders. Such equity transfers had been completed and fully settled as of July 22, 2016.

Yunji Angel Management is a limited partnership established in the PRC on July 30, 2015 and our
employee stock ownership platform holding Shares pursuant to the Pre-IPO ESOP. For further details,
see “— Pre-IPO ESOP.” The shareholding interest in our Company held by Yunji Angel Management
consists of (i) the equity interest equivalent to 3,261,750 Shares transferred from certain individual
Shareholders, namely Mr. Hu Haijun, Mr. Hu Quan, Mr. Wu Minghui, Mr. Zhang Heguang and Mr. Li
Quanyin, in November 2015 at par value for share incentive purpose; (ii) the equity interest equivalent
to 1,293,793 Shares transferred from Mr. Zhang Heguang in August 2017 at a consideration of
RMBS595,000, which was determined with reference to the original acquisition cost paid by Mr. Zhang
Heguang; and (iii) the equity interest equivalent to 1,389,665 Shares newly issued by our Company to
it in January 2021 at a consideration of RMB14.4 million, which was for share incentive purpose
determined with reference to the consideration of previous equity transfer between the Shareholders. All
the aforesaid equity transfers and subscription had been completed and fully settled as of January 13,
2021. In April 2020, Yunji Angel Management transferred the equity interest equivalent to 1,568,833
Shares in aggregate to Shanghai Yushu and AlphaX at a total consideration of approximately RMB26.4
million. For further details, see “— Pre-IPO Investments — Overview.”

As of the Latest Practicable Date, the shareholding structure of Yunji Angel Management was as
follows:

Percentage of
partnership interest in

Capacity of the respective limited

Name Position in the Group partnership interest partnership
Yunji Angel Management
Ms. Zhi . ... .. .... Chairwoman of the Board, General partner 0.0002%
executive Director and
president
Yunji Angel No. 1. . N/A Limited partner 80.2253%
Yunji Angel No. 2. . N/A Limited partner 1.4069%
Yunji Angel No. 3. . N/A Limited partner 0.9683%
Yunji Angel No. 4. . N/A Limited partner 11.5340%
Yunji Angel No. 5. . N/A Limited partner 5.8654%
Yunji Angel No. 1
Ms. Zhi . . ... ... .. Chairwoman of the Board, General partner 2.24%
executive Director and
president
Mr. Hu Quan. . . . . .. Executive Director and general  Limited partner 1.47%
manager
Mr. Ying Fuchen Chief technology officer Limited partner 42.50%

(MERTEL)
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Percentage of
partnership interest in

Capacity of the respective limited
Name Position in the Group partnership interest partnership
Mr. Zhao Yongbo Chief marketing officer Limited partner 5.92%
GBI
Ms. Liu Ying Board secretary and financial Limited partner 0.86%
Bl . ..o vice president
Mr. Rong Xiaofeng Technology director Limited partner 0.43%
Hobhe) oo
Seven other grantees N/A Limited partner 46.58%
under the Pre-IPO
ESOP . ... ......
Yunji Angel No. 2
Ms. Zhi .. ........ Chairwoman of the Board, General partner 13.06%
executive Director and
president
Seven other grantees N/A Limited partner 86.94%
under the Pre-IPO
ESOP . ... ......
Yunji Angel No. 3
Ms.Zhi . ......... Chairwoman of the Board, General partner 43.24%
executive Director and
president
Two other grantees N/A Limited partner 56.76%
under the Pre-IPO
ESOP . .. .......
Yunji Angel No. 4
Ms. Zhi .. ... ... .. Chairwoman of the Board, General partner 42.12%
executive Director and
president
Mr. Gong Hanyue Senior director on algorithm Limited partner 17.31%
(R R&D
Mr. Zhao Boxue Product director Limited partner 4.33%
GHPEEE) L
Mr. Rong Xiaofeng . . . Technology director Limited partner 3.71%
Ten other grantees N/A Limited partner 32.53%
under the Pre-IPO
ESOP . ... ......
Yunji Angel No. 5
Ms. Zhi . ... ...... Chairwoman of the Board, General partner 38.19%
executive Director and
president
Ms. Ai Baoshu Supervisor Limited partner 31.16%
EE
Mr. Xue Jinlong Supervisor Limited partner 6.17%
(2 1)
Ms. Liu Ying . . . . . .. Board secretary and financial Limited partner 4.01%
vice president
Four other grantees N/A Limited partner 20.47%
under the Pre-IPO
ESOP . ... ......
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(6)  Mr. Zhu Zigang holds 25% shareholding interest in Beijing Onion, which is the general partner of Onion
Investment. Beijing Onion previously invested in our Company during the Series Angel Investment. In
January 2015, Beijing Onion transferred its entire shareholding interest in our Company to Onion
Investment as a consideration in exchange for Beijing Onion’s partnership interest in Onion Investment.
After such equity transfer, Beijing Onion ceased to be a Shareholder. Furthermore, in November 2020,
Onion Investment transferred its entire shareholding interest in our Company to Mr. Zhu Zigang at a
consideration of RMB22,926,074.64, which was determined with reference to the market value of our
registered capital, the timing of the investments and the growth prospects of our Company and was fully
settled on February 22, 2021. After such equity transfer, Onion Investment ceased to be a Shareholder.

(7)  In October 2023, Alibaba Internet Technology assigned its entire shareholding interest in our Company
to Hangzhou Haoyue, which is an affiliate of Alibaba Internet Technology controlled by the same
shareholders, through its enterprise split. Such change of shareholder of our Company was completed
on October 24, 2023, after which Alibaba Internet Technology ceased to be a Shareholder.

VOTING ARRANGEMENTS

Pursuant to the Individual Voting Agreement entered into between Ms. Zhi and the
following Individual Voting Grantors, and as acknowledged by each of the Individual Voting
Grantors, commencing from November 22, 2021, the voting rights attaching to all their Shares
shall always be deferred to Ms. Zhi in general meetings of our Company, until the earlier of
(i) the date when the relevant Individual Voting Grantor ceases to hold any Shares; or (ii) the
mutual agreement between the parties to terminate such voting arrangement.

Individual Voting Grantor Date of the agreement Number of Shares

Mr. Hu Quan............. November 22, 2021 4,512,147
Mr. Wu Minghui . ......... November 22, 2021 2,464,882
Mr. Li Quanyin . . ......... November 22, 2021 1,378,796
Mr. Zhang Heguang. .. ... .. November 22, 2021 694,916
Total ... ................ 9,050,741

Besides, among the Pre-IPO Investors, the following investors, namely the Investor
Voting Grantors, have entered into certain voting arrangements with Yunji Angel Management,
which is controlled by Ms. Zhi as its general partner, as detailed below:

Shares with Shares with Date of the
Total number  voting rights voting rights relevant voting
Investor Voting Grantor of Shares retained deferred agreement
Wenzhou Haiyin ........ 830,039 264,104 565,935 November 26,
2018
Guangkong Zhongying. . . . 1,245,058 396,155 848,903 January 30,
2019
Maoji No. 2. ........... 1,752,308 557,552 1,194,756 January 30,
2019
Maoji No. 1............ 759,979 234,757 525,222 May 30, 2019
Total .. ............... 4,587,384 1,452,568 3,134,816
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The Shares held by the Investor Voting Grantors were all subscribed for or acquired by
them in the Series B Investment, including (i) 1,452,568 newly issued Shares, the cost per
Share for which was approximately RMB37.86; and (ii) 3,134,816 existing Shares acquired
from certain then existing Shareholders, the cost per Share for which was approximately
RMB17.58. See “— Pre-IPO Investment — Overview” for further details. At the time of the
Series B Investment, the shareholding structure of our Company had become relatively
fragmented after rounds of pre-IPO financing. To support the leadership of and reinforce the
control by Ms. Zhi, as part of the commercial negotiations during the Series B Investment and
in exchange for the financial benefits from the lower cost per Share for the 3,134,816 existing
Shares acquired, the Investor Voting Grantors agreed to defer the voting rights of these existing
Shares, namely the Granted Investor Shares, to Yunji Angel Management, which is controlled
by Ms. Zhi as its general partner, while retaining independent control over the voting rights of
the 1,452,568 newly issued Shares they subscribed for.

Pursuant to the Investor Voting Agreements entered into between Yunji Angel
Management and the Investor Voting Grantors, and as acknowledged by each of the Investor
Voting Grantors, commencing from the date when they became the Shareholders, the voting
rights attaching to the 3,134,816 Granted Investor Shares shall always be deferred to Yunji
Angel Management in general meetings of our Company, until the earlier of (i) the date when
the relevant Investor Voting Grantor ceases to hold any of the following Shares; and (ii) other

events mutually agreed upon by the parties.

Except for the Granted Investor Shares with voting rights deferred as abovementioned,
the remaining 1,452,568 Shares held by the Investor Voting Grantors are not subject to the
Investor Voting Agreements or any other voting arrangements, and the voting rights attaching
to these Shares are exercised by the Investor Voting Grantors Independently. As the Investor
Voting Grantors are all independent renowned institutional investors, whose ultimate beneficial
owners and general partners are all Independent Third Parties, the voting rights in respect of
these Shares have always been and will continue to be exercised independently in accordance
with their internal policies and procedures, which would not be influenced by Yunji Angel
Management or Ms. Zhi.

By aligning their voting power with and following the directions of Yunji Angel
Management and Ms. Zhi, respectively, the Investor Voting Grantors and the Individual Voting
Grantors believe that such arrangement is beneficial to our consistent leadership and
management supported by stronger control and the enhancement in the efficiency of our
operational decision-making process. Based on the above, Ms. Zhi and Yunji Angel
Management collectively controlled the voting rights attaching to an aggregate of 22,578,125
Shares representing approximately 36.52% of the total issued share capital of our Company as
of the Latest Practicable Date.
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PRE-IPO ESOP

To motivate and encourage our officers, employees and consultants to further promote our
business development, on December 31, 2020, our Company adopted the Pre-IPO ESOP, which
was amended on February 11, 2025. All the underlying Shares of the share awards granted
under the Pre-IPO ESOP are directly held by Yunji Angel Management, our employee stock
ownership platform, whose general partner is Ms. Zhi and limited partners are five limited
partnerships, namely Yunji Angel No. 1, Yunji Angel No. 2, Yunji Angel No. 3, Yunji Angel No.
4 and Yunji Angel No. 5. The general partner of each of these five limited partnerships is also
Ms. Zhi, while the limited partners are the participants of the Pre-IPO ESOP. All management
and voting powers of these five limited partnerships, as well as Yunji Angel Management, are
controlled by their sole general partner, Ms. Zhi, whereas the relevant participants of the
Pre-IPO ESOP being the limited partners of these five limited partnerships are only entitled to
the economic benefits.

As of the Latest Practicable Date, share awards corresponding to 4,376,375 underlying
Shares representing approximately 6.37% of the total issued Shares immediately after the
Global Offering (assuming no exercise of the Over-allotment Option), had been conditionally
granted by our Company to a total of 77 participants under the Pre-IPO ESOP.

The Pre-IPO ESOP is not subject to the provisions of Chapter 17 of the Listing Rules as
it does not involve any grant of share awards after the Listing. See “Appendix VI — Statutory
and General Information — D. Pre-IPO ESOP” for the principal terms of the Pre-IPO ESOP.
As the Shares held by Yunji Angel Management shall be subject to the disposal restrictions
pursuant to Rule 18C.14 of the Listing Rules, Yunji Angel Management will not be able to
transfer any Shares to the participants of the Pre-IPO ESOP during the period commencing
from the date of this prospectus and ending on expiry of 12 months from the Listing Date
pursuant to Rule 18C.14 of the Listing Rules.

PRINCIPAL SUBSIDIARIES

The following entities are our principal operating subsidiaries which we consider material

to our business operations:

Shareholding Date of
held by our Place and date of = commencement Principal business
Subsidiary Group establishment of business activities
Henan Yunji ... .. 100% October 29, 2021, October 29, 2021 Sales of robots and
PRC intelligent solutions
Shanghai Renyun . . 100% December 27, December 27, Sales of robots and
2016, PRC 2016 intelligent solutions
Chengdu Yunkuo .. 100% February 8, 2021, February 8§, 2021  Ancillary service on
PRC installation of

robots
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MATERIAL ACQUISITIONS AND DISPOSALS

During the Track Record Period and up to the Latest Practicable Date, we did not conduct
any material acquisition or disposal.

PRC LISTING PLAN

In 2022, following the continued growth in our scale of business and with a view to
broadening our investor base, we decided to seek a listing on a reputable stock exchange. We
considered that the vision of the Shanghai Stock Exchange Science and Technology Innovation
Board (“SSE STAR Market”) aligns with our then corporate image and dedication to business
innovation, and initially explored the possibility of an initial public offering on the SSE STAR
Market (the “PRC Listing Plan”). In February 2022, we entered into a guidance agreement
(the “Guidance Agreement”) with CITIC Securities Company Limited (H15 iEZ= (A BRA
F]) as our tutoring agency to provide us with guidance and preliminary compliance advice with
regard to our proposed listing on the SSE STAR Market. After that, CITIC Securities Company
Limited submitted a preliminary tutoring filing (_t: T ##i%E# %8 H1 #%) (the “Tutoring Filing”) to
Beijing Regulatory Bureau of CSRC (HEFEHFEEEMZE G TEER) in the same
month. On March 20, 2025, upon mutual consent among the parties thereof, the Guidance
Agreement was terminated. The Tutoring Filing lapsed on March 21, 2025.

As of the Latest Practicable Date, we had not submitted any listing application to the
Shanghai Stock Exchange or the Beijing Regulatory Bureau of CSRC as we had decided to
pursue a listing on the Stock Exchange. We consider that the Stock Exchange, as an
internationally recognized and reputable stock exchange, would be an appropriate listing venue
to provide us with a good platform to access the international equity market. In addition, listing
on the Stock Exchange would improve our brand awareness in both domestic and overseas
markets and benefit our business collaboration with international business partners with an
improved and transparent corporate governance structure. We will not pursue a listing on any
stock exchange in the PRC before the completion of, or within the six months after, the Listing.
Following the completion of the Global Offering, we will continue to monitor such
opportunities, subject to market conditions and compliance with applicable rules, and any
proposal to seek a listing of the Shares in the PRC will be subject to the approval of the
Shareholders and will comply with all applicable rules.

We confirm that, as of the Latest Practicable Date, in relation to the PRC Listing Plan,
(i) no inquiries or comments were received from or raised by Beijing Regulatory Bureau of
CSRC or any other relevant regulatory authorities in the PRC, (ii) there were no unresolved or
outstanding matters in this regard, (iii) there were no material disagreements between our
Company and the professional parties involved in the PRC Listing Plan, and (iv) we were not
aware of any material adverse impact of the PRC Listing Plan on the Listing, or any other
material matter that need to be brought to the attention of the Stock Exchange. Based on the
due diligence work conducted by the Joint Sponsors in connection with the PRC Listing Plan,
nothing material has come to the attention of the Joint Sponsors in relation to the contemplated
PRC Listing Plan that would cast doubt on the Company’s view as to its suitability for listing
in Hong Kong.
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Special Rights

We granted customary special rights to the Pre-IPO Investors under the Pre-IPO
Investments, among which, (i) restrictions on transfer of Shares, information and inspection
right, liquidation right, anti-dilution right, pre-emptive right, right of first refusal, right of
co-sale, drag-along right, and special arrangements of the Board and Shareholders’ meeting
will be terminated immediately before the Listing; (ii) the redemption rights was terminated
immediately before the submission of the listing application by our Company to the Stock
Exchange. Such special rights will be reinstated upon the earlier of (i) the relevant competent
authority rejecting the listing application of our Company; (ii) our Company deciding to
terminate the initial public offering; or (iii) our Company failing to complete the Listing within
18 months after the submission of the listing application to the Stock Exchange.

Information about the Pre-IPO Investors

Set out below is a description of our Pre-IPO Investors, including our Sophisticated
Independent Investors and Pathfinder SIIs as defined in Chapter 2.5 of the Guide for New
Listing Applicants.

Among all the Pre-IPO Investors, we have seven Sophisticated Independent Shareholders,
which, in aggregate, held approximately 34.52% of the total issued Shares as of the date of this
prospectus. On the basis that (i) 68,718,182 Shares will be in issue immediately following the
completion of the Global Offering (assuming the Over-allotment Option is not exercised) and
(i1) the Offer Price will be HK$95.60 per Share, our expected market capitalization upon the
Listing will exceed HK$4 billion, and our Sophisticated Independent Investors will hold, in
aggregate, no less than 20% of the total issued Shares upon the Listing. Among our
Sophisticated Independent Investors, five investors (namely Hangzhou Haoyue, Lenovo Fund,
Linzhi Tencent, QM 165 and Shanghai Kehui) are our Pathfinder SIIs. Our Pathfinder SIIs, in
aggregate, had been holding approximately 22.99% of the total issued Shares as at the date of
our listing application and throughout the pre-application 12-month period, among which,
three investors (namely Lenovo Fund, Linzhi Tencent and QM165) each had been holding more
than 3% of the total issued Shares as at the date of our listing application and throughout the

13

pre-application 12-month period. See “— Corporate Structure” for further details of the
shareholding in our Company by each of our Sophisticated Independent Investors and

Pathfinder SIIs.

To the best of our knowledge, information and belief having made all reasonable
enquiries, (i) each of the Pre-IPO Investors is an Independent Third Party; (ii) save as disclosed
below, each of the Pre-IPO Investors is independent from each other; and (iii) save for being
a Shareholder and as disclosed herein, each of our Sophisticated Independent Investors is
independent from and not connected with any director, supervisor, chief executive or
substantial shareholder of our Company, its subsidiaries or any of their respective associates
(within the meaning of the Listing Rules).
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Pathfinder SIIs
(a) Hangzhou Haoyue

Hangzhou Haoyue is a limited liability company established in the PRC on October 24,
2023. Hangzhou Haoyue is indirectly wholly owned by Alibaba Group Holding Limited (F &
EL R A FRA D) (stock code: 9988.HK, BABA.NYSE) (“Alibaba Group”). We
became acquainted with Alibaba Group during our Series D Investment through introduction
by industry peers. As of September 30, 2021, the equity securities and other investments of
Alibaba Group was approximately RMB246.83 billion, and as of March 31, 2025, the carrying
value of equity securities including listed equity securities and investments in privately held
companies of Alibaba Group was approximately RMB173.80 billion.

Hangzhou Haoyue held approximately 2.94% of our total issued share capital as at the
date of our listing application and throughout the pre-application 12-month period.

(b) Lenovo Fund

Lenovo Fund is an investment vehicle established in the PRC as a limited partnership on
May 16, 2018. Lenovo Fund is owned by Hubei Yangtze Zhiji Xingyuan Investment
Management Centre (Limited Partnership) (BdtRILHCITEBLEEMFHLEREGH))
(“Zhiji Xingyuan”) as to 1.00% as its general partner, and Lenovo Zhiyuan (Tianjin)
Technology Co., Ltd. (HiiE A= (KE)BHEYAR/AA]) (“Lenovo Zhiyuan™), Hubei Yangtze
Industrial Investment Fund Partnership (Limited Partnership) (HdURITEEHREH S A B4
¥(HMRAE)) (“Yangtze Industrial Fund”), a state-controlled enterprise, and Wuhan Optics
Valley Industrial Investment Co., Ltd. (REXBEXEBEHRAF) (“Optics Valley
Industrial Investment”), a state-owned enterprise, as to 50.00%, 39.00% and 10.00%. Both of
Zhiji Xingyuan and Lenovo Zhiyuan are controlled by Lenovo Group Limited (¥#AH%E [/ R
vAl) (stock code: 0992.HK) (“Lenovo Group”) through contractual arrangements. We
became acquainted with Lenovo Fund during our Series B Strategic Investment. Lenovo Group
is a key participant in the technology and information services industry, committed to
supporting digital transformation for enterprises. Its IT services primarily focus on providing
integrated solutions that encompass hardware, software, cloud computing, and edge computing
for various downstream scenarios, with hotel service robots being one of the key services in
its IT solutions. According to Frost & Sullivan, Lenovo Group is a key participant in the
downstream industry of the Company in terms of sales revenue in the non-carrier IT services
market in China as of December 31, 2020 and June 30, 2025, respectively.

Lenovo Fund held approximately 4.22% of our total issued share capital as at the date of
our listing application and throughout the pre-application 12-month period.
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(c) Linzhi Tencent

Linzhi Tencent is a limited liability company incorporated in the PRC and is wholly
owned by Shenzhen Tencent Ruijian Investment Co., Ltd. (ZEYITTEE R EABRA A,
which is a subsidiary of Tencent Holdings Limited (“Tencent”) (stock code: 0700.HK (HKD
counter) and 80700.HK (RMB counter)). Tencent is principally engaged in the provision of
communication, social, digital content, games, marketing, fintech and business services in the
PRC. We became acquainted with Linzhi Tencent during our Series A+ Strategic Investment.
Tencent has a diverse investment portfolio of approximately RMB690.9 billion as of December
31, 2020 and approximately 948 billion as of June 30, 2025, respectively.

Linzhi Tencent held approximately 9.09% of our total issued share capital as at the date
of our listing application and throughout the pre-application 12-month period.

(d) OMI65

QM165 is a company incorporated under the laws of Hong Kong principally engaged in
venture investment, and is owned by Qiming Venture Partners VII, L.P. (“Qiming Partners
VII”) and Qiming VII Strategic Investors Fund, L.P. (“Qiming VII Strategic”). Qiming
Partners VII and Qiming VII Strategic are exempted limited partnerships registered under the
laws of the Cayman Islands. Qiming GP VII, LLC is the general partner of Qiming Partners VII
and Qiming VII Strategic. All limited partners of Qiming Partners VII and Qiming VII
Strategic are Independent Third Parties. Both Qiming Partners VII and Qiming VII Strategic
are venture capital funds operated under Qiming Venture Partners. We became acquainted with
QM165 during our Series C Investment through introduction by industry peers. Qiming
Venture Partners is a leading venture capital firm in China with over US$5.9 billion and over
US$9 billion of assets under management as of September 30, 2021 and June 30, 2025,
respectively. Since its establishment, Qiming Venture Partners has focused on investments in
companies in the technology and consumer (T&C) and healthcare sectors across China.

QM165 held approximately 4.04% of our total issued share capital as at the date of our
listing application and throughout the pre-application 12-month period.

(e) Shanghai Kehui

Shanghai Kehui is a limited liability company established in the PRC on May 21, 2013.
Shanghai Kehui is directly owned by Yang Xiaoli (#;##) and Yang Qin (#5%#k), both are
Independent Third Parties, as to 99.00% and 1.00%, respectively and controlled through
contractual arrangements by Ctrip Travel Network Technology (Shanghai) Co., Ltd. (H§F2ik7#
HAEH T (V) A FRZS F]), which is indirectly wholly owned by Trip.com Group Limited (1
TREEEABRATF]) (stock code: 9961.HK, TCOM.NASDAQ) (“Trip.com”). We became
acquainted with Shanghai Kehui during our Series B Investment through introduction by
industry peers. Trip.com has a diverse investment portfolio of approximately RMB27 billion
as of June 30, 2018 and approximately RMB37 billion as of June 30, 2025, respectively.
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Shanghai Kehui held approximately 2.69% of our total issued share capital as at the date
of our listing application and throughout the pre-application 12-month period.

Other Sophisticated Independent Investors
(a) Anhui Artificial Intelligence Company

Anhui Artificial Intelligence Company is a limited liability company established in the
PRC on January 28, 2014. Anhui Artificial Intelligence Company is held by Hefei Industrial
Investment Holdings Co., Ltd. (& BT T3 EHE A BR A 7)) (“Hefei Industrial Investment
Holdings”), Anhui Province Investment Group Holding Co., Ltd. (& # & #& & 5% B A R A
A]) (“Anhui Investment Group”), iFlytek Co., Ltd (BFRFRRAE A PR F]) (stock code:
002230.SZ) and Qi Dongfeng (5 /&) as to 60.00%, 26.24%, 12.54% and 1.22%, respectively.
Hefei Industrial Investment Holdings is wholly owned by Hefei Industrial Investment Holdings
(Group) Co., Ltd. (AHEMEERELEREER)AR/AF]) (“Hefei Industrial Investment
Group” together with Hefei Industrial Investment Holdings, the “Hefei Industrial
Investment”), which is in turn wholly owned by State-owned Assets Supervision and
Administration Commission of People’s Government of Hefei Municipality (& B A REUM
B A& BB #EZE B ). Anhui Investment Group is wholly owned by Sate-owned Assets
Supervision and Administration Commission of People’s Government of Anhui Province (‘%
AN R B A A E BB M2 B ). Qi Dongfeng is a private investor and an Independent
Third Party. We became acquainted with Anhui Artificial Intelligence Company during our
Series Angel Investment through introduction by industry peers. Hefei Industrial Investment
has a diverse investment portfolio of approximately RMB1.01 billion as of June 30, 2015 and
approximately RMB25.32 billion as of June 30, 2025, respectively.

Anhui Artificial Intelligence Company held approximately 9.57% of our total issued share
capital as at the date of our listing application and throughout the pre-application 12-month
period.

(b) Henan Ketou

Henan Ketou is an investment vehicle established in the PRC as a limited partnership on
November 9, 2020. Henan Ketou is held as to 1.25% by Henan Huike Private Equity Fund
Management Co., Ltd. ({05 ERIFLA SR SE AR /A F]) (“Henan Huike”) as its general
partner, and as to 98.75% by Henan Innovation Investment Group Co., Ltd. (77 B % & %
AR/ F]) (“Henan Innovation”) as its limited partner. Henan Huike is wholly owned by
Henan Innovation, which is indirectly wholly owned by the Department of Finance, Henan
Province ({0 F§ & FAEUHE) through Henan Investment Group Co., Ltd. (7o B % & 4E B A BR/A 7))
(“Henan Investment Group”). We became acquainted with Henan Ketou during our Series D
Investment through introduction by industry peers. Henan Investment Group has a diverse
investment portfolio of approximately RMB24.6 billion as of June 30, 2021 and approximately
RMB35.2 billion as of June 30, 2025, respectively.

Henan Ketou held approximately 1.96% of our total issued share capital as at the date of
our listing application and throughout the pre-application 12-month period.
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Other Pre-IPO Investors
(a) Beijing Qiming

Beijing Qiming is an investment vehicle established in the PRC as a limited partnership
on March 23, 2020. Beijing Qiming is owned as to approximately 1.01% by Beijing Qiyao
Investment Management Partnership (Limited Partnership) (At /U EE A B BECH R
&%) (“Beijing Qiyao”) as its general partner, and 32 limited partners, all of whom are private
investors or institutional investors, all being Independent Third Parties with each holding less
than one third of the limited partnership interest of Beijing Qiming. The general partner of
Beijing Qiyao is Suzhou Qiman Investment Management Co., Ltd. (%R 5% & & HA BRZA
A]), which is owned by Yu Jia (T/£) and Hu Xubo (#JIl1}), both of whom are Independent
Third Parties, as to 50% and 50%, respectively.

(b) CITIC Securities Investment

CITIC Securities Investment is a wholly-owned subsidiary of CITIC Securities Company
Limited (15 5E #2145 4 BRZA 7). CITIC Securities Company Limited is a joint stock company
with limited liability established in the PRC, the H shares and A shares of which are listed on
the Stock Exchange (stock code: 6030) and the Shanghai Stock Exchange (stock code:
600030).

(c) Guangkong Zhongying

Guangkong Zhongying is an equity investment vehicle established in the PRC as a limited
partnership on August 30, 2016. Its general partner is Zhuhai Guangkong Zhongheng
Investment Management Co., Ltd. (BRI EE AR/ F]), which is owned as to
50% by Beijing Guangkong Puyi Venture Capital Co., Ltd (¥ 45 B ERE A FRA Al
(“Beijing Guangkong”) and as to 50% by Zhuhai Zhongheng Management Consulting
Partnership Enterprise (Limited Partnership) (Kiff REHEHM SHEEEREE))
(“Zhongheng Consulting”). Beijing Guangkong is wholly owned by Chongqing CEL Equity
Investment Management Co., Ltd. (FEJEHERMEREEIAMAF), which is indirectly
wholly owned by China Everbright Limited ("Bt K#EBRARA ) (stock code: 0165.HK)
(“CEL”), an Independent Third Party. Zhongheng Consulting, an Independent Third Party, is
principally engaged in equity investment. Guangkong Zhongying has six limited partners,
namely Yixing Guangkong Investment Co., Ltd. (EHBEDGEREAERAF) (“Yixing
Guangkong”), Beijing Guangkong Anya Investment Center (Limited Partnership) (A5 ya#E %
MG L (R A H)), Shanghai Fenzhong Hongyi Information Technology Co., Ltd. (L
RIS EAR BT A FR/A ), Shanghai Tangchao Management Consulting Partnership
(Limited Partnership) (iR A G B EEGERSY)), Zhuhai Fenwei Management
Consulting Partnership (Limited Partnership) (GRIG&HEEMAEHGHEEEREH)) and
Zhuhai Guangying Aizhong Management Consulting Partnership (Limited Partnership) (37
e EREHHEH A B EEERAS%)), which are all Independent Third Parties, holding
49.08%, 24.54%, 21.10%, 3.44%, 0.31% and 0.31% of the partnership interests of Guangkong
Zhongying, respectively. Yixing Guangkong is also indirectly wholly owned by CEL.
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(d) Haiyin (including Wenzhou Haiyin and Tianjin Haiyin)

Wenzhou Haiyin is an investment vehicle established in the PRC as a limited partnership
on February 6, 2018. Tianjin Haiyin is an investment vehicle established in the PRC as a
limited partnership on September 29, 2021. The general partner of both Wenzhou Haiyin and
Tianjin Haiyin is Tianjin Haifeng Yinhua Investment Management Partnership (Limited
Partnership) (KEGEMELEEHSBLEAREY)) (“Tianjin  Haifeng”). Tianjin
Haifeng is owned by Li Dongping (%1 as to 18.24% as its general partner and Wang
Yuquan (F£84), Wu Xiaomei (S:BEHF) and Ma Xin (JEUT) as to 60.16%, 19.20% and 2.40%

as its limited partners, all of whom are Independent Third Parties.

Wenzhou Haiyin has 40 limited partners who are private investors or institutional
investors, all being Independent Third Parties, with each holding less than one third of the
limited partnership interest of Wenzhou Haiyin. Tianjin Haiyin is owned by Tianjin Haiyin
Huizhi Enterprise Management Partnership (Limited Partnership) (K i $REER >3 E MG %
HEEREE)) (“Tianjin Huizhi”) as to 73.00% as a limited partner. Tianjin Huizhi is owned
by Tianjin Haifeng as its general partner, and 35 limited partners, who are private investors or
institutional investors, all being Independent Third Parties, with each holding less than one

third of the limited partnership interest of Tianjin Huizhi.

(e) Feidian (including AlphaX, Feidian No. 1, Feidian No. 2, Shanghai Feidian, Shanghai

Yushu and Hainan Feidian)

AlphaX is an exempted company with limited liability incorporated under the laws of the
Cayman Islands on March 23, 2016. The general partner of AlphaX is AlphaX Partners GP Ltd.,
which is ultimately controlled by Yu Guangdong ( T-J£), an Independent Third Party. AlphaX
is owned by 28 limited partners, which are all Independent Third Parties each holding less than
one third of the limited partnership interest of AlphaX.

Shanghai Feidian is an investment vehicle established in the PRC as a limited partnership
on August 13, 2021. Shanghai Feidian is owned by Feidian Management as to 3.10% as its
general partner and Gongqgingcheng Feidian Hongchuang Investment Partnership (Limited
Partnership) (GLFIIBEIHAIRE S B EEAEREY)) (“Feidian Hongchuang”) as to
62.50% and four other limited partners, which are all Independent Third Parties each holding
less than one third of the limited partnership interest of Shanghai Feidian. Feidian Hongchuang
is owned by Feidian Management as to 1.65% as its general partner and 13 other limited
partners, which are all Independent Third Parties each holding less than one third of the limited

partnership interest of Feidian Hongchuang.

Shanghai Yushu is an investment vehicle established in the PRC as a limited partnership
on September 7, 2016. Shanghai Yushu is owned by Jiaxing Feidian Yushu Equity Investment
Partnership (Limited Partnership) (&3l & B MR E S B EEEREY)) (“Jiaxing
Feidian”) as to 0.17% as its general partner and Jiaxing Juluan Investment Partnership
(Limited Partnership) GEHlRZEHE B EEEREE)) (“Jiaxing Juluan”) and CICC
Qiyuan National Emerging Industry Venture Capital Guiding Fund (Limited Partnership) ("
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RO F o E R AT BB RAGY) (“CICC Qiyuan”) and four other
individuals, who are all Independent Third Parties, as to 43.26%, 41.60% and 14.97%,
respectively. Jiaxing Feidian is owned by Feidian Management as to 7.14% as its general
partner and three limited partners, namely Yu Guangdong (TJ%3), Chen Qiangian (BfTT)
and Yao Yaping (#k5E-F), as to 35.73%, 35.73% and 21.40%, respectively. Jiaxing Juluan is
owned by Jiaxing Feidian as to 2.04% as its general partner and 27 other limited partners,
which are all Independent Third Parties each holding less than one third of the limited
partnership interest of Jiaxing Juluan. The general partner of CICC Qiyuan is CICC Capital
Operation Co., Ltd. (T&EAREEF/AH), a wholly-owned subsidiary of China
International Capital Corporation Limited (BB RAMARAF)  (stock  code:
3908.HK, 601995.SH). CICC Qiyuan is further owned by Ministry of Finance of the People’s
Republic of China (*#E A\ R ILHN B A ELER) as to 34.93% and 13 other limited partners, which
are all Independent Third Parties each holding less than one third of the limited partnership
interest of CICC Qiyuan.

Feidian No. 1 is an investment vehicle established in the PRC as a limited partnership on
December 16, 2020. Feidian No. 1 is owned by Beijing Feidian Private Equity Fund
Management Co., Ltd. (At k B AR & A TR/ Fl) (formerly known as Hainan Feidian
Private Equity Fund Management Co., Ltd. (i FgihEiFA SRR SEFHAMRAF])) (“Feidian
Management”) as to 4.63% as its general partner and Shen Baiqing (L &) and Shanghai
Zhangjiang Science & Technology Venture Capital Co., Ltd. ( bR TTEME 1 285 & A BRA 7))
(“Zhangjiang Technology”) as to 48.16% and 47.21% as its limited partners, which are all
Independent Third Parties. Feidian Management is owned by Yu Guangdong, Chen Qianqgian
(BFF) and Yao Yaping (#k5i°F-), who are all Independent Third Parties, as to 33.34%,
33.33% and 33.33% and ultimately controlled by Yu Guangdong. Zhangjiang Technology is
wholly owned by Shanghai Zhangjiang (Group) Co., Ltd. (¥ 5RIL(EE)A PR F]), which is
in turn wholly owned by State-owned Assets Administration Commission of the Shanghai

Pudong New District (_F ¥ il 507 i A EE B HZ B ).

Feidian No. 2 is an investment vehicle established in the PRC as a limited partnership on
March 31, 2021. Feidian No. 2 is owned by Feidian Management as to 0.25% as its general
partner and Shen Baiqing (JL F ), Zaozhuang Yukun Equity Investment Partnership (Limited
Partnership) CGEALEIM MR E G B SECHRA)) (“Zaozhuang Yukun”) and three other
individuals, who are all Independent Third Parties, as to 51.94%, 37.65% and 10.16%,
respectively. The general partner of Zaozhuang Yukun is Chengyu (Shanghai) Asset
Management Co., Ltd. (Ffl( 1) & & BA R A, which is wholly owned by Shanghai
Heyu Information Technology Co., Ltd. ( b FIfHlE SR AR A), an Independent Third
Party. The limited partners of Zaozhuang Yukun are seven individuals, who are all Independent
Third Parties each holding less than one third of the limited partnership interest of Zaozhuang
Yukun.
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Hainan Feidian is an investment vehicle established in the PRC as a limited partnership
on April 13, 2021. Hainan Feidian is owned by Feidian Management as to 0.32% as its general
partner and Beijing Zero2IPO Hejia Phase II Investment Management Partnership (Limited
Partnership) (ALatig Rz AR EEABAEEREY)) (“Zero2IPO Hejia”) and
Jiaxing Feidian as to 96.46% and 3.22% as its limited partners, which are all Independent Third
Parties. Zero2IPO Hejia is owned by Shenzhen Zero2IPO Private Equity Venture Capital Fund
Management Co., Ltd. (GRYIIERHFAZEAZER GRS E AR/ F) (“Shenzhen Zero2IPO”)
as to 1.13% as its general partner and other 12 limited partners, which are all Independent
Third Parties each holding less than one third of the limited partnership interest of Zero2IPO
Hejia. Shenzhen Zero2IPO is wholly owned by Beijing Zero2IPO Chuangfu Investment
Management Co., Ltd. (ALEUHRHEE BCEE P4 PR A]), which is in turn wholly owned by
Zero2IPO Management Consulting Group Co., Ltd. ({5 FHE FER M4 B A FR/A ), which is
owned by Ni Zhengdong (fit IE%), an Independent Third Party, as to 54.93%, and other 47
shareholders, which are all Independent Third Parties each holding less than one third of its
equity interest.

(f) Maoji (including Maoji No. 1 and Maoji No. 2)

Maoji No. 1 is an investment vehicle established in the PRC as a limited partnership on
January 8, 2019. Maoji No. 1 is owned by Jinmao (Jiaxing) Investment Management Co., Ltd.
(&R GEI PG E A R/ATR]) (“Jinmao Jiaxing”) as to 5.19% as its general partner and
Jinmao Zhicheng Equity Investment (Tianjin) Partnership (Limited Partnership) (%58 k5%
HERERE) BB EECEREY)) (“Jinmao Zhicheng”) and Ganzhou Qibang Investment
Partnership (Limited Partnership) (FMRUTHESBEHEAREY)) as to 66.23% and
28.57%, respectively, as its limited partners, which are all Independent Third Parties. The
general partner of Jinmao Zhicheng is Jinmao Chuanglong (Tianjin) Consulting Co., Ltd. (%
HEAIECRE) AR/ R]), a company wholly owned by Jinmao Chuangrui (Tianjin)
Consulting Co., Ltd. (%&/8IH(CRKE)#&#1A FR/AF]), which is in turn owned by Tianjin
Chuangqi Management Consulting Co., Ltd. (KEGIBEMHEHARAR) (“Tianjin
Chuangqi”’), Tianjin Chuangyao Enterprise Management Consulting Partnership (Limited
Partnership) (KEAMEMEEHHEH G B EEERSY)) (“Tianjin  Chuangyao”) and
Tianjin Qizhi Shidai Enterprise Management Consulting Partnership (Limited Partnership) (X
HRCE R E M A B A EERER)) (“Tianjin Qizhi”) as to 40%, 40% and 20%.
Tianjin Chuangqi is ultimately controlled by China Jinmao Holdings Group Limited ([
IRYEREE A RS A (stock code: 0817.HK) (“China Jinmao™). The general partner of
Tianjin Chuangyao is Tianjin Qizhi, which is owned by Tianjin Maomao Consulting Co., Ltd.
(RS L AR (“Tianjin Maomao”) as its general partner and Yu Yang (T°¥f), an
Independent Third Party, as its limited partner. Tianjin Maomao is owned by Wang Bin (X&),
Gao Yang (iF%) and Wang Jia (T %%), each of whom is an Independent Third Party, as to
78.00%, 11.00% and 11.00%, respectively.
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Maoji No. 2 is an investment vehicle established in the PRC as a limited partnership on
January 8, 2019. Maoji No. 2 is owned by Jinmao Jiaxing as to 2.27% as its general partner
and Jinmao Zhicheng, Ganzhou Ruiyang Investment Partnership (Limited Partnership) (# /%
GIE B EEEREE)) and Li Da (FF#) as to 68.48%, 28.34% and 0.91%, respectively,
as its limited partners, which are all Independent Third Parties. Jinmao Jiaxing is wholly owned
by Jinmao Investment Consulting (Shenzhen) Co., Ltd. (& %% &0 () A BRA 7]), which
is in turn owned as to 50% by Hongyuan Huizhi Investment Co., Ltd. (7 I [ER & A R/ ),
which is wholly owned by Shenwan Hongyuan Group Co., Ltd. (F 5% JR4E B 1 15 A R A Al
(stock code: 6806.HK, 000166.SZ), and as to 50% by Fengliang Limited (1§55 BRZAF]),
which is ultimately controlled by China Jinmao.

(g) Lanting (including Lanting Shiling and Lanting Qiyue)

Lanting Shiling is an investment vehicle established in the PRC as a limited partnership
on August 2, 2016. Lanting Shiling is owned by Shanghai Lanting Investment Management
Co., Ltd. (L= EE AR/ F) (“Lanting Investment Management”) as to 0.10% as
its general partner, and Ou Yaqing (lFfE7 ), Weng Li Zhong (i #1H7), Shi Qi (Jifi¥7) and Zhang
Yujia (5% E1E) as to 59.90%, 34.00%, 3.00% and 3.00%, respectively as its limited partners.
Each of Ou Yaqing, Weng Li Zhong, Shi Qi and Zhang Yujia is a private investor and an
Independent Third Party.

Lanting Qiyue is an investment vehicle established in the PRC as a limited partnership on
March 8, 2018. Lanting Qiyue is owned by Lanting Investment Management as to 20% as its
general partner and Zhang Yujia as to 80.00% as its limited partner. Lanting Investment
Management is owned by Shaoxing Shangyu Boshi Investment Management Co., Ltd. (438
IR AREEIAR/AF]) (“Shaoxing Shangyu”) and Shanghai Lanting Enterprise
Management Consulting Co., Ltd. ( F¥#5 B2 AR ) (“Lanting Enterprise
Management”) as to 50% and 50%, respectively. Shaoxing Shangyu is wholly owned by Ni
Huizhen (f7£%). Lanting Enterprise Management is owned by Liu Jiong (#//il) and Zhang
Yujia as to 96.67% and 3.33%, respectively. Each of Ni Huizhen and Liu Jiong is a private
investor and an Independent Third Party.

(h) Mr. Zhu Zigang (KTl

Mr. Zhu Zigang is an individual investor and has extensive experience in equity
investment. His investment targets include Qixingtian (Beijing) Consulting Co., Ltd. (L£X
dbm0) ks A FR &1L/~ 7l) and Beijing Tianjian Century Information Technology Co., Ltd. (1t
R g AL BT AT FRA F]). He is the executive director and general manager of Beijing
Cloudnet Unlimited Interest Technology Co., Ltd. (b3 4 MAR A5 1lT A FR/A F]), and the
chairman of the board of directors and general manager of Shenzhen Zhaoyuncai Technology
Co., Ltd. (FEINTHREER A R/AR]). Mr. Zhu Zigang is also a director, manager, and
shareholder holding 25% equity interest in Beijing Onion Investment Management Co., Ltd.
(AR AR EE T FR/A ), the general partner of Onion Investment, one of our former
Shareholders. For details of the equity interest transfer between Mr. Zhu Zigang and Onion
Investment, see “— Pre-IPO Investments — Overview.”
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(i) Ruiju Investment

Ruiju Investment is an investment vehicle established in the PRC as a limited partnership
on November 8, 2021. The general partner of Ruiju Investment is Guangdong Ruizhu Venture
Capital Investment Co., Ltd. (EHRBEERERERIRATR) (“Ruizhu VC”), holding
approximately 0.05% partnership interest of Ruiju Investment. Ruizhu VC is held by Ningbo
Meishan Bonded Port Area Ruihong Enterprise Management Consulting Co., Ltd. (ZEJE 11/
B [ = A 2E ML A FR A 7)) (“Ningbo Ruihong”) and Ningbo Meishan Bonded Port
Area Huihong Investment Co., Ltd. (ZEWHM AR IEELREGRAF) (“Ningbo
Huihong”) as to 90% and 10%, respectively. Ningbo Ruihong is held by Liu Yanjia (2| H),
an Independent Third Party, and Ningbo Huihong as to 85% and 15%, respectively.

Ruiju Investment has five limited partners who are private investors or institutional
investors, all being Independent Third Parties, among whom Guangdong Ruizhu No. 1 Equity
Investment Partnership (Limited Partnership) (ERELSIHBERESBEEEREY))
(“Ruizhu No. 17) holds approximately 87.61% of the limited partnership interest of Ruiju
Investment. Ruizhu No. 1 is held by Ruizhu VC as to 0.10% as its general partner and Ningbo
Meishan Bonded Port Area Ruiling Enterprise Management Consulting Co., Ltd. (ZEJE 111 ff
i s [ 2SR A 2245 PRk AT FR/A 7)) (“Ningbo Ruiling”) as to 99.90% as its limited partner.
Ningbo Ruiling is held by Ningbo Meishan Bonded Port Area Yuechen Investment
Management Co., Ltd. (ZEJMILARBLHS AR &S A BR/A F) (“Ningbo Yuechen”) and
Foshan Shunde Huizhi Consulting Service Co., Ltd. (fi L1 7 NE7E i [ 2% 5 i Bs A FR A 7l as
to 99% and 1%, respectively. Both Ningbo Huihong and Ningbo Yuechen are wholly owned by
Midea Construction (Hong Kong) Limited (FEHHEFEEWE)AFRATR]), which is indirectly
controlled by Lu Deyan (JEf%#¢), an Independent Third Party.

(j) Taizhoudongnanwentou Fund

Taizhoudongnanwentou Fund is an investment vehicle established in the PRC as a limited
partnership on January 8, 2020. Taizhoudongnanwentou Fund is held as to approximately
1.10% by Nanjing Huawen Fund Management Co., Ltd. (Fg&t3E CHEEE A RRAR)
(“Nanjing Huawen”) as its general partner and its fund manager, and three limited partners,
all of which are Independent Third Parties with each holding less than one third of the limited
partnership interest of Taizhoudongnanwentou Fund. Nanjing Huawen is wholly owned by
Jiangsu Wentou Capital Management Co., Ltd. (VL& SCH & AE FEA R/ A]), which is wholly
owned by Jiangsu Culture Investment Management Group Co., Ltd. (7L#& & UL 45 & & 4L F
A FR/Z>w]), which is indirectly controlled by the Department of Finance, Jiangsu Province (7L

AR B L),
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(k) TransLink

TransLink is a company incorporated in Hong Kong with limited liability on August 31,
2018. TransLink is wholly owned by China Mobility Fund, L.P., an exempted limited
partnership incorporated in the Cayman Islands and owned by six limited partners, all of which
are Independent Third Parties and institutional investors. The general partner of China Mobility
Fund, L.P. is TransLink Management China Mobility LLC, which is managed by two
Independent Third Parties.

Compliance with the Pre-IPO Investment Guidance

On the basis that (i) the considerations for the Pre-IPO Investments were irrevocably
settled more than 28 clear days before the date of our first submission of the listing application
to the Stock Exchange; and (ii) all the special rights granted to the Pre-IPO Investors as set out
herein have been terminated or will be terminated upon the Listing, the Joint Sponsors confirm
that the Pre-IPO Investments comply with the guidance in Chapter 4.2 (Pre-IPO Investments)
of the Guide for New Listing Applicants.

PUBLIC FLOAT

Immediately upon completion of the Global Offering and the Conversion of Unlisted
Shares into H Shares (assuming the Over-allotment Option is not exercised), our Company will
have 7,153,544 Unlisted Shares and 61,564,638 H Shares, among which:

(i) 7,153,544 Unlisted Shares (representing approximately 10.41% of our total issued
Shares upon Listing), including (a) 1,236,326 Shares held by Yunji Angel
Management and (b) 5,917,218 Shares held by Anhui Artificial Intelligence
Company, will not be considered as part of the public float as such Unlisted Shares
will not be converted into H Shares;

(i) among the 61,564,638 H Shares,

. 21,341,799 H Shares (representing approximately 31.06% of our total issued
Shares upon Listing) to be converted from the Unlisted Shares, including (a)
6,016,193 Shares held by Ms. Zhi, (b) 3,140,049 Shares held by Yunji Angel
Management, (c) 9,050,741 Shares subject to the Individual Voting Agreement
held by the Individual Voting Grantors, and (d) 3,134,816 Shares subject to the
Investor Voting Agreements held by the Investor Voting Grantors, the voting
rights of which are all controlled by Ms. Zhi, the core connected person of our
Company, will not be considered as part of the public float;
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. 33,322,839 H Shares (representing approximately 48.49% of our total issued
Shares upon Listing) to be converted from the Unlisted Shares, including (a)
1,452,568 Shares not subject to the Investor Voting Agreements held by the
Investor Voting Grantors; and (b) 31,870,271 Shares held by the existing
Shareholders other than Ms. Zhi, Yunji Angel Management, Investor Voting
Grantors, Individual Voting Grantors and Anhui Artificial Intelligence
Company, will be counted towards the public float as none of the aforesaid
Shareholders (i) is a core connected person of our Company; (ii) has been
financed directly or indirectly by our Company (or any of its subsidiaries) or
a core connected person of our Company for the acquisition of the Shares; or
(iii) is accustomed to take instructions from our Company (or any of its
subsidiaries) or a core connected person of our Company in relation to the
acquisition, disposal, voting or other disposition of the Shares registered in
his/her/its name or otherwise held by him/her/it; and

. 6,900,000 H Shares (representing approximately 10.04% of our total issued
Shares upon Listing) to be issued by our Company under the Global Offering
to public Shareholders will be counted towards the public float.

In light of the above, upon completion of the Global Offering and the Conversion of
Unlisted Shares into H Shares, an aggregate of 40,222,839 H Shares or approximately 58.53%
of the total issued share capital of our Company (assuming the Over-allotment Option is not
exercised) will be counted towards the public float upon the Listing, which is more than
22.83%, representing the prescribed percentage of H Shares required to be held in public hands
under 19A.13A(1) of the Listing Rules, based on the Offer Price of HK$95.60 per Share and
the expected market value of the total issued share capital of our Company being over HK$6
billion but not exceeding HK$30 billion. Therefore, our Company will be able to meet the
minimum public float requirement under Rule 19A.13A(1) of the Listing Rules.
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LOCK-UP

The table below sets out the list of persons who are, together with their respective close

associates, subject to lock-up requirements pursuant to Rule 18C.14 of the Listing Rules,

details of which are set out in “Underwriting — Undertakings to the Stock Exchange pursuant
to the Listing Rules.”

Number of Shares
subject to disposal
restrictions upon
completion of the

Percentage of
shareholding
subject to disposal
restrictions upon
completion of the

Name Capacity Global Offering Global Offering'V Lock-up period
Key persons
Ms. Zhi....... Controlling 6,016,193 8.75% | Commencing on
Shareholder, the date of this
co-founder, prospectus and
chairwoman of ending on
our Board, expiry of 12
executive months  from
Director and the Listing
president Date
Mr. Hu Co-founder, 4,512,147 6.57%
Quan®. .. ... executive
Director and
general manager
Mr. Li Co-founder, 1,378,796 2.01%
Quanyin®® ...  executive
Director and
chief executive
officer
Mr. Wu Co-founder 2,464,882 3.59%
Minghui® . . .
Mr. Zhang Others 694,916 1.01%
Heguang® . . .
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Number of Shares
subject to disposal
restrictions upon
completion of the

Percentage of
shareholding
subject to disposal
restrictions upon
completion of the

Name Capacity Global Offering Global Offering” Lock-up period
Yunji Angel Controlling 4,376,375 6.37% | Commencing on
Management®.  Shareholder and the date of this
Ms. Zhi’s close prospectus and
associate ending on
expiry of 12
Wenzhou Others 565,935 0.82% months from
Haiyin® .. .. the Listing
Date
Guangkong Others 848,903 1.24%
Zhongying™® .
Maoji No. 2 .. Others 1,194,756 1.74%
Maoji No. 1. . Others 525,222 0.76%
Pathfinder SIIs
Hangzhou Pathfinder SII 1,818,182 2.65% | Commencing on
Haoyue .. ... the date of this
prospectus and
Lenovo Fund ... Pathfinder SII 2,611,393 3.80% ending on
expiry of 6
Linzhi Tencent. . Pathfinder SII 5,621,036 8.18% months  from
the Listing
QMI165 ....... Pathfinder SII 2,498,272 3.64%
Date
Shanghai Pathfinder SII 1,660,077 2.42%
Kehui.......
Notes:
(1) On the basis that 68,718,182 Shares are to be in issue immediately following the completion of the Global

Offering and assuming the Over-allotment Option is not exercised.

2

Pursuant to the Individual Voting Agreement entered into between Ms. Zhi and the Individual Voting Grantors,

and as acknowledged by each of the Individual Voting Grantors, commencing from November 22, 2021, the
voting rights attaching to all their Shares shall always be deferred to Ms. Zhi in general meetings of our

Company. For details, see

(3)

«

— Voting Arrangements.”

through being its general partner.
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C))

The executive Directors, senior management members and key personnels responsible for our technical
operations and our R&D of specialist technology products all indirectly hold the Shares through Yunji Angel
Management and its limited partners as detailed below:

Executive Directors and senior management members:

. Ms. Zhi, our chairwoman of the Board, an executive Director and the president;

. Mr. Hu Quan, an executive Director and the general manager;

. Mr. Ying Fuchen, the chief technology officer;

. Mr. Zhao Yongbo, the chief marketing officer; and

. Ms. Liu Ying, the Board secretary, financial vice president;

Key personnels (excluding executive Directors and senior management):

. Mr. Gong Hanyue, the senior director on algorithm R&D;

. Mr. Zhao Boxue, the product director; and

. Mr. Rong Xiaofeng, the technology director.

For details, see note (5) to the table under “— Our Major Corporate Development.” All the respective ultimate

beneficial interest in Yunji Angel Management and its limited partners held by the above executive Directors,
senior management members and key personnels of our Company shall be subject to a lock-up period
commencing from the date of this prospectus and ending on expiry of 12 months from the Listing Date
pursuant to Rule 18C.14 of the Listing Rules.

Pursuant to the Investor Voting Agreements entered into between Yunji Angel Management and the Investor
Voting Grantors and as acknowledged by each of the Investor Voting Grantors, commencing from the date
when they became the Shareholders, the voting rights attaching to the Granted Investor Shares shall always
be deferred to Yunji Angel Management, of which Ms. Zhi acts as the general partner, in general meetings of
— Voting Arrangements.”

«

our Company. For details, see

FREE FLOAT

It is expected that immediately following completion of the Listing, assuming the

Over-allotment Option is not exercised, a market value of approximately HK$660 million of
the H Shares listed on the Stock Exchange, based on the Offer Price of HK$95.60 per Share,
are held by the public and not subject to any disposal restrictions at the time of the Listing.

Accordingly, our Company will be able to satisfy the free float requirement under Rule
19A.13C(1) of the Listing Rules.
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CAPITALIZATION

Set out below is a summary of capitalization of our Company (a) as of the Latest
Practicable Date and (b) immediately upon completion of the Global Offering and the
Conversion of Unlisted Shares into H Shares (assuming the Over-allotment Option is not

exercised).
Immediately upon completion of the Global Offering and
the Conversion of Unlisted Shares into H Shares
As of the Latest Practicable Date (assuming no exercise of the Over-allotment Option)
Percentage of Percentage of
shareholding in shareholding in
the total issued Description the total issued
Shareholders Number of Shares share capital Number of Shares of Shares share capital
Ms. Zhi. . . . .. 6,016,193 9.73% 6,016,193 H Shares 8.75%
Mr. Hu Quan . . 4,512,147 7.30% 4,512,147 H Shares 6.57%
Mr. Wu
Minghui . . . . 2,464,882 3.99% 2,464,882 H Shares 3.59%
Mr. Li Quanyin . 1,378,796 2.23% 1,378,796 H Shares 2.01%
Mr. Zhang
Heguang. . . . 694,916 1.12% 694,916 H Shares 1.01%
Yunji Angel
Management . 4,376,375 7.08% 3,140,049 H Shares 4.57%
Unlisted
1,236,326 Shares 1.80%
Anhui Artificial
Intelligence Unlisted
Company . . . 5,917,218 9.57% 5,917,218 Shares 8.61%
Beijing Qiming . 832,757 1.35% 832,757 H Shares 1.21%
CITIC Securities
Investment . . 772,036 1.25% 772,036 H Shares 1.12%
Feidian
AlphaX . ... 1,877,814 3.04% 1,877,814 H Shares 2.73%
Feidian No. 1. 514,691 0.83% 514,691 H Shares 0.75%
Feidian No. 2. 892,142 1.44% 892,142 H Shares 1.30%
Hainan
Feidian . . . 356,061 0.58% 356,061 H Shares 0.52%
Shanghai
Feidian . . . 757,576 1.23% 757,576 H Shares 1.10%
Shanghai
Yushu . . . . 2,214,965 3.58% 2,214,965 H Shares 3.22%
Guangkong
Zhongying. . . 1,245,058 2.01% 1,245,058 H Shares 1.81%
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As of the Latest Practicable Date

Immediately upon completion of the Global Offering and
the Conversion of Unlisted Shares into H Shares
(assuming no exercise of the Over-allotment Option)

Percentage of
shareholding in

Percentage of
shareholding in

the total issued Description the total issued
Shareholders Number of Shares share capital Number of Shares of Shares share capital
Haiyin
Tianjin
Haiyin. . . . 303,030 0.49% 303,030 H Shares 0.44%
Wenzhou
Haiyin. . . . 830,039 1.34% 830,039 H Shares 1.21%
Hangzhou
Haoyue . ... 1,818,182 2.94% 1,818,182 H Shares 2.65%
Henan Ketou . . 1,212,121 1.96% 1,212,121 H Shares 1.76%
Lanting
Lanting
Qiyue . . . . 51,469 0.08% 51,469 H Shares 0.07%
Lanting
Shiling . . . 1,980,775 3.20% 1,980,775 H Shares 2.88%
Lenovo Fund . . 2,611,393 4.22% 2,611,393 H Shares 3.80%
Linzhi Tencent . 5,621,036 9.09% 5,621,036 H Shares 8.18%
Maoji
Maoji No. 1. . 759,979 1.23% 759,979 H Shares 1.11%
Maoji No. 2. . 1,752,308 2.83% 1,752,308 H Shares 2.55%
Mr. Zhu Zigang . 1,279,659 2.07% 1,279,659 H Shares 1.86%
QMI65. ... .. 2,498,272 4.04% 2,498,272 H Shares 3.64%
Ruiju
Investment . . 3,030,303 4.90% 3,030,303 H Shares 4.41%
Shanghai Kehui . 1,660,077 2.69% 1,660,077 H Shares 2.42%
Taizhoudongnanwentou
Fund . ... .. 454,545 0.74% 454,545 H Shares 0.66%
TransLink . . . . 1,131,367 1.83% 1,131,367 H Shares 1.65%
Other public
Shareholders . - - 6,900,000 H Shares 10.04%
Total . .. .. .. 61,818,182 100% 68,718,182 100%
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OVERVIEW

We are a leading hospitality robotic-based Al-empowered technology company. We

primarily offer robots and functional kits, complemented by services under Al digitalization

system. From robots that interact with the physical world to AI digitalization system that

streamline decision-making, we deliver adaptive and scalable products and services to our

customers. Our industry leadership is reflected in the following key achievements:

FIRST worldwide FIRST nationwide” Exceeding average®
Our e — e —
Industry Daily average number of robots Market share both in the overall Stability of our robots exceeds industry
7a operating concurrently (27,000 units) hospitality robotic-based Al agents average in terms of repair frequency.
Position and total number of consumers (0.23 market (6.3%) and in hotel scenario The annual repair frequency of our
billion person-times) in multi-layer (14.2%)® robots is 0.5 times while the industry
environments®® average is one to four times.
among the among the Wu Wenjun Artificial
. . Intelligence Award
Our FIRST worldwide® FIRST worldwide® Tuice g
Innovation _— _—
Accomplishments To launch composite polymorphic Iw To launch the Fully Autonomous
robots, which are also one of our Closed-loop Learning System for 985+
hospitality robotic-based Al agents hospitality Al agents Patents®
. 99%
34,000"‘ 18'6 bllllon+ Robot deployment covers 331
Our . © Number of monthly executed prefecture-level administrative
Co ercialization MR B commands in December 20247 9 regions in China
mmercializ . ne -
Achievements 150+ 500 million+ 20.33 million kilometers
. Annual number of services provided® Annual mileage travelled
6
Dpbettosiidsened by our robots in 2024
23.2% 64.6 %
12
Our CAGR of revenue(” CAGR of gross profit®” 50.7 %"
Financial
Highlights 45.5% 65.7 % Significant improvement in
CAGR of revenue generated from CAGR of adjusted net loss0x' the position of net cash used in
Al digitalization system® (non-IFRS measure) operating activities

Notes:

€y

Source: Frost & Sullivan

2

3)

)

(%)

Among the players in the robotic-based Al agent market with robots adaptable to multi-layer environments, we
ranked first globally in 2024 in terms of the daily average number of robots operating concurrently, which
amounted to 27,000 units (including robots sold prior to the Track Record Period and remained operational in
2024). Once our robots are turned on and connected to the Internet, they send signal to our cloud-based
infrastructure every 10 to 60 seconds. We calculate the number of robots in concurrent service by identifying
the number of robots that signaled in a given five-minute time slot. Robots that are sold or leased but stay idle
will not be included. We also ranked first in the same market in terms of the total number of consumers served
in 2024, which amounted to 0.23 billion person-times.

Multi-layer environments refer to the space that require robots to autonomously ride elevators and move
horizontally.

The total market value of China’s hospitality robotic-based Al agent market reached RMB3.7 billion in terms
of revenue in 2024. We ranked first in this overall market with a share of 6.3% in terms of our revenue
generated domestically in 2024. We also ranked first in the hotel scenario of China’s hospitality robotic-based
Al agent market with a share of 13.9% in terms of our revenue generated domestically in 2024 from this
specific scenario.

The number of patents includes all of our invention patents, utility patents and design patents as of the Latest
Practicable Date.
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(6)

(7

(®)
©)

(10)

(1)

(12)

The numbers of hotels and hospitals served are calculated using aggregated data since our establishment and
as of May 31, 2025.

Commands are instructions exchanged between various IoT modules, such as robots and elevators, enabling
real-time awareness of nearby devices and coordination between them.

Representing the annual number of services provided by our robots in 2024.

The annual mileage traveled is calculated using the aggregated mileage traveled by all our robots in 2024 and
is equivalent to roughly 507 laps around the Earth’s equator.

CAGR represents compound annual growth rate of relevant financial data from 2022 to 2024.

Adjusted net loss (non-IFRS measure) is defined as loss for the year/period adjusted by adding back listing
expenses, share-based payments expenses and changes in the carrying amount of redemption liabilities. Our
adjusted net loss (non-IFRS measure) decreased from RMB233.9 million in 2022 to RMB27.6 million in 2024,
at a CAGR of 65.7%, which is calculated by dividing the number of adjusted net loss (non-IFRS measure) in
2024 by the same in 2022, raised to the power of one divided by two, and subtracting one from the subsequent
result.

Our net cash used in operating activities decreased from RMB170.4 million in 2022 to RMB41.5 million in
2024, at a CAGR of 50.7%.

. Our Industry Position. Among the players in the robotic-based Al agent market
with robots adaptable to multi-layer environments, we ranked first globally in 2024
in terms of the daily average number of robots operating concurrently, which
amounted to 27,000 units (including robots sold prior to the Track Record Period
and remained operational in 2024), and in terms of the total number of consumers
served, which amounted to 0.23 billion person-times, according to Frost & Sullivan.
The number of our robots in concurrent service reached over 36,000 units at their
daily peak in 2024. We also ranked first in China’s robotic-based Al agent market
in terms of our revenue generated domestically in 2024, according to the same
source. Other than hotels, our robots have been implemented in various scenarios to
deliver hospitality services, such as commercial buildings, healthcare facilities,
factories and communities, excelling in cross-scenario adaptability and stability.

. Our Innovation Accomplishments. We are actively engaged in commercializing
composite polymorphic robots (G Z WL N) and have secured first-mover
advantages through the technological superiority of our UP Series, which leverages
highly integrated systems with robust visual perception and sensor fusion, enabling
multi-functional capabilities in a single unit by switching interchangeable YJ-
Transformer modules. According to Frost & Sullivan, we were one of the first
companies worldwide to introduce a Fully Autonomous Closed-loop Learning
System (4 H FPHEREEH R 4R) for hospitality Al agents, which creates a closed-loop
cycle of perception, cognition, decision, action and feedback, continuously evolving
our Al capabilities. Our commitment to advancing Al technologies has earned us the
“Wu Wenjun Artificial Intelligence Science and Technology Advancement Award”
(S N TR RERHZ A 48) in 2017 and “Wu Wenjun Artificial Intelligence
Technology Award” (% 3C#& N LR REFHEFATE) in 2019, both being prestigious
awards for Al achievements in China. As of the Latest Practicable Date, we hold 408
invention patents, 326 utility patents and 253 design patents, underscoring our
ongoing dedication to innovation. In recognition of our R&D capabilities and
industry leadership, we have been invited to contribute to the development of 26
technical and industry standards as of the Latest Practicable Date.
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. Our Commercialization Achievements. We believe the true value of Al lies in its
real-world applications. Since our establishment, we have accumulated an extensive
customer base in less than a decade, consisting of over 34,000 corporate customers
on an aggregated basis, which include more than 34,000 hotels and 150 hospitals as
of May 31, 2025. The number of services provided by our robots amounted to over
500 million in 2024, and the commands our robots executed reached over 18.6
billion in a single month in December 2024. Additionally, as of May 31, 2025, our
robots have been deployed in 331 prefecture-level cities and autonomous prefectures
across China, covering nearly every city at this level. Our robots’ exceptional
adaptability enables them to excel in various scenarios. For instance, during the
Beijing Winter Olympics, our robots served as tour guides, handled deliveries,
answered inquiries, and managed waste collection in the Olympic Village and media
center.

. Our Financial Highlights. We have demonstrated disciplined financial
management during the Track Record Period. Our revenue increased from
RMB161.3 million in 2022 to RMB244.8 million in 2024, representing a CAGR of
23.2%, and further increased by 18.9% from RMB74.3 million in the first five
months of 2024 to RMB88.3 million in the first five months of 2025. In line with
our strategy to strengthen the commercialization of Al digitalization system, our
revenue from this business line achieved a CAGR of 45.5% from 2022 to 2024, and
further increased by 27.8% from RMB17.7 million in the first five months of 2024
to RMB22.6 million in the first five months of 2025. Our revenue growth outpaced
the increase of our cost of sales, leading to an increase in our gross profit with a
CAGR of 64.6% from 2022 to 2024. Our gross profit further increased by 10.2%
from RMB31.7 million in the first five months of 2024 to RMB34.9 million in the
first five months of 2025. Meanwhile, we reduced our net losses at a CAGR of
28.9%, with adjusted net losses (non-IFRS measure) narrowing at a CAGR of 65.7%
from 2022 to 2024. Additionally, our net cash used in operating activities decreased
from RMB170.4 million in 2022 to RMB41.5 million in 2024, at a CAGR of 50.7%
from 2022 to 2024.

An Al agent is an artificial intelligence that possesses autonomous perception, memory,
reasoning analysis, decision-making and action execution capabilities, which can directly
provide end-to-end and continuous iterative solutions tailored to specific tasks. As a hospitality
Al-empowered technology company, we integrate both Al agents with and without physical
robotic forms into a cohesive ecosystem. Our YJ-Robots and functional kits serve as the
“limbs” of the AI agent, while our AI digitalization system functions as its “brain.” Our core
technologies are the foundation of our products and services. By leveraging (i) navigation and
sensing system (ZEfjBL/BAI & %t), (ii) cognitive decision-making driven by logical reasoning
and knowledge graphs (T34 BRI GHE ] 5 Ble B Y R AN PR 3K), (iii) intelligent control and
precise execution system (B ReFEHIERGHERITRAL) and (iv) self-evolving learning and
closed-loop feedback optimization system ([ #E{b 52 BLPAER I 581k R 4%), our hospitality
Al agents perceive their environments, engage in cognitive reasoning, make autonomous
decisions, execute tasks and provide insightful feedback.

- 211 -



BUSINESS

Our hospitality Al agents are compatible with third-party AloT devices and multi-
functional upper compartments, seamlessly integrating with other software and our customers’
existing workflows. They are adaptable to various scenarios, including hotels, healthcare
facilities, factories and communities, delivering unparalleled service to consumers.

The diagram below demonstrates how our Al agents deliver products and services.

Consumer

. |

C Factories D
Hotels Healthcare
4 B facilities |
) Ecosystem
3 Qe | ! £y ) '
0 il o
,quel‘ Other
OT  Multi-functional 2B & 2C software

upper co ent ration
pp & operatiof

« Multi-modal Fusion Localization

Robots and Functional Kits Technolo; GTD Al Digitalization System
< » Perception + End-to-end Visual Global Localization « ain”
Our Body VV y Rt ‘ v~ “Our Brain
© YiRobots .\\Y\mEye Robot Visual Perception System 3y & YJROS
AW .
® YJ-AloT components + Fully Autonomous Closed-loop Learning, \\\\\\\ + Vertical Domain-specific Semantic & Comprehensive/Abpowaradisupport
@ YJ-Transformer modules Syst N . Models . & HDOS
Feedback o™ . N Cognition - Visual Semantic Mapping .

@ Intelligent control module * Real-time Device Management and S « Autonomous Capabilities of Composite | 4 YJ-Platform

Intelligent Analysis System Polymorphic Robots

V' R
' wUNJI k
AT agent (=
« Autonomous Navigation and Path « Task Flow Engine and Intelligent Task
§ ' Planning < { . Orchestration
Execution « Robot Motion Control Decision . pecision-making Al agent
« Cloud-edge Collaborative Traffic « Intelligent AloT Scheduling Algorithms.
Control System
— —_—_—
5 Vigag =~ ) Core Technologies — oS
“Nsiny sp2nd 7 T — £ vo\v’“\%“e:efe(\““c
Vste Cogniti Self-¢ 000 ¥° (e
'm ril:gmnVe Decision-making Intelligent Control and C\Osed_\c\o‘\ gysv
n by Logical Reasoning and Precise Optimi?®

and Knowledge Graphs Execution System

OUR KEY TECHNOLOGICAL FEATURES

Our technology is built on a foundation of intelligence, autonomy and adaptability,
empowering robots to navigate complex environments and perform a wide range of tasks. We
deliver smart, self-evolving products and services that continuously learn and adapt through
Al-driven decision-making, optimizing performance at every level. By combining advanced
features such as navigation and sensing, autonomous operation, and dynamic adaptability, our
systems integrate into diverse industries, ensuring efficiency, reliability, and long-term
scalability.

. Smart. Our technology delivers intelligent products and services through multi-
modal perception and Al-driven decision-making. Our Intelligent AIoT Scheduling
Platform refines task allocation and path planning with autonomous learning, while
its open API ecosystem enables third-party integration at scale. Our YunEye system
equips robots with end-to-end visual perception, excelling in critical functions like
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object recognition and high-precision environmental mapping. HDOS continuously
refines intent parsing and workflow orchestration through collaborative intelligence
among its nine specialized Al agents, executing intent-driven actions with minimal
human intervention.

Self-evolving. Our products and services evolve through data-driven learning and
open architecture. Our YunEye system leverages Fully Automated Closed-loop
Learning System to boost accuracy. Specifically, by automating model training,
evaluation and deployment, it processes over 500,000 visual samples each day to
enhance recognition and decision-making capabilities. HDOS leverages intent-
driven outcome data and employs reinforcement learning from human feedback to
gradually adapt to diverse regions and cultures, thereby enhancing system accuracy.
Additionally, our purely vision-based global localization system progressively
improves scene understanding during the course of executing massive amount of
tasks.

Autonomous. Our technology empowers robots to autonomously operate in
unstructured environments. The robot control module integrates data from multiple
sensors and consolidates navigation, scheduling, and Al inference on a single chip,
reducing reliance on external computing. We monitor the real-time status of IoT
devices in the environment via Intelligent AIoT Scheduling Platform and, through
sequential state monitoring and proactive wake-up operations, autonomously
remove malfunctioning devices. Leveraging the autonomous collaboration of
multiple robots, the system coordinates [oT operations, alleviates congestion, and
dynamically optimizes trajectories.

Adaptivity. Our products and services are designed to dynamically adapt to
evolving environmental conditions and operational requirements. Our positioning
technology integrates visual, inertial, and semantic data, thereby enhancing
environmental adaptability, maintaining centimeter-grade accuracy even in
scenarios where individual sensors encounter signal degradation. The motor drive
system adjusts torque in real-time using fuzzy and sliding mode control to
accommodate varying loads and ground conditions. Our Intelligent AIoT Scheduling
Platform dynamically optimizes robots in real-time by leveraging crowd density
analytics and device diagnostics. Simultaneously, HDOS reallocates resources
during demand spikes through LLM-powered task orchestration, ensuring resilience
across all layers, from hardware to workflow management.
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OUR VALUE PROPOSITIONS

We have provided compelling value propositions for our corporate customers, individual
consumers and the robot industry as whole.

We offer efficient and cost-effective solutions for our corporate customers, enabling them
to streamline repetitive and labor-intensive tasks, such as cleaning and delivery services,
thereby enhancing overall operational efficiency. In high-risk environments, our technology
shields human employees from occupational hazards. A prime example is the deployment of
our robots in nuclear medicine departments in hospitals, where they have significantly
minimized staff exposure to radiation risks.

The success of our corporate customers is closely tied to the experiences they deliver to
their consumers. Our Al agent applications are designed to identify the diverse needs of
consumers, streamlining and optimizing service processes to deliver superior outcomes. We
help corporate customers to understand consumer demand, offering consumers tailored
services following standard operating procedures that enhance the overall consumer
experience.

Our approach to deploying robotic technologies aims to increase their presence in public
spaces, fostering a deeper understanding of the relationship between robots and society.
Additionally, it provides valuable insights for developing practices to monitor and standardize
robotic behavior, ensuring they align with evolving societal norms and expectations.

OUR MARKET OPPORTUNITIES

Hospitality services, when enhanced by AI, become scalable, adaptive, and capable of
delivering personalized, efficient, and empathetic experiences in diverse scenarios. By
delivering personalized services and prompt responses, hospitality robotic-based Al agents
help to reduce negative reviews and boost customer satisfaction, generating positive feedback
and attracting new customers.

The hospitality robotic-based Al agent market in China is experiencing remarkable
growth. From 2020 to 2024, the size of the hospitality robotic-based Al agent market in China
increased from RMB1.8 billion to RMB3.7 billion, with a CAGR of 19.8%, according to Frost
& Sullivan. Projections indicate a substantial expansion, reaching RMB13.5 billion by 2029,
reflecting a CAGR of 29.3% between 2024 and 2029, according to the same source.

The hospitality robotic-based Al agent market is mainly driven by technological
advancements, cost reductions, expanding applications and supportive government policies.
The integration of LLMs and multimodal AI has enhanced robots’ capabilities, enabling robots
to process human-like text and interpret diverse data inputs, thereby facilitating complex tasks
across various industry-specific scenarios, such as hotels, commercial buildings, healthcare
facilities and factories, driven by their intelligent, adaptive, efficiency and safety service.
Furthermore, China’s proactive policies promote Al development, maintain safety standards,
and support the Al industry, fostering innovation and ethical technology advancement. These
factors contribute to the rapid expansion and commercialization of hospitality robotic-based Al
agents. For details, please see “Industry Overview.”
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OUR PRODUCT-SERVICE MIX

Our product and service mix mainly consists of (i) robots and functional kits, the
hardware and modular products that form the foundation of our hospitality robotic-based Al
agents, including YJ-Robots, YJ-AIoT components, YJ-Transformer modules and intelligent
control module, (ii) Al digitalization system, including Al-driven robotic fundamental services
and Al agent applications. Al-driven robotic fundamental services include (a) the license of
YJ-ROS, our proprietary Al-powered operating system designed to enable robots to achieve
autonomous mobility, and (b) comprehensive Al-powered support for our robots and functional
kits. Al agent applications encompass two main components: (a) HDOS, our hospitality Al
agent without physical robotic form, which serves as an intelligent virtual assistant, featuring
capabilities such as Al concierge services, service order management, service quality
management, and robust reporting and analytics tools, and (b) YJ-Platform, a platform that
integrates HDOS into the existing workflows of our customers, including hotel chain groups
and major food delivery company, which is designed to streamline operations, optimize
efficiency, and enhance overall service delivery. Except for comprehensive Al-powered support
for our robots and functional kits, which are exclusively available to customers who purchased
the relevant products, all other products and services can be purchased or subscribed to on a
standalone basis.

Robots and Functional Kits

We develop service robots that aim to alleviate the burden of repetitive and labor-
intensive tasks, as well as assignments that may pose risks to human safety. Our YJ-Robots
include (i) composite polymorphic robots, our latest development represented by the
combination of our UP Series and YJ-Transformer modules, and (ii) integrated robots (&%
#x \), mainly represented by our Run Series and Gogo Series. The picture below illustrates our
robot portfolio:
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Our functional kits include (i) YJ-AIoT components, (ii) YJ-Transformer modules and
(iii) intelligent control module.

YJ-AloT components serve as the smart connectivity backbone of our ecosystem,
facilitating communication between robots, devices, and their environment. Functioning as a
universal “nervous system,” it gathers real-time status of devices, orchestrates workflows, and
ensures interoperability across hardware, software, and human interactions. Our YJ-AloT
components include elevator component, telecommunication component and access control
component. The picture below illustrates the connectivity of our YJ-AlIoT components within

the environments:
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(1)  The above picture merely illustrates our AloT scheduling capabilities and the devices that our Intelligent AloT
Scheduling Platform is able to connect. During the Track Record Period, we only recorded revenue from our
YJ-AIoT components, including elevator component, telecommunication component and access control
component. See “— Our Products and Services — Robots and Functional Kits — Functional Kits — YJ-AloT
Components.”

A typical guest service scenario demonstrates the seamless coordination between robots
and YJ-AIoT components. When a guest calls to request bottled water, the telecommunication
component first securely transmits the guest’s request, including their room number and item
specifications, to the robot. Upon receiving the instructions, the robot, equipped with advanced
sensors and processing capabilities, maps its route by analyzing real-time environmental data.
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To reach the guest’s floor, the robot coordinates with the elevator component: it sends a signal
to the elevator component, prompting the elevator to autonomously arrive at its current
location. Once aboard, the robot travels to the designated floor, navigates to the guest’s room
and completes the delivery. Finally, the communication system sends a confirmation message
to the guest’s device, ensuring end-to-end service transparency.

YJ-Transformer modules include (i) modular upper compartments for our UP Series, and
(ii) standalone smart vending machines, designed to be compatible with our robots. The
modular upper compartments act as versatile service hubs, enabling UP Series to seamlessly
convert between different functions by switching interchangeable upper compartments, such as
delivering parcels or food takeouts to hotel rooms, and serving as on-site sanitization units. The
smart vending machines store various items, such as amenities and snacks, autonomously
process and interface with our robots to deliver orders placed by consumers via their personal
devices.

By transforming robots into multi-purpose platforms, YJ-Transformer modules enhance
operational flexibility, elevates service efficiency, and unlocks new possibilities across
industry-specific scenarios, from hotels, commercial buildings, healthcare facilities, factories
and beyond.

Our intelligent control module is a core component for robots, combining robust hardware
and advanced sensors. By integrating YJ-ROS, our proprietary Al-powered operating system,
the intelligent control module delivers reliable and scalable performance with over-the-air
upgrades, enabling rapid deployment of robotic applications. The picture below illustrates our
intelligent control module:
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Al Digitalization System

Our Al digitalization system includes Al-driven robotic fundamental services and Al
agent applications.

Al-driven Robotic Fundamental Services

Our Al-driven robotic fundamental services offer a comprehensive suite of services to
ensure the smooth operation and optimal performance of robotic systems. Our services include
the licensing of YJ-ROS, our proprietary Al-powered operating system incorporating
algorithms that enables robots to achieve autonomous mobility, to other companies which
engage in the development and production of robots. We also provide proactive comprehensive
Al-powered support for our robots and functional kits, monitoring and examining robot status
and providing 24/7 preventive maintenance by leveraging large model technology. Together,
these services transform robots into intelligent and adaptive partners, reducing costs and
enhancing operational efficiency.

Al Agent Applications

Our AI agent applications focus on providing tailored services to meet diverse business
needs through HDOS, an Al agent application that helps businesses streamline operations and
enhance service efficiency. Our standard HDOS is ready-to-deploy after inputting information
of the standard operating procedures (SOPs) of our customers. For instance, for hotels, the
information on SOPs may include their breakfast hour and Wi-Fi passwords. For customers
with specific needs that require customized development of HDOS, we tailor HDOS and offer
flexible configurations and features to suit unique operational requirements. Additionally, to
facilitate the integration of HDOS into the existing workflow of our customers, such as hotels
and major food delivery company, we also launched YJ-Platform, which is designed to
streamline operations, optimize efficiency, and enhance overall service delivery.
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The following table sets forth the breakdown of our revenue, gross profit and gross profit
margin by revenue model for the periods indicated:

Year ended December 31, Five months ended May 31,

2022 2023 2024 2024 2025
Gross Gross Gross Gross Gross
Gross  profit Gross  profit Gross  profit Gross  profit Gross  profit
Revenue profit  margin Revenue profit margin Revenue profit ~ margin Revenue profit  margin Revenue profit  margin

RMB000 % RMB'000 % RMB'000 % RMB'000 % RMB'000 %
(Unaudited)

Slebased . . 130%  SI0 BT L98T M3 20 186708 7L LS AT 6 e 23 S
Lease-based . ... 146 w507 43 My M7 1M 98 0 40 W5 363 139 9 36

Commission-based . . 35 10 Ml 385 M 452 Loyl B0 656 190 97 5Ll 153 0 405
Other revenue

wi? . BM6 I K5 M MR WS B M 07 A 9 5 um R 9
W M BN W BE WIS ARG WM W a0 8D M S
Notes:

(1) Our sale-based revenue model includes sales of merchandise through our smart vending machines to individual
customers. During the Track Record Period, we have only recorded a negligible amount of revenue generated
from sales of merchandise through our smart vending machines, amounting to RMB2.3 million, RMBO0.6
million, RMBO.1 million, RMBO.1 million and RMBO0.3 million in 2022, 2023, 2024 and the first five months
of 2024 and 2025, respectively.

(2)  Other revenue models comprise (a) subscription of YJ-ROS, (b) subscription or one-off transactions for
comprehensive Al-powered support for robots and functional kits, and (c) subscription or one-off transactions
for certain services provided under Al agent applications. Other than the cost of inventories sold, the other
components of our cost of sales are not traced or assigned to our subscription-based and transaction-based
services due to shared resources under these two revenue models. Therefore, the revenue, gross profit and
gross profit margin of these two revenue models are disclosed on an aggregated basis.

For details of our product and service portfolio, please see “— Our Products and
Services.”

OUR COMPETITIVE STRENGTHS

We believe that our sustainable growth can be propelled by the following competitive
strengths:

A Leading Hospitality Robotic-based AI-Empowered Technology Company

We are a leading player in the global hospitality robotic-based Al agent market. We are
the largest player in the hospitality robotic-based AI agent market in the world for hotel
scenario in terms of revenue generated from the scenario in 2024, according to Frost &
Sullivan. Originally founded as a technology company specializing in the development of
service robots and associated hardware, we have evolved by developing a profound
understanding of the challenges our customers encounter. We realized the true value our
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customers seek goes beyond the robots themselves. Instead, they are looking for
comprehensive and scalable services that can maximize operational efficiency. This
observation led to the development and launch of HDOS, our hospitality Al agent without
physical robotic form, acting as a virtual assistant which can interpret, process, and respond to
user demand, delivering personalized responses and recommendation and streamlining
operational service flows.

The hospitality robotic-based AI agent products and services we provide are highly
scalable and adaptable, catering to a wide range of scenarios, where we have accumulated
valuable know-how. Among the players with robots adaptable to multi-layer environments, we
ranked the first globally in terms of the daily average number of robots operating concurrently
and in terms of the total number of consumers served in 2024, according to Frost & Sullivan.
Our robots in concurrent service reached over 36,000 units at their daily peak in 2024. These
frequent interactions between our robots and real-world environments expose our technologies
to a variety of variables, including unpredictable human behavior and environmental factors,
allowing us to continuously learn and provide feedback. This feedback drives the iteration and
refinement of our products and services.

Solid Robotic and AI Technologies

Our technology leverages an efficient cloud-edge architecture that deeply integrates the
cloud’s powerful computing capabilities with robotic intelligence, enabling optimized task
orchestration and collaborative operations. The cloud system delivers large-scale model
computing and intelligent interaction support, while the edge system ensures real-time
environmental perception and autonomous decision-making. Their synergy creates an efficient
robotic-based Al agent ecosystem that enhances cognitive capabilities and response speeds.

For localization, we integrate semantic-enhanced visual-inertial mapping technology with
end-to-end pure visual global positioning to meet diverse scenario requirements. The former
combines multi-sensor data with geometric, semantic, and 3D features to maintain robustness
in low-visibility environments, while the latter achieves stable global positioning without
external dependencies through graph database-powered continuous learning. Our vertical
positioning solution achieves centimeter-level precision in elevators and confined spaces.

For hardware-software integration, our strength lies in enabling hardware and software to
function seamlessly together, rather than relying solely on hardware upgrades or software
complexity. Hardware provides the foundation for sensing, computing, and execution, while
software is deeply adapted and optimized to fully unlock the potential of the hardware. For
example, in demanding tasks such as visual recognition and motion control, our cloud-edge-
device architecture enables local processing of core business data and applies tailored software
optimizations to match the underlying hardware, resulting in several-fold improvements in Al
inference performance compared with general-purpose solutions. In visual decoding, the
system directly leverages native hardware decoders, which not only frees up CPU resources but
also improves efficiency and reduces power consumption, thereby enhancing both processing
speed and battery life.
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In large-scale building scenarios, we have further applied hardware-software integration
to multi-robot cross-floor scheduling. Our robots and elevators are equipped with multiple
sensing and communication modules to capture real-time environmental data, while the
software incorporates a multi-level decision framework. At the edge, robots make instant
judgments on elevator movement, door status, human flow, and cabin occupancy, while the
cloud-based scheduling system coordinates elevator resources and predicts potential conflicts.
This ensures that even when multiple robots compete for the same elevator or corridor, the
system can intelligently mediate and maintain overall efficiency. Through this integrated
approach, our robots are not only stronger in individual performance but also capable of
operating reliably and collaboratively in complex, dynamic environments, reinforcing their
suitability for scaled applications.

For intelligent interaction, we deploy vertical LLMs based on HDOS and achieve
industry-leading accuracy in multi-agent intent understanding, enabling natural language
interaction and contextual task orchestration. Integrated with our LLM workflow engine, these
models translate complex business processes into executable robotic operations, significantly
enhancing automation capabilities.

As the backbone of our system, the real-time device management and intelligent analysis
system achieves synchronization across massive loT deployments. With unified device
authentication, real-time monitoring, and predictive alerts, we have established a complete
end-to-end architecture spanning environmental perception to distributed execution, ensuring
both operational efficiency and system-wide stability.

Comprehensive Product-service Mix Built for Simplicity and Flexibility

We deliver products and services that are empowered by advanced Al-empowered
technologies with unparalleled ease of use. Our product-service mix, encompassing robots and
functional kits and Al digitalization system, is designed to address operational challenges while
unlocking new revenue streams for businesses. By prioritizing adaptability and user-centric

design, we empower industries to thrive in an era of intelligent automation.

Intuitive Hardware and Software for Seamless Operations

Our UP series embodies human-centric design through deep hardware-software synergy,
delivering intuitive and adaptable operation. On the hardware end, serving as a robotic chassis,
the UP Series can integrate modular interchangeable upper compartments with our YJ-
Transformer modules, enabling instant functional transformation between delivery, cleaning
and other functions based on customer needs. On the software end, the WeChat mini program
we designed for operating our robots simplifies complex operations into fingertip control,
offering visualized task configuration and real-time status tracking. Users experience seamless
“demand-to-action” service through single-tap activation. Every interaction follows our design
philosophy: intelligent technology should be invisible yet instantaneous, where every
command triggers precise implementation, and every need meets in-time resolution.
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Hyper-personalized Consumer Experience

Underscored by our proprietary YJ-NLP (Natural Langue Processing) industry-specific
semantic model, we decode and fulfill over 1,000 distinct consumer demands across five core
categories: delivery, inquiry, service, changing hotel amenities and emotional appeals. The
YJ-NLP engine natively supports multilingual interactions in Chinese, English, Japanese and
Korean, enabling guests to converse with Al in their preferred language. Whether requesting
extra towels, seeking local attraction information, or adjusting room settings, our closed-loop
system guarantees fulfillment of every request. From Al-powered demand recognition through
robotic execution to real-time feedback, each interaction is designed to eliminate friction and
ensure service fluidity. For instance, when guests inquire via voice about local attractions, our
Al concierge under HDOS instantly provides personalized recommendations. Moreover, when
guests request room amenities, such as bottled water, toiletries, or need room cleaning services,
the Al concierge converts the delivery requests into automated tasks handled by robots, while
room cleaning assignments are promptly directed to the appropriate hotel staff. This integration
of linguistic capabilities, technology and hospitality services achieves not only elevated
customer satisfaction but also cultivates loyalty through experiences that the consumers feel
simultaneously intuitive and deeply considerate.

Closed-loop Solutions Driven by Data

Beyond task automation, we empower businesses with actionable insights to refine their
strategies. HDOS analyzes service bottlenecks, and equipment performance, generating reports
that guide hotels to optimize staffing, inventory, and workflows. For instance, predictive
analytics might reveal that delivery demand peaks at 8:00 p.m., prompting automated
adjustments to robot schedules. This evolution from isolated tasks like handling individual
guest requests to holistic solutions ensures closed-loop service delivery. By identifying trends
such as seasonal demand shifts or recurring maintenance needs, we help corporate customers
transition from reactive problem-solving to proactive operational excellence.

Continuing Cost Optimization and Sustainable Growth Drives Promising Commercial
Prospects

Our ability to achieve end-to-end cost control distinguishes us in the hospitality
robotic-based Al agent market. From supply chain logistics to post-sales efficiency, we ensure
that every aspect of our operations is optimized to achieve maximum cost efficiency.

Supply Chain Efficiency
Our supply chain is continuously optimized to ensure cost efficiency while maintaining
uncompromising quality standards. Through in-depth analysis of global supply networks, we

have forged partnerships with top-tier suppliers, allowing us to secure premium materials at

highly competitive prices.
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In addition, we’ve enhanced our robot deployment and coordination capabilities
leveraging our real-time device management and intelligent analysis system. This system
reduces on-site survey time by approximately 70%, and elevates deployment efficiency by
approximately 50%, substantially minimizing the reliance on manual intervention and
accelerating the overall process. These innovations not only drive cost optimization but also
elevate the overall customer experience by ensuring faster, more precise, and more efficient

service delivery.

Post-sales Service Management

Our smart diagnostic system, dispatching system, and predictive alert system cover all the
YJ-Robots in service. The system features a highly integrated, one-stop problem diagnosis and
analysis tool, enabling after-sales personnel to quickly identify and resolve issues.
Additionally, we have empowered our network of third-party service providers by training
them to handle the repairs. This approach not only reduces in-house labor costs but also
guarantees consistent repair quality across the board.

Sustainable Growth

Our sustainable growth is anchored in a multi-dimensional revenue strategy that
capitalizes on technological innovation and long-term partnerships. Enhanced product
performance drives demand for hardware sales and lease. By continuously upgrading our
robots and functional kits with features such as Al-powered navigation and modular
adaptability, we attract enterprises seeking scalable automation, boosting upfront hardware
sales and recurring lease income.

Our comprehensive Al-driven robotic fundamental services provide a reliable stream of
subscription income and post-sales revenue. For example, leveraging predictive diagnostics
and Al-driven remote support, we enable after-sales personnel to quickly identify and resolve
issues our robots and functional kits.

Our Al agent applications unlock recurring revenue streams. By providing integrated
operational service, such as real-time analytics, demand forecasting, and Al-driven guest
engagement, we monetize our services through subscription fees, performance-based
commissions. For instance, we generate commissions from every robot-delivered purchase
through YJ-Platform. Consumers can scan a QR code to access a WeChat mini-program,
enabling them to browse and purchase items, triggering robots to autonomously retrieve
products from our smart vending machines and complete doorstep delivery in 10 minutes. This
fully automated process not only delivery efficiency but also motivates consumer spending. By
transforming robots from operational tools into revenue drivers, we enable businesses to
monetize efficiency, turning everyday interactions into profit opportunities.
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Visionary Management Team and Corporate Culture that Fosters Innovation

Our Company’s management team is comprised of seasoned R&D experts and
entrepreneurs, whose extensive experience has been instrumental in guiding our Company to
its current leading position in the hospitality robotic-based AI agent industry. Since our
establishment in 2014, we have rapidly emerged as a frontrunner in China’s hospitality
robotic-based Al agent market, achieving remarkable success in just a decade. This
achievement is a direct result of the management team’s keen insights into industry trends and
their profound understanding of technological applications.

Ms. ZHI Tao (32¥#), our president and chairwoman of the Board, has extensive
experience in China’s automation and robotics industries. She was honored with multiple
awards for her dedication in the development of Al and robotic technologies, including “2020
Outstanding Science and Technology Professional of the Chinese Association for Artificial
Intelligence” (20204F B A TR REEGEFFHL TIEE) and “Top 10 Innovative
Entrepreneurs in China” (HFEI(1735) T KAIMB2E%K). Mr. HU Quan (%’%), our general
manager, has extensive experience in corporate management, offering unique perspectives and
strategic guidance on our Company’s governance structure. Our R&D efforts are led by Mr. LI
Quanyin (Z4E), our chief executive officer. For detailed biographies of our management
team, please see “Directors, Supervisors and Senior Management.”

As of May 31, 2025, we had 57 R&D personnel dedicated to our core technologies, each
making outstanding contributions based on their respective expertise, all of whom hold a
bachelor’s degree or above, underscoring our team’s strong educational background and robust
research capabilities. In recognition of our R&D efforts, we were selected for the “Leading
Talent” list in the field of intelligent robotics and smart manufacturing (£ A8 54k BLHE 28 A\ 4%
A Br BT et Ay N SES [R5 ] #5%) by the Beijing Municipal Science and
Technology Commission (JUIEHiRHEHEMTZ: B €) in 2022.

Our success has garnered broad recognition, attracting investments from prominent
industry players such as Alibaba Group, Lenovo Group, Tencent, Trip.com, along with several
professional institutional investors. These stakeholders have not only energized our ecosystem
but have also contributed invaluable management expertise and resources, further accelerating
our growth trajectory.
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OUR STRATEGIES

We intend to implement the following strategies in pursuit of our vision.

Enhancing Commercialization Capabilities through Exploring Broader Use Cases and
Creating a Vibrant Ecosystem

Expanding the Reach of Our Products and Services

Historically, we have strategically focused on the hotel scenario, which has contributed
83.0% of our total revenue in 2024. Building on this foundation, we will further deepen our
expertise in hospitality services, advancing Al-driven products and services tailored to
emerging guest needs and operational challenges, and ensuring our leadership in this core
market. Moving forward, we aim to diversify and extend our presence across various scenarios
such as commercial buildings, healthcare facilities and factories. For instance, we have
collaborated with a well-established hospital in Beijing, where our robots assist with tasks like
pharmaceutical delivery, patient monitoring, and medical waste management. This initiative
reduces the exposure risks for healthcare professionals and improves operational efficiency.
Additionally, we plan to collaborate with several leading smart manufacturing companies to
streamline material handling and logistics processes and deploy operator-centric tools and
systems, which will help improve productivity and lower operational costs.

Strengthening Ecosystem Partnerships

Our strategy includes deepening collaborations with ecosystem partners to unlock
additional business opportunities. For example, we have worked with hotels to deploy smart
vending machines that offer customized hotel guest amenities, improving both customer
satisfaction and operational efficiency. We have also collaborated with major food delivery
company to integrate our robots into delivery systems, reducing labor reliance and speeding up
last-stop deliveries. As we continue to strengthen these relationships, we believe there are
many more untapped opportunities that will help drive our growth and expand our market

footprint.

Tapping into the Consumer Market

According to Frost & Sullivan, there is significant unmet demand in the B2C market.
Taking the hotel scenario as an example, in 2024, the operating revenue of national star-rated
hotels reached RMB155.7 billion, representing a CAGR of 6.3% from 2020 to 2024. By
targeting the B2C market, we can diversify our revenue sources, reach a wider audience, and
enhance our growth potential in the years to come.
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Optimizing Our Products and Services to Enhance their Adaptability across Various
Industry Verticals

Enriching our Product and Service Mix

We plan to continuously enhance and diversify our offerings to meet the varied demands
of different industry scenarios. As part of this strategy, we will further enrich our product and
service mix, such as offering context-aware dexterous manipulator modules, and B2B and B2C
mini-programs. Diverse offering will allow us to cater to a broader spectrum of business needs

and user environments, offering more tailored solutions.

Improving the Adaptability of Our Products and Services

We aim to improve the generality and adaptability of our products and services through
continuous hardware and software upgrades. This will improve their scalability and the ability
to be deployed across different use cases. On the hardware side, we are focusing on optimizing
our UP series and will be launching new universal hardware products that offer greater
flexibility. This ensures that our robots can serve multiple purposes while maintaining high
performance in various environments, enhancing customer efficiency. On the software front,
our proprietary HDOS platform will be expanded to seamlessly integrate with a wider range of
AloT devices and third-party software systems, enabling us to reduce the marginal cost of
expansion while ensuring efficient interoperability across different devices and platforms.

Diversifying Business and Revenue Model

We plan to offer a wider variety of modularized, subscription-based, and integrated
products and services, which will allow us to provide flexible and scalable services to our
clients. These business models are designed to suit the evolving needs of businesses, whether
they require one-time purchase or ongoing operational support. By offering these flexible
options, we can better support our customers’ long-term growth and operational success.

Enhancing Service Capabilities

We intend to enhance our service capabilities, including providing superior maintenance,
support, and after-sales services. By continuously improving the quality and efficiency of our
service offerings, we aim to ensure that our customers experience maximum productivity,
thereby strengthening customer loyalty and fostering long-term relationships.

Improving Our Technological Capabilities
As a leader in robotics innovation, our Company is committed to driving transformative
advancements across hardware, software, and intelligent systems. By integrating advanced

technologies and fostering collaboration, we aim to deliver versatile, high-performance
products and services that address the evolving needs of industries worldwide.
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Hardware Capability Enhancement and Innovation

We plan to improve the functionality of our composite polymorphic robots by enhancing
their operational capabilities. We will build enhanced multi-task closed-loop execution systems
that enable basic grasping to precision manipulation. Simultaneously, our modular architecture
enables multi-compartments scalability and functional reconfiguration, empowering robots
with unprecedented adaptability to address diverse operational scenarios.

In parallel, we also intend to enhance hardware performance and versatility to meet the
demands of diverse applications. We are optimizing our composite polymorphic robots by
enhancing their mobility. Though refining navigation algorithms and enhancing sensor
configurations, we will improve robots’ mobility in complex terrains and outdoor
environments. This enables deployment in healthcare, manufacturing and courier service
scenarios. Additionally, we are adopting modular designs to support rapid hardware
reconfiguration, ensuring adaptability across dynamic operational needs.

Software Capability Intelligentization

We are embedding intelligence at the core of our software systems, which are integrated
into our robots, to enable autonomous decision-making and adaptability. Our multimodal
intelligent decision-making framework will integrate multimodal LLMs to empower robots
with context-aware task execution. This allows robots to autonomously adjust workflows in

unstructured environments using real-time visual-language reasoning.

To enhance cross-scenario adaptability, we are optimizing transfer learning techniques,
enabling agents to rapidly adapt to new environments, such as transitioning from factories to
hospitals, with minimal retraining. We are also optimizing iteration mechanism, where
real-time analysis and feedback form a closed-loop system to continuously refine agent
performance. This ensures steady improvements in accuracy and decision-making speed.

HDOS System Optimization

We are enhancing the compatibility and interconnectivity of HDOS to support integration
with diverse AIoT devices, such as smart sensors and smart home devices, as well as software

platforms. This creates a unified ecosystem for IoT-driven automation.

To foster collaboration and innovation, we are expanding standardized APIs, simplifying
third-party development and reducing integration barriers for partners. This accelerates the
deployment of scenario-specific agents. Additionally, we are developing a human-like
interactive assistant that combines natural language processing, task planning, and autonomous
decision-making. This assistant mimics human reasoning to streamline workflows, such as
interpreting ambiguous user commands, and elevates user experiences in hotels, healthcare,

manufacturing, courier services, and beyond.
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Expanding Our Global Presence

As part of our long-term growth strategy, we intend to increase our investment in
expanding into international markets, with a particular focus on developed regions and
emerging markets. Our goal is to enhance the global penetration of our products and services,
and leverage our existing advantages to drive market leadership outside of China. During the
Track Record Period, YJ-Robots had been deployed in more than 20 countries and regions.

We have identified Japan as a priority market for expansion, as it represents advanced
technological ecosystems with high demand for automation and robotic products and services.
According to Frost & Sullivan, in Japan, the rapidly aging population and labor shortages
create a strong need for robotics in healthcare, manufacturing and courier services in particular.
Our strategy will involve tailored marketing efforts, partnerships with local players, and
localization of our products to meet the specific needs and regulatory requirements of these
markets. We will begin by focusing on the hotel industry, where our robot applications are the
most mature. By collecting and analyzing data from three key sources, including robots already
implemented, those currently in testing, and those used in demonstrations by local distributors,
we aim to gain a deep understanding of local customer needs and identify the specific
advantages that set our products apart. With strong technical and after-sales support from our
headquarters in China, we will empower local partners to scale by building a tiered distribution
network, thereby anchoring local channel resources and driving scalable growth. We’ve
partnered with a distributor in Japan to lead the local expansion of our hardware and software
offerings and to build out a network of sub-distributors. This partner focuses on serving
multi-story facilities, such as hotels, healthcare facilities, and logistics centers, by delivering
solutions that streamline operations and boost automation efficiency. To ensure operational
readiness across all tiers, we will also arrange comprehensive training programs for the local
team. These programs will strengthen the technical capabilities of after-sales personnel at each
distribution level, supported by a growing knowledge base to help partners respond to customer
needs in a timely and effective manner, as our distributors are responsible for after-sales
services. We plan to send a team, including experts in business management, project
management, and technology, to Japan in the third quarter of 2025 to conduct targeted training
programs covering business development, sales, technical knowledge, and deployment support.
The goal is to strengthen the ability of our existing distributors to identify and respond to
market needs in Japan, while enhancing their capacity to deliver comprehensive pre-sales,
in-sales, and post-sales support to end customers. The training will focus on three core
objectives, including (i) enhancing professional capabilities by equipping distributors with
in-depth knowledge of our robotic technologies and industry-specific application solutions
across key scenarios, (ii) reinforcing our brand values by promoting a unified brand message
and service standards, enabling distributors to consistently present a professional, reliable
brand image to customers; and (iii) fostering ecosystem collaboration by encouraging
experience sharing among distributors and facilitating closer coordination with us and industry
partners to strengthen local solution development and build a sustainable business ecosystem.
We will also focus on building targeted pain-point solutions backed by detailed customer
profiling. Moreover, we will deepen engagement with existing customers across multiple
scenarios, such as hotels, commercial buildings, healthcare institutions, and factories. By
sharing success stories from similar use cases in China and closely tracking usage data, we aim
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to extend our presence in Japan into new application scenarios. At the beginning of 2025, we
conducted industry research across various scenarios, including healthcare institutions,
factories, warehouses, universities, and convenience stores. In parallel, we worked with
distributors to analyze customer needs and build customer profiles, initiating proof-of-concept
deployment collaborations. These efforts have already yielded tangible results, including
customized requirements related to compartment dimensions, materials, and chassis load
capacity. At the same time, our team in China will step up support for the local market by
working more closely with local partners, technical teams, and sales channels. This
collaboration will help us better adapt our product features to local needs and ensure that
improvements are based on real-world usage and feedback.

In addition to developed markets, we are also exploring emerging markets in Southeast
Asia, where rapid urbanization, growing industries, and high technological adoption present
promising opportunities for our products and services. Southeast Asia is witnessing significant
infrastructure development and industrial growth, particularly in sectors like healthcare,
manufacturing and courier services, where our robotic technologies can provide immediate
value. Southeast Asia’s burgeoning e-commerce market aligns with our strategies, offering a
strong platform for us to introduce our robotics and Al technologies to new customers. Our
approach to these markets will involve building local partnerships, understanding regional
dynamics, and creating scalable, cost-effective products and services that meet the unique
demands of these growing economies. We are collaborating with partners that have over ten
years of industry experience, strong customer bases, and proven local operational capabilities
in both Thailand and Malaysia. Our distributor in Thailand is a local company specializing in
intelligent system integration and services for the healthcare sector. In Malaysia, our
distributor focuses on delivering smart solutions for hotels and commercial buildings. Both
partners have extensive local client networks, including hotels and hospitals, and possess the
capabilities to provide on-site service, installation, and maintenance support for our products.
In Southeast Asia, all product installation and after-sales services are handled by our local
partners. While we offer technical support and remote installation guidance, we are not directly
involved in on-site implementation and after-sales services. Installation-related fees are settled
between our local partners and the end users, while we only transact with our local partners for
the sale of our products. We plan to initiate proof-of-concept deployments in collaboration with
stakeholders in the local hospitality industry, allowing them to evaluate our robots in
real-world use cases. This experiential approach enhances confidence in our solution and
significantly improves the likelihood of successful commercial adoption. We will launch
training camps similar with those we offer in Japan, supported by flexible payment terms or
robotics-as-a-service leasing options, to enable rapid network expansion and increase regional
market penetration. Our headquarters will provide 24/7 comprehensive Al-powered support
along with 4-hour on-site response in local markets, ensuring smooth delivery and operation.
Additionally, we will offer quantified reports addressing returns on investment to demonstrate
value and drive customer repurchase. In addition, we believe our products present competitive
edges as compared to new market entrants or other local market players. For example, in
Thailand, medical institutions require service robots to undergo rigorous testing and
certification before being allowed into clinical operations. This includes certification by the
Electrical and Electronic Products Testing Center, a prominent testing and certification lab
operated by the National Science and Technology Development Agency, with respect to
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compliance with international EMC standards such as CISPR 32:2015, EN 55032:2012, CISPR
35:2016, and EN 55035:2017, as well as on-site hospital validation and registration with the
Ministry of Public Health of Thailand. The full certification cycle typically takes two to three
years to complete. Through close collaboration with local partners, we have successfully
completed the entire certification process, enabling our robots to be deployed in medical
facilities in Thailand. This puts us in a significantly stronger position compared to new entrants
that are still navigating the compliance process. In Malaysia, the hospitality industry presents
a different challenge. According to Frost & Sullivan, most local robot brands in Malaysia are
limited to single-floor food delivery applications in restaurant settings, lacking reliable
elevator integration capabilities. This makes them unsuitable for multi-floor operations in
four-star and five-star hotels. In contrast, our robots are powered by robust AloT technology,
enabling stable and seamless elevator integration, and allowing us to meet the operational
needs of premium hotel environments. See “Industry Overview — Overview of the Hospitality
Al Agent Market in China — Market Size of Hospitality Robotic-based Al Agent Market” for
market size of our targeted markets.

BUSINESS MODEL

We have developed a diverse portfolio of products and services to meet the needs of our
customers. During the Track Record Period, our revenue was primarily generated from (i)
robots and functional kits, for which we received either payment from sales of products or
recurring rental payments when customers choose to lease the products, (ii) Al digitalization
system, which includes (a) Al-driven robotic fundamental services, through which we license
YJ-ROS and provide comprehensive Al-powered support for our robots and functional kits in
exchange for subscription fees or one-off service fees, and (b) AI agent applications,
encompassing the license of HDOS, our hospitality Al agent without physical robotic form, and
the provision of integrated solutions via YJ-Platform. For a summary of our business and
revenue model, see “— Our Product-service Mix.”

The following table sets forth a breakdown of our revenue by business line for the periods

indicated:
Year ended December 31, Five months ended May 31,
2022 2023 2024 2024 2025
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %
(Unaudited)

Robots and functional kits . . . . . . . . . 134,896 83.6 119,683 824 188,894 7.2 56,581 76.2 65,682 744
Productsales . .. ...... .. .. . 134,750 §3.5 119,230 82.1 186,005 763 56,181 757 64313 729
Rental income . . . .. .. ...... . 146 0.1 453 03 2289 09 400 0.5 1369 1.5

Al digitalization system . . . . . . .. .. 26,384 164 25470 176 558381 ns 1113 238 0647 256
Al-driven robotic fundamental services . . . 20,158 125 22,29 154 44364 181 16,516 22 19,09 216
Al agent applications” . . . . .. . ... 6,226 23 ame 11 111 ﬁ 1,207 _16 AN

Total . . .......... ... ... 161,280 M 145,153 M 4775 M w M M W
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Note:

(1) Our revenue generated from Al agent applications includes sales of merchandise through our smart vending
machines to individual customers. During the Track Record Period, we have only recorded a negligible amount
of revenue generated from sales of merchandise through our smart vending machines, amounting to RMB2.3
million, RMBO0.6 million, RMBO0.1 million, RMBO0.1 million and RMBO0.3 million in 2022, 2023, 2024 and the
first five months of 2024 and 2025, respectively.

Our customer base predominantly consists of corporate customers in B2B scenarios,
which contributed the vast majority of our revenue during the Track Record Period. While the
majority of our customers purchase our products or services, a small number opt to rent our
robots and functional kits. These customers are typically high-end or state-owned hotels. Their
decision to lease is primarily driven by internal budgeting considerations that robots are often
not included in their fixed asset budgets or are not classified as eligible fixed assets for
procurement. Leasing enables them to account for the robots as operating expenses, allowing
for more flexible budget allocation. To a much lesser extent, we also serve individual
customers through a B2C model, where we engaged in the smart retail business through our

13

smart vending machines. For details, please see “— Our Products and Services — Al

Digitalization System — Al Agent Applications — YJ-Platform.”

Our sales and marketing strategies include both direct sales and a distribution model.
During the Track Record Period, we continued to explore the potential of a distribution model
and began to build a nationwide distribution network in March 2024 to expand our customer
base, particularly in tier-3 and tier-4 cities. As of May 31, 2025, we partnered with 82
distributors. For details, please see “— Sales and Marketing.”

Our suppliers primarily consist of (i) suppliers of raw materials and components for our
robots and functional kits; and (ii) OEM suppliers, which we engage to manufacture our
products on an OEM basis. For details, please see “— Our Suppliers.”

OUR PRODUCTS AND SERVICES

Robots and Functional Kits

By harnessing indoor positioning, navigation, robotic mobility, and Al technologies, our
robots deliver efficient and consistent performance while completing a variety of locomotion
and operational tasks. They can be widely deployed across scenarios, including hotels,
commercial buildings, healthcare and factories, offering intelligent and convenient services to
diverse industries.

We also develop various robot-related functional kits that either incorporate key
technologies or extend the functionality of our robots.
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Robots

We have primarily launched three generations of robots. The first generation, the Run
Series, is designed primarily for tour guiding and delivery. The second generation, the Gogo
Series, succeeded the Run Series, retaining the same functions while introducing advancements
in service efficiency, adaptability, interaction capabilities, and security. In 2023, we launched
the third generation, the UP Series, which differs from both the Run Series and Gogo Series.
Unlike these integrated robots we previously launched, including the Run Series and Gogo
Series, the UP Series is a robotic chassis that can be assembled with various upper
compartments, which we separately develop and commercialize as YJ-Transformer modules.
The combination of our UP Series robots and YJ-Transformer modules forms composite
polymorphic robots. This modular structure of the UP Series enables it to support a wide range
of functionalities and applications based on our customers’ requirements.

UP Series

The UP Series is a robotic chassis with autonomous mobility and advanced adaptability.
We started mass production of the UP Series in October 2023. By integrating various upper
compartments, which we separately develop and commercialize as YJ-Transformer modules,
the UP Series can achieve “multi-compartment” compatibility (—#Z£ &) and smooth
transition between different functions, such as delivery, cleaning, or environmental monitoring
across diverse settings, such as hotels, commercial buildings, healthcare facilities and
factories. The UP Series also features “multi-function” (—#ZHE) versatility, whereby it
utilizes automated compartment swapping technology and autonomously switches between
different upper compartments based on real-time demands. Customers can purchase standard
upper compartments from us, or customized upper compartments designed by us or other
companies, as long as those upper compartments are compatible with our UP Series robots. For
details of the upper compartments we offer, please see “— Functional Kits — YJ-Transformer
Modules.”

The following picture illustrates the key parameters of our UP Series:

Parameters
Dimensions 535mm*450mm*355mm (length * width * height)
Weight 60kg

Payload capacity S0kg

Climbing 12°

Battery life The battery life depends on the ground conditions.
For hard surfaces, the battery life is over 12 hours
while the battery life for thick carpets is more than
6 hours

—235 -



BUSINESS

Our UP Series robots offer the following features while also preserving the core
functionalities of our previous generation of robots described separately as below:

. Cost-effective scalability. Our UP Series robots exemplify cost-effective scalability
through an innovative modular design and versatile multi-scenario adaptability.
They supports various functional upper compartments, bypassing the need for
separate integrated robots for distinct tasks thereby significantly reducing hardware
costs and maximizing utilization. For instance, by switching between delivery
compartments and cleaning compartments, a single UP Series chassis can alternate
between delivering room-service orders and performing floor-cleaning tasks,

adapting to time-specific needs without human intervention.

. Environmental adaptability. Our UP Series robots demonstrate exceptional
environmental adaptability through advanced vision systems. Integrating LiDAR,
ultrasonic sensors, depth cameras, and wide field of view (FOV) vision, enabling
precise localization and obstacle avoidance even in crowded or unfamiliar spaces
like long hotel corridors or hospital wards. Their mapping system enables real-time
environmental perception and dynamic path planning, ensuring reliable performance
even in unfamiliar spaces. Our UP Series robots exhibit scalable adaptability to
outdoor scenarios, with components tested to withstand temperature fluctuations,
humidity, and minor physical impacts, all of which are key for outdoor applications

such as in hotel courtyards.

. Usability. Our UP Series robots are designed for stable, reliable and autonomous
operation. They are equipped with an advanced self-diagnosis system that
continuously monitors critical components, such as sensors, motors, and power
systems, in real-time. This system not only detects anomalies but also initiates
corrective protocols, such as re-routing or automatic reboot sequences. Additionally,
the hardware components feature redundant safety designs to guarantee stable
operation even in extreme or unexpected conditions, while also allows for

cost-efficient customization.
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Gogo Series

We launched our second-generation robots, the Gogo Series robots in 2021 to offer our
customers a premium alternative to the Run Series, our first-generation robots. To cater to
diverse customer needs, we offer three different configurations of the Gogo Series, primarily
differing in the availability of in-compartment disinfection and sterilization functions to ensure
that each customer can select the perfect product tailored to their specific requirements. The
following table illustrates the key parameters of our Gogo Series:

e
e
Parameters
Dimensions 490mm*420mm*(975/1000)mm
(length * width * height)
975/1000mm Weight <63kg
Payload capacity 15kg
= Climbing 13°
e .6. “— 1 Battery life 6-8 hours
" -
420mm 490mm

Our Gogo Series robots exhibit the features below which are presented as comparison to
the features of our Run Series:

. Enhanced delivery efficiency. Our Gogo Series robots elevate delivery efficiency
with their innovative dual-compartment design. In contrast to the single-
compartment design of the Run Series, the Gogo Series utilizes both top and bottom
compartments to transport more items simultaneously, greatly improving operational
efficiency. Additionally, the compartments hatches on the Gogo Series open
vertically without encroaching on the interior space, whereas the hatch on the Run

Series open horizontally and occupy part of the compartment when open.

. Improved environmental adaptability. Our Gogo Series robots are designed to excel
in dynamic and complex environments. With a slimmer width of 42 cm compared to
the Run Series, the Gogo Series can navigate through tight spaces with a minimum
width of 55 cm, such as narrow hotel corridors or crowded areas, ensuring smooth
service delivery without compromising mobility. Equipped with upgraded visual
sensors and Al-powered algorithms compared to the Run Series, the Gogo Series
robots demonstrate heightened sensitivity in detecting and circumventing obstacles,
enabling precise path planning in dynamic and crowded settings. Additionally, they
surpass the Run Series robots in climbing performance, effortlessly navigating
slopes of up to 13°, in contrast to the Run Series’ limit of 8°. This enhanced
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capability makes it particularly well-suited for indoor environments with inclines.
Additionally, our Gogo Series robots adapt well to uneven surfaces, featuring a curb

clearance of 1.5 cm to ensure reliable performance across diverse terrains.

Smarter interaction capabilities. Our Gogo Series robots outperform the Run Series
with their advanced voice recognition system. With six microphones placed in the
robot, our Gogo Series offers more accurate voice recognition, ensuring a smoother
and more intuitive user experience. Furthermore, our Gogo Series robots can
integrate with our customers’ dedicated voice library, enabling highly personalized
interactions tailored to users’ spe